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SITUATIONS WANTED. 





ORRESPONDENCE invited by married man, thirty one 

years of age, twelve years stationery and office equipment 
experience, wholesale and retail; seven years traveling. What 
have you to offer? Address P-25, care Office Appliance, Chi- 
~~ 








EXP E <PERIF NC ‘E 2D D TYP EWRITER MEC “HL ANIC on n all makes de- 
sires position; best references, go anywhere. Typewriter 
Man, 1125 S. 3list St., Manitowoc, Wisconsin. 








EPAIRMAN—First class all-around man, twelve years ex- 

change work, wants connection with good exchange. Pre- 
fer to work on a percentage basis. Would consider a part- 
nership with a live wire. Address © 26, care Office Appliances, 
Chicago. 





Y OUNG MAN desires enlarged opportunity at factory or as 
representative with paper or manufacturing stationers. 
Whole business life spent in these trades: Experience buying, 
selling and management. At present managing manufactur- 
ing department. Particularly rapid at figures and thorough 
knowledge details of all branches. Very highest references 
as to ability, character and habits. Address D-30 care Office 
Appliance Ee hicago. 








OUNG MAN, 29 married, 11 years experience in office | sup- 

plies and office furniture, desires a position with a future. 
Experienced as buyer and as salesman. Western concern 
preferred. At present employed. Best of references. First- 
class connection only considered. Address 0-29, care Office 
Appliance es, Chicago. 








ALES EXECUTIVE of wide experience in office appliances, 
now engaged, desires connection with young organization op- 
erating in harmony with spirit of the new age. Well quali- 
fled to a results with men along vigorous but sympa- 
thetic lines. Addre Ss DW “19, care _ office Appliances, Chicago. 


“HEL P WANT ED. 


‘YPE WR ITER MECHANIC or combination mechanic and 
salesm.an. Good opportunity. Muncie Typewriter Exchange, 
Muncie, Ind. 


YPEWRITER MECHANIC, typewriter salesman or a com- 

bination man. Good opportunity for advancement. Live 
territory. L. C. Smith Bros. Typewriter Agency, 915 Avenue 
C, Miami, Fla. 


ANAGER WANTED, male or female. New York firm wants 

capable person to manage a branch store. Will consider 
soiling an interest to proper person. Excellent opportuunity. 
Address M-:0, care Office Appliances, Chicago. 


ANTED—A man with office furniture experience to handle 
city furniture sales for one of the largest stationery houses 
in Detroit, Michigan. Address N 24, care Office Appliances, 
Chicago. 
OUNG SALESMAN—Fine opportunity for man with at least 
one year’s stationery experience, for inside selling position 
with large progressive Detroit store. Address H 31, care Office 
Appliance s, Chicago. 
PFICE EQUIPMENT Salesmen to sell as side line to con- 
sumers only a high grade specialty, a small compact non- 
competitive article in large demand. If you are a high grade 
man and wish to add from $5.00 to $20.00 per day to your in- 
come without adding anything to your expense, write today 
stating territory which you cover. Address M 29, care Office 
Appliances, ¢ Chicago. 



































E HAVE AN OPENING FOR. A THOROUGH 

typewriter mechanic. Royal experience pre- 
ferred. Will give the right man good salary and 
an interest in the business. An opportunity to 
grow with well-established business of high 
standing. Can also use less experienced man 
provided is young, single, ambitious and of good 
education. Also a profit-sharing position. All 
applicants please supply detailed information 
and references in first letter. Tulsa Typewriter 
Co., Tulsa, Okla, 





OUNG, experienced, office specialty salesmen wanted to 

handle high-class proposition in important cities of the 
southeast. Product is strictly high-grade and the* demand is 
great. The proposition is first-class for anyone who can deliver. 
Address B-28, care Otfice Appliances, Chicago. 


ANTED—E ixperien need office supply and furniture man to 

teuke charge of inside store management and do buying. 
Fine opportunity for future to right man. Married man pre- 
ferred. Good city, fine climate. Store doing a nice healthy 
business Address F 31, care Office Appliances, Chicago. 


Saiesman, experienced in blank books, loose leaf 




















AN 

pid = and commercial stationery. Write, stating expe- 
rience and salary expected. The S. Spencer Moore Company, 
118 Capitol Street, Charleston, West Va. 








ALESMEN—Opportunity to control ‘18 Karat,’’ the 100% re- 

pent office specialty; good for $100 weekly; consumer, agents, 
dealer, mail business; only few dollars capital needed; perma- 
nent business for live man in every city. Address General 
Manager, ‘18 Karat’ Products Company, Maywood, Illinois. 


OFFICE APPLIANCES 7 


ALESMAN WANTED—A real opporsaniey, awaits a 
man having an absolute love of humankind, one whe 
thank goodness it is time to go to work, ti k 
represents this company, thank goodness he has so many 
prospects to go out to sell. If you have these q 
write us giving full particulars as to’ your age, expetiogas: 
ete. Address A-24, care Office Appliances, Chi 
ANTED—By the Brown-Preuss Stationery Company, 91% 
Grand avenue, Kansas City, Mo., competent man to man- 
age and conduct architects’ and drawing ma oe _ 
business. He will be one of two men to tire 
establishment. Must be thoroughly informed as tects 
draughtsmen’s and engineers’ supplies, blue seen etc. hey 
salary and share of profits offered. 


ANAGER for commercial ag business, capable of 
taking entire charge of buying selling. Must be ac- 
quainted with all details of the Sustenan A splendid oppor- 
tunity for the right man. Or will consider & ‘application for 
assistant manager to assist present owner an time be 
promoted to manager. Give full details 
and your experience in first letter. All app ications will be 
held strictly confidential. Will consider selling an interest to 
manager, after his demonstration of ability to fill the position. 
State how soon could begin work. Address Miami Office Bquip- 
ment Co., Miami. Fila. 
WANTED Typewriter and adding machine repairmen and 
mechanies for membership in the Typewriter & Adding 
Machine Mechanics’ Aid Ass'n, Inc., Employment Bureau, n- 
eral information bureau. Purpose, Nation-wide organiza 
Address 8 Nevins street, Brooklyn, N. Y., at once, for detailed 
iafermation, Branches in Kansas City, Mo., and in Boston, 
ass 
M ECHANICS AND REPAIRMEN on typewriters, adding ma- 
chines. Dictaphones, Multigraphs, ulticolor presses or 
Addressographs. In order to co-operate in preparing a reliable 
list and to receive free literature and information, should send 
name and home address, and state with what “ employed, to 
H. R. Langham, 2033 Gates avenue, Brooklyn Y. Just say 
“Office Appliances’ and receive the best po ae athe St, 


HE MARCHANT Calculating Machine Co ny of Oakland, 
California, has desirable territory open. es representa- 
pl will be backed by extensive national and di -by- 
advertising. If you are qualified to handle such a high 
machine as the Marchant write giving previous experience nm 
ful) details. Marchant Calculating achine Company, 1504 
Lakeview building Chicago, Tlinois. 


























ae WANTED. 





ARGE and complete organization—has agency for 

for Royal typewriter and Monroe calculating 
always open to consider new agencies for office machines 
equipment. Ste. An. Belge Americaine, 20 rue des Dominicains, 
Lie se. 











FOR SALE. moss 


ULTIGRAPHS, Dictaphones, Ediphones, Writerpresses, 
Mimeographs bought, sold and rebuilt like new. Multigraph 
and Multicolor ribbons, ink and platens. We save you money. 
Price, Inc., 440 South Dearborn Street, Chicago. 
DDRESSOGRAPHS, Multigraphs, duplicators, eaveens. seal- 
ers, letter folders, Mailometers, supplies. Less than _ half 
price, guaranteed one year. Pruitt Company, 112-H North 
La Salle, Chicago. 
OOVEN AUTOMATIC ptt Lei ning | slightly used, condi- 
tion iike new. Price, substantially d iscounted, write Hey- 
man Company, 221-235 Monroe Ave., Grand Rapids, Mich. 
TNICTAPHONES (3)—Late model, splendid condition; bargain. 
Address K-33, care Office Appliances, Chicago. 
E BUY for cash, rebuild and sell for about half new Bont 
Multigraphs addressing machines, duplicators, ois cotta: t 
be misled by firms infringing on our name. We are thi 
Office Device Company, 154-H West Randolph, Chi 
ULTIGRAPH, Writerpress, etce., ribbons re-inked “black, 
blue, or purple, $6 per dozen. Ajax Ink Company, 755 
Monon building, Chicago, Il. 
ULTIGRAPHS—Like new at one-third to’ one-half cost. 
Thoroughly rebuilt, including new. type, platens, bearings, 
ete. Iron-clad two year guarantee, Will ship on approval. Rus- 
sell Earnest ‘Baum, 33 South Broad Street, Philadelphia. 





























“BUSINESS OPPORTUNITIES. 








YPEWRITER SUPPLY BUSINESS FOR SALE in New York 

City. Well-established typewriter supply business for sale. 
Domestic and foreign. Retiring. Address B 26, care Office 
Appliances, Chicago. 

OR SALE—Retail store—stationery, office furniture, safes and 

filing cabinets, in small city in Southern California. Long 
lease and high-class stock. Owner in ill health. Thirty thou- 
sand dollars for quick sale. Address H-32, care Office Appli- 
ances, Chicago. 
FOR SALE—Small sized commercial stationery store. ~ Heart 

of New York's business district. Principals only. Address 
C-25, care Office Appliances, Chicago. 

-ANTED TO BUY—Visible typewriters, standard > Eg es- 

pecially Woodstocks, No. 1 and 5 Royals, and agg 7 . 2, 
{ and 5 L. C. Smiths. Muncie Typewriter Exchange, Muncie, 


Ind. 
: = 4 





























WANTED TO BUY 


‘ANTED TO BUY—Dictaphone set complete, also addresso- 
graph or machine for addressing mailing list. Tangley 
Company, Muscatine, Iowa. 











WANTED TO MANUFACTURE 


F'FICE specialties to devélop and market. Unusual facilities 
and connections. Established central Massachusetts con- 
cern. Address J-28, care Office Appliances, Chicago. 
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tents can be obtained by 


of any one of these 
25 cents in stamps to E. G. Sig, 
Suite 33, N. U. Building, Washington, 
ing Office Appliances. 


Ts, patent lawyer, 
. C., and mention- 


1,345,467. Typewriter tabulator device. Wm. L. White, 
Birmingham, Ala., assignor to Underwood Typewriter 
Company, New York, N. Y., a corporation of New York. 

1,345,510. Typewriting machine. Carl Schluns, Mehils, 
Thuringia, Germany. 

1,345,877. Combined typewriting and computing ma- 
chine. Henry L. Pitman, East Orange, N. J., assignor 
to Underwood Computing Machine Company, New York, 
N. Y., a corporation of New York. 

1,345,882. Shears. Charles L. Repass, West Pittston, 
Penna., assignor of one-half to Henry R. Smith, Scranton, 
Pennsylvania. 

1,345,894. Typewriting machine. Geo. -A. Seib, Ilion, 
N. Y., assignor to Remington Typewriter Company, Ilion, 


N. Y., a corporation of New York. 
1,345,959. Inkstand. Jos. L. Robertson, Danville, Va. 
1,345,961. Combined letter sheet and envelope. Frank 


L. Sanda, Steelton, Penna. 
1,345,962. Pen or pencil attachment. 
Cedar Springs, Mich. 


A. J. Sanders, 


1,345,978. Copy holder. Albert N. Woodruff, New 
York, N. Y. 
1,345,986. Copy holder for typewriters. Milton E. 


Blume, New York, N. Y. 
1,345,558. Writing pad. 
Georgia. 
1,345,993. Card holder for envelopes and wallets. Alvah 
Bushnell, Jr., Philadelphia, Penna. 
1,346,101. Index tab. George J. Aigner, Chicago, III. 
1,346,115. Line indicating device for typewriters. L. P 


Henry C. Simmons, Atlanta, 


Carhart, Brooklyn, N. Y., and Sarah Saughnessy, Jersey 
City, N. J. 
1,346,179. Loose leaf binding machine. 


Henry M. Crip- 



































No. 1,349,107. Underscorer for typewriters; patented August 
pe — by Ester M. Sealy, of Fort Shafter, Territory of 
awali. 


No. 1,348,493. Envelop sealing and stamping machine; patented 


August 3, 1920, by Irving Hinerfeld, of New York, N. Y 


October, 1920. 


PLIANCES 


pen, Athens, Ohio, assignor to tie Athens Bindery Com- 
pany, a firm composed of Henry M. Crippen, William N. 
Alderman, Field Scott and H. H. Haning. 

1,346,180. Loose leaf binder. Cecil Cutler and Daniel 
F. Morand, Sydney, New South Wales, Australia; said 
Cutler assignor of his right to Ernest Verey, Sydney, New 
South Wales, Australia. 

1,346,184. Self filling fountain pen. Thomas A. Dickin- 
son, Youngstown, Ohio. 


1,346,298. Container. Chas. H. Congdon, E. Strouds- 
burg, Penna. 
1,346,328. Binder. Fred L. Manny, Benton Harbor, 


Mich., assignor to Baker-Vawter Company, Benton Har- 
bor, Mich., a corporation of Michigan. 

1,346,367. Combined typewriting and computing ma- 
chine. C. B. Corell, New York, N. Y., assignor to Under- 
wood Computing Machine Company, New York, N. Y., 
a corporation of New York. 

1,346,372. Pay envelope. Robert E. Fisher and Wm. M. 
York, Long Beach, Calif., said Fisher assignor to said 


ork. 
1,346,393. Pen or pencil clip. George Woodhouse, 
Butte, Mont. 


1,346,484. Stamp affixing machine. Harry H. Daniels, 
Winthrop, Mass., assignor to the Service Machines Com- 
pany, Boston, Mass., a corporation of Massachusetts. 

1,346,502. Mailing device. Samuel A. Matkoff, Provi- 
dence, R. I. 

1,346,605. Typewriting machine. Gailen F. Mapes, Min- 


neapolis, Minn. 

1,346,607. Typewriting machine. Joseph Phelps, Belle- 
ville, N. J., assignor to Remington Typewriter Company, 
Ilion, N. Y., a corporation of New York. 


1,346,711. Pencil. Wm. K. Holmes, Brooklyn, N. Y. 

1,346,729. Bookmark. J. J. Vanderveer, Brattleboro, 
Vermont. 

1,346,764. Calendar. Emory G. Pennington, Miami, 
Texas. 

1,346,777. Combination pencil, clip and spectacle hold- 
er. William B. White, Des Moines, Iowa. 

1,346,851. Typewriting machine. Jas. E. Simpson, 
Brooklyn, N. Y., assignor to Typewriter Accessories 
Company, Inc., New York, N. Y., a corporation of New 


York. 
1,346,912. Rubber stamp. Frederick Pitman, East Kew, 
Victoria, Australia. 


F765 











atented August 3, 1920, by Harvey 
°. 

Manifolding medium; 
1920, by Malicoim L. Cossitt, of Oakland, Calif., assignor to 


No. 1,348,637. Ruling-pen; 

R. Fuller, of Kirksville, 
No. 1,353,149. patented September 21, 
Manifold Impressions Corporation, of Carson City, Nev., a 
corporation of Nevada. 








October, 1920. 


1,346,982. Attachment for fountain Charles 
Swartz, Sheboygan Falls, Wis. 

1,347,,090. Pen and pencil clip. 
York, N. Y. 

1,347,097. Typewriting machine. Chas. M. Hilsee, Phil- 
adelphia, Penna., assignor to Underwood Typewriter Com- 
pany, N. Y., a corporation of Delaware. 

1,347,197. Typewriting machine. Lester A. Wernery, 
Brooklyn, N. Y., assignor to Underwood Typewriter Com- 
pany, New York, N. Y., a corporation of Delaware. 

1,347,222. Index and memorandum pad holder. 
A. Hupschmidt, San Francisco, Calif. 

1,347,225. Desk pad and calendar holder. Frank J. Kris- 
topek, St. Paul, Minn., assignor to Brown & Bigelow, St. 
Paul, Mirn., a corporation of Minnesota. 

1,347,241. Index tab. George J. Aigner, Chicago, III. 

1,347,245. Calculating machine. H. A. Bowers, Read- 
ing, Penna. 

1,347,290. 
Canada. 

1,347,325. Device for tabulating bonds and other securi- 
ties. Jerome A. Crowley, Randolph, N. Y . 


pens. 


George F. Hahn, New 


Louis 


Typewriting machine. Edwin Pope, Quebec, 


1,347,343. Loose leaf binder. Leo R. Lewis, Somer- 
ville, Mass. 

1,347,445. Perforating machine for bank drafts and other 
documents. G. A. Crocco, Rome, Italy. 

1,347,454. Writing and engrossing ink. Emil Goodwirth, 
St. Louis, Mo. 

1,348,906. Loose file card holder. Swante J. P. Swallen- 
der, Chicago, Ill. 

1,348,942. Dating mechanism for calculating and like 
machines. William S. Gubelmann, Buffalo, N. Y. 


1,348,946. Typewriter. Otto A. Hokanson, Woodstock, 
Ill., assignor to Woodstock Typewriter Company, Wood- 
stock, IIl. 

1,348,984. Sheet feeding means for accounting and type- 
writing machines. Samuel S. Dixon, Detroit, Mich., as- 
signor to Kalamazoo Loose Leaf Binder Company, Kala- 
mazoo, Mich. 

1,349,015. Typewriting machine. Burnham C. Stickney, 
Elizabeth, N. J., assignor to Underwood Typewriter Com- 
pany, New York, N. Y. 

1,349,016. Typewriting machine. Burnham C. Stickney, 
Elizabeth, N. J., assignor to Underwood Typewriter Com- 
pany, New York, N. Y. 
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1,349,024. Calculating machine. John C. Wahl, Chicago, 
Ill., assignor to The Wahl Company, Wilmington, Del. 

1,349,025. Mechanical pencil. John C. Wahl, Chicago, 
Ill, assignor to The Wahl Company, Wilmingtos, Del. 

1,349,081. Interest calculator. Charles S. iddleton, 
Blakely, Ga. 

1,349,107. Underscorer for typewriters. Ester M. Sealy, 
Fort Shafter, Hawaii. 

1,349,109. Typewriting machine. Jesse A. B. Smith, 
Stamford, Conn., assignor to Underwood Typewriter Com- 
pany, New York, N. Y. 

1,349,174. Typewriting machines. John Waldheim, Eliz- 
abeth, N. J., assignor to Underwood Typewriter Company, 
New York, N. Y. 

1,349,194. Adding machine. Charles M. Fitch, Chicego, 
Ill, assignor, by mesne assignment, to Bird Adding Ma- 
chine Company, Chicago, IIl ° 

1,349,244. Typewriting machine. William L. White, Bir- 
mingham, Ala., assignor to Underwood Typewriter Com- 
pany, New York, N. Y. 

1,349,246. Combined typewriting and computing ma- 
chine. Walter Wright, New York, N. Y., assignor, by 
mesne assignments, to Underwood Typewriter Company, 
New York, N. Y. 

1,349,247. Combined typewriting and computing ma- 
chine. Walter Wright, New York, N. Y., assignor, by 
mesne assignments, to Underwood Typewriter Company, 
New York, N. Y. 

1,349,386. Combined typewriting and computing ma- 
chine. Henry L. Pitman, Brooklyn, N. Y., assignor to 
Underwood Computing Machine Company, New York, 
New York. 

1,349,547. Correspondence blank. Charles J. Bolgiano, 
Baltimore, Md. 

1,349,561. Computing machine. Clifton B. Corell, New 
York, N. Y., assignor to Underwood Computing Machine 
Company, New York, N. Y. 

1,349,577. Loose leaf ledger. Charles T. Nankervis, 
Indianapolis, Ind. 

1,349,628. Over-rotation check for calculating machine 
gears. Edgar E. Phinney, West Orange, N. J., assignor 
to Monroe Calculating Machine Company, Orange, N. J. 

1,349,710. Bookkeeper’s work table. Byron Palmer 
Beeson, Sapulpa, Okla., assignor of one-half to Thomas 
W. Mace, Sapulpa, Okla. 


The Service Bureau of Office Appliances is for - 


the Exclusive Use of Subscribers and 
Advertisers 





In the execution of its various commissions this bureau calls upon practically every member of thé staff. 
It answers by personal letters all inquiries upon matters germane to the field, it furnishes special 
reports upon articles of office equipment, supplies names of manufacturers of any article 
wanted, puts man and job together, prepares advertising copy, furnishes lists of 
desirable agents and dealers in nearly every country, aids foreign dealers 
in securing U. S. A. lines and in many other ways performs useful 
service, all without charge. Subscribers in every land 
have made, and are making, good use of this 
bureau; manufacturers in every section of the 
field have had evidence of the service. 































Meaning of Present Price Declines 


Situation a Logical Reaction from Excessive Activity of Past Few Years —No 


Cause for 


/THOUGH the downward tendency in prices 
came suddenly, it did not come unexpectedly. 
Everyone knew that “we must reach the 

limit some time,” and it is safe to say that 
thoughtful men, whether or not they stood to lose 
temporarily by the decline, welcomed the turning point 
as the beginning of a return to more normal times. 





The increased cost of labor, raw materials and op- 
erating expenses has united with an abnormal world- 
demand in bringing about a legitimate price eleva- 
tion. But on top of this in hundreds of commodities, 
has been piled a false inflation inspired by a very 
human inclination to “get while the getting is good.” 
People demanded higher wagés that they might revel 
in a national spend-lust which made further price in- 
flations easy. “They want to pay high prices,’ was a 
frequent comment of merchants who did not object 
to the tendency. 

It became a game of passing the buck. New de- 
mands from labor meant new prices. If the manu- 
facturer could pass the burden on to the wholesaler, 
the wholesaler could shift it to the retailer and the 
retailer could pass it on to the consumer. And the 
consumer, as represented by the common man, made a 
circle of the thing by striking for more wages and 
demanding higher salaries to meet increasing. expenses. 
The problem rolled around in a circle gathering bulk 
as it traveled, in the manner of a snow-ball. The so- 
lution must come through a “break’’ which no one 
seemed inclined to start. 

Finally the bankers sought to check the wild ex- 
travagance by curtailing the use of capital. Several 
large concerns announced radical price reductions. 
Then a strange, fatalistic sort of psychology which 
had led people to “pay any price—what’s the use?” 
on an up-grade market, began to operate “in reverse.” 
The public began to believe in spite of merchant 
propaganda pointing out the “necessity” of high 
prices, that the price pinnacle had been reached and 
they withheld buying. The bottom dropped out of 
the market in silks, expensive clothing and luxuries 
wherein the “picking” had been especially rich. Then 
came the Ford price cut; commodities, one after an- 
other, began tumbling—and the end is not yet. 


The new tendency undoubtedly means that prices 


Alarm. 


generally will gradually find a new level. The bubble 
of excessive profits has been pricked and the abnormal 
surplus is going up in vapor. There will not be a 
return to pre-war price levels because production and 
marketing costs have greatly increased during the 
high price era. Labor, for éxample, will not relinquish 
its new wage standards. But in the adjustment process 
a normal level will be found. Those commodities 
which represent luxuries must first feel the depress- 
ing influence. Those in which the price has not been 
unduly inflated will feel it least. Labor saving office 
devices for which the war has left a large demand, 
will probably feel the decline but slightly, while a 
scarcity of oak and mahogany will preclude a radical 
downward price tendency in that class of furniture. 
Steel furniture may go somewhat lower because of a 
possible decline in the price of raw material since 
war demands have eased and because of the possible 
slowing down of automobile production. 


The situation will probably usher in an era of keener. 


competition. Waste must be cut from selling methods 
and markets must be cultivated more intensively. 
Manufacturers, middlemen and retailers must be con- 
tent with a smaller margin of profit, making up the 
loss by increasing the volume of their business. 

Now, as never before, is the time to study intensive 
production and merchandising methods. Now is the 
time to devise machinery for increasing production. 
Now is the time to cultivate real salesmanship with 
customer consideration as its basis. Every business 
is faced with the necessity of taking measures to offset 
the effect of a falling market, and the time is ripe 
for emphasizing the advantage of time and labor 
saving machinery which makes for economy of: busi- 
ness operation and a reduction of “overhead.” In 
short, the office appliance industry is in the position of 
being able to offer assistance to the business world 
generally in its effort to carry on at a legitimate profit 
at lower price levels. 

Office Appliances does not believe there is any 
occasion for alarm in this industry. The goods 
which the commercial stationer and office equip- 
ment dealer sell are necessary in the con- 
duct of business, which cannot operate successfully 
without them and which will refuse to operate under 
a handicap when every ounce of energy is needed. 
The position of this industry is advantageous. The 
good salesman will not be slow to see the point. 
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An English View of the Situation 


R. Parker Drake Pays Us a Call and Discusses European Commerce. 


HIS journal is indebted to R. Parker Drake, 
La S of London, England, for a pleasant call 
ae) recently. Mr. Drake is a member of the 

firm of Miller, Drake & Conipany which 
has offices in London, New York, Paris, Liverpooi, 
Manchester, Birmingham and Northampton, England, 
dealing in rebuilt typewriters and supplies. 

We neglected to ask Mr. Drake whether he traced 
his forbears back to a certain gentleman of England 
who, according to texts of school days, was first to cir- 
cumnavigate the globe. It is our belief that the rela- 
tionship could be traced if need be. At any rate, Sir 
Francis was rather successful in globe-trotting and so 
is this twentieth century Drake. 

It has been said—and not infrequently—that 
although an American may “get along” in England, 
he will never “feel at home” there. Mr. Drake is one 
of the numerous Americans who prove the silliness of 
the remark. He not only “gets along’”’ remarkably well 
but he has so adapted himself to his surroundings 
since 1905 that he likes England, likes the British 
people and now feels that his home is in the land of 
our overseas cousins. 

The visitor knows the continent well from much 
traveling and has made an interesting study of eco- 
nomic conditions there. Shortly before his trip to 
America he made a journey to Berlin and the interior 
of Germany. His view, broadly, is that the industrial 
rehabilitation of Germany is linked with the industrial 
tranquillity of Europe. A broken and disgruntled Ger- 
many must remain an economic—and military—bur- 
den to her conquerors. He believes that a to-the- 
letter enforcement of the peace terms will prove quite 
impossible if Germany is to exist as an independent 
country. 

He believes that the present government is the best 
the country has had and that political unrest and revo- 
lutionary disturbances have been due to food and fuel 
scarcity, for, to quote Mr. Drake, “when people are 
hungry they will follow any agitator who will point 
the way to better times and something to eat.” He 
said that hunger is still stalking through the interior 
districts of Germany and will, with the shortage of 
fuel, cause much suffering and deprivation this winter 
among the common people. 

“The industrial proclivities of the Germans are 
manifesting themselves,” said Mr. Drake, “and the 
Germans know how to work. During the war, when 
the importation of office devices and machines was out 
of the question, they developed and improved several 
of their leading makes of typewriters, and today these 
machines compare very favorably with the standard 
American machines. Naturally they will furnish strong 
competition for the American machines in the bid for 
continental business. The exchange situation favors 









F 4 


exporting by the Germans and will make it possible 
for them to undersell American machines by a good 


margin.” 
Mr. Drake thinks that if Germany were manufac- 


turing on a normal basis, the cheapness of her labor 
and the low value of the mark would even make it 
possible for her to extend her typewriter and office 
device markets to the United States in competition 
with our own higher priced products. 

As the Germans are fundamentally not given to dis- 
order and revolution, it is probable, according to Mr. 
Drake, that relief on the fuel and food shortage during 
the next year or so will mean a stable and orderly gov- 
ernmental condition, although the coming winter will 
witness the appearance of the ration card and attend- 
ing deprivation even though the food supply be suffi- 
cient for existence. 

The visitor recently passed through the devastated 
areas of France and his comments on the work of re- 
construction there were optimistic. The French have 
realized the necessity for hard work and their effort 
is doing wonders with the shell-torn fields and the 
shattered manufactories. 

Britain, according to Mr. Drake, is forging steadily 
ahead industrially and is making remarkable strides in 
her export business. It is his conviction that type- 
writers of British make will soon force the American 
manufacturer to look to his laurels in the continental 
field. Britain’s trade ambitions are bearing fruit as the 
future will reveal. 

That foreign exchange rates will reach a normal 
mark only after a period of years during which a 
favorable balance of trade will have been secured by 
European countries, through the development of pro- 
duction and exportation, is the opinion of Mr. Drake. 
He pointed out that fluctuations in the exchange rate 
will be periodic, and due largely to the movement of 
grain and cotton to Europe and the transfer of money 
involved in their marketing. The up and the down 
tendencies of exchange rates may be anticipated with 
some degree of accuracy and will therefore provide 
opportunity for speculation. The possibility of a 
somewhat speculative credit arrangement—though Mr. 
Drake did not recommend it as the best, by any means 
—would operate about as follows: 

The American manufacturer may sell to a French 
dealer when the exchange rate is high. He draws a 
draft on the dealer, in francs. The amount is placed 
to the American’s credit in a French bank. With this 
amount as security, the manufacturer may borrow 
dollars of his own bank, up to, say, 90 percent of the 
amount to his credit in the French bank. When the 
exchange rate becomes favorable to the purchase of 
dollars several months later, the francs are converted 
into dollars at the improved rate, the loan is paid and 
residue will take care of the 10 percent charged by 
the American bank, and usually provide a profit on the 
entire transaction. 

Mr. Drake believes that many American manufac- 
turers are overlooking opportunities for marketing 
their goods in Ireland. Cork and Belfast are both 
centers capable of producing good business during 
normal times. 
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(ietting the Most Out of Sales Territories 


A Practical Plan Described —By R. K. Russell, General Sales Manager, Dupli- 
cator Manufacturing Co., Chicago. 


HE general plan in building a sales organiza- 
tion and laying out territories throughout the 
United States seems to advocate planting 
representatives in various large cities and 
allowing them to work, here, there and almost every- 
where, within any old radius at all. Some concerns, 
however, lay out territories, place managers in charge 
and let it go at that; or, they may send the manager 
off with instructions about as follows: “It is up to 
you to employ one, two, three, or as many salesmen as 
you think you need to cover the territory.” These hit 
or miss methods of working territory are quite com- 
mon. Such methods, in fact, really form the only 
available basis upon which to work unless you get 
down to brass tacks and make a thorough analysis of 
sales possibilities in a manner which will enable you to 
know at all times just exactly what business any terri- 
tory should be producing. 

We were content to go along the hit or miss route 
until we came to a point in our organization where we 
knew that we must survey our field more closely, study 
our possibilities more thoroughly, and by more inten- 
sive effort, get the most from our territories. Our 
first problem was to thoroughly organize each terri- 
tory in the United States in a manner which would 
call for a more intensive selling effort from every one 
of our salesmen. This we have done, as I shall show 
later on. 

An analysis of the average method of operating ter- 
ritories will show that there is entirely too much jump- 
ing about, hitting the high spots and following the lines 
of least resistance on the part of the sales force. Why 
should men of the Boston organization worry about a 
few possibilities away up in Northern Vermont or 
New Hampshire? Why should a salesman spend time 
and money in jumping back and forth between points 
in Maine when there are thousands 
of real prospects in his own build- 
ing, around the block, and up and 
down the street right here in Bos- 
ton? These distant points should 
be organized as separate concen- 
trated territories, or, if limited in 
possibilities they should be han- 
dled by mail. 

Yet the old haphazard manner 
of doing the job, is in vogue Il 
venture to say, among a great 
many national organizations be- 
cause they are not giving careful 
study to the question on territory 
analysis. It is all done at great ex- 
pense and with small benefit in 
comparison to the effort involved. 
If many salesmen were to check 
up on the actual cost of their time— 
that spent in productive and that 
spent in non-productive effort—they 
would find that they are losing 
considerable more money than they 
imagine. Too often, the salesman 
proceeds on the theory that his 
commission is all clear profit. He 
doesn’t realize how much in com- 
missions he is losing in non-pro- 
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ductive effort. If he would check up on the money and 
time spent in loitering along the way—jumping here, 
there and everywhere—he would be greatly surprised 
at the result. There is a great wastage in most large ter- 
rivories, where the salesman flits from flower to flower 
in a haphazard manner, without any well defined plan 
back of each day’s work. 

There is a stack of evidence to prove that the aver- 
age salesman is about fifty percent efficient—in cover- 
ing his territory and in salesmanship. A tempera- 
mental whim or a slip-shod manner of working terri- 
tory is responsible for the “passing up” of thousands 
and thousands of dollars in potential sales. 

Great firms spend hundreds of thousands of dollars 
in national publicity and direct advertising each year 
and collect a minimum of the possible sales results. 
Each territory is peopled by several hundred thousand. 
prospects who are educated as the advertising cam- 
paign proceeds, to a point where the final clinching 
is all that is necessary to effect the sale. Yet a large 
percentage of these prospects are lost through failure 
to properly follow up the prospects who have reached 
a buying state of mind. In almost any salesman’s ter- 
ritory there are thousands of business men who would 
welcome a visit from the salesman. But because of a 
limited salesforce haphazardly covering a scattered 
territory, it takes years and years to reach merely a 
small percentage of good prospects. 

The time is here for an intensive cultivation of ter- 
ritories sub-divided into smaller units. 

We have found that one of the most logical ways 
to analyze national territorial possibilities is to use the 
county as a unit. Lay out your territories by coun- 
ties on a specially drawn map of your own make—in 
order to get just what you want. Take, for instance, “ 
a section of northern Ohio which might be directed 
by a manager with headquarters in 
Cleveland. Outline the counties and 
indicate in each county the number 
of possible purchasers and the 
number of present users or cus- 
tomers. 

There are various ways to ob- 
tain statistics on the number of 
possible prospects in each county 
of every territory in the United 
States. This information may be 
gathered from the various depart- 
ments at Washington; from the 
State Labor directories; Dun or 
yradstreets; from the statistical 
atlas of the United States, the 
World Almanac, Dartnell Service, 
Babson’s Statistical Service, the 
list departments of concerns like 
Buckley, Dement & Company, Chi- 
cago, and other sources too numer- 
ous to mention. 

The figures which you list in the 
counties need not necessarily be ac- 
cepted as the exact number of 
sible purchasers in each of the ter- 
ritories; their purpose is to prove 
a point—and it is a big one. One 
thing they do is to bring out all the 
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weak spots in your past and present efforts in working 
territory and the lack of sales force you may have in 
covering ground. All that is necessary is to compile 
the figures on the most conservative basis. 


From various sources make a serious endeavor to 
find out as accurately as possible the number of pos- 
sible purchasers there are for your product. Suppose 
your field of activity is among manufacturers, whole- 
salers, public service, financial and retail concerns of 
high rating. The questionable prospects may be weeded 
out by eliminatingpall those which do not reach a min- 
imum rating figure. It may be well in some cases to 
limit the size of the towns in which prospects are to be 
considered. It may seem wise to devote selling effort 
to no town with a population of less than five thous- 
and. But this, of course, is a matter for the individual 
to decide on the merits of his own problem. 

After the number of possible purchasers in each 
county have been classified and restricted, it will be 
found that a good percentage may be added to the 
figures to cover what might be called a miscellaneous 
field. And this conservative estimate of the possible 
purchasers in each territory will prove that there are 
a sufficient number of prospects to keep the salesman 
you propose to place in each territory busy for a great 
many years. 

By laying out maps in the manner suggested—in va- 
rious colors—and presenting your information graph- 
ically, you make it easy for the local managers and 
salesmen to visualize your problem and the method of 
its solution. You find it an easy matter to sell your 
salesforce on your idea of intensive effort. The sales- 
men see at a glance where they have been wrong in 
following the hit or miss method of working their ter- 
ritories and are usually mighty glad to have your facts 
and figures presented to them in such a vivid under- 
standable manner. 

The suggested method of analyzing territory makes 
it possible to lay out very definite sub-territory for 
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each salesman working in any local district. A glance 
at the map reproduced here shows that there is plenty 
of work ahead for the man who is to concentrate his 
efforts in sub-territory number one; then there is ter- 
ritory number two, and so on. You know—from the 
map—which counties hold the greatest number of pros- 
pects, and just where to concentrate to get the most 
out of each territory. 


It is not a difficult matter to determine the number of 
counties or the number of possible purchasers that 
should be alloted to each salesman. If, for example, 
one salesman can average five sales a month he would 
make sixty sales during the year; if there were seven 
hundred possible purchasers in that man’s territory, it 
would take him eleven years to sell all these pros- 
pects. Look at the thing from another angle. I be- 
lieve that it will be found that it takes an average of 
five calls by the salesman before the usual sale—of 
certain devices in the office appliance field—is consum- 
mated. On a basis of five calls for each sale, a sales- 
man would make 3500 calls to close sales with seven 
hundred prospects. 


A man making an average of four calls a day with 
three hundred working days in the year, would make 
twelve hundred calls during this period. On this basis, 
it would take seven months for him merely to drop in 
and say “Hello” to each one of his prospects. If all 
of the seven hundred prospects were sold on the basis 
of 3500 calls, it would require approximately three 
years to bring home the bacon. And this would mean 
only the initial installation without considering the 
many other possibilities which might be developed in 
each concern where the installation is made. While a 
man is working such a territory as this new concerns 
are constantly bobbing up and organizations are for- 
ever shifting and changing in a manner to produce a 
continual turn-over of live prospects; so there is no 
need for worry about a saturation point. A salesman, 
as a rule, nurses an average of seventy-five prospects 
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simultaneously ; that is, he has about seventy-five live 
ones which are gradually developing to the point where 
they can be turned into sales. 

I have cited figures merely to illustrate the manner 
in which the allotment of territory to individual sales- 
men may be determined. The manner of applying the 
method suggested here to fit various sales problems, is 
a matter for individual consideration. But one thing 
is certain: If you will present an analysis of this kind 
to your managers and salesmen, they will readily see 
the point. They can see that you are coddling them 
into accepting a pet scheme or theory which may or 
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may not be practical. You present a statement of facts 
in a manner which enables them to visualize instantly a 
condition which should be promptly corrected. You 
can point out that the correction of present conditions 
can be accomplished only with the full support of the 
boys in the field and you will find the boys ready to co- 
operate. It is easy to avoid giving them the impres- 
sion that their past efforts have not been appreciated. 
You are merely pointing out the way of progress and 
more sales. You may depend upon the support of the 
sales force in your efforts to build your organization to 
the point of its greatest efficiency. 


One Price Plus Service 


How a Well Known House Maintains a One-Price Policy and Wins Out. 


USINESS men in every pursuit, from manu- 

facturer to jobber and from wholesale dealer 
to retail distributor, are today seriously con- 
sidering what the next few months will bring 
forth. Many have considerable stocks of merchandise 
on hand and the prospect of price reductions before 
these stocks shall have taken their normal course is 
not one exactly pleasant to contemplate. Especially 
is this true of concerns which have been in the habit 
of giving certain customers discounts of from Io to 
20 percent. 

But this story is neither a warning nor a sermon. 
It is the simple tale of a mid-western commercial sta- 
tionery and office equipment house which, during the 
entire period of its existence, has courageously and 
unswervingly adhered to the one-price principle. Go 
into that house today representing the Standard Oil 
Company or the United States Steel Corporation or 
any other concern and order a thousand desks of a 
stock pattern, and the price per desk will be precisely 
the same as that at which they are offered to the little 
haberdasher around the corner. No tempting offer of 
future business, no threat of refusal of present or 
future orders will serve to shake this concern from its 
fixed and established principle. The same policy holds, 
not only with office furniture, but with reference to 
every other item in the stock down to office pins and 
paper fasteners. 

Dealers accustomed to another method of doing 
business may be inclined to wonder where this concern 
is located and to ask themselves if it is really a pros- 
perous organization. The reply is that the company is 
one of the leading concerns in the Middle West. It is 
prominent and respected in one of the largest cities in 
the Great Lakes region, noted for the size and pros- 
perity of its many manufacturing industries. The 
concern itself is financially sound and doing a steadily 
increasing business year by year. “But,” says the ob- 
jector, “how can a concern like this make large sales 
in the face of the active competition it must have un- 
less it meets other concerns on the discount proposi- 





tion? It must lose a great many orders.” The answer, 


is that the house does occasionally lose an order, but 
the principle of its policy works out in a peculiar, and 
to many, an unexpected way. The house to which we 
refer gives an unusual quality of service. To equip 
a man with desks, filing cabinets, etc., is with them, 
not the end of the transaction. The order is followed 
up after its installation and the house keeps in touch 
with the customer. If a part is broken, it is repaired 
at actual cost. Suppose that a glass in a bookcase 
should be broken. No matter whose fault the break- 


age is, the dealer sends his man over with a new glass 
which is put in the place of the broken one and a 
nominal charge made, covering merely the cost of the 
glass. Should the customer require advice or assist- 
ance in the handling of his equipment, a man is always 
available from the store to go to his office and give him 
the benefit of his knowledge and experience. Should 
the customer move from one building to another, or 
from the city of his residence to another, this house 
gives him service in the proper packing and arrange- 
ment of his office equipment, so that ke can get the 
material into the minimum of space, packed solidly 
and with the least probability of breaking. This sort 
of service, to be sure, costs a certain amount of money, 
but the dealer feels that he can afford to give it, since 
he has obtained for every item the full list price and 
has reaped a normal profit on every sale. Houses 
accustomed to giving from 10 to 20 percent discount 
on large orders cannot give the same service to the 
customers without actual loss. 

The concern to which we refer has carefully figured 


out its cost of doing business, for it has on its staff a | 


bookkeeping expert who has spent years in important 
plants where the analysis of costs is one of the most 
vital processes. It therefore knows. to a single penny 
what all its items of cost amount to. It may surprise 
some members of the trade to discover that this 
average of cost is from 30 to 31% percent. Every 


dollar’s worth of goods sold, therefore, costs the house 


3114 cents. It can readily be understood then that the 
house could not get very far under the discounts now 
prevailing from manufacturers were it to give any 
considerable discounts from its own prices, but many 
other houses do give such discounts and wonder at the 
end of the year, with the volume of business they have 
done, why they have not made more money. Cer- 
tainly they cannot on the basis of no profit provide a 
service which would add still more heavily to their 
costs. 

It is this item of service which the concern under 
consideration provides that has given it its power and 
supplied the germs of its growth. As against a house 
which sells merchandise first and service a poor second, 
or not at all, the house which sells merchandise~and 
service, making them a double team in pulling the load 
is the one which has the advantage in the long run. 
The able and experienced gentleman who has formu- 
lated the policy outlined above proceeds upon 
the principle that he is building a business, 
not for this year, but for many years and all 


the years to follow. He resolutely refuses to be 


enslaved by fear of what a competitor will do or by 
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threats of no business from a discount-seeking cus- 
tomer. He would prefer to do a small business today 
and reap the proper percentage of profit than to put 
upon his books a collection of big figures which might 
represent an actual loss at the end of the year. His 
ideas have worked out with remarkable success. 
Throughout the territory which this concern covers it 
is known and respected as a one-price, .100 percent 
house. Much of the business which originally passed 
them by because of their insistence on the one-price 
principle, has eventually come ‘round to them because 
many big buyers now realize that, in the installation of 
office equipment, service is of greater importance than 
initial prices. They do not realize this immediately 
perhaps, but when confronted with the necessity for 
service, they discover that to be able to put their hands 
upon someone who can give instant response and do 
so cheerfully is sometimes worth a great deal of money, 
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because time in big business is frequently worth more 
than material things. 

We have related this little story because it is some- 
thing which every dealer should take to heart. He 
should remember that it pays to have courage; that it 
pays to make his service pull with his merchandise; 
that it pays to get the normal percentage of profit even 
if by so doing, one must content himself with small 
volume, because volume will come eventually if quality 
and service warrant confidence, and that price, pro- 
vided it is without the suspicion of profiteering, is of 
secondary importance to the purchaser. 

The National Association of Stationers and Manu- 
facturers is now meeting in St. Louis. We commend 
this little story to the consideration of the members of 
that organization. We might add that the concern to 
which reference is made is Geo. A. Drake & Company 
of Detroit, Mich. 


Just “Bunk” 


A Plea for Plain Facts in Advertising. 


Ww} AM a pep specialist. I guarantee to infuse 

} your sales organization with the peptimistic 
snap which brings results.” 

Sheer “bunk.” Of a different label, per- 
haps, but “bunk,” nevertheless, just as veritably as 
that dispensed by the gentleman under the gasoline 
torch who claimed attention by feats of legerdemain 
or snake charming as a preface to the vending of the 
magic ointment guaranteed forever to eradicate chil- 
blains or cover the baldest pate with hirsute adorn- 
ment of rich and luxuriant growth. 

The quack nostrums which “cured” rheumatism and 
restored the golden vigor of youth, like the old shell 
game, preyed upon the gullibility of the public until 
the saturation point was reached, after which their 
claims were given little credence even by the mighty 
throng of chronic suckers. But we still have the hotel 
blatantly proclaiming through the public print that it 
is “the house of courtesy”—an institution where “the 
guest receives the same degree of personal considera- 
tion found in the old time inns of our fathers.” Still 
with us is the mercantile establishment which heralds 
“a desire to please” its customers who invariably “come 
first.” But in the majority of instances these profes- 
sions fall within a class of false promises colloquially 
known as “bunk,” because, in the language of friend 
Goldberg, there is much of it which “doesn’t mean 
anything.” 

The “personal attention” of our hotel turns qut to 
be an impersonal aloofness bordering on impertinence. 
The customer who expects to “come first” may be met 
by an employe who seems to desire nothing so earnestly 
as to collect the cash and rid himself of the annoyance 
of “pleasing” the man who buys . 

The advertising itself is right enough. It recognizes 
an ideal which no doubt the ad man trusts does exist 
to back up his representations. It is probable, too, 
that the management likes to believe that courtesy and 
service characterize his establishment. The trouble 





lies in the failure to back up the advertising—it lies 
in the deception practiced upon the man who reads 
the ad. 

Every grocer knows that he would destroy public 
confidence if he were to advertise sugar at ten cents 
a pound when he actually sold sugar for twenty cents 


a pound. A mob of deceived and enraged housewives 
might spare his life, but they would scarcely credit 
that merchant’s further announcements. Then, by 
the same token, is it not just as stupid to advertise 
“courtesy,” “service” —customer consideration—which 
does not exist? Surely this is a form of bunk which 
the public has absorbed to the saturation point. And 
the reaction will come just as surely as it followed in 
the wake of the con man. 

Every advertisement ought to be regarded as the 
publicly pledged word of the merchant. Too fre- 
quently it is regarded as a merchandise announcement 
embellished with verbal foliage to make it read well. 
The article advertised, with its price and description, 
is the meat of the offering; the rest—dealing in 
“courtesy” and “personal attention,” is merely “‘the 
trimming.” 

“We are here to serve,” and, “We like the customer 
who is hard to please.” Sure! Put that in. Of 
course—they all do. , 

Business aphorisms cleverly coined make good read- 
ing and are not difficult of coinage. They stand forth 
in all, or nearly all, of our advertising and appeal to 
the public because they announce desirable merchan- 
dise plus the element of service. To our credit, the 
merchandise is usually found to be substantially “as 
advertised.” The disappointment often comes in the 
other half of the promise—the “unimportant trim- 
mings” concerning service. 

A substitution of inferior merchandise for that ad- 
vertised would represent a breach of faith which no 
reputable house would tolerate. Why isn’t the sub- 
stitution of inferior service also a breach of faith? 
Service is just as much a part of the ad’s promise as 
merchandise. 

Why not word our announcements so that the public 
may swallow every word of them—trimmings and all— 
with confidence and without danger of disappointing 
after-effects ? 

Perhaps the executive, through the nature of his 
duties, is unaware of the “bunk” element in his busi- 
ness. His policy as set forth to his employes is 
avowedly one of honest merchandise and honest serv- 
ice. He does not come sufficiently in personal contact 
to know—. Ah, yes! But he watches the grade of 
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his merchandise. He has time to see that his goods 
are up to standard. He would not break faith on that 
score. Yet “courteous service” is a promise of the 
same breath. 

Probably there are ways of ascertaining that the full 
promise is kept; if there are not, then let but half of 
the promise be made. Advertise the article; speak of its 
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qualities and its price, but omit the conventional “we 
strive to please” or synonymous phrases if analysis 
reveals the fact that they mean nothing, 

A broken promise is a breaker of good will and a 
destroyer of public confidence in advertising. A broken 
promise becomes “bunk” and “bunk” never pays divi- 
dends of a dependable sort.—B. 


The Boston Export Round Table 


An Organization Dedicated to the Betterment of the Policies and Practices, 
Methods and .Technique of International Commercial Exchange.—By Herbert B. 


Johnson. 


NOTE.—The following article, which describes the work of the Boston Export Round table, was published in the Fall 


Edition of The Office Appliance Exporter mailed last month. 


We are sure that many of our readers will be interested in 


the procedure of the Round Table and the important work it is doing. 


<THE Boston Export Round Table is the 
greatest university of export thought in 
the United States.” This tribute paid by 
Edward Neville Vose, Director of inter- 
national publications of R. G. Dun and Company, New 
York, emphasizes a fundamental truth. Correct 
thought, and prompt action based on correct thought, 
has distinguished the activities of the Boston Export 
Round Table since it came into being. 

Its conception of exporting starts with the consum- 
er outside the United States. It places itself squarely 
in the position of the consumer. It insists that both 
the exporter and the importer owe service to the con- 
sumer. It believes that the consumer can best be 
served when the American manufacturer and the mer- 
chant elsewhere cooperate to better international com- 
merce and coordinate their joint activities. It demands 
the removal of all artificial obstacles in the road to bet- 
ter service. It acts to familiarize the importer and the 
exporter with the possibilities and problems of the 
other. It hopes, and with past achievement has a 
reason for hope, that in its analysis and study it will 
be truly international and share the improved methods 
it brings into being with the commercial nations of the 
world. 

Its organization can be described in a paragraph. 
The Honorary Chairman and its founder is Walter F. 
Wyman. Its Chairman is Henry H. Morse. Its ex- 
ecutive committee is limited to fifteen. Beyond this 
executive group the strength of the Boston Export 
Round Table lies in its committees and committee ad- 
visors. The delegates to its conferences are selected 
from the higher officials of fourteen states. Its larger 
meetings are limited to one thousand delegates. Its 
pride lies in smaller conferences rigidly restricted to 
a single most important phase of world trade. At- 
tendance is entirely by non-transferable invitation. 

In the sixty important conferences of the Round 
Table the policy has been maintained to include in 
each, by invitation, the leading exponents of interna- 
tional merchandising, transportation, law, finance, 
education, credits and forwarding. It works in inti- 
mate harmony with governmental bureaus at home and 
abroad. Its executives are high in the councils of 
twenty national and international organizations and 
associations. 

The Boston Export Round Table offers a unique 
opportunity to the importing merchant and to the gen- 
eral importer. Its committees work for the better- 
ment of international trade without salary or fee. It 
does not accept contributions for its service, nor make 





charges. One of the unique features of the Boston 
Export Round Table is the service it offers those de- 
sirous of opening business relations with manufactur- 
ers—who seek any given product. Because the Round 
Table is international in scope and thought it places 
the merchants of other countries in contact with the 
most experienced manufacturing exports, regardless 
of the city in which they may be found. The Boston 
Export Round Table has spent, for example, two years 
in open and committee conferences on the single topi 
of the Agency Contract. Arthur S. Hillyer, Chair- 
man of the Agency Contract Committee, has, in three 
European trips, conferred with the leaders in export 
thought in other manufacturing countries. So the 


Round Table is prepared to aid the merchant importer 


or manufacturer’s representative to secure an equit- 
able contract—one built to define so clearly and fairly 
the relations of buyer and seller that no misunder- 
standing can arise. 


Within a few months more the Boston Export 


Round Table will offer to banks and those who im- - 
port or export, forms which will enable both importer” 


and exporter to experience a new and better type of 
banking service than has been possible heretofore. It 
will be the result of eighteen months’ work by the 
Round Table’s committee on International i 
Forms and Practices. It will be distributed by the 
Committee on Cooperative Relations between Export- 
ers, Importers and Bankers. 

A service valuable because of its direct effect upon 
the profits of the importer is the exchange of sales 
plans. This service is built squarely upon successful 
selling methods which have been constructed by mer- 
chants in every quarter of the world, with the manu- 
facturing exporters as their consulting partners. These 
sales plans include every type and combination of the 
use of the foreign selling forces—the salesman, corres- 
pondence, advertising and sampling. Through this 
service the Round Table offers, without charge to the 
importer, methods which have cost tens of thousands 
of dollars to test and improve. . 

The Boston Export Round Table is devoted to the 
betterment of relations as well as methods. In con- 
sequence, it investigates through established channels 
any misunderstandings or claims that importers bring 
to it in any field of enterprise and in an of the 
United States. Through its affiliations it is prepared 
to render service in any country. It believes, if neces- 
sary, in the forced education of those who, by intent 
or lack of care, fail to make international commercial 
exchange the profitable occupation of gentlemen. — 
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It is willing to provide the importer who possesses 
character and business ability with a means of capital- 
izing these assets apart from any considerable finan- 
cial resources. In its international sphere of influence 
it has many gpportunities to effect connections for any 
oe who needs only opportunity to become a 
valuable co-partner in commerce. Many importers 
limited by resources, owe to the offices of the Boston 
Export Round Table a broader development than they 
themselves dreamed possible. 


Similarly, the importer is served by the work of this 
organization which brings new manufacturers into in- 
ternational markets. It has to its credit several hun- 
dred American manufacturers who are now exporters 
through its encouragement and friendly counsel where 
these hundreds had previously confined their distribu- 
tions solely to the market of the United States. These 
newer exporters are taught to appreciate the viewpoint 
of the importer and the consumer. They are aided in 
building up sound and liberal policies. They are in- 
structed from the start so that in technique they are 
able and trustworthy. 


. It is well to note the calibre of the men who work 
shoulder to shoulder in the international work of the 
Boston Export Round Table. Its executive committee, 
in alphabetical order, includes W. P. F. Ayer, Vice- 
President Walworth Manufacturing Company, under 
whose direction is the famous Walworth School of 
Commerce; W. Irving Bullard, owner of textile mills, 
banker, author, Treasurer National Association of 
Cotton Manufacturers and Chairman of the Committee 
on Relations, who went to eleven European countries 
to secure the best bankers as committee advisors for 
the Round Table; Paul T. Cherington, Professor of 
Business at Harvard University, Secretary National 
Association of Wool Manufacturers, author and au- 
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thority on world ports; John Claussen, Bank Vice- 
President in San Francisco, New York and Seattle; 
Herbert E. Cushman, President Morse Twist Drill 
Company, Commissioner on Foreign and Domestic 
Commerce, New York and Seattle; W. W. Heckman, 
president Heckman-Hunt Corporation, Boston and 
Buenos Aires; Arthur S. Hillyer, Manager Export 
Department, Waltham Watch Company, Chairman 
Agency Contract Committee ; Henry H. Morse, Man- 
ager Export Department, Regal Shoe Company, Chair- 
man of the Round Table, Director of Foreign Trade 
Education, Chairman Foreign Trade Division, Na- 
tional Association of Shoe Manufacturers; George E. 
Parmenter, Vice-President, American Crayon Com- 
pany, international authority on trade relations ; Thom- 
as W. Pelham, General Counsel and Director of Sales, 
Gillette Safety Razor Company, a world traveller, au- 
thor, and authority on merchandising, markets, trade- 
marks, copyrights and patents ; John P. Willis, Director 
of the Dennison Manufacturing Company, and Walter 
F. Wyman, Honorary Chairman of the Round Table, 
Honcrary President Export Managers Club of. New 
York, Vice-Chairman National Association of Manu- 
facturers, also Association of National Advertisers 
and National Association of Manufacturers, author 
and conference chairman. 

Better export packing, speeding up of deliveries 
on export orders, liberal extension of credit to those 
well worthy of credit, a sales policy which does not 
consider a sale complete until the buyer has sold his 
purchase at a profit, steps to bring about improved port 
of departure and port of entry procedure—these are 
but four of fifty activities of the Boston Export 
Round Table—a great university of international com- 
mercial thought—a great force for the betterment of 
export and import practice—a direct service of in- 
creased profit to the merchants of the world. 





The Problem of Better Deliveries 


An Optimistic Prediction of Better Service in Delivering American Goods 
Abroad, and a Discussion of the Factors Involved. 


NOTE.—The following article is reprinted from the Fall Edition of The Office Appliance Exporter which was issued 
last month. It is presented here because it deals with a subject which is of importance to office equipment manufacturers 


interested in the export trade. 


HE failure of importers abroad to receive 
American goods regularly and in desirable 
quantities, has been second only to the prob- 
lem of exchange in agitating the foreign 

mind. In fact there have been times when the one 

appeared even more distressing than the other. Dur- 
ing the uncertain days of last spring when the Ameri- 
can dollar was scouring the clouds at record-breaking 
altitudes, business men across the ocean were inclined 
to attribute their exchange troubles in small part to 
speculation in financial circles, but largely to “circum- 
stances” which would soon be remedied but which must 
be borne with stoical patience. Yet contracting for 
the sale of goods which did not arrive, or which ar- 
rived months late with new prices tacked onto them, 
was aggravating not to say unprofitable. And it often 
seemed reasonable to place the responsibility for the 
delay, at the door of the man who shipped the goods. 

In thus disposing of the matter, the distributor abroad 
was justified only in part, for better deliveries is one 

of those problems so entangled with other perplexities, 

that all must be straightened before one may be satis- 
factorily solved. 





Certainly the prospect for an improvement in the 
delivery of American goods abroad is bright, though 
the realization of satisfactory service will require pa- 
tience. Even now the improvement is marked, and 
ships are clearing from New York with but little 
delay. 

Insufficient tonnage available for commercial pur- 
poses; the breakdown of inland transportation sys- 
tems and the congestion of ports both at home and 
abroad; the labor situation; insufficient production, 
and the failure of the American manufacturer to pro- 
vide for an even flow of exports by setting aside a 
certain percentage of his production for foreign con- 
sumption—these have been the principal causes of de- 
livery shortages abroad. Then too, the high rate of 
exchange has operated to prohibit the purchase of all 
save the essential products of American factories. 


The Tonnage Outlook. 

Previous to and for some months following the ces- 
sation of hostilities in the great war, commercial neces- 
sities were subordinated to the movement of troops 
and the transport of war materials. Of late months 
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the difficulty has been the unavailability of ships 
through delay rather than a matter of depleted tonnage 


sacrificed in the maritime activities of the war god. 


Lloyd’s Register, so far back as November, 1919, re- 
vealed that the world’s total gross tonnage of freight 
carrying ships of every type was 50,919,273, an in- 
crease of four million tons over the total for 1913. 
In other words there was actually afloat, more freight 
carrying tonnage in the year following the war than 
during the year preceding it. 

But as ships turned from war to peace activities, 
new difficulties were encountered. In response to the 
tremendous demand for American goods—at almost 
any price—docks were piled high with merchandise 
both in seaports here and abroad. Particularly in 
Europe did the war-weakened inland transportation 
systems prove unequal to the strain, and the dock sit- 
uation became such that frequently weeks and even 
months elapsed before the consignee received his goods 
from the confused mass. Often, during dock and sea- 
mens’ strikes American merchandise was carried back 
and forth across the ocean several times before it was 
unloaded. It was no uncommon experience for ves- 
sels to be delayed from four to six weeks in loading 
and unloading. This state of affairs resulted in re- 
ducing the available tonnage by from thirty-five to 
forty percent. 


Shipping Space More Plentiful. 


So marked has been the improvement of recent 
months, however, that today there is plenty of space 
reported available for both European and oriental ex- 
ports. Naturally this improvement may be attributed 
in large degree to the foreign hesitancy to buy of 
America until the exchange becomes more favorable. 
But as time brings increased demands for American 
exports, there will be tonnage to meet new demands, 
for under the United States Shipping Board, our mer- 
chant fleet shows an increase of more than ten mil- 
lion tons over that of 1914, which with the building 
operations of other nations, has brought the grand 
total of the world’s tonnage to more than fifty-three 
million tons—an increase over the 1914 showing of 
approximately eight and one-half million tons. It 
must be remembered, furthermore, that the ship-build- 
ing programs of all commercial ‘nations will steadily 
push this total higher. And all this points to a lower- 
ing of ocean freight rates through the operation of the 
law of supply and demand. 

The shortcomings of our Shipping Board have 
doubtless been numerous, yet the fact remains that 
through it, the United States is acquiring a merchant 
marine which will ply over regular trade routes 
through the waters of the seven seas—to Europe, to 
Asia, to Africa, to South America and to the Orient. 
And if certain technical operating obstructions are re- 
moved, this marine ought to encourage intensive ex- 
port activities among our manufacturers and acceler- 
ate delivery service to the businessman abroad who is 
waiting for American goods. 


The Railroads. 


Since the national life of European nations depends 
so largely upon efficient transportation facilities to and 
from the seaboard, one of the first noticeable results 
of the reconstruction has been apparent in the railway 
systems. The work of repairing and re-equiping the 
inland transportation systems has forged steadily 
ahead with the result that port congestion has been 
greatly relieved. American railroads, too, seem to 
have passed the crisis after having been turned back 
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to the private owners, who are making every effort 
to win public confidence by an improvement in ser- 
vice. Worn out rolling stock is being renewed, and 
improvements inaugurated, although further increases 
in rates are expected. While the situation is improv- 
ing daily, shippers are still handicapped by the failure 
of-inland factories to secure cars, and it is said that 
vast quantities of export merchandise is being held at 
such factories because of the car shortage. 


Production and Deliveries. 


Regular deliveries hinge upon adequate production. 
And for the ills of production there is no panacea at 
hand which may be expected to work miracles of the 
instantaneous variety. The improvement will be 
gradual. The world-wide, post-war social upheaval 
cut down the productivity of American labor just at 
a time when the demand from abroad was most in- 
sistent and when the proclivity, here at home, to spend 
money, was at its height. But here too, the outlook is 
anything but discouraging. Employers are beginni 
to realize that they must co-operate with the 
in bringing about the readjustment of conditions to fit 
a new era of industrialism. Strikes are fewer and there 
is reason to believe that the men themselves are tiring 
of the pursuit of will o’ the wisp theories launched 
by demagogue leaders who point out the industrial 
millineum for a goodly consideration in American 
dollars. There is an increasing tendency to work seri- 
ously. But the adjustment will not be accomplished 
over night. Neither is it possible for the manufacturer 
instantly to increase the capacity of his plant to care 
for foreign as well as domestic demands. 
action in banking circles, to curb wild extravagance 
and speculation, has temporarily curtailed the loaning 
of money for all save certain specified purposes, But 
it is predicted in financial circles that money will be 
more readily obtainable this’ fall, and that much of it 
will be used for enlarging factory capacity, with de- 


sired results on our ability to keep our goods flowing _ - 


abroad. 
' The Attitude of American Manufacturers. 


Generally speaking, the American manufacturer has 
had export trade thrust upon him. He cared little 
about exporting when business was good at home. Yet 
the foreign market was a convenient outlet for any 
surplus, after home demands had been satisfied. Nat- 
urally his goods did not go abroad with any great 
degreee of regularity. Gradually, however, the Ameri- 
can businessman has awakened to the possibilities of 
foreign markets; he is beginning to realize that the 
future position of his country, commercially. speaking, 
is most intimately linked with selling abroad. The 
movement to stimulate interest in exporting has 
come nation-wide. 

Edward N. Hurley, ex-chairman of the United 
States Shipping Board, and himself an important 
manufacturer, recently at a gathering of business men, 
urged manufacturers to plan to send at least ten per 
cent of their production regularly overseas, and to 
follow this with advertising. This illustrates the at- 
titude which the manufacturer generally may be ex- 


pected to take. And a serious undertaking of foreign. 


business is the forerunner of better deliveries. 
Perhaps an appropriate conclusion to these obser- 
vations is a late August report of the R. G, Dunn 
Mercantile agency of New York: “The past month 
(July) has witnessed considerable improvement in the 
ocean freight situation at this port (New York) and 
the freight movement is nearing normal.”"—C. §. B. 
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The St. Louis Convention. 

HE Fifteenth Annual Convention of the National 
T Association of Stationers and Manufacturers 

held in St. Louis from October 11 to 14, in- 
clusive, will be under way when this issue of Office 
Appliances reaches its readers. It is confidently ex- 
pected that the attendance at this convention will 
break some, if not all, of the records heretofore made. 
Certainly the importance of the convention deserves 
the attendance of every stationer who is interested in 
the progress of his business and in the welfare of the 
industry of which he is a part. 

The National Association is doing important work 
It has grown out of the haphazard class and is pro- 
ceeding under a definite plan with a momentum which 
should go a long way toward carrying it to increasing 
success, but no momentum, however great, can sup- 
ply the personal interest which all members of the 
trade should take in organization work. 


On the staff of this organization are the ablest men 
in the industry, who out of their own experience and 
from the advice and counsel which they can obtain 
through their wide touch with the active affairs in this 
and other industries, are able to meet, we believe, any 
problems which may come up and to surmount any ob- 
stacles which events may present. 

Last year the Association started out under a new 
plan, electing besides its regular staff of officers, a 
general manager who is conceded to be one of the 
ablest, most clear-headed men in this or any other in- 
dustry. Mr. Gibbs has gathered about him a staff of 
experienced people, moving the offices of the Associa- 
tion from St. Louis to Chicago, where he has taken 
comfortable quarters and has started earnestly to or- 
ganize the stationers of the United States upon a 
sound basis. 

The work of the organization is educational in its 
scope. It aims to inform all members upon the basic 
facts of the stationery business, to work out their prob- 
lems, to give them an understanding of their costs and 
how to arrange their affairs so that they will make 
a reasonable profit from their business. Every man 
is in business for the living he can get out of it and his 
knowledge of the business is the most important factor 
in his success. The National Association supplies a re- 
liable means whereby a man may obtain an intimate 
insight into the affairs of the industry and keep in 
touch with its changes and movements from week to 
week and month to month. The Association supplies 
real information, carefully analyzed and the fruit of 
close investigation and long experience. It keeps in 
touch with market conditions in every department of 
the industry and its recommendations are worthy of 
the most careful consideration by every member. We 
have only to compare the situation of the stationery 
trade twenty years ago with what it is now to realize 
the tremendous benefit which the National Association 
has been to the stationery trade, and these benefits 
have only commenced ; but as everyone must know, an 
organization cannot produce its best results unless it 
has the active co-operation and assistance of the largest 
possible number of men in the industry. To attend the 
annual conventions of the organization should hence- 
forth be, not only a privilege but a duty, which every- 


one who heads a stationery business should earnestly 
plan to perform.—M. 
<-> 

The Coming New York Business Show. 

HE annual business shows have come to mean 
fs to the office appliance field what the great art ex- 

hibits of Europe mean to the world of art. Busi- 
ness men look forward to these expositions as oppor- 
tunities for observing the operation of devices and 
methods for cutting costs, reducing over-head and 
lightening labor in their respective institutions. ‘‘The 
trade” anticipates the business show as a means of 
gathering new ideas, keeping up-to-date and reviewing 
the late entries in the field. In short, the business show 
is a veritable school of instruction and information 
which plays a most important role in the development 
of the trade and the general advancement of knowledge 
pertaining to the use of machines and devices for the 
office. 

The present prestige of the annual shows may be 
attributed to the business-like methods and the high 
ideals of the promoters. There is nothing of cheap- 
ness about the plan of operation—nothing of the side- 
show and bally-hoo nature to detract from the useful- 
ness of the institution. Each show is a straight, digni- 
fied exposition of all manner of devices used in modern 
office work, and executives and employes alike are 
comfortable in the possession of their self-respect 
when they walk down the aisles to study the objects of 
their interest. 

The forthcoming seventeenth annual business show 
will be held at the Grand Central Palace, New York, 
October 25th to 30th, and it gives promise of being 
even larger and more interesting than any of its pre- 
decessors. Office equipment dealers will do well to 
hold these dates open and make plans to be in New 
York for at least one of the five days. Now, more 
than ever before, is the time to absorb new ideas that 
they may be passed on in sales form to the ultimate 
consumer. 

<> 
Building Foreign Markets. 

T BEHOOVES the manufacturer who undertakes 
an export business to build his markets well, for the 
time is coming when other nations will bid for the 

trade we now enjoy. The foreign field should be 
entered with the sales plans as studiously laid out as 
though the objective to be taken were the domestic 
market. 

For the time being, it may be easier to select an 
agent, collect cash in advance and ship our goods, to be 
disposed of as best the foreign distributor may. But 
the building and holding of foreign markets will mean 
to no little extent, the building and holding of foreign 
good will. A policy of standing back of the goods sold 
will bring return customers in other lands just as read- 
ily as it does at home. And a sales policy which takes 
into consideration service to the ultimate consumer will 
prove as effective in producing profits from India and 
Switzerland, as it does in California and Maine. 

Dealer co-operation in the way of sales helps, ad- 
vertising and small matters of service will yo far to- 
ward keeping the foreign distributors of American 
goods enthusiastic over the products for which they are 
endeavoring to build markets. A readiness to correct 
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shipping faults and a willingness to conform to the 
trade practices of other lands will do much toward 
convincing the man on the other side of the water that 
the manufacturer whom he represents may be de- 
pended upon to keep faith with him. 

“Made in the U. S. A.” must stand for merchandise 
of quality and good faith on the part of its makers. 

<--e--> 
We'll Find a New “Right Way.” 

‘er philosopher who first proclaimed that there 


is only one right way of doing a thing, probably 

spoke truly—as philosophers sometimes do, Yet 
we creatures of this mundane valley of tears and er- 
ror, are so very human that we seldom, if ever, dis- 
cover the “absolutely right” way of doing anything. 
We amble complacently along, following our “lights” 
as best we may, until we hit upon a new method which 
forthwith becomes “right”—until another way, just as 
good or better, is found. Our standards of rightness— 
if we may be permitted the term—are as transitory as 
the shifting sands upon which great men are poetically 
reputed to leave behind them the impress of their feet. 

Early in life the youngster discovers that “there is 
more than one way to skin a cat.’”’ The general flanks 
a position when it cannot be stormed; the lady dis- 
creetly uses rouge in lieu of desirable bloom more au 
natural; the old gentleman manages nicely with false 
teeth when those provided for him by his Creator are 
gone; we smoke “Lucky Strike” when “Camels” are 
out of stock; the new cure is more efficacious than the 
old—and so it goes. 

And so it will go in business. Affairs of buying and 
selling will not go to the bow-wows even should prices 
generally drop discouragingly. There is more than one 
way to skin a cat. If we cannot make a great profit 
on each sale, we shall make more sales with smaller 
profit margins. If wages are high, we shall school our 
employes to more intensive effort. If the customer re- 
fuses to come to us, we shall go to the customer. We 
shall cull out non-productive effort, do away with some 
of the expensive frills which were so “right” that they 
could not be dispensed with, and find a new “right 
way’ to carry on in the face of changing circumstances 
as effectively as before.—B. 

<-> 
Cancellations from Distributor’s Angle. 
F LETCHER B. GIBBS’ contribution to “The Bus- 





iness Situation” in the September issue of Office 

Appliances commented on the practice of some 
stationery dealers to assume stocks when supplies 
were light. They figured on back orders to cut 
down deliveries beyond their requirements. If the 
necessary supplies were received, outstanding orders 
were cancelled, leaving the manufacturer to hold 
the bag. 

S. Weinress Company (Not Inc.), wholesale and 
retail office supplies, Chicago, suggest the other side of 
the story. An order for 200,000 clips remained un- 
delivered for one year. Various excuses were offered 
by the manufacturer. Later, said Mr. Weinress, he 
purchased clips of the same manufacture from another 
interest at a higher price. It appeared to him that 
the manufacturer defaulted on his order because he 
could get a higher price elsewhere. In another case an 
order for 1,500,000 clips dragged. An insistent letter 
brought a reply from the manufacturer that he could 
not buy material at the price named in the order for 
manufactured clips, and his output had been promised 
elsewhere. The clip maker offered to reinstate the 
order at a higher price. 
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An order for pencils was in the manufacturer’s 
hands for over eight months, without delivery, A new 
firm, organized in July, 1920, ordered from the same 
manufacturer and got delivery in one month. The 
manufacturer, states Mr. Weinress, admitted that he 
had sold the new concern. 


In the readjustment now under way it is inevitable 
that justice will come to both the manufacturer and 
the dealer who have not played fair when their hands 
were full of trumps. The majority, who have been 
square with their business associates, will have no 
cause for regret. 

<--> 


A Suggestion From Cape Town. 

OME of the best ideas which come to us from day 
to day proceed from gentlemen abroad who ap- 
parently obtain a somewhat different perspective 

of American business customs and practices as ap- 


plied to export business than that which is seen by us - 


who are, perhaps, too near to realize their shortcom- 
ings. The most recent suggestion comes from our 
friend, R. D. Dunster of the Argus Stationery Stores, 
having establishments at Cape Town, Durban, Johan- 
nesburg, Bulawayo and Salisbury, South Africa, The 
main office of the company is at Cape Town. Mr. 
Dunster says in a recent letter: 

“While writing we may raise a point about which 
we had occasion by last mail to write some American 
houses, viz., the waste of time that is caused when they 
write asking if we are interested in certain goods, in- 
stead of placing their samples and quotations before us 
at once. We instanced that your journals have for 
years and rightly been pleading for windows with 
tickets (price tags) while we consider literature with- 
out prices or prices without discount sheets equally 
absurd. Were the complete information sent us in- 
stead of an enquiry, an order might reach the factory 
by return post, while the other method means a loss 
of twelve weeks’ time.” 

<-> 


Conditions in Office Furniture. 


¢¢] WOULD not attempt to make any prediction 
as to the immediate future,” writes Walter 
Gerwig, “but in view of the general shortage 
of stocks of office furniture, it is my opinion that our 
industry is in an excellent position to meet any condi- 
tions that may arise as a result of the readjustment 
period into which we seem to be moving.” 

Walter H. Gerwig, prominent in the Office Desk 
Manufacturers’ Association, knows the trade and he 
has no inconsiderable knowledge also of the minds 
of men—a factor worth considering in estimates of 
business conditions. His statement was made after 
a two weeks’ trip during which he made a 
survey of conditions in the east and as far west as 
Ohio. 





Other excerpts from the furniture maker’s letter 


are as follows: 

“IT found almost without exception that all office 
equipment dealers reported exactly the same 
tions; namely, a shortage of stock on the commercial 
grades of office furniture, and with but slight lessen- 
ing in the demand for these grades. 

“There has been a decided cessation in the heavy 
and reckless buying on the part of the dealers, also 
some heavy cancellations, especially from those deal- 
ers who had placed orders far in excess of their re- 
quirements.” 
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Finds Success in Boyhood Dreams 


Tim Thrift Is in Business as a Successful Advertising Man, but His “Tim Talks,” 
in Printed Form, Are Reaching the Hearts of Thousands.—By Marjorie Wilson 
in The Sunday News-Leader Magazine, Cleveland, September 12, 1920. 


being into the doer type,” said Tim Thrift. 

There’s a story back of these few meaningful 
words—the story of a man born a dreamer who cast aside 
his dreams for a period of years until he thought he had 
lost them all. Then one day they came back to him, 
richer and fuller, with the same old romantic glow. It’s 
a story that points the way to all dreamers, and there 
are too many ot us living in this world with our heads 
in the clouds. 

For Tim Thrift fought off his dreamy nature until he 
had made goca in the world. He was like other sensitive, 
high-strung people. He was played upon by moods. He 
was imaginative and impressionable. He hated routine. 
He loved advanture and romance. But—like too few of 
his type—he finally got down to the bedrock business of 
making a living, and he dug for all he was worth. 

He let his dream longings “go 
hang.” Life, he found, must come 
first, then dreams. 

Tim Thrift is advertising man- 
ager for The American Multigraph 
Company. He is also author and 
philosopher, writer of “Tim Talks,” 
a series of little sketches, essays, 
and human interest stories, some of 
which have appeared in book form, 
others of which are syndicated to 
magazines and papers throughout 
the country, and are even being 
made into motion picture features. 

“Tim Talks” is the outgrowth of 
the introspective rhapsodical writ- 
ing that Thrift almost lived for at 
the age of twenty-one. He is now 
thirty-seven. And it was only last 
year, after a long interval during 
which he has become engrossed in 
business, that he began writing 
these sketches again for his own 
pleasure. 

Tim Thrift is a rugged, odd look- 
ing bespectacled man, odd because 
one rarely comes across a man who 
reminds one both of a Greenwich 
villager of poetic countenance and 
of Abraham Lincoln. What could 
be more different than these two 
types? He comes from old Eng- 
lish stock, the Thrifts in the United 
States all being the descendants of 
a Virginia family that came over 
from England with the cavaliers. 
Timothy Burr Thrift is his full 
name, but he never uses it, pre- 
ferring instead to capitalize the oddity of the name, plain 
“Tim Thrift.” 

“If I had been born wealthy I am sure I would have 
turned out to be an idle sort of dreamer, probably a 
Greenwich villager. But life kicked me out of the dreamer 
type into the doer,” he observed as he sat at his desk in 
his great roomy office one forenoon recently. And he 
told me the story of his career, eying the while a gorgeous 
cluster of blooms in resplendent colors—scarlet, yellow, 
purple and pink—raised in his own garden and kept 
fresh on his desk. 

Tim Thrift’s father died when Tim was so young that 
he cannot remember him. From the time Tim was ten 
he worked, earned money and realized that he was his 
mother’s protector. He sold papers on the streets of 
Chicago, and he peddled them in Bellefontaine, O., where 
he spent most of his boyhood. 

In Bellefontaine he became a “devil” in a commercial 
printing plant and commenced to write his dreams and 
impressions of life. These writings he printed in booklet 
form, after hours, at the printing plant. He. called this 
little magazine of his own, “The Lucky Dog.” 

At that time one of the hobbies of young folks was the 
printing of amateur magazines such as “The Lucky Dog.” 
Tim saved his money and bought a printing press for 


*_ IFE kicked me out of the dreamer type of human 
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$25, and he joined a national organization of youthful 
“amateur journalists,” exchanging copies of his magazine 
with the other members, several hundred in number. 

One of his friends at this time, by the way, was Kin 
Hubbard, an artist on a local paper known principally for 
his dry, humorous way of speaking. Today Kin Hubbard 
is known everywhere as a paragrapher. He sketches and 
comments pointedly under the title of “Abe Martin,” 
whom you read on the magazine page of The News daily. 
Many of his rural types are drawn from his Bellefontaine 
experiences. 

Tim Thrift left Bellefontaine to attend Wittenburg col- 
lege in Springfield, O., an uncle of his who happened to be 
a Lutheran minister causing him to choose this school, 
Lutheran in its religion. To Springfield with him he 
carried his little hand press. 

He had not been at college long before he and another 
boy went into partnership and 
printed 5,000 copies ol Tim’s 
“Lucky Dog” in the style of the 
Philistine. They had talked things 
over and between them agreed that 
under every human being’s hide, no 
matter how thick, was a streak of 
the sentimental. 

Tim wrote his “Lucky Dog” full 
of heart throbs, that issue, and the 
two boys were so pleased with the 
result that they dared to mail 500 
copies of it to a news company in 


New York. Several days after 
came a telegram, “Send 500 more.” 
The boys were almost stunned at 
their success. 

Tim and his partner printed 
three more issues of “The Lucky 
Dog” with this policy of chucking 
it full of emotion, and all sold well 
The boys made money. But they 
neglected their school work Che 
time came when they had to choose 


between going into the publishing 
business or going on with their 
education—‘Lucky Dog” or school 


Tim chose college because he 
had made up his mind to be an ad 
vertiser. He would have liked to 
spend his life writing e@lamourotis 


dreams and interpretations of life, 
he confesses, but there was his 


mother and an aunt to be sup 
ported, and he was the man of the 
family. He determined to make 
money. By this time he was a prac- 
tical printer, working for the 
Crowell Publishing Company when he was not in school. 


He chose all his classes in college with his mind on the idea 
of making good as an advertiser. He “majored” in lit- 
erature. 

Though it was necessary to sacrifice “The Lucky Dog” 
in these busy days when he earned his way through co 
lege, Tim Thrift continued his connection with the organi- 
zation of amateur journalists he had joined in Bellefon- 


taine. One of the exchanges he received through his mem- 
bership was a tiny paper called “Moods,” written and 
published by a girl, sensitive and idealistic. Reading 


“Moods” rather piqued Tim Thrift. He wanted to know 
the girl. 

So he packed his grip and journeyed to Chicago to the 
convention of amateur journalists. He met the writer of 
“Moods” and a few years later he married her 

The “Lucky Dog” of his courtship days and the early 
vears of marriage were dedicated to “The Golden Girl of 
Reality, as an expression of the happy, contented days 
spent with her in the Land of Joy.” They were published 
quarterly as “a labor of love, for private circulation only, 
because the creators are lovers of art, life and letters and 


do not prostitute their genius for mere lucre.” Doesn't 
that sound like a dreamer? 
His college course completed, Tim Thrift came to 
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Cleveland and for a year was a reporter on a local paper. Talks’ was a success when I began having telephone calls 
He wanted to overcome his diffidence and bashfulness in from men and women who had read it,” Tim Thrift told 


meeting people and to learn all he could of life in its 
various phases in a large city. While a cub reporter he 
tried to interest the editor in some of his human interest 
sketches, similar in tone to his “Tim Talks” of today, 
but they were turned down. 

Tim Thrift went after an advertising job next. His 
ambition at this time was to make money—for his wife, 
his mother and his dependent aunt. For some years he 
was connected with the advertising department of a large 
manutacturing firm in this city. Then with a printing and 
publicity plant, and eventually with the American Multi- 
graph Company as their advertising manager. 

Almost fifteen years—during which he bent every effort 
towards making a financial success and wrote advertise- 
ment after advertisement for commercial ends, but never 
a thing from his heart, for only the love of writing—went 
by. During these years he felt after office hours that he 
could not write, so for relaxation he took up gardening 
in summer and cabinet making in winter. He became an 
expert cabinetmaker, building by hand all the furniture 
for his home. His flower garden was wonderful to behold. 
In this way did he express his natural longing to create 
things of beauty, even while he had laid aside his old 
ambition to express his thoughts and ideals in literary 
form. 

One day he allowed himself to go back to the old habit 
of dreaming. He decided that he had too long allowed 
business to occupy him exclusively. He rumaged through 
some old papers and found some of the stuff he had writ- 
ten “at the magic age of twenty-one.” 

He liked it. He felt that there was his real self, the 
self that he had covered and smothered in order to make 
money to care for his family and himself. 

He made up his mind to express himself again, to write 
of the simple, homely things close to the heart, in his own 
way, just as he pleased. He sat down and. tried to write 
something in the old vein. And he couldn’t! During the 
years of routine and business, he thought, he had lost 
the dreamful urge that had made him love to write. 
There’d been illusions. His outlook on life had disap- 
peared. The youthful spirit of romance was gone. Fot 
days Tim Thrift was discouraged. But he persisted until 
gradually his old manner of writing and way of seeing 
life came back, improved by the long years’ experiences. 

This was the beginning of “Tim Talks.” In February, 
1919, these sketches started to appear weekly in the Amer. 
ican Multigraph Company’s house organ, “The Ginger 
Jar.” They dealt inspiringly with little human traits or 
incidents. Every one had its heart appeal. At the sug- 
gestion of his associates Thrift collected thirty-two of 
them into a volume called “Tim Talks.” 

“T knew that I was on the right track and that “Tim 


me. 

He still stands by his youthful belief that the heart 
throb is the only sale appeal in writing. He finds 
the sentiment hidden away under every-day life. Once 
he met a friend at the Cleveland Athletic Club. The 
friend confided in him why he had resigned from the bus- 
iness that he had spent years in building up. 
went home and wrote a sketch about an unusual kind of 
broken heart—about a business man whose heart was 
broken by his chief, 

So far-reaching is the appeal of “Tim Talks” that three 
of them, “The Silent Partner,” “There Was a Time” and 
“The Doff Deserving” are being made into short motion 
picture features by the Harry Levey Service Corporation 
of New York. Each of these points a lesson in st 
fashion. One concerns the man who goes through 
alone because he is too cautious to propose to a woman, 
Another draws the comparison between a young woman 
homesteader whom Tim Thrift saw plowing prairie land 
in the west and a smartly clothed A lent young woman 
in a limousine whom he passed in New York and whom 
he called a “’Stead o’ Home.” Tim Thrift sees keenly 
and draws apt comparisons. 

Sometimes one is reminded of O. Henry when one 
comes on an unexpected quirk at the end of a story. For 
instance, one “talk” concerns the adage that a man’s career 
is greatly influenced by the books he read as a child. 
Tim Thrift points out that he himself knew two boys. 
One read all the dime novels of aria adventures 
and outlawry that he could lay hands on by hook or 
crook. Another’s favorite book was Bunyan’s “Pilgrim’s 
Progress.” The boy who read the dime novels is now a 
famous preacher. The boy who loved Bunyan now owns 
his own burlesque show and boasts he has the best collec- 
tion of “beef” in the business. 

Telling these very human stories—of the student and 
the chorus girl, the man who never told his wife he loved 
her, and the pathos of the modern grandmother who 
wants to be young—is the working out of the dreams of 
Tim Thrift’s early twenties. Dreams laid away for years, 
now being written and spread broadcast to influence 
ple as they may. Hardly a day passes but Tim Thrift 
hears in some way from someone Whom one of his talks 
has helped. 

“Tt was fortunate for me that my tendency to dream 
was knocked out of me by life,” now declares Tim Thrift, 
“else I might have been a dreamer who did not know how 
to make his dreams known to others. My business train- 
ing has taught me how to market my dreams, now that I 
have been able to go back to them.” 

One of Tim Thrift’s chief interests in life is in helping 
the man of artistic or creative talent to success in life. 
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EXHIBIT OF THE CANADIAN OFFICE APPLIANCE 
DIAN NATIONAL EXHIBITION IN THAT CITY, AUGUST 








AND SUPPLY CO., OF TORONTO, CANADA, AT THE CANA- 
28 TO SEPTEMBER 11.—This annual exhibition is the 


of its kind in the world, our Canadian friends tell us, and attracts each year over a million people. The exhibit 

shows high class labor saving and time saving office equipment and the demonstrations resulted in many orders 

The exhibit was in charge of Lou H. Warnica, the general manager, assisted by a competent staff, rr gy R. . 
E. Bell, J. G. Day, F. W. Wake, A. S. Nops, J. B. Gibsone, C. B. Beatty, Mrs. M. Siddall, Miss D. pp ab serene nd Miss 


who demonstrated such well-known lines as the Acme Visible C ; 
Registers, Cheque Writing Appliances. Denominator Adding: Machines, Johnston Coin Counting Mac 
Openers, Lightning Coin Handling Machines, Line-a-Time System of Transcribing, Typewriter Keys, Rada 


Card Systems, Belknap Addressing -§ stems, ease. eae Account 


Ticket Selling Machines; Work Organizer Desk Systems and - others. 





Evan 























Office Appliances in Great Britain 
Exclusive Correspondence of Office Appliances from British Metropolis. 


London, September 13, 1920. 


LTHOUGH it is perhaps too soon to judge from 
A one month’s figures, it looks as though the import 

of typewriters into this country is starting to fall 
off. Since the mixed up and muddled days of the war 
were left behind and armistice conditions .-began to pre- 
vail, the typewriter flood into this country commenced 
steadily to rise. Last May we imported over 9,000 ma- 
chines. In August we brought in six short of 6,000, a 
drop of say 33 per cent. The falling off began to be 
shown in July, in which month the imports were 7,373. 

<-> 


This falling away is considerable and is probably to be 
wholly accounted for by the fact of the general slump in 
all buying that for some few months past has affected 
this country. High prices (and it should be borne in 
mind that typewriters have been amongst the least offen- 
ders in this respect) have come home to roost, whilst 
smaller purses have also had their influence. The indus- 
trial conditions of this country are not good. At the 
present moment we are face to face with a prospect of 
a national miners’ strike, due to start on September 27. 
The miners have balloted on this matter and have given 
more than the requisite two-thirds majority in favor of 
stoppage of labor. They asked an increase of 40 cents 
per shift, equal to $2.00 per week in wages, and also that 
the Government should take off the retail price of coal the 
$2.83 put on (the miners say very unjustly) some months 


ago. 


' 


<-> 


The Government is obdurate; the miners are obstinate. 
Neither side will give way, although the press of the coun- 
try, apart from the labor section, is solidly massed against 
the miners, who are being told that they are fighting the 
nation and endeavoring to impose the will of the minority 
upon the whole community. Anyway, whatever the 
rights of the case are does not matter here. The outstand- 
ing fact is that unless something happens very quickly 
this country will have no coal production by the time 
Office Appliances receive this letter or thereabouts. This 
means that 4% million tons of coal will cease being pro- 
duced a week and it also means that factories, railways 
and other services—transport and productive—will have 
to be curtailed and shut down for want of fuel. 

<-> 


As if a national coal strike were not bad enough, there 
is the mixed condition of strike and lock-out prevailing 
in the electrical section of the engineering business. This 
began with a few electrical workers striking in Sheffield 
and was followed up by the federated employers all over 
the country promptly in retaliation locking out all their 
union electricians. Upon the heels of this followed a 
threat from the Electrical Trades Union that if the lock- 
out notices are not withdrawn the union would call out 
all the remaining electrical workers, plunging the cities in 
darkness, and stopping the electrical trains, etc. All this 
is being wildly disputed and argued as I write this article, 
and there is no sign of a clearing of the skies at present. 

<--> 


On the industrial side the closing down of important 
firms and dismissals of workmen through want of work 
are being reported. The great Sopwith aeroplane _busi- 
ness, which made aeroplanes during the war. changed over 
to motor cars and motor cycles soon after peace was 
assured, and about a year ago built a brand new factory 
employing 2,000 hands on the outskirts of London. This 


factory has been closed utterly and all the workers dis- 


missed owing to want of orders. Another dismissal of 
2,000 men is reported from the Dunlop tire works at Bir- 
mingham, and so similar stories might be told from all 
parts of the country. With conditions such as these it is 
small wonder that people are not spending money even 
where tliey can afford to. 
<-> 
Going back to typewriter imports, it is interesting to 
note that the total imports for the first eight months of 
this year numbered 58,620 machines, as against 31,752 in 
the first eight months of last year and 34,120 in the first 
eight months of 1913, the last complete pre-war peace year. 
<---> 


Exports of British produced typewriters now number 
2,700 machines for the eight months of the year, as against 
742 for the first eight months of last year and 2,883 in the 
first eight months of 1913. We also export foreign and 
colonial manufactured typewriters. These have gone out 
of the country to the total number now of 4,817 during 
the first eight months of this year, against 898 in the cor- 
responding period of last year and 7,328 in the first eight 
months of 1913. Typewriter parts have also been a fairly 
busy trade poth in the import and the export side. 

<-> 


So far as reports from the various head offices are con- 
cerned, business appears to move off pretty fairly, although 
there certainly are stories of reduced sales. Against this 
it must be remembered that there must have been a great 
deal of very rapid replacement and replenishment during 
the last twelve months, and from that point of view alone 
some little slackening of business might be expected. In 
the other departments of office aid pretty good news is 
reported. Card indexes, loose leaf ledgers, duplicators, 
and all the hundred and one office adjuncts sell quietly, 
although the call for big and specially built machines in 
certain departments has apparently ceased now the Gov- 
ernment is no longer a buyer. 

<-> 


The coming into operation at the end of this month of 
the new Government unemployment insurance act will 
have as an effect a call for many millions more index 
cards and the requisite cabinets in which to store them 
for safety and reference. The proposal now is to insure 
every worker in this country against unemployment. For- 
merly the complete national insurance was only against 
ill-health and sickness. The new move practically doubles 
the work, whether in the Government departments or the 
approved societies, trade unions, etc., outside, which will 
handle their own share. Little things of this kind happen 
along very advantageously when the business wants buck- 
ing up. The present occasion is proof thereof. 

<-> 


The last Business Show, the first of the revived series 
since the war, was a bit of a frost, but already efforts are 
being made to arrange a better, bigger and more repre- 
sentative and useful show for next year. The trade felt 
the frost very badly and it was taken to be a sort of 
stigma upon its own efficiency and enterprise. It is hoped 
to be able to secure for next year’s show the old site of 
Olympia, which gives about four times the Agricultural 
Hail floor space and is a much warmer and more attrac- 
tive center for all trade exhibition that appeal as much 
to the public generally as to the manufacturers and 
retailers. 

<---> 

I do not know that the manager of any office is han- 

kering for a girl stenographer who recites poetry while 


(Continued on page 112.) 
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PICTURE SHOWN ABOVE IS THE LEFT-HAND PORTION OF A PANORAMIC VIEW OF THE CROWD WHO ATTENDED 
THE ANNUAL PICNIC OF THE CARGILL COMANY OF HOUSTON, TEX., DESCRIBED IN THE SEPTEMBER ISSUE OF 
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Meetings and Dinners 





Office Appliance Manufacturers Meet. 
\ spirit of optimism prevailed at the annual meeting 
of the National Association of Office Appliances Manufac- 
turers which was held at Atlantic City September 9th and 


10th. To the members of this association the high price 
of labor which prevails today means a strong selling argu- 
ment for their labor saving devices. 

F. H. Dodge, vice-president of the Burroughs Adding 
Machine Company, who has recently returned from Eu- 
rope, addressed the meeting on “Some European Side- 
lights on Selling American Office Appliances.” He told 
of the Krupp Works in Germany going into the manu- 
facture of labor saving devices including adding machines, 
typewriters and other office appliances, but he also called 
attention to the fact that office equipment machinery 
turned out in this country is vastly superior to the articles 
being manufactured in Europe—and that today the Amer- 
ican article is very popular in Europe. 

C. K. Woodbridge, sales manager of The Dictaphone, 
who. was elected president for the new year, interpreted 
the object of the National Association of Office Appliance 
Manufacturers. 

M. S. Eylar, vice-president in charge of 
Elliott-Fisher Company, spoke of “Business 
mentals.” 

A. N. Smith, general manager of the Wales Adding Ma- 
chine Company, spoke on “Service as a Means in In- 
fluencing More Sales.” 

J. C. Nevins, vice-president of the Felt & Tarrant. Man- 
ufacturing Company, spoke of the “Sales of Second Hand 
Machines.” 

In addition to these talks there were three special talks 
on recent sales conventions: 

H. I. Gillogly, sales manager of the Baker-Vawter Com- 
pany, spoke of “Our Latest Sales Convention.” 


sales of the 
Funda- 


George W. Lee, sales manager of the Todd Protecto- 
graph Company, spoke on “Human Interest Stuff in a Big 
Sales Gathering.” 

R. N. Fellows, advertising manager of the Addresso- 
graph Company, who was elected vice-president of the 
Association, spoke on “A Successful Convention of the 
‘Hundred Club’ of the Addressograph Company.” 

And in addition to this program there was an interest- 
ing symposium of personal selling experiences as told to 
the sales managers, this being participated in by all the 
members present. 

The election of officers for the new year was as fol- 
lows: President—C. K. Woodbridge, sales manager of 
The Dictaphone. Vice-President—R. N. Fellows, adver- 
tising manager of the Addressograph Company. Secre- 
tary—A. N. Smith, general manager of the Wales Addin 
Machine Company. Directors (for three years)—R. N. 
Fellows, A. N. Smith, W. C. Shoup, president of the Auto- 
graphic Register Company. 

The following directors were continued in office: W. 
C. Dunlap, vice-president of the American Multigraph 
Company; G. C. Kingsley, sales manager of the Library 
Bureau; G. W. Lee, sales manager of the Todd Protecto- 
graph Company, and C. K. Woodbridge. 


ae 
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New Rebuilt Concern in Tasmania. 


Rex Box, 110 Collins street, Hobart, Tasmania, son of 
John D. Box, who is sole dealer of the Remington Type- 
writer for the Brighton District of England, is going into 
the rebuilt typewriter business at Hobart, where he ex- 
pects to open a store in the near future. We understand 
that Mr. Box intends to purchase his machines ready for 
the market and while he will maintain a shop for the mak- 
ing of minor repairs, he will not at the present time, 
undertake to rebuild machines. Mr. Box is a young man 
of energy and experience and should do well in his new 
venture. 


A line of steel cash boxes has been placed on the market 
by M. Kamenstein, Brooklyn, N. Y., a manufacturer of 
stationers’ tinware. The box is made in several sizes, fin- 
ished in gun metal. The lock is plated, securely riveted to 
the body and supported by pockets. 











RIGHT-HAND HALF OF THE PICTURE REFERRED TO ABOV®, SHOWING A PORTION OF THE CARGILL PICNIC HELD 
A MONTH OR SO AGO. 
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Feeding Typewriter Envelopes Mechanically. 


To facilitate production in addressing envelopes on the 
typewriter where a large volume of work is undertaken, 
the Speed-O-Feeder has been developed. In actual ser- 
vice it has shown an increased output of over 100 per cent 
over the old plan of addressing envelopes in quantity. 
The Speed-O-Feeder, as shown in the illustration, has en- 
velope magazine supported over the platen so that every 
envelope drops squarely into position on manipulation 
of the lever shown at the right of the kéyboard. The ma- 
chine eliminates all the movements required of the typist 
in inserting envelopes by hand. It relieves the operator 
of the strain of repeatedly rolling in the envelope to type 
it. A large manufacturer at Akron, Ohio, which has the 
Speed-O-Feeder in constant operation, finds that an aver- 
age of 1,500 envelopes’ can be addressed a day, as con- 











IN PLACE. 


SPEED-O-FEEDBR 


trasted with 600 to 700 a day per machine when the op- 
erator inserts envelopes by hand. There is an element of 
accuracy added, due to the fact that the typist can con- 
centrate entirely on the list before her. 

The Speed-O-Feeder is manufactured by the American 


Speed-O-Feeder Company, Card building, St. Clair 
avenue, N. E., Cleveland, Ohio. It was invented in 1917 
by Bert Langley, Akron, Ohio. The development of the 
finished model is largely due to the work of George 


an industrial engineer of Cleveland. W. C. 


Trundle, Jr., : 
Vaughan secretary-treasurer, 


Clark is president, and J. L. 


of the American Speed-O-Feeder Company. 
Typewriter Doiaiieetnia, 
The need for clean type on the typewriter is not al- 


ways met by the use of the brush. A solvent of dust and 
gum is necessary. Type-O-Lene dissolves the dust and 
oil, and permits its ready removal. The Peco Manufac- 
turing Company, 41 Perry street, New York, N. Y., packs 
its product in a six-ounce bottle. It is a non- “flammable 
chemical compound, which does not stain clothing or in- 
jure furniture. It cleans typewriter type, numbering ma- 
chine wheels, rubber stamps, etc. Type-O-Lene is ap- 
plied with a small brush. 
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Goes Loose Leaf Record Books. 


Two new products have been added to the line eg the 
Goes Lithographing Company, 42-48 West Sixty-first 
street, Chicago, III. 

A loose leaf book for unincorporated associations (com- 
mon law companies) affords a complete record and includes 
a treatise on the use of the forms. It affords space for by- 
laws, minutes of trustees’ meetings, transfer record, divi- 
dend book, certificate register, ledger for holders of bene- 
ficial interest, etc. The treatise inclifdes an outline of the 
agreement and declaration of trust, schedules conveying 
cash and property to the trustees, and the various other 





GOES COMMON LAW RECORD BOOK. 
legal forms necessary to the organization and conduct of 
a common law trust. 
The Goes minute book No. 9 contains blank pages, 


making it applicable to use as a record of the minutes of 


proceedings of an individual business, partnership, cor- 
poration, common law trust, society or lodge, in cases 
where no specially-printed forms are required. It also is 
useful as an auxiliary book to the Goes bound and loose 


leaf corporation record books and Goes common law rec- 


ord book. 


Stuffing Envelopes by Machinery. 

Quantity letter production is facilitated by the 
matic inserting machine, manufactured by the “Multi- 
Insert” Mailing Machines Corporation, Tribune Building, 
New York, N. Y. It handles two enclosures, inserts them 
in the envelope, and seals it ready for the mail, in one 
operation. The machine has a speed of 4500 envelopes 
an hour. The average speed at which automatic ma- 
chinery operates is about 4,000 an hour. Should there be 
more than two enclosures in the envelope, the envelopes 
with the original enclosures may be run through the ma- 
chine a second or a third time, thus making it possible 
to stuff six enclosures in the envelope. 


auto- 





MACHINE 


AUTOMATIC INSERTING 


The “Multi-Imsert” automatically feeds envelopes, 
singly, from the magazine at the right of the machine. 
The magazine feeds from the bottom. thus making it pos- 
sible to keep envelopes in consecutive order, as the supply 


(Continued on page 36.) 
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Speeding Up the Daily Mail 


How a California Packing Concern Does It-—By Albert M. Church, San Fran- 
cisco Sales Manager, The Dictaphone. 


66 HAT can we do to expedite the movement 
through our office of incoming mail, insuring 
prompt attention and replies the same day?” 
is a query constantly put forward by the busi- 

ness men of today. 

With the idea of possibly obtaining a practical solution 
of this problem the Inter-Office Mailing System of the 
California Packing Corporation, of San Francisco, the 
packers and distributors of the Del Monte brand of food 
products, is here outlined. 

The general offices of this corporation occupy a four- 
story building. This office is equipped with furniture, 
office appliances and systems of the latest improved de- 
signs. 

The mailing department is located on the top floor. 
It is equipped with electrically operated envelope openers, 
time stamping devices and combination envelope sealer 
and postage affixer. 

The personnel of the department is made up of two 
crews of six persons each, working eight hours. The 
first corps arrives at 7:00 A. M. or 7:30 A. M., finishing 
its day’s work early in the afternoon; the second corps 
comes on at 9:00 or 9:30 and works through until the 
final mail is closed and on its way to the post office. 

The envelopes are cut open on two sides and one end 
to make positive the removal of all contents. Envelopes 
are retained 24 hours for inspection if necessary. 

All in-coming mail is dated, the hour and minute stamped 
on it when it is received. To each letter is affixed a 
gummed sticker on which is printed by departments the 
names of all executives, department heads and others 
handling correspondence. The mail is immediately read 
by members of the mailing department force competent 
to designate its distribution. These readers indicate on 
the sticker by pencil the numbers 1, 2, 3, 4, etc., opposite 
the names of those to whose attention the mail is to go. 

An inter-office mail distributing cabinet is provided, 
containing pigeon holes of proper size for opened mail, 
properly labeled for the individuals whose names appear 
upon the distributing slip. Distributing clerks assort the 
mail in this distributing case, according to the directions 
indicated upon the distributing slip. The individual or 
department indicated as No. 1 first receives each letter. 

Every thirty minutes this distributing cabinet is emptied 
of its contents. Mail accumulated in each pigeon hole is 
placed in a correspondingly labeled envelope; these en- 
velopes are grouped by floors, are placed in the hands of 
a messenger who makes delivery direct to the desk to 
which particular mail is destined. He who receives a 
letter must initial his name on the distributing slip.. Let 
ters are not permitted in the file until the individuals 
whose names appear upon the distributing slip have 
initialed their names thereon. 








THE 
FORNIA PACKING CORPORATION OF SAN FRANCISCO IN HANDLING ITS MAIL AND ACCOUNTS.—The picture at the 


PHOTOGRAPHS REPRODUCED ABOVE 


left shows the Dictaphone transcribing department, where fifteen operators write the letters of ninety correspondents. 
in the accounting department. 
Note the inter-office Gesk mail cabinets and the installation of dictation machines on desks. 


hand picture shows the desk arrangement 
and general correspondence files. 


The desks are equipped with three wood trays. These 
trays are mounted one above the other. They are labeled 
“TInter-Office Mail;” “Out-Going Mail;” “File.” 

The tray set is equipped with a card-holding bracket. 
The inter-office messengers are provided with time collec~ 
tion slips, of a color variety sufficient to cover collections 
of mail every thirty minutes. When mail is collected 
from these desk distributing cabinets, the messenger 
places in the bracket on the cabinet the proper card 
indicating the hour of the collection. This particular 
arrangement is very essential to obviate complaints of 
delay or as to non-collections of inter-office papers. 

Letters as answered and checked off are put into the 
desk distributing cabinet tray marked “Inter-Office.” 
Messengers gather inter-office mail and return it to the 
mailing department. It is then immediately re-distributed 
through the inter-office distributing cabinet. Letters 
which have passed through the hands of the individual or 
department indicated on the distributing slip as No. 1, 
are immediately re-distributed to the individual or depart- 
ment indicated as No. 2, in order of attention. 

The correspondence is handled by the dictating and 
transcribing system. The desks of executives, department 
heads and correspondents are provided with dictating ma- 
chines. In addition to private secretaries of officials who 
are using transcribing machines, a centralized transcribing 
department is maintained under a competent supervisor. 

Cylinders containing dictation and the answered cor- 
respondence are handled by messengers, in wooden trays 
of correspondence Size, between the dictator and the 
transcribing department. 

In the transcribing department a time record is kept of 
receipt and completion of correspondence from all indi- 
viduals. Finished letters and correspondence pertaining 
to them are returned to the dictator in the tray received 
from him. 

Out-going mail is collected as rapidly as signed, by 
messengers from the mailing department. The mailing 
department is provided with an out-going mail distribut- 
ing cabinet containing letter size pigeon holes, labeled for 
all principal correspondents. The receptacles in this cab- 
inet contain previously addressed envelopes. The cabinet 
is divided into territorial districts, according to rail and 
steamship mail schedules. The time for pulling the mail 
from this cabinet is governed by this schedule. The 
accumulation of two or more letters by means of this 
plan for each correspondent results in a very desirable 
economy in postage and envelopes. 

Thousands of pieces of mail matter are handled daily in 
the organization of the California Packing Corporation. 
This large volume of mail matter is handled expeditiously 
and at a minimum of cost. 





ARE INTENDED TO ILLUSTRATE METHODS USED BY THE CALI- 


The right- 
Bottem picture—Dictaphone transcribing department 
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News « Miscellany 





Presenting the Important News of the Month, With an 
Interesting Report of the Notable Activities 
in Every Section of the Field 

















Wilson-Jones Company Reorganized 


Important Transaction in Loose Leaf Field—Former Company Head Retires 
and New Personnel Takes Charge. 


The most conspicuously important and_ interesting 
transaction which has come to pass during the month is 
ictured in the following announcement sent out by Ralph 
_Wilson as the present issue of Office Appliances was 
going to press: 
“To the Trade: 

“In announcing the disposal of my controlling interest 
in the Wilson-Jones Loose Leaf Company to a syndicate 
composed among others of Charles R. Fargo and Frank 
L. Severance, I take this opportunity to thank the trade 
for the generous patronage which has made possible the 
steady growth of the business. 

“I shall retain a substantial interest in the corporation, 
which I shall serve hereafter as Chairman of the Board of 
Directors. 





counsel. 

The story of the rise and development of the Wilson- 
Jones Loose Leaf Company is one of the most interesting 
and inspiring real life stories in our field. Since we have 
known the business—and that has been some twenty-five 
years—it has always been under the immediate control of 
Ralph B. Wilson. We recall that it was about 1895 when 
we used to visit Mr. Wilson as the head of the Chicago 
Shipping & Receipt Book Company, when that concern 
occupied modest floor space in a building on Wells street, 
then known as Fifth avenue. The Chicago Shipping & 
Receipt Book Company under Mr. Wilson’s direction in a 
very few years outgrew its downtown quarters and moved 
to a factory on Kinzie street, where it remained for sev- 
eral years, gradually growing 





“Mr. Fargo, formerly vice- 
president and general manager 
of the company, returns to the 
Organization as _ vice-president 
and will devote his efforts large- 
ly to the sales and development 
departments. 

“Mr. Severance, as vice-presi- 
dent and treasurer, will have 
charge of the financial, acount- 
ing and administrative depart- 
ments. 

“Respectfully, 
“RALPH B. WILSON. 


“Chicago, October 1, 1920.” 

Mr. Wilson is the founder of 
the Wilson-Jones Loose Leaf 
Company, having taken the di- 
rection of the business many 
vears ago when, as the Chicago 
Shipping & Receipt Book Com- 
pany, it occupied very modest 
premises in the downtown dis- 
trict in Chicago. From these 
modest beginnings to the pres- 
ent new and imposing factory 
on Franklin boulevard is a long 
step and a far cry. Under Mr. 
Wilson’s direction the company 
has grown from small things to 
great and has become one of the 
foremost loose leaf manufactur- 
ing establishments in the world. 

Mr. and Mrs. Wilson left with 
their family early this month for 
their home in Southern Califor- 
nia. It is probable that they 
will not retain their home in ie 
Chicago, but Mr. Wilson will, of ts 
course, spend some part of his # 
time here at intervals through- 
out the year where the Board 
may have the benefit of his 





RALPH B. WILSON. 


and expanding however, until 
the possibilities for expansion 
were exhausted in that location, 
when a new and much larger 
factory was erected at Carroll 
and Sacramento avenues. It 
was not long after this that the 
business of the Jones Improved 
Loose Leaf Company was pur- 
chased, incorporated with that 
of the Chicago Shipping & Re- 
ceipt Book Company, and_ the 


name changed to the Wilson- 
Jones Loose Leaf Company. 
Under the direction of Mr. Wil- 
son and the able lieutenants he 
soon gathered about him the 
business continued to prosper. 


In fact, it has shown marvelous 
crowth. Early this year a new 
and much larger factory was 
completed on a tract of ground 
on Franklin boulevard. Here 
there is every convenience for 
workers and it is believed that 


there is abundant room for 
some time to come. The new 
factory. built under Mr. W il- 
son’s direction and from his 


ideas, is really a wonderful plan* 
and is a monument to his enter- 
prise. energy and forethought. 
in the history of the Wilson- 
Tones Loose Leaf Company, as 
in that of other businesses 
which have attained conspicu- 
ous success, the business grew 
with the man and the man ex- 
panded his mental horizon as 
the business grew. This is a 
very important thing. Indeed, 
we believe that most men do 
measure up to the expansion of 





October, 1920. OFFICE 
their business, broadening their outlook and strengthening 
their characters. We recall such instances as Woolworth, 
Henry Ford, Rockefeller, Andrew Carnegie and many 
others. Indeed, practically the only man who is a failure 
on the intellectual side is the man who fails to measure 
up to the expanding possibilities of his occupation. 

R. B. Wilson had his early training in the caravan 
days of the Ringling shows. Many men spend a lifetime 








CHARLES R. FARGO. 


with a circus and get nothing out of it, but the observing 
man is impressed, among other things, with the one big 
fact that in the circus world nothing that can arise in the 
necessary experience of the shows is going to be impos- 
sible of accomplishment. Mr. Wilson is observing. He 
learned the circus lesson of energy and practical de- 
termination to surmount obstacles and in the conduct of 
the business he applies these lessons, doing what he sets 
out to do. 

The fact that Mr. Fargo returns to the scene of his 
former labors where he did so much to advance the in- 
terests and the prestige of the Wilson-Jones Loose Leaf 





FRANK L. SEVERANCE. 


Company, and that Mr. Severance, until last spring treas- 
urer and manager of the Irving-Pitt Manufacturing Com- 
pany, enters the organization, will be of much interest to 
everyone connected with the handling of. loose leaf -de- 
vices. It will be remembered that Mr. Fargo and Mr. 
Severance, both of whom were with the Irving-Pitt Man- 
ufacturing Company, resigned their positions with that 
organization, and commenced the creation of a stationery 
distributing company to be known as the United Sta- 
tioners, Inc. The disposition made of the last named 
concern is announced under another head. 
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The Wilson-Jones Loose Leaf Company’s stock under 
the new plan of organization is distributed among a num- 
ber of men of broad experience in the loose leaf industry 
as well as among several who have achieved distinction in 
finance. In fact, the Board of Directors and the manag- 
ing heads of the company form a particularly strong y 
of men who will be found equal to any emergency whic 
the future may hold. 

Both Mr. Fargo and Mr. Severance have become large 
stockholders of the company. John A. Rendler, for many 
years identified with the company in its manufacturing 
department and for some months past Mr. Wilson’s as- 
sistant, acquires an interest and has been promoted to the 
position of general superintendent, while a substantial in- 
terest is also held by Lawrence Thompson, who is the 
secretary of the company, in charge of stock and produc- 
tion. 


O. L. Gagg Resigns. 

Owing to ill health, O. L. Gagg, treasurer of the Elliott- 
Fisher Company and manager of the New York District, 
has severed his connection with that organization. His 
decision to relinquish business for the time being came 
about as a result of severe eye trouble which, coupled with 
other matters in connection with his health, brought about 
his decision to take an extended rest. Mr. Gagg plans te 





O. L. GAGG. 


go to California immediately after the presidential election, 
to remain until next Spring. Beyond that, he has not made 
definite plans. For a time Mr. Gagg was threatened with 
the entire loss of his sight, but we understand that this 
condition has materially improved. He has made a host 
of friends in the East, who regard his departure with much 
personal regret and indulge the hope that the future will 
bring him back once again to take up the work he has fol- 
lowed for so many years. 

Mr. Gagg’s record has been one of progressive advance- 
ment. He came to the Elliott-Fisher Company as head of 
the bank department in 1909, after a banking experience 
extending over a number of years. Two years later he 
was made manager of the Philadelphia district. In Jan- 
vary, 1914, he was made treasurer of the company and in 
October, 1919, his duties were extended and he became 
also manager of the New York district. The following 
Spring Mr. Gagg was elected vice-president of the com- 
pany, and in the Fall of the same year he was made man- 
ager of the New York and New England district. Among 
the positions he has filled in the Elliott-Fisher organiza- 
tion not mentioned in the above list, is that of sales pro- 
motion manager. Mr. Gagg is a man of great energy and 
executive capacity and the company profoundly regrets the 
necessity which has. obliged him to give up his labors. 


First Sample Fair at Christiana. 
The first. sample fair held at Christiana opened 
tember 5. The exhibits included furniture and graphie 
arts. 
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ANNUAL CONVENTION DINNER OF THE BRANDT MANUFACTURING CO. OF WATERTOWN, WISC., HELD IN MIL- 


WATIKEB ON AUGUST 27TH.—Left to right, standing—C. R. Acker 
Phelps, Pittsburgh; A. E. Gard, New York; A. J. 
superintendent; D. O. Kersteter, Philadelphia; C. H. Falk, Minneapolis; A. W. 


ington; M. B. 


Wachstetter, Pittsburgh; A. Fred Bertram, Minneapolis; C. E. 


Atlanta; H. R. Rice, Atlanta; H. W. Birchler, Minneapolis; C. E. 


vice-president; J. B. Hall, Boston; E. H. Pitcher, "Wash- 





McAdems, Minneapolis; W. T. Tate, New York; W. G. Halfpap, 

Guetzlaff, service dept.—Seated, Left—L. A. 
Cyphers, Pittsburgh; Paul Hamilton, Nashville; J. C. Magill, 
Lehman, Philadelphia; O. E. Hoffman, auditor; K. H. Archie, 


Boston; A. J. Durst, Minneapolis; R. J. McAdams, purch. agt.. D. G. Story, New York.—Seated, Right—A. B. Wight, New York; 
A. M. Hall, Boston; J. C. Morris, Philadelphia; B. M. Levy, Albany; H. Bruenig, production megr., A. W. Coleman, Toronto; E 
J. Brandt, president. 

1920 Convention at Milwaukee of Brandt Manufac- The Majestic Theater was the scene of the evening 


turing Co. 


It is always fair weather when good fellows get to- 
gether, which proved itself true when the sales organiza- 
tion of the Brandt Manufacturing Company assembled at 
their annual convention August 23, 24, 25, 26 and 27. 

The handsome and spacious Milwaukee Athletic Club 
was the scene of this five-day meeting and no more fitting 
surroundings could be asked for with assembly rooms, 
gymnasium, swimming pools, lounge rooms, all of which 
go to make ideal headquarters for a sales convention. 


The program combined business with recreation, which 
was planned and executed under the direction of C. R. 
Acker, vice-president and sales manager of the company. 

The morning of August 23 was set aside for a sales 
reunion and the executive session was opened at 11:30 
by C. R. Acker, vice-president, who presented a very in- 
teresting address on “Why Our Salesmen are Succeeding.” 
C. E. Cyphers, Pittsburgh district manager, followed with 
a talk on “Brandt vs. Brain Calculation,” proving that 
the Brandt Automatic Cashier not only will pay coins but 
performs the work of a calculating machine. 


The afternoon session opened with a very complete pay- 
roll demonstration by David G. Story, district manager of 
New York. The remainder of the afternoon was devoted 
to open discussion on payroll methods and selling ideas. 

The big event of the evening was an indoor baseball 
game between the east, captained by A. B. Wight, of 
New York, and the west, captained by A. Fred Bertram, 
of Minneapolis, the honors going to the western team. 

Tuesday morning opened with a most clever and force- 
ful demonstration of the changer model of the Brandt 
Automatic Cashier, which was presented by C. E. Cyphers, 
Pittsburgh district manager. The balance of the morning 
was open for discussion as to selling ideas as applied to 
the changer type of Brandt equipment. 

The afternoon of the second day was devoted to special 
problems, such as “Standard Office Practices,” presented 
by O. E. Hoffman, auditor; “Covering Rural Territories,” 
presented by C. E. Lehman, Philadelphia district man- 
ager; “Value of Weekly Meetings and Bulletins,” pre- 
sented by E. H. Pitcher, Washington district manager. 
and “The Value of Sales Promotion Work,” presented 
by C. E. Cyphers. 


entertainment. 

On Wednesday morning the entire party departed in 
special drawing room sleepers for a trip to the factory 
at Watertown, where the new general offices of the com- 
pany were visited and demonstrations were made of new 
equipment that the company will present on the market 
this fall. A trip through the factory then followed, ex- 
plaining the various steps necessary in the manufacture 
of the Brandt Automatic Cashier. The party then de- 
parted for a trip to the Dells of Wisconsin, where many 


rare historical and beautiful points of interest were 
visited. 
The final business session on Friday opened with a 


convincing and interesting demonstration on the bank 
model by C. 1. Walker, Jr., district manager of Atlanta. 
The balance of the morning was devoted to a general dis- 
cussion of the salesmanship as applied to the banking 
equipment. The afternoon was devoted to open discus- 
sions as to policy and equipment and many new plans 
were involved for next year’s campaign. 

The big gala event was the farewell dinner, which was 
opened by E. J. Brandt, president of the company. A 
silver loving cup was then presented to Mr. Brandt by 
the various district managers, the presentation address 
being made by David G. Story, of the New York district 
office. The salesmen presented to C. R. Acker, vice- 
president of the company, a set of golf clubs, A. B. 
Wight, of New York City, acting as speaker for the 
donors. The meeting closed with hurrahs and cheers of 
enthusiasm for the respective executives of the company 
and the farewell slogan was “Watch Our Records Next 
ver." 

Side Lights on the Convention. 

The winning of the indoor ball game by the west is 
attributed to the fact that the team with the strongest 
lungs and vocal chords prevailed upon the umpire to ren- 
der his decisions at the peril of his life. The bulls and 
bears on black Friday had nothing on the indoor sports; 
in fact, they had little on themselves. 

x * x 

A Fred Bertram, of Minneapolis, is still trying to find 
out whether he was defending the gates of Warsaw or 
was leading the Patagonian army. Will some one kindly 
figure his commissions in yen, so he can balance his bank 
account? 


October, 1920. 


If Hall and Hamilton could catch a ball as well with 
their hands as they can with their eyes we would have a 
few more “Babe” Ruths. 

ck oe + 


We expect good business from the east during the next 


few weeks. Wight, of New Jersey, will tell you the reason 
—he was caught playing dominoes. 
* ok * 


It was noted that several of the parties became suspi- 
cious of the cider that was served at the banquet and 
wondering what caused them to sing. We are still receiv- 
wondered why it had a cherry in it, and they are still 
ing inquiries as to who had the cellar. 


Trade Commission Dismisses Suits. 

September activities of the Federal Trade Commission 
include orders of dismissal served on several manufactur- 
ing companies. The papers are not available at the time 
of going to press. It is understood, however, that an old 
practice had been under investigation. This practice has 
not been common in the typewriter field of late, and the 
action of the commission serves merely to give the indus- 
try a “clean bill of health.” 

The practice which the commission looked into was a 


OFFICE APPLIANCES 31 


sort of “tying contract” which salesmen used to secure a 
user’s business. A contract would be signed, calling for 
the use of, for instance, ten machines within a specified 
period. In consideration of this agreement the consumer 
received a discount on all machines purchased. It was 
understood that he would confine his purchases to that 
salesman’s line. The understanding was that if the total 
number of machines purchased during the term of the con- 
tract did not equal its face, the customer owed the manu- 
facturer the differential which had been granted. 

The order of dismissal of the Federal Trade Commis- 
sion, with the docket number and names of companies, 
comprises: No. 356—Remington Typewriter Company, 
Ilion, N. Y. (typewriting and calculating machines); No. 
357—Royal Typewriter Company, Inc., New York, N. Y. 
(calculating and typewriting machines); No. 358—L. C. 
Smith & Bros. Typewriter Company, Syracuse, N. Y. (cal- 
culating and typewriting machines); No. 359—Underwood 
Typewriter Company, New York, N. Y. (calculating and 
typewriting machines); No. 360—Woodstock Typewriter 
Company, Woodstock, Ill. (calculating and typewriting 
machines); No. 363—Corona Typewriter Company, Inc., 
Groton, N. Y. (calculating and typewriting machines); No. 
368—The Noiseless Typewriter Company, Middletown, N. 
Y. (calculating and typewriting machines). 


First Seattle Business Show 


Interest and Enthusiasm Greet Fine Layout of Exhibits—By L. W. Pedrose. 


‘6 POCHAL”—this was the consensus of opinion of 
E; the thousands of business men of Seattle and the 
Pacific Northwest who attended the first Seattle 
business show to be given in that district. The show was 
held at the Arena, Seattle’s largest auditorium, September 
20 to 25, inclusive. 

The show was formally opened Monday evening, Sep- 
tember 20, by an address of welcome to the vistors by 
Mayor Hugh M. Caldwell, following which S. H. Hedges, 
president of the Seattle Chamber of Commerce and Com- 
mercial Club gave a talk on the plans and purposes of the 
business exposition. 

Although the show did not officially begin until the eve- 
ning ceremonies, the doors of the Arena were opened at 
1 o’clock in the afternoon. The afternoon was set aside 
for the students of commercial schools and commercial 
departments of the high schools of the city and of the 
state university. Several hundreds of these students took 
advantage of the opportunity to examine at first hand the 
most efficient and up-to-date office methods and equipment 
known to the business world—and it may be said that no 
business executive who attended the show manifested keen- 
er interest in the numerous exhibits and demonstrations 
than these embryo business men and women. The booths 
where most activity was apparent—that is, where enter- 
prising demontrators were to be found—drew the larger 
crowds of young people, who avidly followed every move 
of the instructors and asked endless questions. Mechanical 
devices were compared with those of the schools attended, 
and to the credit of the commercial schools of Seattle and 
contiguous territory, it should be pointed out that most of 
the young people were able to recognize the important 














features of the devices demonstrated, so carefully had the 
groundwork of their education been laid. 


The daily attendance at the show averaged more than 
3,000 persons, of which approximately 10 per cent were 
commercial students and about 15 per cent were executives. 
It was difficult to keep a check upon the number of execu- 
tives visitng the show since only their first admission was 
counted and they entered thereafter on the stub of the 
same ticket; but every day large numbers of them returned 
and many of them were seen again and again in the 
evenings. 

There were 113 booths, all of which were occupied. But 
the mere figures do not suggest the size of the show or its 
completeness in detail. The correspondent visited every 
exhibit, querying the managers and here and there pausing 
while necessary details of new appliances were explained. 
This enjoyable task required exactly eight and three-quar- 
ters working hours. 

The first day a large number of the booths reported 
several orders each from business men and representatives 
of firms outside the city who had visited the displays and 
were given demonstrations of the various types of ma- 
chines and equipment; and during the six days of the 
exposition an aggregate of several hundred orders was 
placed, which made a large total, but represented only a 
small part of the publicity obtained by the firms demon- 
strating their equipment and only a few of the friends 
and boosters of their products they had made at the show. 
Every exhibitor declared himself to be amply rewarded 
for his interest in the business show. 

Wednesday, September 22, and Friday, September 24, 
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GENERAL VIEW OF THE ARENA DURING 


THE RECENT SEATTLE BUSINESS SHOW. 
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from 1 to 6 p. m., were set aside for executives only. These 
special séssions brought nearly as large an attendance as 
the hours when the general public was not excluded. Fri- 
day night the Chamber of Commerce and Commercial 
Club, the Kiwanis Club, the Young Men’s Business Club, 
the Hundred Per Cent Club, and the Seattle Advertisng 
Club, representing the real life-blood of the city’s busi- 





924 


made all booths attractive and in harmony with the pro- 
gressive spirit of the occasion. Cut flowers, natural woods 
foliage with Fall coloring and potted plants were in evi- 
dence on every hand. At all hours while the exposition was 
open an orchestra in the balcony rendered appropriate 
musical selections. 

Features of the show not announced in the program in- 
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SOME VIEWS OF LEADING EXHIBITS.—Left to right, upper row: 
Second row: 


he Noiseless Typewriter Company’s Exhibit—Booth of the Sundstrand Adding Machine Company—Third: 


Adding Machine Booth—A view of the Underwood Display. 


Inc.— 


shown by the Wholesale Typewriter Company, Inc.—The Booth of the 
and Mimeoscope booth where the A. B. Dick lines were handled. 
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A vortion of the Elliott-Fisher Exhibit—The Dalton 
Exhibit of Ediphone Machines by Thomas A. Edison, 
Rebuilt machines 
Monroe Calculating Machine Company—The Mimeograph 


Bottom.row: Exhibit of the Wales Adding Machine Company— 


Display of the Addressograph Company—Where the Little Corona was shown. 


ness, Officially attended the show. As many of the exhib- 
itors were members of these clubs, there was keen rivalry 
to attract attention to their particular exhibits. 

The months of careiul preparation by Nathan W. and 
Waldo T. Tupper, managers of the exposition, were jusi- 
fied by the general appearance of the show. Every foot 
of space in the Arena was utilized in the most practical 
manner. Uniformity of design, with neatness and sim- 
plicity of construction, coupled with tasteful decorations, 


cluded a daily news bulletin, called “The Daily Doin’s,” 
produced in the booth of the Heiden Mailing Bureau 
and “Entered at the Post Office as No Gray Matter.” 


Paging was done with that latest of scientific accoustical 
instruments, the Magnavox, the deep, resonant tones of 
which carried to all parts of the auditorium from the booth 
of the Barks-Parker Music Company. 
Nathan W. Tupper and Waldo T. Tupper are the active 
(Continued on page 133.) 
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THE FOLLOWING BOOTHS ARE SHOWN ABOVE BEGINNING AT THE TOP AND READING FROM LEFT TO RIGHT: 
Trick & Murrary—The Line-a-Time Company Holders—The United Auiographic Registers—Federal Inks—Steel Furniture—Files 
—Etc. Real service. demonstration booth—The F & E Check Writer—Acme Visible Indexing System-——-Marchant 
Machines—Egry Autographic Machines and other systems. The booth of the Converse Company, showing various office 


machines 
and devices, and finally in the bottom row, the showing of the Library Bureau—Office furniture shown by the Seattle Office 
Equipment Co., and an attractive display of filing cabinets, desks, etc., by the Lowman & Hanford Co. 
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Company Dinners and Conferences 


F. S. Webster Co. Holds Successful Convention. 


The Seventh Annual Convention of the F. S. Webster 
Company was held at the City Club, Boston, Man. Sep- 
tember Ist to the 3rd, 1920. 

The Webster Company are firm believers in enthusiasm 
and no effort is spared to see that all those connected with 
the company are liberally supplied with that ingredient of 
‘success, as well as a thorough knowledge of their line of 
products. 

The former regular yearly gatherings of the organiza- 
tion were interfered with during the war period and this 
the seventh annual convention, because of the interruption, 
carried a remarkable fund of accumulated energy and 
desire to gather all possible benefits. 

The new City Club of Boston is admirably adapted to 
care for such meetings and every convenience that goes to 
make for success in such gatherings was available. A few 
of the “old guard” were missing. Time takes its toll. A 
few new faces appeared in the “Honor Roll.” From all 
points of the country were gathered men from the “firing 
line” to confer with the home office and factory representa- 
tives of the company, and such a meeting was held as will 
linger long in the memory of those who participated and 
the benefits of added knowledge, better plans, better fel- 
lowship and quotas made will undoubtedly bring a com- 
pensating return not only in larger and better business 
for the company, but to the men themselves, whose ideas 
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have been broadened and their enthusiasm quicken 

The gospel of service was the keynote of the convention 
—service to the dealer and service to the customer, and 
finally service to the men in the organization itself 

Comprehensive and enlightening taiks and articles on 
every phase of the ribbon and carbon industry had a part 
in all meetings. 

The same ability that has made General Manager George 


F. Malcolm so successful in the development of the com- 
pany’s business both in contact with the industry as well 
as with their customers was evidenced in the carrying out 
of the convention. Snap—ginger—enthusiasm—harmony— 
all were dominant elements every minute. The genial, 
forceful, keen personality of Sales and Advertising Man- 
ager C. P. Garvin, in direct charge of the details of the 
gathering and its activities, proved a storage battery giv- 
ing forth real “pep” and interest every moment 
Great credit is due the sales department for a most 
remarkable record: ‘ Every salesman with over a year’s 
record of service made more than his quota—a real 100 
per cent sales organization. Certain quotas are allotted 
each territory every year in this organization and certain 
quota prizes offered. The final records showed every 
man a prize-winner. Handsome increases in business from 
all districts were shown over past years and an unusually 
high mark has been set for the coming year 
The central feature around which the convention was 
built was the new Definite Selling Plan. This clearly 
defined work of active merchandising co-operation between 
(Continued on page 115. ) 











PHOTOGRAPHS TAKEN DURING 
TON, MASS.—1. General Group of visiting 
—3. Boston salesmen and home office officials.—4. 
Funck, who is now known. as the Babe Ruth of the Webster 
and Advertising Manager Charles P. Garvin.—7. 
whe has been connected with the F. 
ster sales staff—10. Crandall 
pitcher; score 16 to 8. 


and local salesmen 


RECENT ANNUAL SALES CONVENTION 
Mr. Rentsch, 
Dennison, New 
S. Webster Company ever since it 


of Philadelphia—itoo lone for the camera, but he gets the orders.—11 
They tried to make it the immortal ratio of 16 to 1, 





OF THE F. S. WEBSTER COMPANY, BOS- 
inl officials of the company.—2. McLaughlin, St. Joseph, Mo. 
Pittsburgh, Pa.—5. Mr. White, manager, Chicago office, and Mr. 
Organization.—6. Some of the New York boys supporting Sales 
York salesman—a prize winner.—8. Manager White of ¢ ‘hicago, 

was organized.—9. “hicago members of the F. S. Web- 


The winning nine; Garvin, 


but the opposing nine were obéurate. 
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Close criticism only serves to 


emphasize the truth of our motto: 


“The merits of our goods 
| are above all others” 


Extraordinary qualities have been 
incorporated in our goods with character- 
istics distinguished from all others. 





There is always a “‘reason.”” We 
that live to please must please to live. The 
strength of any business lies in the ability 
to serve. 


The service that satisfies 


Efficient executives demand cleanli- 
ness, durability and economy in their sup- 
plies of tyrewriter ribbons and carbons. 
That’s why there is such a big demand for 
the reliable 








Dealers stocking it are making good, increasing their sales, their profits, 
and their number of satisfied customers. You can do this, too. 


MITTAG & VOLGER, Inc. 


Principal Office and Factory 


PARK RIDGE, N. J., U. S. A. 


BRANCHES 
NEW YORK CHICAGO SAN FRANCISCO CLEVELAND BOSTON ST. LOUIS 
261 Broadway 205 W.MonroeSt. 35 Montgomery St. 326Erie Bldg. 160 Congress St. Merchants Laclede Bldg. 


7and 8 Dyers Bide, Holborn, Z. Cc. AGENCIES ALL OVER THE WORLD 





























Ye You'll find them every- 
where. From the offices in 
the small towns to the sky- 
scrapers in the big centers. 


Along Broadway—in the busy 
marts of ‘Frisco and in all the 
cities between you will find 


St. Johns Tables 


St. Johns tables dominate business 
offices because of their business 
designs and sturdy manufacture. 


0 0 0 Oo 0 


Made in the largest table factory 
they ought to be as much better 
as they are and to sell as easily 


as you will find that they do. 


St. Johns Table Company 
Cadillac Michigan 
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(New Machines—Continued from Page 28.) 
can be replenished from time to time, by piling them 
on top of the charge in the machine. 

The collating function is performed by a station in the 
middle of the table, toward the rear. Either side of the 
collator are magazines, adjustable for the size of the en- 
closure. The enclosures are fed out automatically, and 
in synchronism, being seized by a gripper, carried in po- 
sition over the collating plate dropped and jogged. A 
pusher device then inserts the enclosures in the envelope. 
The supply in the left-hand magazine is always on the bot- 
tom, adapting the machine to the use of window en- 
velopes. After stuffing, the envelope—which may be any 
size from No. 6 to No. 1l—is sealed, the moistening and 
opening of the flap having been performed while the en- 
closures are gathered. Provision is made to open the empty 
envelope, even though surplus glue has stuck the interior 
surfaces together. After sealing, the envelope is stacked, 
the natural pressure thus caused effecting a smooth seal, 
without distortion or puckering. 

The “Multi-Insert” automatic inserting machine will be 
shown at the Seventeenth Annual Business Show, Grand 
Central Palace, New York, N. Y., October 25-30. 


Visual Angle Filing Guides. 

A recent advancement in filing guides is the 45° metal 
tab guides made by the Acme Card System Company, 6 
North Michigan avenue, Chicago, Ill. They afford the 
correct angle for easy reading, and are durable. The in- 
dex notations may be changed as often as required by the 





ACME 45° METAL TAB GUIDES. 


expansion of the file, insertion of new subjects or cor- 
respondents, etc. To the durability of metal is added 
universal adaptability. Acme 45° metal tab guides are rig- 
idly fastened with four eyelets to a substantial board, 
the support extending far below the point where bending is 
possible. 


Noesting to Produce Thumb Tacks. 


The Noesting Pin Ticket Company, Inc., Mount 
Vernon, N. Y., has in contemplation the addition of thumb 
tacks to its present line of pin tickets and clips. These 
will be cut-out, or one-piece, thumb tacks, heavily nickled, 
ranging from 5/16 to 5/8 inch heads. 





Testing the Molecule. 

The Widney Test Laboratories of Chicago have just 
perfected an interesting device called the Modulimeter 
which tests and determines the durability of any material. 
The device represents development and invention and 
makes possible the measurement of the recoverance or 
life of any material, directly indicating the capacity of 
any material to endure under all conditions, such as 
shocks, alternating stresses, (vibration), friction, etc. It 
affords a means which enables one to determine what phys- 
ical properties are necessary in a material so that it will 
give the best results for a given purpose. The instrument 
is Of value to the laboratory man, purchasing agent, pro- 
duction engineer, etc., etc. 

The machine offers a standard means for determining 
and measuring normal! thickness, hardness, elasticity, 
elongation or stretch, resilience, recoverance or life and 
the variable of each property in any highly compressible 
material, such as felt, rubber, leather, cork, paper, textiles, 
etc. It also handles the variable of each property in flex- 
ible material such as steel, wood, fiber, vulcanite, etc., in 
all of which articles, as well as those mentioned above, it 
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THE TEST TEiaaa 
You Be the Judge! 


Take everything into consideration—sharp, clear, brilliant copies that look 


like originals—cleanliness and long wear, and you will find Panama Carbon 
Paper is really 


“The line that can’t be matched”. 


Let us prove it to you. Write for Samples and our Dealers’ Proposition. 


MANIFOLD SUPPLIES CO. 


MANUFACTURERS OF 


CARBON PAPERS and TYPEWRITER RIBBONS 
“The Line that can’t be matched” 


BROOKLYN NEW YORK, U. S. A. 
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High Grade 


Carbons and Ribbons 


do not 
“Just Happen” 


They are built only by expe- 
rienced workmen, having at their 
disposal well selected, high grade 
raw material, and suitable me- 
chanical equipment. 


Ault & Wiborg Carbons and 
Ribbons are manufactured under 
practically ideal conditions, to 
secure at all times most satis- 
factory results. We are alive al- 
ways to the necessity of keeping 
our products up to the highest 
notch of perfection, and are con- 
tinually working in our labora- 
tories to develop articles which 
may prove superior to those used 
in the past. 


A quick action service depart- 
ment is maintained for our deal- 
ers, and this means that they se- 
cure from us practically perfect 
service in the filling of orders. 


The Ault & Wiborg Line—su- 
perior Carbons, fine Cotton Rib- 
bons and the famous Typewriter 
Ribbon—of Silk. 


he AULT && 
WIBORG Compa 


OHIO, U.S.A. 


ne sel 
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determines the point of yield, point of collapse, tearing, 
tensile and folding strength. It measures the semi-plastic 
materials for plasticity and the effect of different degrees 
of heat and gives data as to the smoothness of surface. 
The machine gives micrometer gauge readings in thou- 
sandths of an inch on a chart known as an energy chart. 
The device is easy to operate and takes up little space. 

The Widney Test Laboratories are located at 320 South 
Jefferson street, Chicago, Illinois. 


“Skrip.” 

“Skrip” is a new writing fluid, made especially for foun- 
tain pens. The W. A. Sheaffer Pen Company, Fort Madi- 
son, Iowa, has placed this ink on the market. The product 
is packed in a wide range of sizes, from two ounces to 
quarts. It is said that a special formula has been de- 
veloped, which does not contain gums or corrosive ele- 
ments; the ink is permanent, water-proof and fade-proof 
on paper. It is suited for general writing work as well as 
for fountain pens. 








Typewriter Man’s Views on Europe. 


E. C. Eachel, vice-president and general manager of the 
Underwood Computing Machine Company, has returned 
from a tour of Europe which took him to France, Switzer- 
land, Spain, Italy and England. Seen through his eyes, 
Europe is not in the straightened circumstances we have 
been led to believe. In general, the people have returned 
to normal, but seem unable to realize the actuality. Those 
formerly associated as the poorer class are dressing bet- 
ter and appear to be more contented and prosperous than 
heretofore. A healthful reaction is shown in the disposi- 
tion of organized labor to increase the working hours—a 
sharp contrast with the tendency in the United States. 
Travel is popular, trains being crowded. The service 
is quite at its former high standard, without advance in 
price. Business suffers from the inability to produce in 
volume—there appears to be a ready market for every- 
thing. Authorities abroad have been much more effective 
than here in curbing the profiteers. 

Mr. Eachel was accompanied by his wife. One of their 
diversions was a trip from Paris to London by aero- 
plane. 


New Bureau of Commerce Man at Boston. 


George L. Logan has been assigned to the Boston office 
as district manager for the Bureau of Foreign and Do- 
mestic Commerce. He has an intimate knowledge of the 
conditions, products and needs of the Orient, through ex- 
tended residence in the East. He was formerly American 
consul at Singapore and Penang, Straits Settlements. 
For several years he was secretary of the Philippine Mis- 
sion at Manila. 


Books to the Argentine. 


Books purchased by librarians, engineers or officials 
of the Argentine government must be billed in duplicate. 
No special marking of the package is required, as the 
Argentine tariff permits free entry of printed books, re- 
views, newspapers, scientific or literary publications, geo- 
graphica! maps and globes, school copy books and text 
books for teaching music. 


London Fair and Market in 1921. 


The third annual London Fair and Market has been set 
for July 4-15, to avoid conflict with other important Eng- 
lish and continental fairs. Stationery will be displayed in 


Section C. 


Panama Consul in Pa United States. 


Julius D. Dreher, stationed at Colon, Panama, is in the 
United States on leave. Business men and commercial 
organizations desiring a conference on conditions in Pan- 
ama may get in touch with Mr. Dreher care the Consular 
Bureau, Department of State, Washington, D. C., until 
October 23. 


Norwegian Prohibitions on Luxuries. 


Importation of a long list of “luxuries” has been pro- 
hibited by the Norwegian government. The embargo 
does not apply to transit goods, or to licenses, which are 
valid for three months from date of issue. The list in- 
cludes phonographs, graphaphones and similar machines, 
including cylinders, discs and appurtenances. 





: 
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Serving the World’s Business 
Saving the World’s Time 


HE whole idea back of the production by Remington of the 

first practical typewriter was to serve business and to save 
time. The world-wide prestige which Remington Typewriters now 
enjoy comes from the extension and expansion of this idea. 


Today the name “Remington” means more than a typewriter. 


It means a service to the world’s business—a saving of the 
world’s time—a service that is complete and efficient and that is 
available wherever business is done. 


The manufacture of the first practical writing machine in 1874 
was the first great step. 


Later came from Remington the first shift-key typewriter, the 
first automatic ribbon shift, the first decimal tabulating typewriter, 
the first adding and subtracting typewriter, the first key-set 
tabulating typewriter, the first self-starting typewriter, the complete 
accounting machine. 


Each of these successive Remington developments enabled the 
world’s business to establish new standards of time and cost saving 
‘in clerical work. 


Remington’s high purpose long since won recognition. Its 
reward is a leadership which sweeps beyond our shores into every 
nation that has a commercial life. 


The Remington Organization—at home and afield, here and at 
the furthest outpost—is deeply con- 
scious of the obligations imposed 
by Remington leadership. 


It is trained to serve business 
so well that this leadership shall 
never be questioned or jeopardized. 


REMINGTON 


TYPEWRITER COMPANY 


(INCORPORATED ) 
374 Broadway New York 


Branches Everywhere 
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The Carter Inx Girl 


Must Order These Calendars Now 


VERY year some orders for the Carter Calendars reach us 
too late to be filled. The calendars are especially attractive 
this year, and we have secured so low a price on them that we 
hope there will be no disappointments due to late orders. If you 
will let us hear from you within a few days we can promise 





December Ist delivery. 


THE CALENDAR 
HE Calendar is 9 x 14% inches. 


The illustrationabove is reduced 
from the medallion which occu- 


pies the top half of the calendar. Of 
course it gives no adequate idea of 


the medallion itself, which is re- 
produced in eight colors from an 
original painting by Nikolaki—a 
painting of unusual merit, rich in 
color, instantly pleasing even the 
untrained eye. The only text on the 
calendar, excepting your own im- 
print, is a small unobtrusive line 
under the medallion reading “The 
Carter Inx Girl.” 


OUR OFFER 
E are buying a large quantity 
of these calendars, and this 
year, knowing price tendencies 
in both paper and printing, we placed 
our contracts well ahead. Today the 
calendars could not be bought in 
large quantities at anywhere near 
the price we are offering them to 
you in lots that meet your individual 
needs. Your order now will secure a 


December Ist delivery. The price of 
the calendars complete is $9.00 per . 


hundred, including your imprint, 
and envelopes. Let us urge you to 
act at once. 


Let us send you a sample calendar. 


THE CARTER’S INK Co. 


Manufacturing Chemists 


BOSTON NEW YORK CHICAGO MONTREAL 
































October, OF FLCC e 


920, 


Changes in Federal Corporation Personnel. 
King Succeeds De Beltrand as President—New Men on 
Board. 





At a recent meeting of the board of directors of the 
Federal Adding Machine Corporation, a number of changes 
were made in the board that are bound to strengthen the 
corporation, as several very substantial business men have 
taken the place of former officers who organized the cor- 
poration and handled it through its promotion period: 

Clarence P. King, a well-known New York financier, 
president of the First New York Corporation and a 
director of the Computing-Tabulating-Recording Company 
of New York, succeeds J. B. De Beltrand as president, and 
A. H. Sawyer, director of sales, succeeds F. R. Hoyt as 
first vice-president. Mr. Sawyer is also general manager. 
He is a practical adding machine man of long experience, 
having been in the adding machine business since 1907. 
He was at one time sales manager for the Burroughs 
Adding Machine Company, and more recently the general 
sales manager of the Wales Adding Machine Company. 











A. H. SAWYER. 
Besides these two gentlemen the following additions 
were made to the board of directors: 
S. C. Morehouse, an attorney of Connecticut, formerly 


general counsel x the New York, New Haven & Hart- 


ford Railroad; H. B. Venn, treasurer of Brokaw 3rothers, 
New York City; I N. H. Slee, president of the 3-in-1l 
Company of New York. The Hon. Hollin S. Woodruff, 


former governer of Connecticut, is chairman of the board. 

Not all erns in the office appliance business can 
boast of such a strong board of capable and aggressive 
business men. 

Quantity deliveries are now being made by the Colt’s 
Patent Fire Arms Manufacturing Company, who manufac- 
ture the Federal adding machine in their plant at Hartford. 
Conn., and good progress is being made in the filling of 
large export orders placed some time ago. 

Development work on the Federal visible typewriter is 
now completed and shipments of orders now booked will 
commence in January, 1921. 


Comment on American Catalogues. 

Vice Consul Digby A. Willson, Aleppo, Syria, com- 
mented on the character of the American catalogues re- 
ceived in his district. A frequent oversight is that illus- 
trations and price lists are difficult to reconcile to the cat- 
alogue items. Experienced exporters number their items, 
and indicate illustrations and price list items to cor- 
respond. Illustrations are very essential, especially if 
samples are not sent. Catalogues for Northern Syria 
should be in French. 


conc 


Office Appliances recently received a card from Ulrich 
S. Ulrichsen of Christiania, Norway. The card shows a 


picture of the building in which are the offices of Karl 
A. Haroldsen with whose business Mr. Ulrichsen is con- 
nected. 
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A Better Idea 
in Guide Cards 





45~a'Slant' that 
DOUBLES sales ona 
very profitable item 


A new “angle” on guide cards—a 45 
degree angle—an angle that makes the 
tab easier to read and the guide easier to 
sell. You'll want to sell this guide because 
it is so much better than the straight up- 
and-down idea—so much more logical. 
And—besides selling a profitable item you 
sell a valuable idea—a real service to your 
client. Every sale earns you a debt of 
thanks! 


1 Sena for free samples of 


nie 
= 5 me 


Liberal discount and a sup- 


ply of strong, convincing fold- 
ers for your counter, are part 
of our proposal. 


















Full details and samples are ready for 
your desk. They will convince you that 
the Acme 45 degree metal tab guide will 
give genuine satisfaction to your custom- 
ers,—and increased profit for you. 


Send for the facts—today! 


Mail the coupon. Sell an item which 
wait for casual de- 
mand—but moves itself 
your counter. 


doesn’t 





across 


iM = 
Coupon 1020-0 ? oe Af 
Gentlemen: 45° 
Mail sample of your ings 
Tip Guide Cards with prices and d 
discount. 


mining 


i 





Cae 


pen en bal 





Tear off and send to 


ACME CARD SYSTEM COMPANY 


General Ofices—6 N. Michigan Avenue, Chicago 
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Sales 
portunity 


Wherever coins are 
handled in quantity 
in banks, factories, 
theatres and stores— 
there is need for coin 


bags. 


Bemis Coin Bags sim- 
plify the problem of 
handling coins—made 
sturdy and long wear- 
ing, they are accurately 
sized to hold specific 
amounts. 


Write for prices, catalog, and 
special information for dealers 


Bemis Bro. Bag Co. 


Cupples Station 
ST. LOUIS - MISSOURI 
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A Training Camp for Boys. 


Civic pride is of that substance from out of which great 
achievements are molded, and which result in honor and 
glory to a community. This community introduced to the 
United States of America, at a critical time in its history, 
the important factor of military training for boys in the 
Chicago public high schools. Most of the large cities have 
since that time followed its example. The success with 
which this undertaking was met has afforded us a great 
deal of pride, and rightly so. 

The military training course in the high schools has de- 
veloped into a system of physical-military training which 
enables each boy to secure ten months of corrective and 
instructive work in physical upbuilding. The training is 
given in sufficient amount to enable the handling of boys 
in large masses with the greatest amount of convenience. 
It instills in each boy a true and correct conception of law 
and order. It must not be thought that the attempt is to 
make finished military men out of them, however. What 
is endeavored is to develop them physically, mentally and 
morally. 

With this in mind, the pioneer of this movement in the 
Chicago Public High Schools, Captain F. L. Beals, U. S. 
A., arranged with the Board of Education to establish a 
summer training camp for boys where each day would 
be filled with health-building activities. Accordingly, on 
a beautiful tract of land on the shores of Lake Michigan, 
five miles south of Muskegon, Michigan, such a camp was 
established during the summer of 1919. The camp was 
named in honor of that great statesman and soldier, Theo- 
dore Roosevelt, and the high ideals for which he stood 
in his lifetime are the fundamental principles underlying 
this great movement. The summer of 1920 heralded the 
second anniversary of Camp Roosevelt. 

The plan was heartily endorsed by the U. S. War De- 
partment, which lent cordial support to the project in the 
way of such equipment as tents, cots, mattresses, etc. 
During the season just passed, a committee of army offi- 
cers was ordered to the camp to inspect the work. It is in- 
teresting to note as a result of their investigation, the U. 
S. War Department has adopted the Camp Roosevelt 
Plan as a national policy, and is endeavoring to establish 
three or four more camps similar to Camp Roosevelt. 

Captain F. L. Beals, U. S. A., Commandant of the 
Camp, has dedicated his life to boy-building. Captain 
Beals’ stock in trade is boys. His life interest is boys, 
and his ultimate aim is to so mold the growing boy of 
today that he will develop into the very finest specimen of 
clean, wholesome American citizen. As an officer of the 
United States Army, he grasped the greatness of the 
health-building work that had been accomplished at the 
training camps throughout the country during the World 
War. He sought long for ways and means by which to 
inculcate it into his work, so that the maximum amount 
of good could be wrought for the adolescent boy. The 
culmination of many months of strenuous, concentrated 
thought and labor is this tremendous camp for boys from 
all parts of the country. 

The camp is a splendid force in Americanization, and 
in building up a democratic spirit among the boys. Par- 
ents of growing boys should interest themselves in this 
project, and support to the fullest extent the Camp Roose- 
velt plan. 


Lithographers “Hear Paper Discussion. 


A. Carey Huls, manager of the Cincinnati branch of 
the American Writing Paper Company, addressed the 
meeting of Amalgamated Lithographers in New York 
City September 28 on the subject of “The Duty of Litho- 
graphers to Know Papers.” Besides his experience as a 


‘paper man, Mr. Huls has had many years’ association with 


the printing industry, and his talk was eminently practical. 

Dr. R. E. Rindfusz, assistant to the president of the 
American Writing Paper Company, also spoke at the 
same gathering. 

Belgian Passport Vises. 

The Belgian government has raised the rate on vises 
on passports. They are now equal to the charges levied 
by the applicant’s home government on Belgian subjects. 
The minimum charges, effective August 1, 1920, are: Ten 
francs for a simple passport vise; twenty francs for a vise 
covering both entry and departure; twenty-five francs for 
a permanent vise (good for six to twelve months); six 
francs for the legalization of a document. 








_ Effects comé in where efforts are put forth—The Pep- 
timist. 
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Proved alt Worlds Records 
UNDERWOOD ‘T TER COMPANYine 


UNDERWOOD BUILDING, NEW YORK,,CITY 
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FiberstoK Multiplies Profits 


F’ Fiberstok is not displayed in your cases, you are 


overlooking a paying proposition. 

Fiberstok Envelopes and Filing Devices are not only the most 
durable made, but are absolutely uniform in thickness, color, 
strength and quality. 


Every standard number is in stock and we can promise immediate shipment. Write for 
samples and Catalog 5 illustrating the extensive Fiberstok line, and a plan for selling 
Fiberstok in your territory. 


gm Fiberstok 


STANDARD SECURITY 


MAILING ENVELOPE Flat and Expanding Envelopes, | 
Folders, File Pockets, Files | 


and other Specialties 













NATIONAL FIBERSTOK ENVELOPE CO. 


429-447 Moyer Street PHILADELPHIA, PA. 


21 Park Row, New York, N. Y. 
Merchants Laclede Bldg., St. Louis, Mo. 
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Alvah Bushnell, Sr. 


As this issue of Office Appliances was going to press 
there came to us the sad news of the death early this 
month of Alvah Bushnell, Sr., a pioneer in the manufac- 
ture of special envelopes and one of the oldest men, both 
in the years of life and the period of his connection with 
the stationery industry who survived to give the trade the 
benefit of his experience and good counsel. Mr. Bushnell 
was about eighty-three years of age, but despite his years 
he maintained to the time of his death remarkable in- 
tellectual and physical vigor. The death of one of his 
sons, Frederick P. Bushnell, on June 4, 1919, was a sad 
blow, which to a certain extent affected his health. 


Alvah Bushnell was born in 1837 in the old town of 
Salisbury, Conn. He was descended from a line of Bush- 





THE LATE ALVAH BUSHNELL 


nells the original of whom came to this country in 1630. 
He was the son of a farmer and all the hard knocks and 
the character-making experiences that fell to the lot of 
farm boys in the early years of the nineteenth century 
were his. His parents were people of sound sense and 
understanding and gave him the best of such educational 
advantages as were available to them at that period. At 
one time in his youth he intended to become a lawyer, 
but altered his determination in favor of other pursuits. 
However, he was always a great reader and student and 
was to the time of his death a man of wide information, 
up-to-date on all current affairs. As a young man he 
taught school with success, later serving as postmaster in 
the community in which he lived. In his early thirties Mr. 
Bushnell became interested in horticulture, in which pur- 
suit he achieved much success in connection with a grape 
vineyard on Iona island in the Hudson river opposite 
Peekskill. In 1876 the house on the island burned, and as 
Mr. Bushnell had no insurance, practically all his means 
were wiped out. 


Mr. Bushnell next went to New York, where he bought 
at wholesale a lot of copying books and went out on the 
market and sold them personally. While doing this he 
conceived the idea upon which he later founded the busi- 
ness of the Alvah Bushnell Company. In 1876 he visited 
the Centennial at Philadelphia, where he exhibited and 
sold copying books. Some time after this the idea of the 
roller copying book took shape in his mind, and about 
1884 this book, known as Bushnell’s Perfect Letter Copy- 
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Look to such Business! 
Dig into It! The sale of a 
“Victor” Safe Deposit Box 
involves no cost save the 
actual cost of Selling Time 











Normal expenses that pile up overhead and 
pull down net profits eliminated. Shipping 
expense, interest on a big investment in stock, 
handling and delivery charges—all done away 
with. How? You sell the boxes, we ship 
direct to bank, freight prepaid. 


Do you see a trade opportunity? Keen to 
every avenue for business your territory af- 
fords, of course, you see that this offers a 
clean cut, low cost way of getting the business 
of many small banks—the potential big banks 
of tomorrow. Even today they are mighty 
good buyers of things you have to sell. 


Victory Boxes are constructed of reinforced 
sheet steel. There is 25 boxes with individual 
lock and key in each cabinet. Proceed to sell 
them to small banks. They are right after a 
proposition like this because safe deposit 
banking is growing rapidly in every vicinity 
since the war. The demand is there and it is 
dependable. 


Dig into this end of the business and you will 
get some mighty good paying customers. You 
can get a good hold on this banking business 
in your trade radius. Write for our proposi- 
tion. 


Wilbrand Manufacturing Co. 


Euclid and E. 21st Street 
Cleveland, Ohio 
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Glass Head Map Pins 


FOR 
MAPS 
AND 


CHARTS 


go 4! pai 
© 90 , Sales Maps Tell 
the Truth 


You use a sales map so that 
you may deduce vital facts at 
a glance. The map is of real value 
only in so far as it tells the TRUTH. 
Pins whose colors fade or come off— 
pins that are made with unsatisfactory 
celluloid coating which peels and 
scratches soon rob your sales map of all 
practical value. 


EDEXCO MAP PINS 


have glass heads, in which the color runs all 
the way through. They will not fade. They 
will not scratch. They will not peel or chip. 


EDEXCO MAP PINS come in 2 sizes—16 col- 
ors—4 shapes. 
Made in U. S. A. 


IMMEDIATE DELIVERIES 
Edexco Devices for Graphic Records 


include everything needed for showing facts 
in graphic form. 


Send $1.00 today for Executives’ Sample Outfit 
containing 100 map pins and other map mark- 
ing devices, sales map, charting papers, curve 
cards, EDEXCO map mount, 2 catalogs— 
GRAPHIC Supplies and Mechanical Graphs— 
and special Instruction Sheet on Starting and 
Keeping Graphic Records. 


Catalog alone sent free. Please indicate one desired. 














SEE EDEXCO EXHIBIT Zyy ‘this test on 
Grand Central Palace, New Tan daunet 
National Business Show harm the sur- 


face. 


York City, 
October 25-30, 1920 
Spaces 221 and 222 











Educational Exhibition Co. 
422 Custom House St., 
PROVIDENCE, R. I. 











ing Book, was perfected. It is said that Mr. Bushnell 
was the first man who brought cloth into vogue for damp- 
ening the sheets of copying books—an obvious necessity 
in books with flexible covers to be rolled up tightly while 
making the copy. After a time the use of carbon paper 
became general and the demand for copying books slack- 
ened; but in the meantime Mr. Bushnell had branched out 
in the stationery business in Philadelphia. At this store he 
found a keen demand for special envelopes for filing legal 
papers and other important documents. Becoming im- 
pressed with the fact that such papers should be filed in 
containers which would, as far as possible, guarantee their 
protection, he worked out the idea of Bushnell’s Paperoid 
—a substance made from rope fibre, of extreme toughness 
and free from chemicals. Mr. Bushnell found that this 
substance, then used for lining refrigerators, would, with 
some further chemical treatment, admirably adapt itself 
to the making of the envelopes so much in demand. 

But the copying book was still regarded as the prin- 
cipal item of the Bushnell business, and in 1893 Mr. Bush- 
nell brought it to the World’s Columbian Exposition in 
Chicago where it was exhibited and demonstrated, being 
advertised among other ways by means of a thousand or 
so of wallets cut by hand out of Paperoid and bearing 
a suitable advertisement of the copying book. In a few 
days a gentleman called at the Bushnell booth and closed 
a deal for a thousand of the wallets. The factory was put 
at work making them, and that was the beginning of the 
Bushnell envelope business which is now known all over 
the world. 

Mr. Bushnell was a man of large stature, very erect, 
with snow white hair and beard. Some years ago he used 
to come to Chicago personally with the Bushnell lines, 
take a space for the storage of his samples, and make his 
fegular canvass of the trade. He usually remained sev- 
eral weeks and did the work with a care and conscientious 
thoroughness quite characteristic of him. The editor of 
this journal looked forward to meeting Mr. Bushnell on 
these occasions, for he was a fine conversationalist as 
well as a man of remarkable character and insight. 

Mr. Bushnell is survived by two sons and two daugh- 
ters—Arthur N. Bushnell, manager of the company’s New 
York office, and Alvah Bushnell, Jr., treasurer of the com~ 
pany, and Mrs. F. B. Helffrich of Philadelphia and Mrs. 
C. P. Beistle of Freehold, N. J., to each of whom Office 
Appliances extends its profound sympathy. 


-'  } 


Senator Crane Goes to Rest. 


W. Murray Crane, former United States Senator, and 
prominent in the paper industry, succumbed to several 
weeks’ illness October 2. He had been overcome by the 
heat while attending the ceremonies at Northampton. 
Mass., notifying Governor Coolidge of his nomination for 
the vice presidency by the Republican national conven 
tion. He recovered, but later his condition became serious, 
and he was confined to his bed. His wife, Winthrop 
Murray Crane, Jr., his son and two sisters were at his 
bedside when he passed away. 

Winthrop Murray Crane was born in Dalton, Mass., 
April 23, 1853, son of Zenas M. Crane, a noted paper 
manufacturer. He was educated in the public schools 
and at Williston seminary. Later he entered the paper 
mills founded by his grandfather at Dalton, and main- 
tained an interest in them throughout his life. 

Senator Crane was long a prominent figure in the Re- 
public, yet never made any pretense to oratorical ability. 
His forte was silent leadership and party mediation. 
He was once governor of Massachusetts, served two terms 
in the United States Senate, and was high in the councils 
of his party. At the beginning of President Roosevelt’s 
administration he was invited to serve as secretary of 
the treasury. Because of his interest in the business of 
Z. & W. M. Crane, which at that time was manufacturing 
the special bond paper used in Government bank notes, 
he declined the opportunity to sit in the cabinet. 

As a manufacturer Senator Crane was conspicuous for 
his ability to maintain harmonious relations with his 
workers. As governor of Massachusetts in 1902 he was 
instrumental in settling by arbitration a serious strike of 
teamsters and freight handlers at Boston. He is also 
credited with suggesting to President Roosevelt the 
method of settling the anthracite mine strike, involving 
several hundred thousand miners. 
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Royal Typewriter Building, 364-366 Broa 
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anidard WageRate lables 


Used by 


TIMEKEEPER 
ENGINEER 
MANUFACTURER 
ESTIMATOR 
ARCHITECT 
CONTRACTOR 
Cost ACCOUNTANT 
SURVEYOR 
SHIPPER 

Bound in full blue 


de Luxe, stiff cover. 
Size, 74%x9'%. Price, 


$7.50 


Each 


VERYONE handling figures to any extent will 

have use for this book. It contains the most rapid 

tables in the world for finding wage earnings by 
any unit or fraction thereof, for any length of time—hour, 
day, week, month, piece-work, etc. Each leaf contains two 
tables. One side gives totals at full cent rate, and the 
reverse side totals at one-half cent increase. 





Engineers, contractors and architects find many uses 
for this book, not only in making up payrolls, but also in 
estimating and making calculations required in computing 
earth and concrete. 


The cost accountant and estimator will appreciate 
the tables in the back of the book. These tables can 
also be used as conversion tables of units of measure, 
weights, etc. 


Boorum & PEASE COMPANY 
NEw YorK 
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Franklin Weston. 


Franklin Weston, aged 54, chairman of the board of 
directors of the Byron Weston Company, Dalton, Mass., 
died at his home in Pittsfield, Mass., Friday, September 24. 
Mr. Weston was bern in Dalton, August 13, 1866, the 
son of the late lieutenant governor and Mrs. Byron Wes- 
ton. He was educated at Greylock Institute in South 
Williamstown, Mass., and at Phillips Academy, Andover, 
Mass. From there he entered his father’s mill in the sum- 
mer of 1887, and worked from the bottom up. Having 
acquired a practical knowledge of paper making, he en- 
tered the business which his father had established in 
1863. In 1892 the business was incorporated, and Franklin 
Weston was then elected treasurer. Upon the death of 
his father in 1898, he was chosen president, and held that 





THE LATE FRANKLIN WESTON. 


office until February 7 of this year, when, at the annual 
meeting, he was elected chairman of the board of direc- 
tors; Philip Weston being elected president at that time, 
and Donald Weston treasurer. 

Franklin Weston was married to Miss Edith Clement 
Brewer, daughter of Mrs. and the late Edward S. Brewer, 
in Christ Church at Springfield, Mass., June 14, 1893. 
Besides his widow, he is survived by three daughters: Mrs. 
Wheaton Byers of Lexington, Mass.; Miss Elizabeth A. 
and Miss Sarah Edith Weston of Pittsfield, Mass.; and 
one son, Byron Weston of Chicago, Ill. He also leaves 
two sisters, Mrs. Hale Holden of Chicago, Ill., and Mrs. 
John McWilliams, Jr., of Pasadena, Cal.; and two broth- 
ers, Philip and Donald, of Pittsfield, Mass. 

The funeral was held from the family home in Pittsfield 


September 27, burial being in the family lot in Dal- 


ton, Mass. 
- - & 
R. S. Dougal. 

One of the best-known typewriter men of the Far East, 
R. S. Dougal, succumbed to an illness of over six weeks. 
He was connected with Andrews & George, Shanghai, 
China, who represent a number of American manufac- 
turers of office machinery and equipment. 

Mr. Dougal left his native heaths of Scotland at an 
early date, his activities leading him overseas. He saw 
service in the South African war. Later he became asso- 
ciated with Andrews & George, a connection which con- 
tinued twenty years. He was manager of the Oliver Type- 
writer Company agency held by Andrews & George. Mr. 
Dougal was forty-seven years old; the widow and family 
survive him in Scotland. He was prominent in Masonic 
circles. 

In 1918 Mr. Dougal visited the United States, devot- 
ing considerable time to consultation with manufacturers 
represented by his principals. These included the Oliver 
Typewriter Company, Burroughs Adding Machine Com- 
pany, Reliance Safe Company, and Victor Safe & Lock 
Company. 

-“ © 
Andrew H. Dakin. 


Andrew H. Dakin, prominent in the carbon paper field 
until his retirement some time ago, passed away in Sep- 
tember, at his home, 370 St. Nicholas avenue, New York. 
He was seventy-four years old. 

* 
Robert M. Janney. 

Robert M. Janney, a director of the Barrett Adding Ma- 
chine Company, died in a New York Hospital August 26. 
He was president of the American Type Founders Com- 
pany, and prominent in business and financial circles. 
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Chinese Phonetic Japanese Kata Kane 
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MATHEMATICS MEDICINE CHEMISTRY 
ENGINEERING URVEYING 


with their man signs, symbols, etc. 
And on the SAME machine at the same 


Standard English for general correspondence 
IN MANY TYPE VARIETIES 
BEAUTIFY YOUR WRITING 


Put Beauty inte Your Jybing 
Go You So In Your Shoughte-- 
Put ao much force and 
emphasis in 4 ad you 
do in your speech. 


dhere's only one machine on 


whieh you.can do this - and 
that's the 
Hammon 





BUSINESS 
Added force and beauty to the letter through the 
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of important points through change type, y 
Italics, the acknowledged scientific method in the 
printing art. ie P me 
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to 1/4 the potas F sonst an by the 
Variable Letter Spacing Models 
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‘““Many Typewriters in One” - OVER 365 DIFFERENT 


TYPE-SETS TO SELECT FROM IN THE MULTIPLEX 
DEALERS: Many desirable territories open 


The WAGNER Mechano-Numeric Index opens up a field for con- 
densed and economic indexing, Data will be furnished on demand. 


Let us send you free our interesting 
booklet, fully describing the unique 
features of this extraordinary machine 


Hammond Typewriter Co. 
697 E. 69th St. ew York, N.Y. U. S. A. 


REPRESENTATIVES FOR THE BRITISH ISLES 


The Hammond Typewriter Company, Ltd. 
75 Queen Victoria St., London, England 
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BRASS RAILINGS 


FOR FRONT-OFFICES 
and STAIRWAYS 


Progressive stationers are 
finding it advisable now- 
adays to handle our 
ratlings. We can 
furnish them 
ready for 
erection, 
in any 













Prices are 
made for 
greater conven- 

tence on a “Per 

Running Foot"’ basis. 

It is an easy matter to 

take measurements, order the 

complete railings and superin- 
tend the installation. 


WRITE FOR PRICE LIST, INSTRUCTION 
. CHART AND BOOKLET OF SUGGESTIONS 















SPOTLIGHT 






Adjustable 
Electric ss. o 
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BRACKET i 
Spots the light Ea Oe: ) 


exactly where it is i Ne 
most needed! ; Our LIGHT circular 


describes wall and 
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MADE OF NON-RUSTING METALS THROUGHOUT 


BUILDING 
DIRECTORIES, 
SIGNS and 
Bulletin Boards 


with metal frames 
and interchangeable 
letters 
Numerous sizes in 
two different styles 
to select from. 

Spectal sizes con- 
structed to order. 
The frames can be secured in 
NON-POLISH Finishes 


Ask for our Sign Catalog 
Which Also Describes Newman 


BRASS AND BRONZE SIGNS 


THE NEWMAN MANUFACTURING co. 


Workers in Brass and Bronze Since 1882 


717-19 Sycamore St., Cincinnati, O. 
Chicago Branch—68 West Washington Street 
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Father of Walter Wyman Passes. 


W. F. Wyman, sales and export manager of The Carter’s 
Ink Company, has the sympathy of his wide circle ef 
friends in the recent death of his father, Ferdinand A. 
Wyman, formerly a leading attorney of Boston. 


-' - + 


Mrs. George A. Garfield. 


Mrs. Pearl O. Garfield, widow of the late George A. 
Garfield, died on the evening of September 26, at her 
home in Montclair, N. J. It will be recalled that Mr. 
Garfield, who was president of the American Writing 
Machine Company, died a few months ago. 


Australian Industrial Legislation. 


Office Appliances has recently received a copy of the 
“Daily Telegraph” of Sydney, Australia, giving a report 
of the debate held at Melbourne last summer in the Aus- 
tralian legislative halls on the subject of the new In- 
dustrial Peace Bill. At the time recorded in the article, 
the Prime Minister addressed the house in explanation of 
the bill. 

The industrial problem, he said, demands the attention 
of everyone and must be solved. Industrial unrest is at 
once a price the world is paying for progress and a pun- 
ishment for a system which fails to recognize the basic 
fact of production. The arbitration law has failed to ac- 
complish its object. Its power is limited, its processes 
cumbrous and the delays too long. Something more ex- 
peditious is required. The Prime Minister instanced the 
shipbuilding tribunal, which during its two and a half 
years of operation had been so successful that the unions 
concerned desired a renewal of the agreement. The Gov- 
ernment is desirous of creating machinery about whose 
constitutionality there can be no dispute. The coal miners 
have been promised a tribunal. The Government must 
have power to create in the shipbuilding industry a court 
similar to that which was created during the war. With- 
out the tribunal, the industry cannot go on. The Prime 
Minister demonstrated the wisdom of the American idea 
of “getting together.” The causes of industrial unrest are 
still inherent in human nature. One of the best methods 
of allaying suspicion is to bring parties together. 

The new industrial bill provides for the establishment 
of central and district councils of an equal number of em- 
ployers and employees. The function of the councils will 
be advisory, but their purview would cover the whole in- 
dustrial sphere. 

They would consider the causes of industrial unrest. 
They would suggest remedies and endeavor to promote 
peaceful settlement of existing industrial disputes. Where 
a round-table conference could be brought about the coun- 
cil would recommend and the Governor-General call one 
together. These councils, one for the Commonwealth, and 
one in each State, would advise the Government and the 
parties what ought to be done. That was one thing pro- 
vided for in the bill; the other was the creation of ma- 
chinery by which special tribunals could be established to 
settle de facto strikes, prevent disputes occurring, and 
call round-table conferences. The Broken Hill dispute 
was in a fair way to being settled by a tribunal not in 
essence much different from that. The machinery for the 
establishment of those tribunals is very elastic. Provision 
is made for local tribunals to attach themselves to dis- 
tricts or, if necessary, in such an industry as coal-mining, 
to mines. To deal with disputes as they arise, such local 
tribunals would be especially applicable to the coal-mining, 
and also the shipbuilding industry, in which demar- 
cation disputes could be dealt with on the spot. No doubt, 
to a certain extent, the tribunals would overlap the Arbi- 
tration Court, but the jurisdiction of those tribunals is 
limited by a section in the Act, so that they could not 
apply to a dispute in respect of which a complaint was 
pending in the Court. 

Mr. Hughes indicated that, in another bill, 
that had been suggested by the President of the 
tion Court would be given effect to. 

These special tribunals are in point of fact a recogni- 
tion of the round-table conference system which has 
proved itself worthy of emulation. 

An overwhelming number of disputes were or could be 
brought within the Federal jurisdiction. These tribunals 
are now clothed with power to do this, and their award 
will be binding in law and have exactly the same effect 
as an award of the Arbitration Court. He did not con- 
tend for a moment that this bill is a panacea for indus- 
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The Shifting Mechanism 
Is Important 


It makes a difference whether you have to lift a 
carriage or just the segment. 





Ball Bearing Long Wearing 


In shifting to write capitals and figures on an L. C. 
Smith & Bros. typewriter, you touch the shift key and 
lift the type segment—not the entire carriage. 

This is the reason why our wide carriage machines 
shift just as easily as the regular correspondence size. 

The segment shift is on ball bearings and works easily 
and exactly. The printing point is always stationary 
when the type strikes the paper. 

This is only one of the many mechanical features in 
which the L. C. Smith & Bros. typewriter excels. 


L. C. SMITH & BROS. TYPEWRITER CO. 


Factory and Home Office 
Syracuse, N. Y. 


Branches in all principal cities 
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Underwood's *" Ink 


“FAMOUS FOR QUALITY” 


We are constantly receiv- 
ing inquiries from all sections 
of the country, asking if we 
manufacture a special ink for 
Fountain Pen use. By way 
of reply to these inquiries, in 
a general way, we beg to call 
your attention to the illustra- 
tion on this page, showing 
large sized bottle of 


Underwood’s ‘= Ink 


Users of this Ink tell us that 
it is the most satisfactory 
Fountain Pen Ink they have 
ever used, or ever seen. 


Writes a handsome, deep 
blue, turning quickly to a per- 
manent, intense black. Flows 
freely, does not clog the pen. 


Write for a sample, and see 
what you think of it for your- 
self. 





For sale by all the Leading Stationers We know the answer. 


SEND FOR SAMPLES 


JOHN UNDERWOOD & COMPANY 


NEW YORK 


Boston Toronto Paris 
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trial unrest or buoy himself up with the hope that when 
it is passed industrial unrest would receive its inarticula 
mortis, but he did think it is a distinct advance on exist- 
ing legislation, and would prove of undoubted service. It 
is an attempt to deal with the most vital problem of the 


present day. It is not to be understood, said the Prime 
Minister, in closing, to be in any way a reflection upon 
the Arbitration Court. (Labor laughter.) 


Accompanying the “Daily Telegraph” came a copy of 
the “Millions Magazine,” also published in Sydney; the 
leading article of which discussed unemployment and 
brought out the fact that in New South Wales alone there 
is an army of unemployed men, probably 20,000 strong, 
but there is an actual shortage of women for every class 
of employment in which women are engaged. There are 
shortages of skilled workers in the building trades. These 
men are the spear-head of the industrial army, for behind 
them and depending on them is a vast array of unskilled 
workers. Other reasons for the condition of unemploy- 
ment are strikes, shortages of raw materials such as ce- 
ment, etc., drought, which is followed by floods, prevent- 
ing workers from commencing work upon the flooded 
lands until the waters subside. The shortage of skilled 
workers has its root in the shortage of apprentices. The 
“Millions Magazine” points out however, that many of 
these difficulties are transient and many of them are the 
aftermath of the war and advised employers to increase 
their employing activities wherever possible. 


Swedish Writer Visits United States. 


lvan Nordgren, an assistant editor of the Nordisk Tids- 
kraft i Organisation, is now in the United States, where 
he intends to visit a number of the most important and 
best organized business concerns. He is particularly inter- 
ested in office organization and expects to present the in- 
formation he has collected in this country to the readers 
of his magazine in Sweden. Mr. Nordgren will spend six 
months in the United States, making an intensive study of 
business methods, practices and conditions. 

Just a year ago we noted the fact that another mem- 
ber of the staff of the publication mentioned above was 
visiting the United States—Mr. Tornquist, also an as- 
sistant editor of the magazine. Mr. Tornquist spent 
about eight months in the United States. The Nordisk 
Tidskraft i Organisation is a well edited and beautifully 
printed publication and is conducted by gentlemen of en- 
terprise and energy who spend both labor and capital in 
obtaining the best available material for their publication 

The Nordisk Tidskrift i Organisation is not a specialized 
trade journal, but deals with all kinds of organizations and 
administrations. It contains each month, certain data 
about office equipment as applied to business systems and 
organizations. The journal reaches men in Norway, 
Sweden, Denmark and Finland in all industries, number- 
ing merchants and dealers, wholesalers and prominent 
individuals among its subscribers. Erl Nordlund is the 
editor of the publication. He is very considerably con- 
sulted by business men about system, management and 
organization. 

The magazine is brought to the attention of manufac- 
turers in America because it contains articles concerning 
office equipment and American concerns in our field may 
be interested in advertising in it through their agents in 
Europe. The magazine runs about 50 pages per month 
and the page size is the same as that of Office Ap- 
pliances. 

The principal industries of Sweden are paper produc- 
tion and the manufacture of iron and matches, all of which 
commodities are exported to the United States. While 
the country has had strikes, labor conditions seem to be 
more settled than formerly. Interest in business organi- 
zation and office equipment is growing in Sweden, accord- 
ing to Mr. Nordegren, associate editor, who recently had a 
talk with Office Appliances’ representative in New York. 
He stated that American firms have a growing market in 
Sweden if they choose to take advantage of it. Business 
conditions as a whole, are much better now than they 
have been for some time. 

The rate of exchange when Mr. Nordgren came to this 
country was 4.75 kronon to the dollar, the normal ex- 
change rate being 3.76 kronon per dollar, In spite of this 
handicap, Swedish firms are receiving a very large amount 
of American goods. 


The London Engineer has published an estimate indi- 
cating that a short general strike on the British railroads 
last year cost $10,000,000. 
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MONOGRAM 


Carbons and Ribbons 


“The Line of Lowest 
Ultimate Cost” 


The significance of our 
slogan merits more than 
passing attention under 
present conditions, for 
“Monogram” Carbons and 
Ribbons are the most profit- 
able and economical to 
handle. 


Manifested in uniform, in- 
herent quality; substanti- 
ated by dealer experience. 


They set a higher standard 
of efficiency and satisfaction 
in every essential. 


Burlington, N. J., U. S. A. 
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Stationery House Holds Dinner. 


Could the spirit of Shubael Davis Childs, wood en- 
graver and carver, have been hovering around the Hotel 
Morrison, Chicago, of a Tuesday, October 5, it would 
have beheld things strange to the ways of 1837, the year 
when Childs and his family landed at the bustling, old- 
time Newberry and Dole wharf on the Chicago river, after 
a water trip from their old home in New York. 

For gathered about the table at the Morrison were the 
sales force and executives of the big institution which 
grew from Shubael Davis Childs’ little wood-carving ven- 
ture. Here it was announced that the latest innovation 
of S. D. Childs & Company was the engagement of an in- 
dustrial engineer—Mr. H. S. McCormack. 

So on this Tuesday night, Mr. McCormack, founder and 
ex-president of the Business Bourse of New York, 
undertook to explain to the sales builders wherein he had 
found that they could do better, building on the splendid 
prestige and honorable history of the concern. A. H. 
Childs, president, presided at the banquet, and was ably 
supported by his three brothers, two of whom are actively 
engaged with him in the business, the third being a di- 
rector of the company. 

Mr. Childs told why Mr. McCormack had been re- 
tained, and the latter, before unfolding the programme 
which he will pursue, introduced another efficiency en- 
gineer and sales expert, A. G. Taylor, of the La Salle Ex- 
tension University, who gave an inspiring talk on positive 
as opposed to negative, factors in sales building. The co- 
ordination of administrative manufacturing, and selling 
branches, to achieve highest results, was also dwelt upon 
by Mr. Taylor. Then L. F. Childs, treasurer of the com- 
pany, told, of how he started down in the basement, 
scraping cards to make them bevel-edged, and how he had 
progressed in a practical way through the various depart- 
ments. 

E. W. Childs, vice-president, said he was going away 
the next day for a week to give the efficiency expert a 
chance to upset things in his department to his heart’s 
content, while the boss was away. He said he had a sus- 
picion that Mr. McCormack had some very worth while 
plans up his sleeve. F. A. Childs, architect, but a director, 
admitted that he had been responsible for getting the 
company into this move, he being the foot of the con- 
cern, known as the kicker. He said he had been prompted 
by a desire to see his brothers able to take a vacation now 
and then. 

Fenton Kelsey, president of the Fenton Kelsey Com- 
pany, recently retained as advertising counsel for S. D. 
Childs & Company, gave his idea of the manner in which 
the power of advertising could be applied to the building 
of sales. H. E. De Camp, secretary, told of his life-long 
connection with the firm, and of the great future which he 
expected for it. 

Then Mr. McCormack told the salesmen how their 
sales, already of considerable volume, could be swelled 
by increasing the amount of the unit sale; how the cost 
of handling each transaction could be reduced, and the 
net profit increased. He said that in his belief the mo- 
mentum acquired by the company since Shubael Davis 
Childs produced the wood-cuts from which practically all 
of Chicago’s advertising signs were made in the early 
days, could lead them to a trebling of their business forth- 
with. 

The S. D. Childs institution represents an eighty-year 
achievement in Chicago by one family. When the foun- 
der of the business had successfully carried the enterprise 
as far as his years would permit, he passed it on to his 
son, S. D. Childs, Jr., father of the four brothers now en- 
gaged in its direction. 


Ad Club Addressed by Robert E. 
Ramsay. 


The noon meeting of the Louisville Ad Club, Louisville, 
Ky., held on September 13, was addressed by Robert E. 
Ramsay, director of sales promotion, publicity and adver- 
tising, American Writing Paper Company. 

Mr. Ramsay’s speech was “Back to Brass Tacks and 
Business Building,” and outlined some of the latest devel- 
opments in systematic advertising and the part that 
planned publicity must play in modern merchandising. 


Louisville 





Advertising Exhibition at London. 

The International Advertising Exhibition will be held 
at White City, London, November 29 to December 4. 
It will be conducted by the “Thirty Club,” 167, Strand, 
London, W. C. 
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He Wore Ear-Tabs 


Ask for 
Booklet and 
Impressive 


List of Users 


% NOISELESS 


in the Office=~ 


No—he wasn’t cold physically. 
He wore them because the noise 
of the typewriters chilled his 
thinking. 


There came a day when he dis- 
carded his ear-tabs. Visitors took 
note, wondered and asked why. 


“Don’t need them any more,” 
said our ear-tab friend cheerfully. 
‘T woke up one day and installed 
the Noiseless.”’ 


TYPEWRITER 


The Noiseless Typewriter Company 
General Sales Offices, 253 Broadway, New York City 
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Addressograph Company, 
901 W. Van Buren Street 
Chicago, Illinois 







Gentlemen:- 










Our business increased 50% last year 
due to the direct Mail Advertising we did with a 
the Addressograph. Yet the year was half gone _" 
before we adopted the plan. This year with the ‘ 
idea in full worki order we expect as great an 
increase in spite of retrenchments by everyone. 
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If fellow merchants only realized the 
wonderful advertising opportunity made possible 
by the use of your machine through classification 
and addressing of their mailing lists, every live 
concern in America would have an order in for an 
outfit before your representative could call. 












We use the electric Addressograph most 
advantageously in a great many Ways 








Yours very truly, 
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Manager Advertising: 








Increased My Business 50% 


W. Robinson, “Robinson’s’’, Alma, Mich. 


“25,000 pieces of mail advertising sentcus- = graph prints names and data in exact type- 
tomers and prospective customers monthly writer style type—on envelopes, cards or 
—Three letters to classified list of 250 any form 15 TIMES FASTER than by pen or type- 
brought $1500 worth of sales— Two letters to 150 writer, at a fraction of the cost! Fills in duplicated form 


brought $1000—50% increase last year, with year half my as good as best wm, Errors impossible! 
gone when we began—Will increase 50% this year.” Almost Human” Automatic Selector 


These are the gratifying results of Mr. feature enables you to address or skip certain names on 
o your list as desired, without any effort on part of operator. 


Robinson's Addressograph experience mn Classifications unlimited. Duplicate files unnecessary. 
BUILDING A BIG STORE BIGGER in a small As “Robinson’s” is doing you can do! 


town. ‘Thousands of concerns everywhere, large and small, are Ae $ : 
enjoying similar Addressogragh dividend-producing advantages. I here Ss an Addressograph for every line, every size of 
business. Have representative demonstrate right at your desk. 


From card index metal plates—Addresso- No cost. No obligation. 
Service Stations in 50 Cities 
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TRADE MARK 


PRINTS FROM TYPE 


744 Broadway 


903 W. Van Buren St. 
NEW YORK 


CHICAGO 
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Miscellaneous Export Statistics. 


The Department of Commerce has reported imports of 
foreign countries interesting to this field. They are classi- 
fied by countries of destination. Some exports to the 
United States are shown. 

British South Africa—Cape Town. 

Reports of the principal imports into the Union of 
South Africa for the years indicated include the following: 
Stationery and books—(1913) $3,845,050; (1918) $5,315,- 
959; (1919) $5,561,067. 

In 1918 and 1919 typewriters were imported as follows: 
United States, $211,085; United Kingdom, $4,375. 

British West Indies—Nassau, Bahama Islands. 

Stationery and toys were imported for the years stated: 
(1918) $11,532; (1919) $11,410. In 1913 Great Britain fur- 
nished twenty-five per cent of the total Bahama imports; 
the United States seventy-one per cent; the remaining 
four per cent came from miscellaneous sources. In 1919 
the United States furnished eighty-one per cent; United 
Kingdom six per cent; Canada, four per cent; other Brit- 
ish possessions, eight per cent. 

Canada. 

In 1919 Canada imported from the United States—the 
only source shown in the reports—$13,652 worth of hard 
rubber tubing for the manufacture of fountain pens. 

Dominican Republic. 

Imports of typewriters in 1918: From United States, 

$45,835: from Porto Rico, $1,710. 
France. 

Exports of paper and manufactures of to the United 
States show the growth of the business during and after 
the war: (1918) $326,114; (1919) $867,739. 

Great Britain. 

Exports of stationery other than paper for the period 
January to June, in the last pre-war year and the second 
peace year: (1913) $34,769; (1920) $64,895. Exports of 
carbonizing tissue are not segregated from paper ship- 
ments. 


Spain—Malaga. 
Imports for 1919, expressed in kilos of 2.1046 pounds 
each: 3elgium—paper, cartons and_ stationery—65; 


France—paper, cartons and stationery—670; United King- 

dom—paper, cartons and stationery—2,401; Germany— 

paper, cartons and stationery—566; Netherlands—paper 

and stationery—268; Sweden—paper, cartons, etc.—534,- 

834; United States—books, paper and stationery—769. 
Straits Settlements—Singapore. 

Totals of principal articles imported: Paper and paper 
ware—(1917) $1,331,210; (1918) $1,870,195. Stationery: 
(1917) $645,696; (1918) $801,176. 

The share of the United States in several items which 
are segregated is indicated, with the relative position: 

Playing cards—United States: (1917) $41,555; (1918) 
$55,621. The United States led other countries in the 
order stated: Japan, United Kingdom, Hong Kong. 

Paper—United States: (1917) $247,614; (1918) $275,- 
458. Relative importance: Hong Kong, United States, 
Japan, Italy, China, United Kingdom, British India and 
Burma. 

Stationery—United States: (1917) $18,800; (1918) $23,- 
383. Relative importance: United Kingdom, Japan, 
Hong Kong, China, France, United States, British India 
and Burma, Australia. 


Venezuela. . 
Imports from all sources for the first six months of the 
years indicated: Paper, not otherwise stated—(1918) 


467,729 bolivars; (1919) 755.780 bolivars. Stationery— 
(1918) 93.508 bolivars; (1919) 142.948 bolivars. Type- 
writers—(1918) 9,781 bolivars; (1919) 90,372 bolivars. In 
the tabulation the bolivar represents approximately twen- 
ty cents. 

Virgin Islands—U. S. 

Imports from the United States for calendar years: 
Furniture of metal—(1918) $1,029; (1919) $1,409. Cash 
registers—(1918) $3,338: (1919) $6,121. In each year 
eleven machines were imported, showing that the cash 
register business is “trading up.” Typewriting machines— 
(1918) $1,954; (1919) $3,358. Writing paper and envelopes 
—(1918) $5,761; (1919) $5,590. 








Belgian Paper Industry Recovering. 


An enumeration of the status of Belgian industries, 
showing their recovery since the armistice, shows that 
paper and cardboard plants have attained 87.32 per cent 
of pre-war production. In 1913 the monthly output was 
11,528 tons; in April, 1920, the output was 10,064 tons. 
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Victor 


Standard 
Typewriter 





“The World’s Best Writing Machine”’ 


Some Incontrovertible 
Reasons Why— 


Escapement—Speedy, simple, durable and easy 
of adjustment. 

Alignment—Perfect and permanent because of 
the inch wide type bar bearings. 

Carriage Rigidity—Never before attained. Se- 
cured by the octuple roller bearings which 
eliminate all lost motion. 

Ribbon Reverse—Automatic, reversing without 
strain. Accomplished by a simple cam con- 
struction without springs, dogs or ratchet 
wheels. 

Unit Paper Feed—Grips the paper early; holds 
it late. Alignment perfect at extreme bot- 
tom of sheet. 

Variable Line Spacer—Instantaneous and posi- 
tive, operated with one motion by either hand. 

Line Space Lever—On left front, giving greatest 
possible speed and efficiency. 

Back Space Bar Properly Placed—Operated by 
any finger of either hand, directly from key- 
board. 

Auxiliary Rolls—Oscillating, wonderfully effi- 
cient. 

Touch—tThe lightest, most pleasing and least 
tiresome. 

Decimal Tabulator—Inbuilt, simple and speedy. 

In Appearance—Easily the most artistically de- 
signed and beautiful of all typewriters. 

Stencil Cutting—A slight touch of lever in- 
stantly moves the ribbon from writing po- 
sition. 

No Attachments—Modern construction, no at- 
tachments—every improvement being built 
into the machine. 


VICTOR TYPEWRITER (COMPANY 


General Offices and Factory 
Scranton, Pa., U.S. A. 
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Division will consider such developments as: The Legit- 


Executive Group Organized. 

A recent development in the organization of the Na- 
tiona! Association of Stationers and Manufacturers is the 
formation of an executives’ group, made up of the chair- 
man or executive committees of local and divisional asso- 


imate Scope of Recommended Resale Prices; 
Into the Cost of Doing Business; Uniform Trade Usages; 
Educational Work Among Salesmen; 
Entertainment and Social Features. 


Inquiries 


Profit-sharing Plans; 
Information of this 
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F. W. PALMER, 
Who Headed the 
Hotels Committee 
During the Ill- 
ness of Chairman 
Kennedy. 





The new department has been termed the “Local 
Association Executive Division of the National Associa- 
tion of Stationers and Manufacturers.” 
chairman of the Chicago Stationers’ Association, 
chairman of the new body. 

Local and divisional members of the National Associa- 


In the new division will be found the means of 








character is to be circulated within the organization, 
that these subjects can have local consideration, and be 
ripe for discussion at the time allotted for this phase of 
the National Association work at the St. Louis convention. 

Mr. Ogren invites suggestions from member associa- 
tions on subjects which can be circulated throughout the 
Executive Division as a questionnaire. The answers will 
be tabulated for the benefit of all the associations partici- 
pating in the investigation. A gratifying number of an- 
swers have been received to the first questionnaire, which 
was proposed by Mr. Greenleaf, field secretary of the 
National Association of Stationers and Manufacturers. 
It took up the question of local recommended price lists. 
Another questionnaire now in circulation bears on the 
problem of a municipal tax for stationers. This form of 
local tax seems popular at this time with munic ipal officers, 
and it is expected that when the replies are all in they will 
enable a comprehensive consideration of the subject, and 
point the way to meet this new contingency. 


John W. Ogren, 
is the 


mbers of the Local Associations’ 
tional on the annual dues being 


f the local and district associa- 
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of the need of a central body 
ties of local and division asso- 
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G.M. SPAULDING, Cc. M. SKINNER, F. K. ADAMS, H. J. WANTZ, 
Chairman Program Chairman Finance Chairman Automo- Of the Golf Com., 
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H. A. VAN DER GEORGE DYSON, AMEDEE PETING, WARREN  SKIN- 
SLICE, Chairman Railroads WM. — Chairman of the NER, 
Chairman Travel- Committee. 4 Convention Com- Chairman Banquet 
ing Men's Night Chairman Publicity mittee. Committee 
Committee. Committee. 7 

THE MEN WHO HELPED TO MAKE ST. LOUIS FAMOUS AS AN IDEAL CONVENTION CITY. THEY 
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Forty thousand birds would be 
needed to carry a day’s grist of messages 
from the Mimeograph. Five thousand 
well-printed copies of a letter, bulletin, 
form, diagram, or design is its habitual 
hourly output. It is the quickest and 
most direct means of speeding the idea from 
its author to the many who should receive 
it. The work 1s easily and privately done at negli- 
gible cost—without dirt or fuss. This inexpensive 
device is making important short cuts and saving 
remarkable sums of money for unnumbered thousands 
of the world’s most progressive institutions. Costs but 
little to install and operate. Let us show you how it will 


put wings to your ideas. A request will bring new booklet 
“T-10.” A. B. Dick Company, Chicago—and New York. 
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UNINCORPORATED _ASSOCLATION 


Go tG 


The Goes Loose-Leaf 


Common Law 
Record Book 
No. 8 


(Compiled by a member of the Chicago Bar) 


A text-book and a reference-book containing an instructive 
treatise and many belpful suggestions and forms essential during 
the organization, and, later, in keeping the records of an Un- 
incorporated Association (Common-Law Trust). Forms similar 
to those contained in The Goes Corporation Record Books, 
but made to fit the needs of a Common-Law Trust, are provided. 


Just Published Write for descriptive matter 


The Goes Printers’ Helps 


also include 


Common-Law Certificates | Bond Blanks 
Stock Certificates Diplomas 
Bordered Blanks Certificates of Award 
Bound and Loose-Leaf Corporation Record Books 
and 
Art Advertising Blotters 
Art Advertising Mailing Cards 
Art Advertising Calendar Cards 
Lithographed Calendar Pads 








Designs prepared especially for Holiday publicity, similar 
to those illustrated below, are now available. 


Samples and prices of all of The Goes Printers’ Helps will be 
sent when requested 


COs Met fer Breet Chicago 
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Program of St. Louis Convention. 
Following is the schedule of events at the 1920 conven- 
tion of the National Association of Stationers & Manu- 
facturers now going on at the Hotel Statler in St. Louis. 
A full report of the convention will be presented, with 
many photographic illustrations, in Office Appliances for 


November, 
October 11, Monday: 


9:00 A. M. Registration Committee in session, mez- 
zanine floor; 

12 Noon. Meeting Board of Control, Room C, Roof 
Garden floor; 

1:00 P. M. Luncheon; 

2:30 P. M. Retailers’ Conference, Roof Garden; Mis- 
cellaneous Matters; Reports of Committees; Manufactur- 





W. J. KENNEDY, 


Chairman of the Hotel Committee, 
Former President of the National 
Association, Who Has Done Much 
Work in Preparing for the Con- 
vention, Despite a Serious Illness 
During the Course of the Work. 


ers’ Conference; Banquet room, 17th floor: Wholesalers’ 
Conference; Room C, Roof Garden floor; Greeting Card 
Manufacturers’ Conference, Room C. 


October 12, Tuesday: 


9:30 A. M. Retailers’ Conference resumed, Roof Gar- 
den; 
October 12th, Tuesday: 


9:30 A. M. Discussion of sundry matters involved in 
reports of committees; Address and discussion on “Cost 
System for the Stationery Store,” by J. A. Royer, Special 
Field Accountant of the United Typothetae of America; 
Manufacturers to be invited to state probable conditions 
of business in Spring of 1921, from standpoint of produc- 
er; Manufacturers’ Conference continued in Banquet 
room, 17th floor; 

11:00 A. M. Meeting—Drawing Material, Blue Print, 
etc., Div., Room C; 

2:30 P. M. Meeting of National Committee of Local 
Association Executives, in Committee room C, Roof Gar- 
den floor; 

3:00 P. M. Meeting of Commercial Furniture Division, 
Room A; 

4:00 P. M. Preparation of reports of various confer- 
ences for submission to Convention; 

5:00 P. M. Special conference with Traveling Salesmen, 
the President presiding, Room C; 


October 13th, Wednesday: 


10:00 A. M. First session Convention, Roof Garden; 
Reports of Officers, General Manager, Board of Control, 
Executive Committee, National Councillor to Chamber of 
Commerce of U. S. A.; Appointment of Nominating Com- 
mittee, Budget Committee, Necrology Committee; Ad- 
dress by Joseph A. Borden, of Shaw & Borden, Spokane, 
General Secretary of United Typothetae of America; 
Address by Charles L. Estey, Director of Advertising 


October, 1620. 


OFFICE APPLIANCES 








T— 





The Time Saving Secret of 
the Remington Accounting 


Machine 


T isn’t merely the greater speed of mechanical adding 
or subtracting. That’s only the smallest part of it. 


The real time saving secret is in the combination of 
tasks. 


Consider the requirements of billing, ledger posting, 
statement writing and all related work. 


Always there is writing to be done—a form to be writ- 
ten. On the Remington Accounting Machine this writing 
is all that is required of the operator. 


As the bill, or statement, or ledger entry is written, 
the machine automatically adds, or subtracts —crossfoots, 
checks, proves — performs every necessary computation. 


These computations and proofs differ according to the 
nature of the work, but always the time saving principle 
is the same—the total elimination of the separate com- 
puting and the cost of this separate operation. And the oper- 
ation of the machine is just as simple as ordinary typing. 


You are invited to call at the 
nearest Remington office and ask 
for a demonstration of this machine 
and its time saving capacities. It 
will be given gladly, without obliga- 
tion to yourself. 


Remington Typewriter Co. 


( Incorporated ) 
Accounting Machine Department 
374 Broadway New York 


Branches Everywhere 





Remington Accounting Machine 
Equipped for Ledger Posting 
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United States Army Field Radto Service 






Where Compactness is Vital 


HERE every inch of space must be utilized 

and every superfluous ounce of weight 
abandoned, you find little, folding, sturdy Corona 
doing a man-size job. 


Thus its extraordinary compactness and lightness 
place Corona among the little giants of achieve- 
ment. As in the modern thin-model watch which 
keeps perfect time and the pocket camera which 
makes sharp, clear pictures, so in Corona, inventive 
genius reduces size while it increases efficiency. 


Costly office space, limited traveling quarters, high 
transportation charges, expensive and none too 
abundant clerical help—these and a score of other 
reasons have placed Corona in the hands of over 


Weighs a trifle more 
than 6 pounds. travels 
in its own snug carry- 200,000 users who value it for its unfailing useful- 
ing case, doce standard ness, its retiring disposition when not busy and 
typing—your choice of 
elite or pica size type. 
Folds up like a book, 
Price $50 with case. Corona Branches and Agencies all over the world 
Booklet on request. 


its enduring toughness under heavy duty 


Built by 
CORONA TYPEWRITER CO., ING. 
Groton. N. Y. 


CORONA 


he Personal Writin “Machine 
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Bureau United Typothetae of America, Subject, “Adver- 
tising as a Business Force;” 

1:00 P. M. Luncheon; 

2:30 P. M. Meeting of Nominating Committe, Room 
A, Roof Garden floor; 

3:00 P. M. Meeting of Resolutions Committee, Room 
C, Roof Garden floor; 

5:00 P. M. Meeting of Convention Committee, Room 
A, Roof Garden floor. 

October 14th, Thursday: 

10:00 A. M. Second Session of Convention; Reports of 
Resolutions Committee, Convention Committee, Special 
Committees, such as Budget, Necrology, etc.; Miscellane- 
ous Business; Election of Officers; 

1:00 P. M. Luncheon; 

2:00 P. M. Meeting of Board of Control, Room C, 
Roof Garden floor; 

7:00 P. M. Janquet. 


Golf at the Convention. 


The golf committee of the National Association of Sta- 
tioners and Manufacturers just before the convention sent 
the following letter to members of the trade suspected 
of having leanings toward the game: 


All Work and No Play Makes Jack Awful Dull. 

Your principal object at the convention, of course, is 
work. You aim to attend strictly to the business at hand 
—collecting valuable information, seizing upon new ideas 
—that you may return to your respective homes, brimful 
of enthusiasm and energy from the great convention. 

But—you'll want a breathing space now and then—a 
moment or two of relaxation. 

Here’s what we have concocted—no home brew stuff— 
but an opportunity to learn to play the ancient and royal 
game of golf—pronounced “Golluf” in Africa. Lee ALL- 
STEEL Smith, Sales Manager of The General Fireproof- 
ing Company, has formally posted three splendid trophies 
—to be played for in a most unique golf tourney. The 
greatest novice has an equal chance with the poorest 
shark. 

Read these rules and pack your clubs: 

1. Each player selects his own handicap. 

2. 18 holes decide the matches (19th doesn’t count). 

3. Best course in St. Looey will be selected and an- 
nounced. 

4. Return post card if you are with us. 

Yours in Golf Activity, 
—The Golf Committee, National Association of Station- 
ers & Manufacturers. 


How the Chicagoans Went to St. Louis. 


The Chicago delegation to the St. Louis convention left 
at 10:15 railroad time, Sunday, October 10, in two parlor 
cars on the Alton Limited—the crack train of the C. & A. 
Railroad—and reached St. Louis at 6:00 p. m. Mr. Mc- 
Evoy, the general passenger agent, was in personal charge 
of the train, assisted by Mr. McIntosh of the dining car 
department. 


Boston Postal Districts. 


The Boston postal territory has been assigned num- 
bered districts. Mail with street address only is delayed. 
The district number should be used where known. In 
addition to facilitating deliveries in regular routine, the 
district number simplifies delivery in cases where the 
same street number appears in different parts of the Bos- 
ton municipality. 


Keyboard Strokes. 

\ few pertinent topics from The Keyboard, published 
by employees of the Woodstock Typewriter Company, 
of general interest. 

To relieve the housing stringency, a realty board rep- 
resenting the various manufacturing interests of Wood- 
stock was proposed. 

Of the 23% pounds of stock steel used in the Wood- 
stock typewriter, only thirteen pounds appear in the fin- 
ished product. The remaining turnings and scrap are sent 
to the steel mills to be remelted. 

The emblem on a box car at the shipping department 
was a turtle. Comment was that this symbol is an ex- 
cellent mark for all box cars nowadays. 

After a swing around the Summer resorts it seems a 
relief to get back among storekeepers who do not insist 
on the whole roll at one shot. 

Veteran employees have seen wages in other industries 
climb higher than their own. Now wages in. other lines 
are dropping off because of a freer supply of labor. 


PARCEL POST 
PACKAGES 
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STATEMENTS 


Stamps All Mail 
Quickly 


Speed—saving time—doing the necessary 
things quicker and with less help — this 
service is eagerly sought by business men 
today more than ever. 





Multipost Stamping Equipment renders 
this service in a mos: efficient and econom- 
ical way. It does more. It not only Saves 
Time but it also Protects Postage — saves 
money by eliminating losses through the lax 
handling of stamps. 


DEALERS are offered an unusual and 
most altractive proposition for representing 


MULTIPOST 


Postage Stamping Equipment 


The plan enables the Dealer to sell the 
oldest and leading equipment on the market, 
made by the largest concern of its kind, 
without risking or lying up a cent. 


The equipment is such as to suit the re- 
quirements of the smallest and the largest 
postage users. It is flexible, so that it can 
grow with the needs of a business. 


Multipost is Nationally Advertised in 
Literary Digest, American, System, etc. 
Machines are offered on absolutely Free 
Trial. A Service Department is maintained 
to make certain that the guarantee is ful- 
filled and that every machine is proving 
highly satisfactory. 


Write for Our Dealer 
Proposition. 


MULTIPOST COMPANY 


Rochester, N. Y. 
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**Stands for Quality’’ 


CARD INDEX AND 
VERTICAL FILE SUPPLIES 





Wake Up to the Value 


of purchasing supplies with your business card printed 
upon them. See cut above. 

This means any size order, large or small; it also 
means either guides or folders. 


That’s the way we help build up 


the business for our dealers. 


We make no charge for this privilege— 

Your business card tells your customer where to go for 
another quantity of supplies— 

You are not advertising the manufacturer’s trademark 
instead of your own business— 

No competitor can take your business from you should 
you make a change to some other source. You save the 
thousands of dollars and effort it may have cost you to 
build this business up— 

investigate by writing us for further information as to 
how we can be of great help to you in building up your 
business. 

We manufacture a full line of cards, guides and folders. 

Patented November 6, 1917—No. 1,245,645 

All guides tabbed, printed, imprinted and assembled by 
patented process. 

WE ALSO MANUFACTURE A FULL LINE OF 


WOOD FILING CABINETS 


Consisting of 
VERTICAL LETTER FILES CHECK FILE CABINETS 
SECTIONAL FILING DEVICES MERCANTILE REPORT FILES 
SOLID CARD INDEX CABINETS SMALL CARD TRAYS 





We will be pleased to send you Catalogues with 
prices and samples of our product upon request. 


Wagemaker Company 


GRAND RAPIDS, MICH., U. S. A. 





October, 1920. 


Addressograph Operators for Uncle Sam. 


Examinations will be held by the United States Civil 
Service Commission for addressograph operators No- 
vember 3 and December 15. Details concerning the exam- 
inations and application forms can be obtained from local 
secretaries of the Civil Service Commission, or post- 
masters. 

The vacancies to be filled are in the departmental ser- 
vice at Washington, D. C., and the greatest weight in 
marking is placed on experience. The requirements are 
for operators of: F-1 Addressograph at $900 to $1,200 a 
year; automatic 3-W Addressograph feeder, $1,100 to 
$1,200 a year; automatic 3-A Addressograph operator, 
grade 1, $1,200 to $1,500 a year; automatic 3-A Addresso- 
graph operator, grade 2, $1,500 to $1,800 a year. 


Ins and Outs of August. 


The Bureau of Foreign and Domestic Commerce re 
ports drops in exports and imports in August. 

Exports in August were valued at $584,000,000, a drop 
of $67,000,000 from $651,000,000 in July of this year and 
$62,000,000 less than the exports of $646,000,000 in August, 
1919. Exports for the eight months ending with August 
were valued at $5,483,000,000, an increase of $211,000,000 
over the exports of $5,272,000,000 in the first eight months 
of 1919. 

Imports in August were valued at $519,000,000, a de 
crease of $18,000,000 from the amount of $537,000,000 in 
July, but $212,000,000 more than the imports of $30/7,- 
000,000 in August, 1919. During the eight months ending 
with August of this year imports amounted to $4,000,000,- 
000, an increase of seventy-seven per cent, or $1,738,000,- 
000, over the imports of $2,262,000,000 in the same period 
of 1919. 

The excess of exports over imports was $65,000,000 in 
August. For the eight months’ period ending with August 
the excess of exports was $1,483,000,000. 


Manhattan Golfers’ September Match. 

The New York Stationers’ Golf Association played a 
tournament at the Dunwoodie Country Club September 21 
The low net score was made by J. Tuite; he was awarded 
the Class B prize and five points on the season cup. Class 
A prize went to T. R. Gimler, Sr., who was allowed three 
points on the season cup. T. R. Gimler, Jr., won two 
points on the season cup. 


Horder’s Novel Pencil Ad. 


A 132-line ad on two columns in the Chicago Tribune by 
Horder’s Stationery Sicres, Inc., featured pencils of vari- 
ous makes. The design showed samples of the character 
of each pencil featured, and quoted prices by the dozen 
and gross. The advertisement stated that in twelve 
months past the Horder organization had supplied about 
2,000,000 pencils to Chicago and Midwest business houses 





Boston Stationers’ Luncheons Resumed. 


The Stationers’ Association of Boston has signalized 
the approach of Fall by returning to the custom of a 
weekly luncheon at the City Club. These are informal 
affairs, which are open to the local and visiting trade 
from 12:30 to 2:00 every Tuesday. The cost is but one 
dollar. 


Prominent Briton Visits America. 


S. Webster, a London business man of diverse inter 
ests is visiting in Canada and the United States. He is 
the head of the London limited corporation bearing his 
name, a manufacturer of typewriter ribbons, carbon pa- 
per, duplicating machines and supplies, and has con- 
tinental connections. Mr. Webster is seeking the agency 
for a typewriter; in addition lines of office specialties not 
now distributed in the desirable countries of Europe. 





Paul Leskovac Visits United States. 


Paul Leskovac, who is in the United States arranging 
for representation abroad of office machinery, equip 
ment, and supplies, is a member of the firm of Leskovac 
Bros. & Company, St. Sivac, Jugoslavia. His firm is of 
leng standing, which has heretofore concentrated on fur- 
niture. It is desired to increase the scope of the business 
as indicated. 
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AKe our newest catalog (No. 54) work for you; 

it was designed for that purpose and will prove 

a distinct addition to your salesforce if you will 
give it half a chance. 


This catalog was recently mailed to all of our regular 
dealers and to a considerable number of firms who we 
would like for dealers in territories where we are not 
now represented. If we missed you, it was not inten- 
tional. A request on your business stationery is all that’s 
necessary. 


This catalog will be of special 
interest to dealers who haven't a 
regular office chatr line now—or 
are looking for a more represen- 
tative line than they now have 











The od FaNty Ce) an Gr Kot) am Oxo) ii) oxeUiny 
Bedford, Ohio 
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“They grow with your Records” 
MINIMUM INVESTMENT 
MAXIMUM EXPANSION 
UNLIMITED STYLES 
INCREASED SALES 
QUICK and 
COMPLETE TURNOVERS 


Every Unit Sold Is an Entering 
Wedge for Repeat Orders 


Each Universal Unit is a complete 
cabinet in itself, so constructed that 
additional Units in any quantity can 
be attached on either side, top or bottom, form- 
ing solid and rigid cabinets of unlimited styles or 
combinations, some of which are shown below. 
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Made in Card and Document sizes—finished in Olive 
Green, Mahogany and Oak—with or without Yale Locks. 
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CHANDLER SERVICE CORPORATION 


—= 


7 NIVSKSAL 


PRODUCTS 


BROOKLYN - NEW 
Let us tell you more about Universal Products which are 
distinctly different—they are sold by the leading Office 
Equipment Dealers and used by National Institutions 
such as the Ford Motor Co., American Tel. and Tel. Co., Prudential 
Ins. Co., New York Life Ins. Co.. U. S. Government Departments, 
Standard Oil Company, National Aniline & Chemical Company, 
Willys-Overland Co., Larkin Company, Guaranty Trust Co., etc. 


“Records at Your Fingertips” 


UNIVERSAL 


SLIDING DESK TRAYS 


EFFICIENT DURABLE ATTRACTIVE 


Made in 2, 3 and 4-Tray Sets; also Individual 
Trays—finished in Olive Green and Maroon. 
Constructed of the highest quality of metal furniture 


steel, all parts die-made and electrically welded to- 
gether. Finished in oven-baked enamel and fitted with 


brass hardware. 
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Heythekker to Establish Himself in U. S. 


Mr. F. W. Heythekker, of Overeen, Holland, for sev- 
eral years engaged in the sale of American office devices 
in Holland and the Dutch East Indies, is establishing a 
business in the United States. The new venture embraces 
the general import and export business with Holland, 
the Dutch East Indies and the Far East. The stationery 
and office equipment division of the business will be under 
the personal supervision of Mr. Heythekker. 

Mr. Heythekker and family are expected to come to 
the United States within a month or two. 

Mr. Max L. Weil, for the last few years connected with 
the export department of the Automatic Pencil Sharpener 
Company, of Chicago, has been engaged as general man- 
ager of the new organization. Mr. Weil started for Los 
Angeles on October 3rd. He will secure and equip the 
offices and make preliminary arrangements for the new 
business. Pending the opening of the offices, Mr. Weil 
can be reached care of the Los Angeles Trust and Savings 
Bank. 

A native of Holland, for many years a dealer in the sta- 
tionery and office equipment lines in Holland and the 
Dutch East Indies and a thorough student of the condi 
tions of the Far East, Mr. Heythekker is certain of suc- 


SS 





F. W. HEYTHEKKER. 


cess in his new enterprise. The establishment of head 
quarters in the United States is a development of the old 
business rather than the establishment of a new enter- 
prise. Through his experience in the past Mr. Heythekker 
has established points of distribution in the Orient. The 
United States is chosen for the headquarters because of 
the geographic advantage of Los Angeles and because 
of the delightful climate. 


Additional Postal Facilities Needed. 


At the annual meeting of the National Publishers’ As- 
sociation in New York, August 23, J. C. Koons, first as- 
sistant postmaster general discussed the “Need of Addi- 
tional Post Office Facilities.” In his remarks he included 
following: “Postal revenues amount to more than $450,- 
000,000 annually and are increasing at an unprecedented 
rate, having grown more than twenty-six per cent during 
the March quarter, while the average increase for the past 
fifteen years has been but 5.88 per cent.’ He outlined a 
building program involving an ‘expenditure of nearly 
$30,000,000 in New York City. He said that unless the 
present facilities were thus increased he feared a col- 
lapse of the system. 


Economy Office Supply Company Moves. 

The Economy Office Supply Company, St. Louis, Mo., 
which has been located at 373-74 Arcade building, has 
moved. A large store on the ground floor at 1114 Pine 
street locates the business centrally. In addition to office 


supplies, the company now conducts a retail stationery 


feature. A large stock of desks, tables, chairs, typewriters, 
adding machines, check writers and other office equipment 
is on display in the new store. 
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Bandless Document Filing Envelopes 


No Obligation for Free Sample to Any Part of the World 


The Smead Manufacturing Company 
Hastings, Minnesota, U. S. A. 
Foreign Representatives: Zellers-Stevens, Inc. 
126 Liberty Street, New York, U. S- A. Cable Address, Zellsteven, New York 
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Will YOU Profit by the ata of 
Armour and Company ? 


Armour and Company, of Chicago, is — dictator can give his undivided attention 
using 150 Dictaphones in its general tocorrespondence. There are no delays, 
office. These Dictaphones are especially for The Dictaphone is always ready 
valuable to the Transportation, Fruit during and after office hours. 
Preserving, Reclamation,and Advertising Whether your office is large or small, 
Departments. Large volumes of corre- phone, wire, or write for a demonstra- 
spondence can now be handled very _ tion today in your office and on your 
quickly, for the work is so arranged thata_ —_ work. 


™ DIC TAPAVNE 


Reg. U. S. Pat. Off. and Foreign Countries 


**The Shortest Route to the Mail-Chute’’ 


Hyatt Roller Bearing Co., Chicago, Ill. D. P. Brother, United States Fidelity and Guarantee Company, 
Office Manager, says: ‘‘We are now using 34 Baltimore, Md. R. Howard Bland, Vice-President, 
Dictaphones in the various departments of our Chicago says: “We have found that The Dictaphone gives us 





organization. The results in increased volume of cor- increased production, thereby reducing cost of handling 
respondence handled, together with increased speed correspondence. It saves time and promotes efficiency 
and a low cost per letter, are gratifying and speak -two very important factors in the success of any 
well for the efficiency of The Dictaphone.” business.” 


Phone or write our Branch nearest you for convincing demonstration 
in your office, on your work, and for Booklet, ‘‘ The Man at the Desk’’ 


THE DICTAPHONE, Woolworth Building, New York City 





Branches 
Akron, Ohio Cleveland, Ohio Kansas City, Mo. Providence, R. I. Spokane, Wash. 
Atlanta, Ga. Dallas, Texas Los Angeles, Cal. Rochester, N. Y. Syracuse, N. Y. 
Baltimore, Md. Denver, Colo. Minneapolis, Minn. Salt Lake City, Utah Toledo, Ohio 
Birmingham, Ala. Des Moines, lowa:’ New Haven, Conn. San Francisco, Cal. Washington, D.C 
Boston, Mass. Detroit, Mich. New Orleans, La. Springfield, Mass. Worcester, Mass. 
Buffalo, N. Y. Grand Rapids, Mich. Philadelphia, Pa. St. Louis, Mo. Montreal, Can 
Chicago, II. Hartford, Conn. Pittsburgh, Pa. St. Paul, Minn. Toronto, Ont 
Cincinnati, Ohio Indianapolis, Ind. Portland, Ore. Seattle, Wash. 








There is but one Dictaphone, trade-marked “The Dictaphone,”” made and merchandised by the Columbia Graphophone Company 
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July Exports of Adding-Calculating Machines. 


United States exports of adding and 
chines, by countries, during July, 1920. 


of Statistics, Department of Commerce and Labor: 


Countries. 


Number. 


calculating ma- 
By the Division 


Belgium . 89 $ 13,901 
eee ek eee 21 5,696 
Finland 42 7,870 
France ree 186 42,028 
Germany st ned «Rien 8 1,324 
OS a eres i 1 300 
RG Bibles so ores ie ee ee 128 26,763 
Netherlands 2 292 
Norway 58 12,782 
ae SS ee 2 650 
Spain .. 54 6,000 
Moe. as gn. a eae ta 864 45,832 
Switzerland Se 24 6,905 
PCE ec ae ey 268 32,644 
Yugoslavia, Albania and Fiume. se 4,400 
Britian eaOnduras .... kicesisses 1 180 
NE CS oS oss pS Ee aes 360 80,115 
CREE ic as os bee ees 3 2,705 
Pe Pe ae 3 360 
ts ny < ve te oe 2 150 
SOS 1.22 5. :prapeaiein es 4 761 
yy... Per os one ee 20 3,232 
Mexico S ak apg oO Peeks i 92 17,595 
Newfoundland and Labrador... 13 2,383 
Trinidad and Tobago........ 4 797 
Be Pe ets a F 273 28,006 
Virgin Islands of United States.. 1 400 
APOUneee e656... ae 101 23,228 
Bolivia . 50:s.& 0. oa eae ee 6 910 
OME. os ce ckspacdempeenen 106 20,128 
Chile «oy PL eR eae 39 7,354 
Ne | Oe petetes  ca at 7 1,778 
Ecuador thie Ae we 2 475 
Pera <.. ee ea ae 11 1,532 
Uruguay ge Rg ee 61 3,650 
Venezuela 3 783 
China : 11 1,790 
pipes: SUG. . ws 6c Seba eee 4 1,295 
Straits Settlements ....... ; 4 720 
Other British East Indies...... 1 400 
Dutch East Indies eee. Sean 14 2,577 
Japan ... cow kta deen ates 22 4,383 
Australia .. ee fe ey 51 22,729 
GN. ONO «5 an ve oie 13 133 
Philippine Islands ........... 55 14,621 
British West Africa.... 2 700 
sritsh South Africa..... 4 2.655 

TR 2 nc. c: vihin tae 3,082 $455,912 

Shipments to Noncontiguous Territories. 

BER WEEE ch. Kas a kee ; - 1 $ 200 
Porto Rico pice aco tim a << oe 20,567 


July Exports of Typewriters. 
_ United States exports of typewriters by countries, dur- 
ing July, 1920. By the Division of Statistics, Depart- 


ment of Commerce: 


Countries. 
3elgium ...$ 18,880 
Czechoslovakia . 12,200 
Denmark iio Sie 
Finland . . 25,591 
France .. .. 190,527 
Germany — ae 
Greece .. : 5.010 
Italy ... .. 89,091 
Malta, Gozo, and 

Cyprus Islands... 240 
Netherlands . ia . Saou 
Norway ... > a 
Poland and Danzig. 105,288 
Portugal ..... 490 
Russia in Europe.. 164 
Spain .... 42,551 
Sweden anh ew oe 7,042 
Switzerland . 57,318 
Turkey in Europe.. 5,070 
England .... ... 396,480 
Scotland 5,567 
Ireland ... 825 
Bermuda . ; 68 
sritish Honduras.. 240 
a ae ... 134,837 
Coste: Rice... 6d ex 1,742 


Countries. 
Dutch West Indies.$ 
5 EP ce 
Dominican Republic 
Argentina .. 
Bolivia 
Brazil . 
Chile 
Colombia 
Ecuador ....... 
French Guiana 
Peru ... 
Uruguay 
Venezuela .. 
a, ae 
K wantung 
3ritish India . 
Straits Settlements. 
Other British East 
Indies Trae 
Dutch East Indies.. 
French East Indies 
Hongkong 
Japan 
Persia . 
SPER Se 
Turkey in Asia.. 


1,039 


3,125 
29.902 
20,369 
29.799 

2.980 

220 
17 013 

8 347 
14 606 
27,185 

100 


107.647 


2,764 


11,980 
26,228 
4.157 
5,402 
24,429 
104 
1,192 
3,421 
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UL-COT Fibre 








VUL-COT Waste 
Baskets usually sell 
themselves—and we 


guarantee them 


VUL-COT was the first guaranteed 
waste basket—and VUL-COT baskets 
still carry that guarantee which say 
they must give 5 full years 


Show your customer this guarantee. 
Incident y he’ll take in the handsome 
appearance of the VUL-COT basket. 
Let him feel how light it is. Then 
tell him it will bear his weight with- 
out damage. 


Another good argument is the fact 
that a VUL-COT basket holds all 
the waste. Small pieces of paper, 
chips and the like can’t slip through. 
Any one of these facts will sell VUL- 
COT baskets and this is where you 
come in for. profits you deserve for 
handling a guaranteed product. 


Let us hear from you if you are not 
now handling VUL-COT Baskets. 


American Vulcanized FibreCo. * 
525 Equitable Bidg. 
WILMINGTON DELAWARE 


Canadian Distributors: 
A. R. Mac Dougall Co., Ltd. 
468 King St., W. Toronto, Canada 


COT Fibre 
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'Globe-W 


BUILT-TO-ENDURE 


STRUCTURAL STRENGTH MODEL SAFE 


WITH THE UNDERWRITERS’ “B” LABEL 


Th 
“ST 
steel 
plate 

Str 
is on 
of a 
conte 

ST 
the ‘ 
trem 
real 
Safe 
plate 


No. 301 
Globe Safe , 
- STRUCTURAL STRENGTH MODEL “e 


Combines the “OLD LINE” Standards of Strength, as developed in the Safe Maker’s art for over a period of fifty 
years (i.e. STRUCTURAL STRENGTH), together with easy Portability and also Heat Resistance, for which it has been 
awarded the “Underwriters’ ‘B’ Label.” 
_ Concerning fire protection, too much importance has been given to heat-resistance alone, because in modern build- ST 
ings the combustible matter is kept so low that intensely high temperatures, especially for any length of time, are unknown 
Whereas, if a safe is surrounded by highly inflammable material, unquestionably the build 





ing itself will collapse long before high temperatures have been developed, and STRUCTURAL —— 
STRENGTH will have been required more than heat-resistance. ieal p 


The Globe-Wernicke Steel Horizontal Filing Cabinet Sections can be used inside these Safes 
There are fifty different kinds of files to go in this safe. 


he Globe-Wernicke Cy. CINCINNATI 
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BUILT-TO-ENDURE 


STRUCTURAL STRENGTH MODEL SAFE 


WITH THE UNDERWRITERS’ “B” LABEL ~ 


The FIRST REQUISITE in the building of a _ safe is 
“STRENGTH”—Strength in the frames, Strength in the outer 
steel walls, Strength in the inner steel walls, Strength in the door 
plates, Strength in the boltwork and Strength in the locks. 
» Structural Strength is of paramount importance. A safe which 

is only heat-proof is of little value if under the tremendous weight 
of a collapsing building it is reduced to a shapeless mass and its 
contents given to a fire. 

STRUCTURAL STRENGTH MODEL—tThe difference between 

the “Globe” and the cabinet type of safe is in the Globe Safe’s 
tremendous STRUCTURAL STRENGTH. Light metals afford no 
S real strength, therefore the Globe Structural Strength Model 
* Safe has heavy 2x2x% inch angular steel frames and heavy 
§ plates throughout. 
: It has all-the fire- 
resisting qualities 
of the ordinary cab- 
inet type of safe 
and over and above 
this the superior 
qualities of 
STRUCTURAL 
STRENGTH,as 
explained in Globe- 
Wernicke Cata- 
logue. 


The: SECOND 
REQUISITE is IN- 
SULATION — The 
Insulation in the 
Structural Strength 
Model is the most 
wonderful  insulat- 
ing medium that has 
ever been used for any insulating purpose. IT WILL NOT RUST THE 
STEEL PLATES. It will not cause swelling. It never loses volume, hence 
supports the outer walls of the safe from a crushing load, ie. Extra Strength. 
It will not give off a combustible gas that during a fire might wreck the safe 
of its doors. Full details in Globe-Wernicke Catalogue. 

THIRD REQUISITE—THIEF-PROOF QUALITIES—See Globe-Wernicke 
Catalogue. 
It has THREE BIG qualities that you expect to find in a safe: 
FIRE PROTECTION— THIEF PROTECTION—STRUCTURAL STRENGTH. 
It has been adopted by the United States Government. 
It has been tested and bears the Underwriters’ “B” Label. 








fty 
Pen It has the Lowest Casualty Insurance Rate granted by the Burglars’ 
: Insurance Underwriters’ Association. 

ild- STRUCTURAL STRENGTH MODEL It has all the security of the “OLD LINE” Safe with all the modern con- 
1d. § Globe Safe venience and easy portability of the cabinet type. 
ild- : 
AL ) Sectional Filing Cabinets and Sectional Bookcases were origi- 

» nated and brought to the highest state of artistic and mechan- “BUILT-TO-ENDURE” 

) ieal perfection by The Globe-Wernicke Co. 
fes. ‘ 

Ask for Globe- Wernicke Catalogue 820 
ry Dealers every where handling Globe-Structural Strength Model Safes have the advantage You and your customer 
after examining it will have absolute CONFIDENCE in it. It is THE Safe you want to sell and there is more safe 


business in your town than you imagine. 
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Biggest Wire Goods Company in the World 
Revolutionizes its Stock Control 


with Elliott-Fisher Machines 


The Wire Goods Company of Worcester with only 3 Elliott- Fisher 
machines keeps track of 11,000 different stock and special articles, 
millions of semi-finished parts, and 9,000 active selling accounts 


ERE isa firm that manu- 

factures 8,000 different arti- 
cles in its standard line of wire 
goods, ranging from nails to egg- 
beaters, and 3,000 different artt- 
cles of special design, making a 
total of 11,000 distinct articles, 
both large and small, that are 
manufactured in the one plant. 


Each of these articles or num- 
bers in their line requires from 
one to sixty different pieces of 
semi-finished material in its con- 
struction. The problem of keep- 
ing accurate check of the raw 
materials, supplies, and finished 
products of The Wire Goods 
Company of Worcester literally 
runs into millions of entries and 
involves a tremendous amount 
of money. 


The turnover of this material 
is so big and rapid-moving that 
ordinary accounting methods 
were literally swamped a dozen 
times a year in the plant, despite 
everything that they did to 
shorten and simplify the work, 
until they installed Elliott-Fisher 
machines about nine months ago, 
after one of the most rigid and ex- 
haustive tests ever given any me 
chanical bookkeeping method. 

From the first day of the instal- 
lation, the Elliott-Fisher machines 





smoothed on the wrinkles in their 
great problem of planning and 
stock control. 


Today this company has per- 
petual inventories covering every 
phase of stock control from the 
planning and production depart- 
ments to apportioning sales to 
customers. 


Over 9,000 active accounts are 
also posted and proved on one 
Elliott-Fisher machine in the 
bookkeeping department. 


Here again the Elliott-Fisher 
System has simplified the work 
so that there is an elimination 
of trial-balance troubles. 

The Elliott-Fisher System puts 
work on a one-operation basis. 
The fact that in this big plant of 
The Wire Goods Company of 
Worcester only three FElliott- 
Fisher machines are required to 
carry on the work successfully 
proves the efficiency and economy 
of the system. 

The Wire Goods Company is 
the largest maker of wire goods in 
the world, and is operated under 
complete scientific management. 
They and their associate com- 
panies, The Cassady - Fairbank 
Mfg. Co. of Chicago, Andrews 
Wire & Iron Works, Rockford, 


Ill., and Andrews Wire Works 
of Canada, Ltd., make every type 
of stamped and wire kitchenware 
W hat the Elliott- 
Fisher System has accomplished 
for The Wire Goods Company it 


and hardware. 


will do for any concern — manu- 
facturer, wholesaler, retailer, bank, 
or public service corporation. 
The Elliott-Fisher System 
gives absolute accuracy, and most 
important of all, it is the only 
method of recording facts and fig- 
ures that proves the work as clone. 
The flat writing surface of the 
Elliott- Fisher 
easy handling of every size and 


machine assures 
character of form, and any num- 
ber of carbons, all clear and in 
perfect register. 

There is an Elliott- Fisher 
method that will improve your 
accounting results whether yours 
is a small store or a business of 
international magnitude. We shall 
be glad to send you a booklet on 
the application of Elliott- Fisher 
machines to your business. 

Our nearest representative will 
gladly call on you without obli- 
gation. 


ELLIOTT-FISHER COMPANY 
Harrisburg, Pa. 


Branches in 100 Principal Cities 


iott-Fisher 


Flat-Bed System of Accounting—Bookkeeping—Billing—Recording 
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Guatemala . +e Ce 
Honduras ... oa 1,638 
Nicaragua eae th 3,623 
Panama .. ety 2,698 
Salvador . 3,305 
, o2. cs cata 77,652 
Newfoundland and 

Lapragor ...css.. 218 
3arbados 438 
pi | Sree re 1,143 
Trinidad and To- 

=e ie 660 
Other British West 

Sere 97 
Crs des scones 28,185 
Virgin Islands of 


United States. 228 


OFFICE 


Australia eek 
New Zealand ..... 
Other British Oce- 
ania 
French Oceania.... 
Philippine Islands... 
Belgian Congo ... 
British West Africa 
British South Africa 
British East Africa 
Canary Islands ..-.. 
French Africa... 
Liberia 
Morocco 
Egypt 


Total 


Shipments to Non-Contiguous Territories. 
.$ 


1,297 
2 139 


Alaeite ss... 
Hawaii .... 





Porto Rico 





July Exports of Metal Office Furniture. 


United States exports of metal office furniture by coun- 


tries during July, 
Department of Commerce: 
Countries. 


ar 150 
France ... Se 3,612 
Italy ein 440 
Netheriands 7 2,705- 
Norway .. es 80 
Portugal 200 
Spain 5,131 
England 19,399 
Canada 27,649 
Costa Rica ; 242 
Guatemala ........ 91 
Honduras 176 
Oo re 2 
Panama .. *: 3,335 
Ore 7,043 
Newfoundland and 
Labrador 159 
Jamaica 196 
ES ee ecce OOF 
Aaa - 143 
Dominican Repub- 
Oe ie otk sabe 1,727 

Argentina 11,343 
Brawl i....:. 3,754 


1920. By 


the Division of 


Countries. 


. $$1,804,733 


8,189 


Statistics, 


es) ere $ 221 
Colombia 2,043 
Ecuador da 671 
British Guiana 759 
Peru 1,210 
Uruguay 4 385 
Venezuela .... 760 
Cie Cs aaa ws =e 1,016 
British India ...... 23,777 
Straits Settlements. 2,444 
Dutch East Indies. 391 
Hongkong 346 
Japan bs 7,61 
Australia .... 513 
New Zealand 87 
French Oceania.... 116 
Philippine Islands 8,211 
Belgian Kongo .... 2,452 
British South Africa 226 
French Africa ..... 50 
Egypt cs 796 

Total . .$160,276 


July Exports of Carbon Paper and Ribbons. 


United States exports of carbon paper and typewriter 


ribbons by 
of Statistics, 


Countries. 
Belgium. . 
Denmark. . 
Finland... 
ne ince, 
ae cce. « 

Netherlands. 
Norway... id 
Poland and Danzig 
Portugal. 

Spain. 

Sweden. 

Switzerland. ; 
Turkey in Europe. ... 


England... 
Scotland. . 
Canada. . 


Costa Rica 
Guatemala 
Honduras. 
Nicaragua 
Panama. . 
Salvador. 
Mexico. . . 
Newfound: ind 
Barbados. 

I: amaica. : 
Trinidad and Toba: zo. 
Cuba. .. avid 
Dutch West Indies. 
French West Indies 
t,o 


countries during July, 
Department of Commerce: 


and L abrador. 


1920. By 


the Division 


Carbon Typewriter 
Paper. Ribbons. 
a eee $ 303 
peas 545 
299 103 
yo 3,085 1,247 
90 = abe 
pe 1,435 769 
2,700 200 
aloes 706 
700 ee 
1,916 1,100 
1,634 eas 
1,212 930 
taxes 323 
13,765 1,437 
1,051 57 
12,649 10,497 
250 30 
72 19 
80 59 
155 116 
1,633 35 
43 54 
or 1,906 655 
159 
ies 23 a 
asta 44 79 
168 ae § 
2,600 714 
65 552 
eae 9 
10 352 
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ADO “Cc” 
BALL LOCK BINDER 


With Our Posting Bar Posts 


for use with the Elliott-Fisher Bookkeeping 
Machine. A tapered post binder. 
The most successful device because of its 


strong construction, ease and rapidity of op- 
eration. 





Ten Reasons Why We Recommend The 


ADCO “C” For Elliott-Fisher: 


. Holds leaves securely and in best alignment, 

Not necessary to place cover over Posting Bar. 

Remove top cover and place on table, 

. Posting Bar locks securely in top cover. 

No sharp corners or edges to mark the desk or 

wear out. 

. Rounded surfaces and curves that make it uniform ia 

appearance. 

Locks automatically down on the leaves. 

. Clamping members or tubes heavily nickeled and 
polished. 

9. No binding to wear off the mech- 

anism. 

. Practically indestructible, efficient, 

@ money saver. 
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MECHANISM :—The locking mechanism encased 
in the top tube is individual and positive, and by 
pressing the releasing buttons it unlocks in- 


stantly, and locks automatically by pressing 


cover on leaves. 


Accounting Devices Company 
564 West Monroe Street 
CHICAGO, U. S. A. 


seeping ncceiaiateraipttenaemmmnsnsisinpiiienas itil 


HARRAH AUN UULLLLUAN LULL 








74 


OFFICE APPLIANCES 








Satisfactory Chairs 


Arouse Appreciation 


that is manifested in future business. 
It extends not only to orders from 
general stock, but to that time in the 
future when more chairs are needed. 





Nichols & Stone Chairs 


rank high alike, in quality and com- 
fort. The line is compact, well-chosen, 
and built to standards in keeping with 
the best desks and other office furni- 
ture which you handle. 


We carry big stocks, and make 
prompt shipments. Write for our cat- 
alog and learn more about Nichols & 
Stone chairs. 


Nichols & Stone Company 


Gardner Mass. 
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July Exports of Cash Registers and Parts. 
United States exports of cash registers and parts, during 
Juiy, 1920. By the Division of Statistics, Department of 
Commerce: 
Cash Registers 


Countries Number Parts of 
VET SOE a Ee Py yw $ 345 $ 165 
EG. I 76 19.362 das 
INS 9 alas @ digrewls.de,s.0%.0 oe 0 ear? 199 
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Sy ion. gags Ses peey S Saer e 13 4331 301 
I Nw hh 40 9,761 290 
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NE a ee ete oo kod ole Satie. apa 5,227 40,582 
ARRESTS aE eg = 2 81 
I otra hs at OS a, eb on den 1 500 cad 
DENNIS dea k So + < 5.80 6 00,0 ee 1,889 32 
NE Sh SEP eh es lag - 960 er 
OS a . 46 12,638 25 
Newfoundland and Labrador..... 5 1.355 
Trinidad and Tobago. .......... 3 743 Boe 
MeN E othe kirk bo siaa's.d doo 3 207 51,265 210 
Vow tenes of U.S... 00. ess 3 3.445 Ss, a 
I. 8. Sola op ausrnls a ba ¥¥e sts 93 36,712 736 
ara es dg ru bs w.<cee Mee 12,227 1,888 
I ga Se en a cil wcxelen 2,257 jaa 3 
SIRS o's cp CLs & kx oe 5.2 17,488 15 
RS a 0S eo oe ae 4 1,760 
| SN ASE SA 9 ee ee 7.865 
eh NE i Cid ws ea ily mY 2,466 ean 
MS Godin s cats ses ee 4,908 30 
BS i a Seton 743 
NR BIN s oo eos ea coe 0 0 4 3 462 Sac 
Dutch East Indies. .............. 19 7,154 215 
ee ee oka 0 ie b oss «50 176 58,718 
Be ee es 6.4 eo we 143 
Pmempemme Telands... ........ 0665 9 2,753 
A RY <7 Sere 3 943 

PRA Tae eS eee 1,413 $370,792 $52,033 


Fischer’s Birthday Advertisement. 

A six-column display ad was printed in the Press, of 
Sicux Falls, S. Dak., on September 1, commemorating the 
third anniversary of the Fischer Printing Company. 
Among the illustrations was one showing a view of the 
office furniture and equipment department. 





Boston Bowlers Busying Themselves. 


The bowling league of Boston stationers has opened 
the season. All of last season’s teams have entered, and 
several new teams have applied. The entrance of strange 
talent will insure keen interest in the series. 
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i ? After five years, the owners 
ie es! . ' of this building say:— 
; F ain “—the linoleum is ivieg 
. — entire satisfaction sna 
our goods 
to those desi i + durable 
: . and satisfying floor-cover- . 
ing. 
A, Woodman, . 
Oliver Ditson Coma, 
The date of this letter is June 9, 
19. 0 Seal I ‘Tino 


{000 oe aid Neooatan ace 
was . 

John H. Pray and Sens Compaay. 
of Boston. 









































—__ _—— —— _ — —- _— 
Bigs UL cra‘tsmanlike attention to detail is apparent all 
through the magnificent Boston building of the Oliver Ditson 
Company shown herewith. Witness the floors, in complete accord 
with the restful, efficient tone of the rest of the building. Gold 
Seal Battleship Linoleum was the floor-covering selected—5,000 
yards of this sterling value materia! were used. 
But not only in office buildings—for the floors of salesrooms, 
factories, auditoriums, hospitals, etc., Gold Seal Battleship 
Linoleum rates 100% efficient. 


Sturdily durable, easy to clean, quietly comfortable underfoot, 
and pleasing in color tone—it is not only built to give absolute 
satisfaction (every yard built strictly according to U. S. Navy 
Specifications) but is definitely guaranteed to give this satis- 
faction—guaranteed by the Gold Seal Guarantee. 

Gold Seal Cork Carpet—Ié absolute silence is demanded o 
the floor under consideration—use Gold Seal Cork Carpet. It 
is quietly comfortable, and restfully silent underfoot, with all 
the yielding springiness of a heavy carpet. We make it in soft 
shades of brown, green and terra cotta—with surface polished 
or dull—10 shades in all. Of course it is abso!utely guaranteed 
—by the Gold Seal Guarantee. 

Feel free to call upon our Service Department for any advice 
regarding floor-coverings. And we are always glad to send 
samples upon request. Address our nearest office. 


ne 


PHILADELPHIA CHICAGO NEWYORK SAN FRANCISCO 
our Gold Seal bearing 


CLEVELAND BOSTON MINNEAPOLIS 
* * 
Battleship Linoleum = tists 


“Satisfaction guaran- 












On every two yards of 
Gold Seal Battleship 
Linoleum will be found 





( THE FAMOUS FARR & BAILEY BRAND) teed or your money 


back.”’ 


U.S. Navy STANDARD 








76 OFFICE APPLIANCES October, 192 











ELDORADO 


| the master drawing pencil” 














DIXON’S ELDORADO is the 
complete and final answer 
to the call for the best pen- 
cil for any purpose a lead 
pencil can serve. 


Recommend ‘‘ELporapo”’ 
to your customers to ease 
and quicken their pencil 
work. 


DIXON’S ELDORADO ts 
made in 17 Leads—one for 
every need or preference 





JOSEPH DIXON CRUCIBLE CO., Pencit Dept. 98-J, Jersey Crry, N. J. 


Canadian Distributors:—A. R. MacDougall & Co., Ltd., Toronto 
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The Call for Thrift. 

Urging the need for thrift and economy as a corrective 
for the present tendency toward extravagance, the Na- 
tional Commissary Managers’ Association, at a meeting 
held August 10-12 at Atlanta, Ga., passed the following 
resolution: 

Whereas—The People of the United States at all times 
in their past history have been notoriously unthrifty~ and 
have been little disposed to lay aside for a rainy day or 
to accumulate a competence for their declining years; 

Whereas—The income of the average citizen of the 
United States is today greater than at any time in the 
past; 

Whereas—The present situation is such as to require 
on the part of every American citizen the greatest economy 
in consumption, especially of necessities, owing to the 
shortage thereof; 

Whereas—The securities of the United States Govern- 
ment known as Thrift Stamps, Savings Certificates and 
Liberty Bonds are in such small denominations as to be 
available for purchase by persons of even the smallest 
means; and 

Whereas—Liberty Bonds at their present market price 
are the best investment ever known and made available 
to the small investor; therefore be it 

Resolved—That members of the National Commissary 
Managers’ Association, in eleventh annual convention as- 
sembled, pledge themselves to buy of these securities to 
the limit of their financial ability; and be it further 

Resolved—That as individuals they urge upon all per- 
sons with whom they come in contact the advisability of 
investing in United States securities of the character men- 
tioned. 


Burglars Steal Gold and Gold Pens. 


On the night of Sept. 10th, or the morning of the 11th, 
burglars entered the factory of the Farrell & Hosinger 
Company, manufacturers of fountain, stylographic and gold 
ens, at Jersey City, N. J., broke open the safe and stole 
about 300 cwt. of gold tubing, 15 gross of 18 Kt. gold pens, 
two $100 liberty bonds, about $50.00 in currency, $35.00 
in stamps, $30.00 in gold coins, six dozen sets of samples of 
fountain pens and 30 gross of 14 Kt. gold pens, also eight 
diamonds ior chasing machines. The loss is between 
$4,000 and $5,000. Happily the burglars did not destroy 
anything in the factory, so that manufacturing is contin- 
uing at full speed. The company rejoices in its friends 
who supplied them immediately with the necessary raw 
material and other goods essential for production. 

The company desires to notify the trade that the 18 Kt. 
pens were marked, some of them with the letters “E. F.” 
and some others were stamped with a reproduction of the 
Statue of Liberty 


New Store at Walla Walla. 


E. T. Croxdale, who with P. C. Clark, conducted the 
business of Clark’s Book Store at Walla Walla, Wash., 
has withdrawn from that company to open a new busi- 
ness. Mr. Croxdale has taken over the lines of the Gen- 
eral Fireproofing Company and the Woodstock Type- 
writer Company heretofore handled by the Clark Book 
Store. 

P. C. Clark will retain the Clark Book Store and will 
handle a complete line of books, stationery and office and 
school supplies. 


W. J. Kennedy Recovering. 

W. J. Kennedy, the widely known St. Louis stationer, 
a former president of the National Association, and one 
of the men most active in the work of preparing for the 
next convention, has nearly recovered from a _ serious 
operation he was obliged to undergo last spring. His 
strength has so far returned that he is able to spend some 
hours each day at his office, besides attending all meet- 
ings of the convention committees. 


Advance Paper Box Company Reorganizes. 


The Advance Paper Box Company, 2719-31 Franklin 
avenue, St. Louis, Mo., has effected a reorganization. F. 
E. Drews has joined the company as vice-president and 
treasurer. The other officers are E. P. Radford, president, 
and Frank A. Fishback, secretary. The manufacturing 
facilities have been increased greatly. The company plans 
adding new lines for the stationery trade in the near future. 
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LINEN LEDGER PAPER 


For Machine Boomesping, 


MODERATE price is combined with remark- 
able wearing qualities in TYPOCOUNT. Its 
tough fiber keeps the sheet firm and stiff, 
while the soft buff color conceals the soil of 
long use and is restful to the eyes. Its 
especially finished surface insures clean, sharp 
impressions from type. 


(ams 


WY 
YPOCOUN 


OMEN 


TYPOCOUNT can be inserted and quickly 
removed from the machine numerous times 
without losing its crisp “life.” It is made 
for the specific purpose of machine bookkeep- 
ing. Ordinary ledger paper has neither the 
strength nor firmness necessary for work of this 
kind. Specify TYPOCOUNT when installing 
or ordering replacement sheets for your 
machine bookkeeping system. Any stationer 
or printer can get it for you. 


Send for TY POCOUNT sample book 





Byron Weston Company 


Always In Office—Weston’s Papers 
DALTON, MASSACHUSETTS 
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STEEL LETTER FILE 


MASTERCRAFT 


The Product of Specialization 


The Mastercraft is perfectly proportioned, stand- 
ing 53}” high, 15” wide and 261” deep. Each 
drawer gives 24” of clear filing space. 


1. Push button locking de- 
vice (extra) locks all draw- 
ers simultaneously. 


2. The follower block or 
compressor travels on a 
slide in the bottom of the 
drawer; slides freely and 
easily; notch -locks posi- 
tively at any desired point. 


3. Drawers are inter- 
changeable and may be re- 




























moved easily—just lift out. 
The suspension slides are 
tied together to make it 
easy. Slides remain in case. 


4, Each drawer coasts on 
ten hardened roller bear- 
ings, running in the nick- 
eled suspension slides. 
Slides advance at half the 
speed of the drawer as the 
drawer is opened, to brace 
the open drawer against 
all weight or strain. 


5. Handsomely designed 
hardware of pressed 
bronze, satin-brush finish. 


6. Suspension slides allow 
drawer to open to the [ast 
inch. The last paper in 
the drawer is as easily ac- 
cessible as the first. 


By tage hearing the price and judging 

from appearance, special features, and. 
around points of construction, your customer 
will undoubtedly pick the Mastercraft as the 
highest priced file on your floor—yet you can 
sell it at a surprisingly low price, certainly 
an irresistible sales-appeal in these days 
of exorbitant, almost prohibitive prices. 


Specialization and concentration make this 
price possible! 


A new million dollar addition to the Van 
Dorn Plant has been built primarily to con- 
centrate on the production of Mastercrafts. 
Huge presses, specially designed, automatic- 
ally cut and shape the cold rolled steel sheets 
with a minimum of time and labor. 


Not a bolt, nut or rivet is used. The entire 
cabinet is fused into one rigid, solid unit by 
electric and acetylene welding. 


The Mastercraft will endure for a lifetime 
of service. Drawers will always coast silently 
and run true as a die. 


Order one Mastercraft. If it 
doesn’t MORE than meet your 
expectations, ship it back at 
our expense. Ask for samples 
of special Mastercraft sales- 
\ helps, too. 


THE VAN DORN IRON WORKS CO. 
Master-Craftmanship-in-Steel 
CLEVELAND, OHIO 
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Your opportunity 
For volume in 
Typewriter sales 
Lies in handling 

A machine that 
Meets the writing 
Requirements of 

An unlimited field. 


The FOX 

Seven Pound Portable 
Does that very thing. 
It will do 

Anyone's writing, 
Anywhere, 

Its equipment is 
Unusually complete, 
And its mechanical 
Superiority is 
Unquestioned, 


Retails for 
Fifty dollars, and 
Is fully guaranteed, 


Write us about 
Your territory, 


i ® Fox TYPEWRITER Co. 


GRAND RAPIDS, MICH. 
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Detroit Direct Mail Convention. 


If you write letters, if you use circulars, if you publish 
a house organ, if you advertise anything, anywhere, at any 
time, through the medium of direct-by-mail publicity- 
then you are bound to get real dollars and cents results 
by attending the Direct Advertising and House Organ 
Convention at Detroit (Board of Commerce) October 27, 
28 and 29. 

It was after the 1919 Direct Mail Convention, held at 
Cleveland, that the advertising manager of a great mid- 
western manufacturing company said: “Frankly and hon- 
estly, I believe it was the best convention I have ever 
been privileged to attend. Personally, I received more 
real benefit from the discussions brought out at the Cleve- 
land meeting than I have ever received at a similar event.” 

The committee in charge of the convention is empha 
sizing the fact that it is to be a wide-open meeting in 
every respect, and not strictly a “members only” gather- 
ing. Many well-known advertising men are to speak on 
subjects in which they are specialists. 

Two of the Speakers. 

A representative list of speakers has been announced. 
It contains men known to this field, including Harry C 
Spillman, educational director of the Remington Type 
writer Company. He is the headliner for the dinner held 
October 29, speaking on “Personality as a Basic Factor in 
Selling.” B.A. Dahkle, of the Dahkle Stationery & Man 
ufacturing Company, Buffalo, N. Y., has been assigned 
the topic, “The Importance of Mechanical Perfection in 
Direct Advertising.” 

There are a number cf special features of unusual inter- 
est on the program of the Detroit meeting. On Thursday 
night, October 28, in the Board of Commerce Auditorium, 
the Direct Advertising Players will give a new and enlarged 
version of the play, “Putting the Sales Story Across by 
Direct Advertising.” This unusual play was originally 
put on at the Indianapolis convention of the Associated 
Advertising Clubs of the World, and evoked much applause 
and appreciation from the several hundred who saw it, as 
well as the trade press generally. Associated Advertising 
said of it: “It was perhaps one of the great features of 
the convention.” 

Prizes at Swap-Fest, 

Another event, which has worked out well in the past, is 
to be a swap-fest. The entire afternoon of Thursday will 
be given over to this unique feature and two prizes will be 
awarded by President Candee, one to the user and the 
other to the producer, who, in the judgment of the three 
judges to be appointed, offers the best and most useful 
idea as to improving direct advertising, house organs, or 
business letters, taken from the speaker’s own past ex- 
perience. 

The judges will give preference to the man who gives 
his idea in the fewest possible number of words. The 
motto of this particular meeting will be the old famitiar 
phrase: “You have a dollar. I have a dollar. We swap. 
Both have a dollar. But—you have an idea. I have an 
idea. We swap. Now both have two ideas.” Previous 
swap-fests have brought out more worth-while ideas in 
ten minutes than the average man hears in as many weeks. 

There will be a special meeting of house organ editors at 
which Chairman Ramsay, author of “Effective House Or- 
gans,” will preside and at which helpful suggestions will 
be advanced. 


Smith Takes ‘Siwy for Central West. 


An announcement sent to the trade last month conveys 
the information that Smith & Stearns, 202 South State 
street, Chicago, Ill., have been appointed sole distributors 
of all Argus products in the United States and its pos- 
sessions. It is requested that future orders, inquiries and 
requests for samples or sales literature, be mailed directly 
to Smith & Stearns. The line of the Argus Manufacturing 
Company includes pen and pencil clips, paper fasteners, 
envelope moisteners, and other stationers’ specialties. 

Smith & Stearns have also been appointed representa- 
tives for Chicago, Wisconsin and Minnesota for the line 
of the Penn Art Steel Works, Erie, Penna. This line 
includes metal furniture and specialties, such as waste 
baskets, letter trays, strong boxes, book ends and cash and 
bond boxes. 

John Underwood & Company, 62 Park place, New York 
City, have issued a revised new price list of writing and 
copying inks. This list went into effect on September 15 
and shows a slight increase in quotations over previous 
figures. 
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This clerk makes no mistakes 
in adding the items of a sale 









HE records the price of each article 

on the new kind of National Cash 

Register. The register does the add- 
ing. The total always is correct. 


No mental addition, and no mis- 
takes. 

The register also does many other 
important things for merchants, clerks, 
and customers. 

Every merchant should know about 


this new cash register. 


Let our branch manager explain it 









Receipt printed by the 
new National Cash 
Register 
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New National Cash Register that many 
merchants have been looking for 


We make cash registers for every line of business. Priced $75 and up. 


NATIONAL 


CASH REGISTER CO. 


DAYTON. OHIO. 
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Yawman & | 


Erbe Mfg. Co. ! 
Rochester, N. Y. 

Please send me a copy of | 
your new catalog “Record Fil- | 
ing Cabinets” and information | 
about “Y and E” System Service. ; 


Name __ 


Address_ 
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ANNOUNCING 


that we can take 
on some business 


livery on 


Englewood Desks 


Immediate Deliveries 


Englewood Desk Company 
5816-20 Lowe Avenue 
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Prices in Central Europe. 


Current Costs, Considered Especially from 
the Advertising Viewpoint. Reprinted from 
Printers’ Ink of August 26, 1920. By J. C. 
Osborne, Director for Northern Europe for 
the International Multigraph Company. 
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N INTERESTING phase of business conditions in 
A Central Europe today concerns the cost of adver- 
tising and how little the increased charges that the 
publishers have been forced to demand has affected the 
volume of advertising. 
3ecause of the increased cost of all commodities that 
enter into the production of publications—paper, for in- 
stance, has increased as much as 1,500 per cent and wages 
over 600 per cent—all newspapers and periodicals have 
increased their subscription prices from 300. to 500 per 
cent-and are charging from 400 to 1,000 per cent more for 
advertising space-than they did in peace times. 


Dollars vs. Marks. 


I have been very much surprised to find that when the 
average individual, who knows anything about the ex- 
change value of Central European money in comparison 
with dollars, hears about the high prices that prevail there, 
he always translates these prices from marks or kronen 
into dollars, at the prevailing exchange, and concludes 
that the prices are very low. This is all wrong. If some 
article that the American formerly purchased for $10.00, 
costs him $20.00 today, he is justified in thinking that it is 
very expensive, for it has increased 100 per cent in price. 
If ‘the German, on the other hand, bought this same ar- 
ticle, in former times, for M.40—which would be about 
normal exchange—and today has to pay M.500, he has 
a greater justification for thinking it is very expensive, for 
it has increased 1,200 per cent in price, although the 
American would think it very cheap because, if he trans- 
lated this M.500 into dollars at present exchange, it would 
only amount to about $12.00. The American should ap- 
preciate that the German is earning and living on marks 
and not on dollars. 

The reader will kindly bear this in mind in considering 
the figures cited here, especially with reference to the 
conditions in Austria, where an article that, in normal 
times, cost K.50 is now priced at K.2,000, an increase of 
4,000 per cent. 

Working Hard to Develop Trade. 


Although there are all sorts of restrictions affecting 
business in Central European countries at this time, some 
of them natural, due to lack of raw materials, and some 
of them due to the economic regulations of the various 
governments, such as export and import restrictions, the 
business man is actively endeavoring to regain his former 
markets and is doing his utmost to find new fields for 
the disposition of his goods. Consequently the business 
man, in spite of the tremendous increase in the cost of 
advertising space, is purchasing such space and all the 
older publications are showing as much or more adver- 
tising than formerly, while a number of new periodicals 
are also being actively used. Moreover, business firms 
interested in import and export business are doing a great 
deal of advertising in newspapers and other journals pub- 
lished in the adjacent foreign countries, despite the poor 
exchange value of the mark, which brings their advertis- 
ing costs in these periodicals up to a very high figure. 

In Germany and Austria there are advertising and ad- 
dressing agencies who make a feature of supplying adver- 
tisers with circular letters for direct-mail advertising, in 
some cases carrying out all the details of a publicity cam- 
paign of this kind. A short time ago the owner of one 
of these concerns was discussing with me the effect the 
new law increasing the postage on ordinary letters to forty 
pfennigs—ordinary letter postage in peace times was ten 
pfennigs—would have on direct-mail advertising, and he 
expressed the opinion that the new postage increase would 
make this form of publicity prohibitive. He laid stress on 
the fact that paper costs, printing costs and wages had 
made it necessary to increase the price of these letters to 
such an extent that it was already questionable if this kind 
of publicity was profitable and this latest increase in post- 
age would be too big a load for the advertising to carry. 
Consequently he felt pretty blue over the situation and 
thought they would have difficulty in maintaining their 
business. 

How Advertising Costs Grew. 

I suggested that we analyze the situation from the be- 

ginning and consider the gradual growth of the increased 
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AMERICAN 


Quick Moving Stock 
Means Big Profits 


There is a universally popular line of office supplies which 


has proved a decidedly paying investment to dealers every- 
where. 

This line contains among many others numbers Prang 3-A 
and 8 water colors, Crayonex Nos. 3 and 4, Gordon Brown 
Perfect Pencils, Prang Colored Paper Pencils, Kroma Paste, 
American Lumber Crayons, Checking and Marking Crayons, 
and Waltham and Hygieia Blackboard Crayons, manufactur- 
ed by the American Crayon Company, whose high standard of 
quality thru four generations has never been excelled. 


The American Crayon Company 


“Established 1835" 
Sandusky, O. New York 
U.S.A. 
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SHEAFERS PROFIT TIPS $sxzanzrs 


ELF-FILLING a . 
. PENS A Page of Ideas for Enterprising Fountain Pen Dealers gor gages 


Prepared by the W. A. SHEAFFER PEN COMPANY 























GiftieSets ||.|_-+~—-~ FORT MADISON, IOWA, OCTOBER, 1920 De Luxe Line 
Peacock’s State Street Store | Wet teal Peete ive 0 Ged Ine 
Features the Sheaffer Pen | epee invested over $60,000 in 


= 
the window display shown below. The 
Thru Busiest Month of Year space is valued at $2000 per day, and this 
| window was occupied with SHEAFFER 


THE CHICAG® DAILY TAIDUNE. FRIDAY NOVEMSER 1a, i Pens during the entire month of 
SS aE November. 





“After 81 years of successful ex- 
perience here on the busiest corner | 
of the largest retail district in the | 
world—we show our confidence in | 
the SHEAFFER Line of Fountain | . 
Pens by giving one of our State | | 
Street windows to a novel exhibit | 
of them, to which we invite your 
attention.” 








| 2—Window Displays Increase Sales 


The 100% increase in the growth of C. 
D. Peacock’s Fountain Pen business is 
the best proof of this statement. See 

letter second column, second page—also 
| order for gross of Ebony Finished Pens. 








3—Liberal Profit on SHEAFFER Pens 
Thi h ed f | | and Pencils Leaves Good Margin 
1s_ paragraph, quot rom a8 | | for Pushing the Line. 

C. D. Peacock advertisement which | | 
appeared in the Chicago Tribune, | 
November 14, 1919, not only re- | 


flects the high quality of SHEAFFER | | 
| 


Although Peacock spent over $390 in 
arranging his SHEAFFER display, you 
will be furnished free on request Coles 
Phillips cut-outs in 8 colors and enlarge- 
ments of pens and pencils for making 
attractive trims. Your only expense is 
the time spent in arranging the window. 


Products, but gives a real selling 
idea to the dealer who heretofore 
has considered it unprofitable to 
put special sales effort behind such | | 
a small item as a Pen or Pencil. | | 


| 4—November and Early December 
| Best Time to Make Displays. 
Here are some of the profit mak- | With the “Do Your Xmas Shopping 
ing facts that C. D. Peacock’s 81 r apie Early”’ movement becoming more popu- 
8 —. 1 lar each year, Peacock’s have found 




















ears of successful merchandising | . :; 
y 8 This special advertisement in the Chicago Tribune in- November and early December displays 


have established for you: vited the public's attention to the SHEAFFER Pen | most profitable. 
Display in Peacock’s State Street window. 
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Reproduction of Peacock’s State Street window showing novel display of Sheaffer Pens 


November), surely it should be well worth 
your time to make use of the free window 
trim service offered SHEAFFER dealers. 


” $2000 a day is tne ‘value placed on the dis- | successful retailers finds it profitable to invest 
play space of Peacock’s State Street window | over $60,000 in this one display (it occupied 
shown above. When one of America’s most | the window during jthe entire month’ of 











Address communications to W. A. SHEAFFER PEN CO.,9258 Sheaffer Bldg., Fort ics Tome 
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sHeaFFERS PROFIT TIPS suearsrs 


SHARP POINT 
PENCIL 


SELF om 


A Page of Ideas for Enterprising Fountain Pen Dealers 


epee by the W. A. SHEAFFER PEN COMPANY 





Life Time Pen 





Not only Peacock, but thousands of 
other reliable dealers have found it 
profitable to push SHEAFFER Prod- 
ucts because of the following broad 
policies of dealer protection: 


I—SHEAFFER’S Pens and Pencils 
are guaranteed against any price 
decline. Full profits are assured 
every SHEAFFER dealer, even 
though present tendency shows 
markets returning to former low 
levels. Ask us to explain our 
“price guarantee’ plan. 


2—SHEAFFER’S policy of Dealer 
Protection encourages local buy- 
ing and “keeps the home trade 
at home.” SHEAFFER dealers 
do not have to compete with the 
“bigger assortment” inducement 
offered by manufacturers’ retail 
stores. 


3—SHEAFFER dealers receive 
“Profit Sharing Checks” on all 
mail orders sent to the factory, 
regardless of source. 


7 FORT MADISON, IOWA, 
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- Sharp Point Pencil 








Advertising for Fall Months 
to Pave Way for Big Smash in 
Leading December Magazines 








Prec AC Coach 
FA Sitversmitt 








This letter tells of Peacock’s 100% gain 
in Fountain Pen Sales 


|| Tying Up Your Local Store With 


Nationally Advertised Goods | f 


A brand new idea for linking up 
your store with nationally advertised 
products has been successfully work- 


“|| ed out by the Guyan Drug Company 


of Logan, West Virginia. The plan 
is so simple it’s a wonder some one 
didn’t think of it long ago. 

The Guyan Company handle a 
large number of popular magazines, 


| and each month before the publica- | 


| tions are placed on sale the errand 


oar paced C. D. Peacock 
Cc. D. Peacock a 
aoe in ¥- a 
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Copy of Peacock’s order 
Ebony Finished Pens 


for a gross of SHEAFFER'S 





boy goes through the advertising 
| Pages and neatly stamps the firm 


name on all advertisements pertain- | 


ing to goods they carry in stock. 
Certainly asimpleandeffectivetie up. 
The only suggestion we have to 


offer is that the stamp contain a little | 


selling talk such as “This article— 
guaranteed by both the manufac- 


turer and the Guyan Drug Co.—can | 
be purchased at our store’ or “This, | 


and other well known and nationally 


_| advertised products, for sale by the 
| Guyan Drug Co.” 








“Favorable impressions today—con- 
viction tomorrow and sales the next day” 
—that’s the boiled down story of how 
advertising operates, and that’s the big 
reason why SHEAFFER believes in keep- 
ing constantly at it with a year-round 
advertising campaign. 


The fall schedule, which paves the way 
for the big drive in December publica- 
tions, follows: Everybody's, Metropoli- 
tan, Red Book, Motion Picture, Review 
of Reviews, World’s Work and Santa Fe 
for September; October National Geo- 
graphic, Motion Picture, Motion Picture 
Classic, Popular Mechanics, Santa Fe, 
and November Red Book and Santa Fe. 


Mr. Coles Phillips has just completed 
the SHEAFFER Xmas painting, which 
will be reproduced in the December issue 
of American Magazine, Everybody's, 
Life, Metropolitan, McClure’s, National 
Geographic, Popular Mechanics, Review 
of Reviews, Rock Island, Santa Fe and 
World’s Work. 
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A recent SHEAFFER ad with 
special appeal to women 














Address c communications to W. A. SHEAFFER PEN CO., 258 Sheaffer Bldg., Fort Madison, Iowa 
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Automatic Paper Fasteners 
and Tag Machine 


HOTCHKISS Paper Fasteners have been in 
constant use for many years, and are consid- 
ered the most practical device on the market 
for instantly binding from 2 to 50 sheets of 
paper. The result is much more satisfactory 
than the use of pins or clips. The HOTCH- 
KISS staple being flat metal, has a much 
greater “purchase” on the paper than round 
wire staples, and as a result the sheets are held 
tightly in place without any wiggling or work- 
ing out of alignment. 

While HOTCHKISS machines bind with just as 
much permanency as an eyelet machine, they 
have the advantage of allowing the sheets to 
be separated if the occasion arises. The points 
of the clinched staples may be forced up with 
a knife blade, and the sheets removed or added. 


Special care should be used in buying staples. 
Be sure to get genuine HOTCHKISS staples. 
Several imitations are being offered for use 
with our machines, but they do not work sat- 
isfactorily and often injure the machine. We 
fully guarantee perfect action when both 
HOTCHKISS machines and staples are used. 


Send for Catalog and Price List, showing 


Complete Line of Hotchkiss Staple Ma- 
chines. Sold through the trade only. 


the Hotchkiss Sales Co. 


10 Hoyt St., Norwalk, Conn. 
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costs that had taken place since peace times in this par- 
ticular work. This we did, taking 1,000 letters as the 
basis of our calculation. The result showed an increase 
of seventy-two per cent over costs a year ago, and 343 
per cent over what such publicity cost in peace times. 
Surely there need be no fear that these prices will have 
any material effect on business. 

This view of the situation reassured him and events 
have shown that there was no need for his anxiety. 

Shortly after this I had occasion to go to Austria and 
I was particularly reminded of the above conversation on 
seeing the condition that prevailed there. The value of 
the Austrian krone at the present time is about one- 
quarter of the German mark—normally its value is four- 
fifths of the mark consequently everything is about four 
times higher in price there than in Germany, because they 
manufacture very little in the present Austria and are 
dependent almost entirely on imports, 

Letter production is twenty times more expensive in 
Austria than in peace times and ordinary letter postage, 
that formerly cost ten hellers, costs eighty hellers today 
Nevertheless, this has no apparent effect on the adver- 
tiser. There is just as much activity now as there was 
formerly when everything was so much cheaper. 

Advertising Retains Relative Efficiency. 

This would appear to indicate that advertising preserves 
its relative value to the selling value of the goods to which 
the publicity is devoted and this is only natural. In 
spite of the high production and buying costs of every 
commodity in Central Europe today, every business works 
on approximately the same percentage of profit it did in 
peace times. All direct and indirect production costs 
have increased and the manufacturer has had to take 
care of these higher costs and increase his prices propor- 
tionately. “Therefore, if he has devoted, in normal times, 
a certain percentage of production cost to advertising, the 
same percentage will give him a sum of money sufficient 
to enable him to meet these higher advertising expenses 
as readily as he could the proportionately cheaper rates 
that previously prevailed, providing the bulk of his busi- 
ness has not fallen off. 

In the same way the retailer, working on a basis of 
thirty to forty per cent in peace times, still sells on the 
same basis. As his goods sell today at from ten to twenty 
times higher than they did in normal times, his gross 
profit is proportionately higher and he can pay as much 
more, proportionately, for wages, rent and all the other 
expenses of his business—including advertising—as his 
increased profits show over his former gross profits. 

Even if the advertiser does not work on a percentage 
basis, most of them appreciate the fact that prices are 
high. Therefore, as he has to pay M.3,000 for a suit of 
clothes that used to cost him M.125 and M.400 for a pair 
of shoes or a hat that, in normal times, he purchased for 
M.20, he has become accustomed to big expenses and 
cheerfully pays his advertising bills, confident that the 
return he gets will be adequate to the expenditure. 


United States Civil Service Examinations. 


Several forthcoming examinations are announced by the 
United States Civil Service Commission. 

Clerk-Translator for various departments; salary ranges 
from $1,200 to $1,800 a year; examinations held October 
20 and 21, 1920. : 

Editorial Clerk in various penanents salary ranges 
from $1,200 to $1,600 a year; examination held October 20. 

Accountants for Interstate Commerce Commission; 
principally field positions. which include subsistence al- 
lowances while in the field; salaries range from $2,100 to 
$3,900 a year. 

Stenographers.—Openings for stenographers in the vari- 
ous departmental offices at Washington are in excess of 
the supply. There is a dearth of applications for per- 
manent stenographic positions. While the civilian force 
at Washington is decreasing, there is a demand for sten- 
ographers. Those who qualify are immediately certified 
for appointment. The entrance salary for stenographers 
is $1,200 a year; appointees whose services prove satis- 
factory are promptly given the increase of $20.00 a month 
granted by Congress. Higher-salaried positions are usu- 
ally filled through promotion. 

Information regarding the places of examination, appli- 
cation blanks. and other particulars can be obtained from 
local secretaries of the United States Civil Service Com- 
mission and postmasters. 
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Meilicke 
DICTAFORM 






| A 
' 


Your Best Letters 


Ready to Copy 


(Open) 


Present Conditions 
Demand That You Apply 
Economy and Greater Efficiency 
To Your Business Methods 


he DICTAFORM is a letter writing 
system which will practically automati- 
cally answer your routine correspondence and 

with original letters. It is a system which will 
Save you and your stenographers the time wast- 
ing, expensive and monotonous grind of constant 
repetition of dictation. 

The DICTAFORM is equipped with copies of 
your own letters. Your best efforts — sales 
arguments which bring in orders — collection letters which get 
action on old accounts ideas for use in your advertising— 
data of every sort used daily in routine work. Material 
which you have prepared after careful consideration and 
should have at your finger tips for instant reference. 

You should use your most convincing argu- 
ments over and over, day after day in your 
dictation. Don’t waste time constantly repeating them. 
The Dictaform with an. index classified to meet your special 
needs loose-leaf, hinged and tabbed cards, containing copies 


of your most forceful letters and special paragraphs, will save 
you money every time it is used. 


DEALERS 


Learn more about this new dictating system. Its efficiency 
and economy will appeal to every one of your customers. 


Examine a DICTAFORM;; try it on your own work and you 
will understand why it is used and highly recommended by 


many of the largest concerns in the country. 


Meilicke Calculator Company 


Makers of Time and Money-Saving Office Devices 
J 340 North Clark Street Chicago 
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The word Sterling upon a piece 
of silver is the guarantee of its 
quality. Likewise, the imprint 
. “STARLING” upon a pencil 
re : means that it is a Standard 
: Lead, which in itself guarantees 
Sterling quality in material, 
workmanship and pencil per- 


formance. 


The STARLING is only one 
of the many Sterling quality 
Standard pencils that it is to 
your advantage to place before 
your patrons. Our large as- 
sortment of styles and. grades | 
enables the dealer to accommo- : 
date almost any customer and, 
doing so, know that he is sell- 
ing merchandise of the kind 
that creates satisfied and per- 
manent patrons. 


Standard Pencil Co. 


1822-1826 Locust Street 
St. Louis, Mo. 


pee 





















Pee 





yo 


pees 

































October, 1920. 


September in Corporate Finance. 





Listed Stock Issues and Other News. 





A summary of the range of prices on stock exchanges 
in Chicago and New York of industrial stocks related to 
the office equipment and stationery fields. Where no 
showing is made the stocks were not dealt in actively for 
that week. Other corporate fiduciary affairs are noted 

American Writing Paper Company, Preferred. 
High for year, Jan. 3@61%; low for year, April 30@38. 

Week of September 4—Sales, 3,800; high, 5534; low, 49; 
close, 553%. 

Week of September 11—Sales, 1,000; high, 5434; low, 
52%; close, 53. 

Week of September 18—Sales, 2.700; high, 59; low, 52; 
close, 58%. 

Week of September 25—Sales, 6,600; high, 6114; low, 
5514; close, 56. 

Week of October 2—Sales, 3,500; high, 55%; low, 51%; 
close, 51%. 

Columbia Graphophone Company, Common. 
High for year, Jan. 5@65%; low for year, Sept. 27@18. 

Week of September 4—Sales, 10,300; high, 24%; low, 
22%; close, 21. 

Week of September 11—Sales, 9,000; high, 247%; low, 
22% (open market rates); close, 2234 (open market rates). 


Week of September 18—Sales, 12,100; high, 22'4; low, 
22; close, 23%. 
Week of September 25—Sales, 7,700; high, 2434; low, 


22%4; close 22%. 

Week of October 2—Sales, 25,800; high, 2254; low, 18; 
close, 20%. 

Extra dividend declared September 10 on common 
stock, 25 cents and five shares of preferred exchanged for 
100 shares of common. 

The company reports for the six months ended June 3( 
net income after charges, tax and preferred dividends 
equal to $2.13 on the no-par common _ stock.—Chicago 
Tribune, September 24. 

Columbia Graphophone Company, Preferred. 
High for year, Jan. 14@923%4; low for year, Sept. 24@78%4 

Week of September 11—High, 9234; low, 7834; last 

sales, 82. 


Week of September 18—High, 9234; low, 7834; last 
sales, 82 
Week of September 25—Sales, 100; high, 78%; low, 


78%; close, 78%. 

Extra dividend declared September 10 
stock, $1.75. 

Week of October 2—Sales, 450; high, 46; low, 44%, 
close, 46. 

Computing-Tabulating-Recording Company. 

High for year, Jan. 6@56; low for year, Aug. 9@4314. 

Week of September 11—Sales, 100; high, 4534; low, 
45%, close, 4534. 

Week of September 18—Sales, 100; high, 47; low, 47; 
close, 47. 

Week of Oct. 2—Sales, 450; high, 46; low, 44%; close, 46. 

Globe-Wernicke Company. 

Dividend for second quarter, 1 per cent extra, payable 
September 10, to stock of record August 31 

Quarterly dividend on preferred stock, 1 per cent, 
payable October 15, to stock of record September 30. 

B. F. Goodrich Company, Common. 

High for year, Jan. 6@85%; low for year, Sept. 27@48 

Week of September 4—Sales, 4,000; high, 5754; low; 
53; close, 55%. 

Week of September 11—Sales, 2,400; high, 56; low, 54% 
close, 5544. 


preferred 


Week of September 18—Sales, 4,000; high, 577%; low 
55; close, 57%. 
Week of September 25—Sales, 14,700: high, 55; low, 


483%; close, 49%. 

Week of October 2—Sales, 16,600; high, 50%; low, 48; 
close, 49%. 

B. F. Goodrich Company, Preferred. 

High for year, Jan. 6@10234; low for year, Aug. 9@84. 

Week of September 11—Sales, 1,100; high, 863%; low, 
86%; close, 865%. 

Week of September 18—Sales, 700; high, 87 
close, 87. 

Week of September 25—Sales, 1,600; high, 8634 (open 
market rates); low, 8614 (open market rates 

Week of October 2—Sales, 100; high, 86; low, 85%; 
close, 854%. 
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A Fact:— 


There is more Ro- WZ pywence 
of f OULLIL y y 


mance to Davids’ Quality 
Products--the Standard of 
America than any other 


Inks and Adhesives. 
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| Thaddeus Davids Ink Co., Ine. 


America’s Oldest Ink and Adhesive Manufacturers 


NEW YORK CHICAGO 





BOSTON 
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The Watermark: 
of Excellence 


AME 


EAGLE A PAPERS: BONDS—WRITINGS—LEDGERS—BOOK PAPERS—OFFSET 
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This full page announcement appeared in 
newspapers throughout the country about 
September 21. Send for copies of it to send 
to your principal customers. 
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President Galliver of American Writing 
Paper Company puts Printers on service basis 


“In this way,” he says, “it will be pos- 
sible in many cases for the Printer to 
get two jobs where now he gets but one.” 


T a recent meeting of New York Master 


Printers, President Galliver of the 

American Writing Paper Company out 
lined fully the purposes and policy behind the 
full page newspaper campaign now running. 
Following are a few of the points Mr. Galliver 
brought out in his talk: 

“1 want to say frankly that the statements 
recently published over the signature of the 
American Writing Paper Company regarding 
the endorsement of the United Typothetae 


were made advisediy, and in a true spirit of 


co-operation, with full intention of helping 
every paper manufacturer as well as every 
Printer and every Paper Merchant; in fact, the 


whole industrv. The U. T. A. 


so dramatically and in such sharp contrast the 
old conditions compared with the new, that 
a more cordial relationship and a thorough 
understanding will be built up between the 
buyers of printing and the Printers. 

“We reason, that by breaking down the 
barriers which many customers have uncon- 
sciously set up between themselves and their 
Printers, we will automatically make it pos- 
sible for thousands of Printers to sell more 
printing and more paper at right prices and 
with greater satisfaction to all concerned, than 
ever before, and thus build up and stabilize 
the whole industry. 

“We firmly believe that the printing busi- 

ness must be taken off the 





organization, worthy of it,and 
in full swing, gave us the idea. 


The real reason for the 
campaign 

“For more than a year we 

have studied every phase of 

paper merchandising, as it was 

or might be done by the mill, 

the Paper Merchant and the 








price competition basis and 
definitely placed on a service 
or professional basis. In this 
way it will be possible in many 
cases for the Printer toget two 
jobs where now hegets butone, 


Printer must specify 
the paper 


‘Paper is a raw material. It 








Printer, and have also studied 

rather thoroughly the point of view of con- 
sumers. We listed all the causes of misunder 
standing and sales resistance that occur in every 
link of this merchandising chain. The underly- 
ing and fundamental cause for these various 
conditions which we found, after thus studying 
the merchandising from mill to consumer, is the 
fact that the buyers of printing and paper have 
not had the correct understanding of the mod- 
ern Printer or derived a knowledge of the value 
of a correct attitude toward the Printer and 
he Printer’s salesmen. 


To bring out the progress of the 
modern Printer 


“It is consequently our purpose to present 


APERC 


PAPERS—COVER PAPERS—PAPETERIES—TECHNICAL PAPERS—SPECIALTIES 





is not a finished product ready 
for use, as a can of Campbell’s soup, or a pair 
of Regal shoes. It is more like the bulk vege- 
tables that entei into tl.e making of the Camp- 
bell product or like the leather which enters 
into the making of the shoes. Therefore, since 
the Printer is a manufacturer and is responsible 
for his finished product, he should demand the 
right of specifying his materials. 

“We have, therefore, announced publicly our belief that 
the Printer should control the spec'fication of the paper. 
We are quite willing to rely on our ability to make papers 
of right values, and base thc growth of our business on 
definite facts about our equipment and our methods, our 
uniform and standardized products, and let the Mer 
chant and Printer do the rest.” 


AMERICAN Writinc Paper Company 


Holyoke, Mass. 



































THE 100% SALESMAN 


A New Device for Increasing Sales 
Without Extra Sales Effort 


LWAYS Attentive—Always in the store— 
Always courteous and Always satisfied 
with the job. 

Twenty-six inches high; enameled in French grey 
with labels in three colors and gold; exhibits 8 boxes 
of Eaton’s Highland Linen. Advertising matter can be 
inserted in slots at top and sides. Revolves under air- 


currents from an electric fam. Usable for counter or 
window display. Price $2.50. This is less than cost to us. 


Sent with shipment of other goods or express collect. 
If you have not put in your order for one of these 
labor savers, write to 


DEALER SERVICE DEPARTMENT 


EATON, CRANE & PIKE COMPANY 
New York Pittsfield. Mass. 


NEW YORK CHICAGO 
225 Fifth Avenue 100 So. Michigan Avenue 
PHILADELPHIA — 1024 Filbert Street 
BOSTON SAN FRANCISCO 
8 Winter Street 770 Mission Street 
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Remington Typewriter Company, Common. 
High for year, Jan. 3@94: low for year, Aug. 19@45. 
Week of September 4—Sales 5,400; high, 58; low, 52; 


“close, 52. 


Week of September 11—Sales, 5,400; high, 58; low, 52; 
close, 56. 

Week of September 18—Sales, 1,900; high, 60; low, 56%; 
close, 58. 

Week of September 25—Sales, 1,800; high, 5854; low, 
50%; close, 53. 

Week of October 2—Sales, 400; high, 54; low, 51; 
close, 54. 

Remington Typewriter Company directors have indef- 
nitely postponed dividend action on the common stock of 
the company.—Chicago Tribune, September 16. 

Remington Typewriter Company, First Preferred. 
High for year, Feb. 2@100'4; low for year, May 21@89. 

Week of September 4—High, 100%; low, 89; last 
sales, 89. 

Week of September 11—Sales, 100; high, 90; low, 90; 
close, 90. 

Extra dividend of $1.75 declared September 10 on first 
preferred stock. 

Remington Typewriter Company, Second Preferred. 
High for year, Jan. 8@98%; low for year, May 22@8834. 

Week of September 4—High, 981%; low, 89; last 
sales, 93. 

Week of September 11—High, 98%; low, 89; last 
sales, 93. 

Week of September 18—High, 98%; low, 89; last 
sales, 93. 

Week of September 25—High, 98%; low, 89; last 


sales, 93. 
Week of October 2—High, 98%; low, 89; last sales, 93. 
Extra dividend of $2.00 declared September 10 on sec- 


ond preferred stock. 
Underwood Typewriter Company, Common. 

High for year, April 15@200; low for year, Sept. 27@@152. 

Week of September 4—High, 200; low, 161; last 
sales, 161. 

Weck of September 11 
close, 156. 

Week of September 25—High, 136%; low, 130; last 
sales, 136%. 

Week of October 2—Sales, 200; high, 152; low, 152; 
close, 152. 

Underwood Typewriter Company, Preferred. 

High for year, Jan. 28@110; low for year, Sept. 14@100 

Week of September 4—Sales, 100; high, 10834; low, 
108; close, 108%. 

Week of September 11—High, 110; low, 108; last 
sales, 108%. 

Week of September 18—Sales, 100; high, 100; low, 100; 
close, 100. 

Week of September 25—High, 111%; low, 100; last 
sales, 100. 

Week of October 2—Sales, 100; high, 101; low, 101; 
close, 101. 


Sales, 100; high, 156; low, 156; 








The Wahl Company. 
High for month, Sept. 17@52; low for month, Sept. 
29@4714. 

Week of September 4—Sales, 462; high, 497%; low, 48; 
close, 48. 

Week of September 11—Sales 1,085; high, 497; low, 48; 
close, 483%. 

Week of September 18—Sales, 1,213; high, 52; low, 48%; 
close, 51. 

Week of September 25—Sales, 284; high, 51; low, 48; 
close, 48. 

Week of October 2—Sales, 415; high, 49; low, 47%; 
close, 49. 


Change in House of Sainberg. 


Office Appliances has received from Robert B. Sainberg 
the announcement of a change in the style of L. Sainberg. 
A new company has been incorporated, known as Sainberg 
& Company, Inc., with a capital stock of $60,000, all paid 
in. The officers of the company are Robert B. Sainberg, 
president and treasurer; Philip C. Stone, secretary, and 
Joseph C. Sainberg, vice-president. The company will be 
under the management of its president and treasurer, who 
has had charge of the business of L. Sainberg for the last 
fourteen years. 

The company is rapidly expanding and expects shortly 
to move into new quarters with about three times its pres- 
ent space and with improved manufacturing facilities. 





te a oe 








O< 

















October, 


1920. OFFICE APPLIANCES 





















































It’s as easy to set up as a letter file and there’s no extra cost for installing. All one needs is aman and a screw 
driver. The illustrations show the stages of putting in place Security Steel file shelving. 


Security File Shelving 


Has proved a strong customer attraction for many dealers. It transforms waste 
space into valuable filing room. Substantial and permanent but easily set up and 
easily rearranged to accommodate any kind of document or article. It makes 
steady customers because they are always adding new units and more devices. 


STEEL EQUIPMENT CORPORATION 


Avenel, New Jersey 


Makers of the full line of Security Office Equipment and Security Supplies 
New York Branch: 25 West 45th Street 
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“Well, Dan, no 
Sherlock Holmes 
is needed to find 
the quality 

printing in that 

folder!’ 
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Leaning forward with his long thin 
forefinger tapping the folder held in his left 
hand, my old friend Holmes continued ea- 
gerly— 

“There’s no real mystery about this 
case. Like most problems, it yields readily to 
careful reasoning and analysis. 


“You know, my dear Watson, al- 
though the printing situation has become 
uncommonly acute, many business houses are 
still working along the old established lines, 
and so have to accept the excuses, annoyances 
and delays too often incident to the production 
of printing, and to swallow their indignation, 
while many times paying prodigious prices 
for the finished job. 

They 


“But these people are different. 
sensed a market condition that meant big 
money to them if taken advantage of at once. 
But they must get sales literature over-night. 
And, Watson, that’s exactly what they did. 


‘‘When their travellers called on the 
trade two days later every purchasing agent 
knew all the facts, and Messrs. Salesmen could 
devote their entire energies to landing the 
orders. Result—a magnificent cleanup, with 
every competitor wondering how it was done. 


‘“You know, Watson, quick work like 
that would be impossible with the old printing 
methods. There is only one possible solution 
—this job was printed on the Multigraph.” 


A Clue! It Prints! 


There’s a fine clue for you, brother, 
And if you follow it promptly, it won’t require 
any great amount of sleuthing to run to earth 
dozens of ways the Multigraph can help you 
turn the trick. 


When you think that the Multigraph 
prints, actually PRINTS, from real type and 
printer’s ink, in colors and with illustrations, 
such a wide variety of business helps as— 

Office forms Cards 
Office stationery Notices 


Factory forms Imprinting 
Tags Typewritten form letters 


Labels Printed form letters 
Wrappers Illustrated form letters 
Stickers Restaurant menus 
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1 have It Weatsar. 
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Sales bulletins Theatre programs 

House organs Bank checks 

Booklets Deposit slips 

Pamphlets Order blanks 

Circulars Subscription blanks 
Folders Price lists 

Dodgers Statements 

Blotters Memorandum pads 
Small posters Post cards, etc., etc., etc. 


—when you’ve read this list you begin 
to have some idea of how it can be used by a 
live business man like yourself. 


Inside Stuff!—It Prints! 


Of course you’d rather have ‘‘inside 
stuff’ applied to your particular business—and 
that’s exactly what you can have. One of our 
representatives will be glad to give you com- 
plete information, not mere generalities but 
facts and figures covering exactly your problems. 


He’ll show you how the Multigraph 
will save 25% to 75% on every one of your print- 
ing jobs- ~ek the big complicated ones. 
That it will save time (and that means money) 
in every department in your business by cutting 
out all the delays caused by inability to get 
necessary printed matter to carry on the work. 


He'll show you how the Multigraph 
will save salesmen’s time by doing the missionary 
work for them, That it will help them—and 
you—toearn more money with less work. How 
it will help you keep your trade, yoursales force, 
and your entire organization posted, interested 
and enthused—and that means money, doesn’t it? 


The Real Dope! IT PRINTS! 
And you'll learn that the Multigraph 


is not merely a duplicating device, but an 
honest-to-goodness, rapid rotary printing press, 
which occupies small floor space, and does not 
turn your office into a printing plant. 


That in addition to printing it turns 
out more and better multiple typewritten 
letters than you can get any other way. That 
the equipment includes an_ easily-operated 
typesetter, that sets typewriter and other faces. 


But you want a personal story tied 
up tight to your business, don’t. you? Then 
why not ask for it? 


You can’t buy a Multigraph unless you need it 


THE AMERICAN MULTIGRAPH SALES CO., Cleveland, Ohio 


Offices in Principal Cities 
THE INTERNATIONAL MULTIGRAPH CO., (Britain) Limited, 15-16 Holborn Viaduct, London, E. C.1 
THE INTERNATIONAL MULTIGRAPH CO., Paris, France, 24 Boulevard des Capucines 
Toronto, Canada, Offices in Principal Canadian Cities 


THE MULTIGRAPH SALES CO., Ltd., 84-88 Bay St., 


MU/LITLRAPTT 


This is a 
complete, 
compact equipment that turns out high quality printing and 
form typewriting at very low cost—averaging a saving of 


T™MULTIGRAPH SENG. 


from 25% to 75%. It is simple and easy to operate; rapid 
and convenient. Electr! ‘cally driven, with printing ink attach- 
ment, automatic paper feed, signature device, automatic 
platen release and wide printing service. 


TIEMUIILTIGRAPH SUN/OR™*:,s.2 


ly efficient equ'pment for concerns which have a limited 
amount of work. It does both form typewriting and office 
printing and produccs the same high quality of work as the 
Senior Equipment, but it is hand-operated only and cannot 
be equipped with electrie power, automati: feed and sig 
nature device attachments, cs can the Sen‘or. 


The Multigraph 
1830 E. 40th St., Cleveland, Ohio 


‘‘Inside stuff” and the ‘‘real dope” about the 


Multigraph are just what I’m looking for. Tell 
me more about how it PRINTS. 

Firm eo Our Line is____ 
Name Official Position 
Street Address. eons ee. 

Town State 0. A. Oct, 
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A Real Transfer Case 
For You to Sell! 


You naturally want to handle those transfer 
cases that will sell to the greatest number of 
your customers. It is a question of turnover 
with you. Shrinking selling prices have your 
customers seeking the best cases at the lowest 
price. 


Barshal Steel Transfer Cases are positively 
lower in cost per inch of filing space than any 
other transfer case or method of transferring 
No other cases now made equal Barshal Trans- 
fer Cases in quality of materials, appearance, 




















Transfers 26” 
over all. Deep. 
More capacity root Castings 
furnished for 
bottom case 
when ordered 


ALL HEAVY STEEL 


Mad Lett er 
ora Lagai Sapsises 








general construction, cr modern improvements 
Each drawer has about 10% more filing capac- 
ity than is found in any other case. 


Moreover, large scale production of Barshal 
Steel Transfer Cases coupled with wide distribu 
tion direct to dealers conducting their business 
according to the most modern merchandising 
practice effects. manufacturing and_ selling 
economies which assure you independence from 
competition and a good volume of business 
right at the height of the season. 








Write for descriptive circu 
m lars, prices and propositic 
we have for dealers in thriv 
ing business districts. 


The Barshal Line includes 
Built-to-Order Metal Furniture, 
Steel Filing Equipment, Orna- 
mental Iron and Bronze Work, 
and Safe Deposit Boxes. 


"BARSHA/ 


STEEL EQUIPMENT 
CLEVELAND OQ 





Large Brass 
Label 
Holder 




















Combination oe ps 
Drawer Strike . 
and Dust Lip Suspension 























Heavy Steel 


Strap Low, Rein- 


forced Drawer 
Sides 
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George Wray Resigns. 

George B. Wray, for the last five years manager of 
the office furniture department of George A. Drake & 
Company, of Detroit, resigned that position on October 
1, and came to Chicago with the object of taking a real 
vacation and of visiting relatives. Mr. Wray felt that 
his health demanded that he take a rest of some weeks’ 
duration with a mind completely free from every business 
consideration. He will therefore, as he says, play golf 
and take it easy for a month, before deciding upon his 
plans for the future. In testimony of the esteem and 
regard in which he is held by George A. Drake & Com- 
pany, that concern presented him with a handsome gold 
wrist watch bearing the name of a famous maker and 
suitably engraved with his name, the name of the donors 
and the date of its presentation. 

Mr. Wray is succeeded as manager of the Drake furni- 
ture department by Ross M. McClellan. Mr. McClellan 
is a young ex-service man who has recently had charge 
of the outside sales of office equipment for Drake & Com- 
pany. He is an energetic, able and intelligent young man 
and his future seems assured. 





GEORGE B. WRAY. 


George B. Wray started in the office equipment business 
in Pittsburgh about seventeen years ago selling specialties. 
He remained at this about two years, then went to Muncie, 
Ind., where he became a member of the selling force of 
the A. E. Boyce Company. Here he remained from 1905 
until 1907, in which year he connected himself with Every- 
body’s Book Store at Dayton. The same year he was 
called to Indianapolis where he was given a responsible 
position with the house of Wm. B. Burford with whom he 
remained for eight years. In 1915 Mr. Wray became 
manager of the office furniture department of George A. 
Drake & Company, holding that position until his recent 
resignation. His temporary address will be 1611 W. Jack- 
son boulevard, Chicago. 


Ingredients of Sulphite Bond. 

The Ben Franklin Monthly printed an interesting state- 
ment showing the elements and quantities required to 
produce 100 pounds of sulphite bond: 

Wood, 13.4 cubic feet; sulphur, 12.7 pounds; limestone, 
17.5 pounds; kerosene, 5.07 ounces; bleach powder, 14.3 
pounds; rosin, 3.0 pounds; soda, 0.515 pounds; alum, 4.2 
pounds; color, 1.8 ounces; coal, 320 pounds; iron sul- 
phate, 0.79 ounces; copper sulphate, 0.19 ounces; lime, 3.17 
ounces; belts, 2 square inches; felts, 32 square inches; 
wire, 67 cubic centimeters; lubricating oil, 220 cubic centi- 
meters; water 7,500 gallons, chemically purified and 
filtered. 


Ink Man Goes to Coast. 
Harold T. Mintz, Pacific Coast representative of the 
Thaddeus Davids Ink Company, Inc., New York, is ex- 
pected in San Francisco the early part of this month. 
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Desks Don’t Wear Out 


but they will grow old long before 
their period of usefulness has passed 
because the writing bed gets hard 
treatment. They look “seedy” and 


you are often confronted with the 
complaint, “desks are not so good as 
formerly.” 





Glass Desk Pads 


keep desks looking young. You 
probably know the desk habits of 
most of your customers: the thought- 
less one who scorches the edge with a 
cigarette; the “healthy” one who 
throws heavy samples on the writing 
bed; the excitable one who pounds 
with a ruler or pencil for emphasis; 
the careless one who spills paste or 
ink. These and many more crimes 
against good furniture make a mar- 
ket for your stock of Chicago Glass 
Desk Pads. 


There are two sizes—18x24 and 20x36 
inches. The glass is backed with green 
leatherette, which is restful to the eyes and 
in harmony with any finish. - The underside 
is felt, which protects the. desk.’ Two 
leather corners at the back retain the-glass 
in place and afford a leverage when raising 
the glass to insert memos. 


Write for Particulars of 
Chicago Glass Desk Pads : 


Chicago Mirror & Art Glass Co. 
Established 1890 217 North Clinton Street 
Chicago, Ill. 
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“Every Inch Sanitary” 
Office Desks - 


The high standard of construc- 
tion and workmanship, together 
with the beauty of design and fin- 
ish of “Every Inch Sanitary” Office 
Desks, enable the progressive dealer 
to cater to a critical public, who de- 
mand desks to meet every modern 
business requirement. 


We finish in both oak and ma- 
hogany, and offer a line of excep- 
tional quality at the right price. 


Every Number a Leader 





Jasper Manufacturing Company 
Jasper, Indiana 





Jasper Manufacturing Company 











Telephone Statistics Show Business Development 
in South America. 





From the Information Department, American Telephone 
and Telegraph Co. 





Striking fgures showing the development of the South 
and Central American Republics are made public as a re- 
sult ot a survey by the American Telephone and Tele 
graph Company. These statistics, which were prepared 
with the co-operation of the various governments, cover 
the telephone and telegraph systems of all the countries 
south of the Rio Grande. The figures are serviceable as 
indices to the general state of development and of com- 
mercial progress in the various American countries and 
should therefore prove of value to all interested in those 
countries. 

Some of the conclusions reached from this survey are 
that in the Southern countries the telephone is far from 
being the universal means of communication that it is in 
this country and that the main development there is in 
the big cities, the other areas being very poorly served. 
The telephone network is about a hundred times as dense 
in this country, as a whole, as it is there. In point of 
the number of telephones per hundred of population, the 
service here is over thirty times as good. 

Some of the important facts on which latest data are 
compiled for each of the countries are: Number of tele- 
phones and number per hundred of population; mileage 
of telephone wires; telephone development of the largest 
city in each country; investment in the systems; gross 
earnings and unit earnings; telegraph wire mileage, num- 
ber of offices and number of messages, etc. 

The total of 325,403 telephones in all the South and 
Central American countries, including Cuba and Haiti, 
should be compared with the twelve million in the United 
States, which have about the same total population. Ar- 
gentine leads with 105,205 telephones, or nearly a third 
of the total. The other countries having more than 10,000 
telephones are: Brazil, 67,366; Mexico, 40,211; Cuba, 28,- 
152; Chile, 23,670, and Uruguay, 19,486. Haiti, with a 
total of 2,500,000 people, has 82 telephones. 

Only one telephone for about every 300 population is 
found in the whole area, as compared with 11.39 for every 
hundred of population in the United States at the same 
date, or about 34 for every 300 population. Uruguay 
leads the Latin-American countries in point of telephone 
density with 1.34 telephones per hundred people. The only 
other countries having as much as one telephone per 
hundred population are Argentine, Cuba and Panama. In 
the:three countries having the highest telephone develop- 
ment, the systems are almost wholly under private own- 
ership. 

The total telephone wire mileage is 905,587, compared 
with 29,800,000 in this country. Taking into consideration 
the fact that the total area of the South and Central Amer- 
ican countries is 8,476,600 square miles compared with the 
3,027,000 square miles of the United States, there is only 
about one-tenth of a mile of wire for every square mile 
in the Latin countries while there are nearly ten miles for 
every square mile here. This means that the telephone 
network is nearly a hundred times as highly developed 
here as down there. 

The extent to which the countries are served by their 
systems is indicated by the figures showing the telephone 
development in the largest city in each country. Habana, 
Cuba, is the most highly developed, with 5.5 telephones 
per hundred population. Taking in all of Cuba, however, 
there is only one telephone per hundred people. Mexico 
City has 3.9 per hundred—Mexico as a whole has only 
0.25 telephones per hundred population. These figures 
show how in the Southern countries the bulk of the sys- 
tems are in the large cities, while the other areas are 
hardly served at all. This condition is contrasted with 
that in the United States. At the same date New York 
City had 11.7 telephones per hundred people—the United 
States as a whole had nearly as many, 11.39. Here is 
adequate service for even the smallest farm communities. 

The investment in telephone systems in all the Southern 
countries together is $64,422,000 compared with $1,600,- 
000.000 in the United States. The per capita investment 
is 71 cents in South America compared with $15.09 here. 
The highest investment is in Cuba, $2.28 per capita. The 
investment per telephone is perhaps even more significant. 
In Latin-America there is invested $198 for every tele- 
phone in service—in the United States this is only $132 
These figures reflect the higher technical progress and 
the more efficient management, as well as the greater den- 
sity of development, in this country. 
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The Only Light-weight Standard Typewriter 
for Universal Use 
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STANDARD TYPEWRITER in every feature with the added value 
of decreased size, weight and price; having many improvements and 
refinements now lacking in all light-weight machines. Weight 94 

pounds. Writes 84 characters, 42 keys, 4 banks. Built equal to the best 
typewriter. Measures up to every office requirement and meets: the demand 
for greater efficiency, better performance and longer service. 
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ae EVOLUTION IN TYPEWRITERS—PERFECTION IN MECHANICS 
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yp Descriptive Literature Mailed to Dealers Upon Request 


GOURLAND TYPEWRITER CORPORATION 
ie 120 BROADWAY NEW YORK CITY 
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REGo us pat. off 


EVERYWHERE 


HE MACEY TRADEMARK 


is a valuable asset to thousands 
of retailers the world over. Their 
customers know it as the hall-mark 
of good merchandise honestly sold. 
It is an invitation to buy wisely and 
enjoy perfect satisfaction. It is a 
symbol of high quality consistently 
maintained throughout a quarter 
century of manufacturing. 


The Macey trademark is favorably 
known and nationally advertised. In 
the public mind it is a foregone con- 
clusion that Macey Filing Equipment 
will do its work better, more quickly 
and more accurately. In this good- 
will and preference lies the reason 
why Macey dealers everywhere do 
a most gratifying volume of filing 
equipment business. 


Bi, The Macey line consists of Filing Cabinets in wood and steel, Filing Supplies, Steel 


Manufactured in Canada by 
The Canada Furniture Manufacturers, Ltd. 
Woodstock, Canada 


Safes and Sectional Bookcases. Separate catalogs of all lines are mailed on request. 


Che MACEY COMPANY 


Grand Rapids, Michigan 


Distributed in Great Britain and Europe by 


The Macey Co., Ltd., 65-66 Houndsditch (Bishopsgate End) 


London, England 


HHA 
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The gross earnings in 1918 of South American telephone 
systems were only eighteen cents per capita while in this 
country they were $3.99. The gross earnings per tele- 
phone were, however, $52.82 down there and only $34.98 
here. 

Of the total telephone and telegraph earnings in 1918 in 
the Latin countries, the telephones brought in only 43.5 
per cent of the total and the telegraph 56.5 per cent. In 
the United States this situation is strikingly reversed— 
80.8 per cent from telephones and 19.2 per cent from tele 
graphs. The total telegraph wire mileage is 433,938 down 
there and 1,900,000 here. The number of offices are 11,627 
and 28,900 respectively. The number of messages sent in 
1918 was 41,517,200 in the Southern countries as compared 
with 170,000,000 here. 

The telegraph statistics therefore show a more favorable 
comparison with those of this country than do the tele- 
phone figures. The reason is that the telegraph is used 
more by a specialized class of the population mainly for 
business. The telephone has not in the Latin-American 
republics come anywhere near being the universal and 
democratic means of communication that it is in the 
United States. 


“Think!” 





A Little Business Editorial by S. Weinress of the White- 
head Typewriter Exchange, Chicago. 





“THINK!” Do you always think? You get paid to 
do it, but do you? Are some of you sorry for what you 
did not think could happen? Where is that salesman who 
worked for a concern that had more orders than it could 
fill at short notice? Does he remember how he told 
Blank & Co. to do as they saw fit with their orders? 
“Too busy to handle them. If you don’t like the price, 
go elsewhere. We should worry.” 

Where is the salesman who spent most of his time at 
a Pool Emporium, instead of making his route? It was 
a bore for him to come over with samples or quote prices, 
if he could do it over the phone of some drug store. 
“Got a date with a swell little lady and everything. You 
know me, Al, we’ve got the best prices; besides, we are 
the only ones who have the goods. You've got to buy 
from us. I'll drop over some time when I have nothing 
else to do.” 

Think of Mr. Jones, the busy worker, calling on trade 
and keeping in touch with his clients. “Sorry we are 
unable to take care of you as promptly as we would like 
to, but we are doing all we can to help you out. Call us 
any time you need us, Mr. Smith. We may not be able 
to help you, but we can try mighty hard.” 

There is a difference! 

Times are not so clouded, merchandise is getting more 
plentiful, prices are more stabilized. Mr. Hard Head is 
not getting orders and he wonders why! This is not 
the time for reflection. It is too late. He is reaping his 
harvest. Mr. Busy Body is getting the orders. He may 
not be as good a talker as Mr. Hard Head, but he works 
and uses judgment. 

Is this your predicament? If it is, your own thought- 
lessness made it. 


David’s Delegation to St. Louis Convention. 

The Thaddeus Davids Ink Company, Inc., are sending 
to the convention of the National Association of Station- 
ers and Manufacturers, to be held at St. Louis, October 
llth to 14th inclusive, the following members of the sales 
department: T. H. Pancoast, Southern sales manager; 
J. E. Sparrow, manager, Chicago office; and Harold 
Merckle, assistant general sales manager. 

These three gentlemen will make their headquarters at 
the Statler hotel, and will be pleased to meet all members. 


Schwartz & Davison Take Adding Machine. 


Schwartz & Davison have undertaken the distribution 
of the Calculator adding machine in New York, New 
Jersey and Connecticut and will also handle export ship- 
ments from these states. Their headquarters are at Room 
305, No. 1451 Broadway, New York City. The factory 
of the Calculator is at Grand Rapids, Mich. 


Murphy Club Dinner. 


The 509 Club of the William F. Murphy Sons Company, 
Philadelphia, Penna., has set October 23 as the date of 
its annual dinner. It will be held at Hotel Lorraine. 
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Old 


fiampshire 


Cypetwriter 
apers 


Manuscript 
Covers 


Old 
Hampshire 
Mills 


Old 
Hampshire 


Bond 





A line of carefully selected 
‘best sellers’? comprising in 


addition to Ol) Hampshire 
Bond, other grades, weights 


and finishes of relatively 
high quality. 


To see is to believe. 


Send for new sample book. 


FINE STATIONERY DEPARTMENT 


Hampshire Paper Co. 


SOUTH HADLEY FALLS 
MASSACHUSETTS 


Makers of 
Old Hampshire Bond—Vellum—Lawn 
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You 
will 
eventually 


find 


Factories: 
106-108 HOPKINS AVE. 
67-73 FLEET STREET 
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are a 
necessary 
part of 
your stock 


Write now for samples 
and quotations. 


PENCIL 
EXCHANGE 


Manufacturers of High Grade 
Lead Pencils 


Cable Address: 
Western Union “*PENEX” 


Jersey City, N. J. 


Uz. Ss. A. 








H. A. Dick Enters Commercial Field. 


H. A. Dick has joined the Wilson-Jones Loose Leaf 
Company, Chicago, Ill. He will operate in the export 
department, a field in which his linguistic ability will en- 
able him to do yeoman service. Mr. Dick has been asso- 
ciated with Office Appliances since March, 1913, and in 
that time has made a wide circle of friends in the office 
appliance and stationery fields. His early duties in this 
organization were in the editorial and advertising depart- 
ments. Of late years he has been the oracle of the service 
bureau, fluently answering inquiries from dealers and 
others seeking to learn where they could obtain stocks, 
both known and unknown. His command. of the field 
enabled him to answer many such inquiries off-hand, 
without reference to the files of the service bureau. In 
the course of his work there came from time to time in- 
quiries for things which looked as though “there ain’t no 
sich animile.” But that never deterred him from making 
a determined effort to locate maker or dealer for our 
inquirer. Frequently he would keep “poking away after” 
a thing—as the chief says—long after the average man 
would have said “it can’t be done.” 

Mr. Dick handled the large volume of foreign corre- 
spondence which reaches this office, his translations serv- 
.ng not only our own business, but those of many of our 
advertisers. He has left the loop for the land o’ sun- 
shine. His fellow workers in the Office Appliances 
organization wish him the joy in his new work that his 
capabilities assure, and the success that his energy and 
fidelity so richly merit. 


Annual Better Letters Conference. 


Springfield, Mass., will entertain the fourth annual con- 
ference of the Better Letters Association October 19-21. 
The sessions will be held at the municipal auditorium; 
headquarters at Hotel Bridgway. A brilliant program is 
offered. 

October 20—Morning—Organization, welcoming ad- 
dress and response. “Some Definite Thoughts Relating 
to the Business Outlook and the New Future.” By 
Doctor H. W. Hess, professor of commerce, Wharton 
School, University of Pennsylvania. Remarks by H. N. 
Rasley, secretary, with suggestion of round tables. 


October 20—Afternoon—“Teaching Them to Write 
Better Letters.” By S. Roland Hall, Easton, Penna. “The 
Correspondence Advisor and Some of His Opportuni- 
ties.” By W. G. Nash, correspondence advisor, Win- 
chester Repeating Arms Company, New Haven, Conn. 
“Better Letters for the General Motors Export Com- 
pany.” By L. C. Wilsey, supervisor of training, General 
Motors Export Company, New York, N. Y. “Getting 
Correspondence Supervision Under Way.” By L. B. Sei- 
bert, correspondence supervisor, Pennsylvania Rubber 
Company, Jeannette, Penna. “The Why and How of Cor- 
respondence Direction as Related to Sales and Adjust- 
ment Letters.” By Louis Balsam, director of correspond- 
ence, Lewis Manufacturing Company, Walpole, Mass. 

October 21—Morning—“The Physical Letter.” sy 
George French, Montclair, N. J. “How to Organize and 
Conduct a Mail Sales Department.” By Edward H. 
Schulze, president, Making-It-Pay Corporation, New 
York, N. Y. “Getting Inquiries; Turning Inquires Into 
Sales.” By John C. Sweeney, director mail sales division, 
International Correspondence Schools, Scranton, Penna. 
“Some Dennison Experiences in Mail Selling.” By H. W. 
Harney, Dennison Manufacturing Company, Framingham, 
Mass. 

October 21—Afternoon—“‘Follow Up _ Letters; In- 
quiries; Present Customers; Prospects.” <A. B. Hall, gen- 
eral manager The Greenleaf Company, Boston, Mass. 
“The Attitude of the Collection Letter Writer.” S. C. 
Gunn, credit manager, A. P. W. Paper Company, Albany, 
N. Y. “The Sales Manager’s Interest in Adjustment Let- 
ters.” By Charles R. Wiers, sales manager, De Long 
Hook & Eye Company, Philadelphia, Penna. “Letters 
That Smooth Out Difficulties.” By Miss May Allen, 
Montgomery Ward & Company, Chicago, Ill. “Retail 
Adjustments; The Customer’s Attitude; The Correspond- 
ent’s Attitude.” Miss Ena Robb, Bonwit Teller & Com- 
pany, New York, N. Y. 

In addition to the addresses scheduled, important facts 
upon phases of letter work will be presented by five 
other important speakers from nationally-known organiza- 
tions. Both morning sessions ‘will be followed by 
luncheons and business sessions. 
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Where Price and Quality Meet! 


The Molle incorporates every essential feature you find 
in any machine at any price. 


We Want Live Men— 


TO REPRESENT US 


Let us send you our free booklet. You'll find it mighty 
interesting. Write at once. 


Molle Typewriter Co. 
Oshkosh, Wisconsin, U.S. A. 


Department A 
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NEAT AND ATTRACTIVE, YET SIMPLE, ARRANGEMENT OF INKS AND ADHESIVES DESIGNED FOR 
THE USE OF DEALERS. 


1920 Window Display. 

The accompanying photograph of Davids’ Artcraft win- 
dow display is a part of the 1920 advertising campaign 
recently inaugurated by the Thaddeus Davids Ink Com- 
pany, Inc., New York, New York. 

This photograph was taken at the commercial art studio 
of John Wanamaker. 

The main panel of this display is lithographed in yel- 
low, blue, red and orange. The display is made in a suit- 
able size, so as to fit the average stationer’s window with- 
out crowding it. 


Duplicators Circumvent Pressmen’s Strike. 


What is perhaps one of the most ambitious achieve- 
ments in the use of duplicators for turning out quantity 
impressions was inspired by a strike of the pressmen in 
Liverpool and Manchester, England. The mechanical 
plants of the Evening Chronicle and Manchester Evening 
News were crippled by the labor disturbance. In order 
to maintain service to the public bulletins were issued in 
regular editions on duplicators. E. A. Klaber, of the 
Roneo Company, states that batteries of machines are in 
constant operation, day and night turning out thousands 
upon thousands of copies. Samples of the various issues 
have been received, and show that in addition to preserv- 
ing an untrammeled press, the duplicators are turning out 
a high grade of work at speed. Mr. Klaber reports a 
rumor that one or more of the publishers plan an imprint 
on each sheet stating the make of machine which has 
filled the gap made by the labor dissentions. 

Last year the typewriter, interpreted by callitypy, 
enabled many publishers in this country to issue despite 
a strike of the typographical unions in some parts of the 
United States. At that time the pressmen here were 
faithful to their contracts. But sympathizers with 
the compositors said that publishers would be un- 


able to print in case the pressmen went out. Again 7 


the office appliance field has demonstrated that con- 


tinuity of publication can be preserved even though the 
essential elements of newspaper mechanical plants are ren- 
dered useless through the absence of the animate element 
Find something hard for the office appliance to do. 


Don’t Fall For It. 


Chair warmers in various parts of the country will try 
to tell you that business is poor, or is going to be poor 
this fall on account of its being a presidential election 
year. 

Don’t fall for it. It’s bunk! 

A good authority tells us that “in eight of the eleven 
presidential election years since 1872 railroad earnings 
have been increased, and that about the same trend is in- 
dicated in bank clearings and other records of business 
activity.” 

So far in 1920—a presidential election year—our own 
business, as you know, has far outstripped any previous 
year’s business, and certainly, with bumper crops all over 
the country, our fall business ought to go several hun- 
dred thousand points beyond any fall business we have 
ever had. 

In other words, this presidential election year is a good 
year. If it isn’t a good year for you, don’t blame the 
election!—Protectograph Bulletin. 





Something About Indexing Systems. 


The size of the indexing system business as conducted 
under modern conditions is not always appreciated by the 
average person. It is interesting in this connection to note 
that it will require thirty of the Boston Index Card Com- 
pany’s people to install the Russell indexing system in 
the offices of the Cleveland Trust Company. This work is 

about to begin. The company has made other 
recent installations with the Hartford Accident 
Indemnity Company of Hartford, Connecticut, 
and the Globe Indemnity Company of New York. 





WINDOW DISPLAY OF PENCILS AND PENCIL PRODUCTS ARRANGED BY OLSON BRUBAKER, ADVERTISING MAN- 
AGER, WALKER BROS., FARGO, N. D. 
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WILSON-JONES LOOSE LEAE CO. 


3300 Franklin Blvd. oo’ 516 Hudson Street 
Chicago ia New York_ 








DE LUXE LINE LOOSE 


MODERN BUSINES 


Sold through Dealers in Commercial Stationery 





JONES LEDGER 
Aluminum Back, Red Pigskin, Tan Corduroy 





JONES TRANSFER BINDER 
Red Pigskin and Corduroy and also Full Canvas 





STORAGE BINDERS 


Style M Sectional Posts, 5-16 and 3-8 Diam. 
Style W, Solid 5-16 and 3-8 Posts Style T, Solid 3-16 Posts 
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MEMORANDUM BOOKS 
Black Morocco Leather 
lroncloth, Highest Quality Imitation Leather 


3300 Franklin Boulevard 
CHICAGO 









DE LUXE LEDGER LAKESIDE LEDGER 
Steel Back, Cross Grain Red Cowhide, Tan Corduroy Steel Back, Black Levant Ironcloth 


ee. Ss 





6 diame’ 
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PEERLESS SECTIONAL POST BINDER PEERLESS SECTIONAL POST BINDER PE 





Cross Grain Red Cowhide, Tan Corduroy Doubled and Twisted Khaki Color Canvas, Metal Hing Doubl 
Toplock and Endlock Toplock and Endlock 





SLOTTED LOCK BINDER 
Double Grip Lock, Sectional Posts and Solid Posts STYLE H, DOUBLE HINGE STYLE J, SINGLE HIM 
Doubled and Twisted Slate Canvas Doubled and Twisted Khaki Color Canvas 





PRICE BOOKS 1100 LINE 
Black Levant Cowhide Full Bound 
Ironcleth, Highest Quality Imitation Leather Black Levant Imitation Leather Black Clo 
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CATALOGS SINT ON 





SSE LEAF PRODUCTS 


INESS ESSENTIALS 
tinery and Office Supplies throughout the world 





LIBERTY LEDGER JEWEL LEDGER JEWEL LEDGER 
Steel Back, Khaki Color Canvas Steel Back, Red or Black Ironcloth, Tan Corduroy Steel Back, Khaki Color Canvas 





INDER PEERLESS SECTIONAL POST BINDER STAR SECTIONAL POST BINDER ACME SECTIONAL POST BINDER 
Metal Hing: Doubled and Twisted Khaki Color Canvas, Canvas Hinge Doubled and Twisted Slate Color Canvas Medium Weight Slate Color Canvas 
Toplock and En dlock Toplock and Endlock Topleck and Endlock 












a HINGE ALUMINUM SHEET HOLDER TENGWALL PRONG mga 
Sixteen Gauge Hard Sheet Aluminum Doubled and Twisted Slate Color Can 
— eer = _— COUNTY TYPEWRITER RECORD BOOKS 
Black Cloth Sides tie by ther Back and Corners Double a , Color Can CORPORATION TYPEWRITER MINUTE BOOKS 


316 Hudson Street 


Loose Leal PN NEW YORK 


} SINT ON REQUEST 
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2222 Our New home located 
at 3300 Franklin Boulevard 
rs where De Luxe Line 
Loose Leaf Devices and Supplies 
are made 4484@2 This plant 
contains nearly five acres of 
floor space and the most modern 
machinery found in the industry 
@@e@2a2 There are over nine 
hundred satisfied employes 
manufacturing De Luxe Line 
Products and maintainin 

De Luxe Line quality 22622 


Visit ors A ware Welcome 


WIISON-JONES LOOSE LEAF CO. 


3300 Franklin Bivd. oo 516 Hudson Street 
Chicago eo New York_ 
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UPLICATOR 


$43.50 
comin! | H XCIUSIVE 


Agents 


wanted in good 
open territory 


A Big Money - Maker for a first class 


line of 


for Dealers 
New 





We have an unusual offer to mak 
to nie dealer ss oun? iecaley. ' Ca Ic U | ato r S 
Baby Model, Weight 8 Ibs. 


The Rotospeed Stencil Duplicator is 
simple in construction, easy to operate, 


accurate and fast. It prints good, - Immediate de- 
clean-cut copies of hand written or oo ee 
typewritten forms. It reproduces draw- liy Cry assured, 
ings. It saves 92% on form letters. Bir ag 
Prevents delay. Saves time. Saves This 1s av alu- 
money and makes money. It is an ; 
easy and rapid seller. And every able Oppo rtu- 
sale is followed with a continuous nity for capable 
stream of profit on supplies. salesmen who 
Our national advertising in Collier's, want to build 
American Magazine, Literary Digest, up a reémunefra- 
Review of Reviews and other big na- tive business for 
tional publications is bringing inquiries 
and sales from every locality. themselv ca: 
We have a proposition whereby you DEALERS 
can have the Rotospeed profits for Write today or confidential 
your territory. price list of calculators and 


adding machines. We have 
a large stock comprised of 


Write or wire for the details of our many differ. nt models. 


exclusive agency proposition. 
Adding Machine 


The Rotospeed Co. Corporation 


Agency Dept. 323 So. La Salle Street 
Dayton, Ohio Chicago, II. 
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Dread Inventory? 


Of course you do—so do your customers. 
Inventory at best is a mean job and can’t 
be avoided. ‘That is why we suggest 


The P & M 


Inventory 
System 


as the means of eliminating a great deal 
of the drudgery. Our inventory sheets, 
made of good paper and printed with blue 
ink, are easy on the eyes and easy to write 
upon. The Style B sheet holder holds the 
sheets securely and affords a good writing 
surface. The quicklock slotted lock binder 
is ideal for storing the completed sheets. 
OO ~<a em exam: 
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PREPARE FOR THE FALL RUSH 
IN THESE ITEMS BY PLACING 
YOUR ORDER NOW 





The PLEW & MOTTER DEPARTMENT of 
THE WORKMAN MANUFACTURING CO. 


Capital and Surplus $300,000.00 


Racine Avenue and West Monroe Street 
CHICAGO 
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(Other Lands—Continued from page 26.) 


she is typing the copy of a letter at full speed, or who 
will carry on a conversation with another person while he 
himself is rapidly dictating to her an urgent letter. If 
such a man exists, however, he can stimulate his secre- 
tary’s ambition by pointing to the example of Miss Milli- 
cent Woodward, champion typist of Great Britain. Miss 
Woodward, who is quite a young girl with ten years’ 
typing experience, gave an interesting exhibition of her 
proficiency at a West End office the other day. Using 
a typewriter with unlettered keyboard she wrote to dicta- 
tion at a rate that would test the average shorthand ex- 
pert severely. When blindfolded she still wrote with 
extraordinary rapidity, and she finished by typing a mem- 
orized sentence repeatedly at a rate of 234 words a minute. 
The machine and this typist might stand such a strain 
for a few minutes, but the speed and noise made one 
thankful for the humdrum rattling of the ordinary office 
typewriter. It was, however, an extraordinary demon- 
stration of typist and typewriter efficiency. 
<0 > 


This article cannot close this time without a reference 
to the excellent work done by the typewriter, or rather 
the duplicator, in saving the newspaper situation in Man- 
chester and Liverpool during the last fortnight. Those 
two important cities have, owing to a printers’ strike, 
been unable to produce any newspapers. What this means 
ui big commercial cities can well be imagined. For a 
day or two a newsless situation prevailed and then a 
scheme was brought into operation. All the newspaper 
offices 1n Manchester and Liverpool use Roneos and a 
scheme was worked out by Mr. Klaber, of the Roneo Com- 
pany, whereby these Roneos could be utilized to produce 
newspapers. Of course they were in very modified form, 
running to one foolscap sheet at a time. The news was 
boiled down to the very smallest compass and Roneo- 
typed on to one side only of these foolscap sheets, headed 
with the name of the newspaper, the date, the serial num- 
ber, and the price. These were sold in the streets by the 
newsboys in the ordinary way and were eagerly sought 
after. Special editions of sporting selections were also 
issued to keep the race-going crowd supplied with news. 
The papers so produced were the “Manchester Chronicle,” 
“Evening Chronicle,” the “Manchester Evening News,” 
“Liverpool Courier,” and others, and the result was a 
magnificent advertisement for the Roneo. 


English Manufacturers to Visit the United States. 

George F. Malcolm, general manager of the F. S. Web- 
ster Company, has mailed to the trade an announcement 
that he expects to receive a visit early in October from 
Ralph Crompton, Jr., of James R. Crompton & Bros., 
Ltd., and Alfred Haigh of Brittains, Limited, manufac- 
turers of the English carbonizing tissue known as Cromp- 
ton Tissue. Mr. Malcolm states that he will be glad to 
arrange a meeting between these gentlemen and members 
of the trade who desire to meet them. The date of such 
a meeting cannot be fixed at this time because of uncer- 
tainty in the sailings of steamers. Mr. Malcolm may be 
reached at 338 Congress street, Boston, 9 Mass. 

The light-weight English tissues are of prime importance 
in the manufacture of the best grades of carbon papers and 
members of the industry will doubtless be glad to have 
an opportunity to meet these gentlemen and discuss in 
person with them the subject of present and future supplies. 


A Cruising Exposition. 


A former German liner is to be equipped as a floating ex- 
position to carry samples of American manufactures, and 
salesmen, to various foreign ports. The liner, Von 
Steuben, formerly the Kronprinz Wilhelm, was a com- 
merce destroyer. In her new capacity, and renamed 
“United States,” she will build up the commerce of this 
country. Fred Eggena of New York, N. Y., bought the 
ship from the United States Shipping Board. The boat is 
to be refitted, to provide accommodations for the repre- 
sentatives of 700 manufacturers, who will accompany their 
exhibits, and demonstrate them for the benefit of overseas 
traders. 

The initial cruise is to start January 15, 1921, and will 
take in a number of European ports, and Buenos Aires, 
Melbourne, Sydney, Yokohama, Shanghai, Hong Kong, 
Singapore, Batavia, Rangoon, Calcutta, Colombo, Bombay 
and Wellington. 
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This New System of Mechanical Addressing 
Wins First Choice 


The fact that both Republican and Democratic National 
Committees are now using it for as big and exacting a proposition 
as the election of the next President of the United States is 
significant proof of its many practical superiorities over former 
addressing machines. National Committees have to work fast. 


They must continually circularize millions of people—hundreds 


of different lists—without waste of time, effort or money. Therefore they 
choose the Addresserpress. This “livest’’ of Addressing Systems is also 
used by the country’s most important mail-order concerns, societies, 
department stores, financial institutions and business houses generally — 
whose mailing lists must be kept “alive and going withoul a hitch.” It 
makes simple, easy, inexpensive work of the most complex mailing 
problems. It will do the same for yours—whether your list be large or 
small, and no matter what your business is. 


Send for our Booklei ‘‘ Mechanical Addressing ”’ 


THE ELLIOTT COMPANY 
140 Albany Street, Cambridge, Mass. 


Roebuck & Co., Chicago, with 6,000,000 stencilsa—Swift & Co. have Add 
Systems in over 60 of their branch stores—General Electric Co.—Proctor & Gam 


E “ADDRESSERPRESS ” is used by such representative American concerns as Z| 
Nordyke-Marmon Co.—Standard Oil Co., etc. 


APPLIANCES 


$3555 poessseree3; 
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Addresserpress 
Features 
Bad 


Your stenographer can 
stencil Elliott Address Cards 
on her typewriter. You don’t 
have to buy an expensive 
embossing machine. 


Elliott Address Cards are 
made of fibre. You can print 
or write on their frames — 
thus making a CARD INDEX 
of your list, which can be sub- 
divided and classified in any 
way you like. 


Elliott Address Cards cost 
¥4 as much as the bulky metal 
address plates of. former ad- 
dressing machines. 

Any Elliott Address Card 
will print 10,000 addresses. 


This is the Elliott Address 
Card — 


“The Index Card which 
Prints its Own Address’’ 
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There’s a Steady Demand for 
These Popular Ledgers! 


Dealers in office appliances everywhere declare these 
Badger Ledgers to be the most popular sellers on the 
market today. 

They are designed primarily for practicability. 
Sturdy covers, built to stand up remarkably under con- 
stant use—metals that are accurately constructed for 
quick action and long life—vowel-ruled indexes, printed 
on heavy buff ledger stock and distributed throughout 
the book—countersunk screws that will not scratch 
desk tops—these and many other features make these 
ledgers easy sellers. 

They are ideal ledgers for the average merchant. 
There are scores of prospects who come into your store 
who are looking for record books such as these. You 
can make hundreds of easy sales at a liberal profit. 

Order your supply today! 

Send for copy of our new catalog O-9 showing the 
complete line of 


BADGER LOOSE-LEAF DEVICES. 
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(Company Dinners——Corftinued from page 34.) 
manufacturer and dealer will give the company’s dealers 
the benefit of having a sales manager for the ribbon and 
carbon department equipped with every element of the 
knowledge of the business possible to secure, and yet not 
costing the dealer anything except a desire to co-operate 
and the willingness to accept. All features of advertising 
and sales helps have been provided for, including window 
displays, newspaper electros, catalogue inserts, imprint 
blotters, picture slides, letters to customers, sales educa- 
tion of dealer employes, research work, etc. Every element 
of merchandising has been worked out and developed in 
a comprehensive manner and applied directly to the ribbon 
and carbon business. 

The convention opened Wednesday, September 1, at 9 
a. m., with an address of welcome from General Manager 
George F. Malcolm. 

Mr. Malcolm’s address was followed by addresses by 
Chas. P. Garvin, sales and advertising manager, who spoke 
on the subject of sales; James Quartz, factory superinten- 
dent, talked on the manufacture of inked ribbons, etc.; G. 
H. Hartley, who has charge of the purchasing end of the 
business, covered the subject of service. Thomas Dwyer, 

















EXECUTIVES OF THE F. S. WEBSTER COMPANY.—Left 
to right: James Quartz, Factory Superintendent; George H. 
Hartiey, Purchasing Agent; George P. Malcolm, General Man- 
ager; Dennison, Office Manager, and Charles P. Garvin, Sales 
and Advertising Manager (the robust gentleman holding a straw 
hat). 


editor of “The Webster Way,” told about the creation of 
house organs and the subject of shipping. The last sub- 
ject taken up at the morning session was covered by 
Frank Taylor, traffic manager. 

The luncheon at the Traffic Club was a lively affair, 
where pep and punch songs were sung, led by Chas. P. 
Garvin. The following subjects were covered at the after- 
noon session: 

“Taking Up the Slack,” Walter P. Funck, Chicago; 
“Competition I Meet With,” L. N. Kirchner, Chicago. 
Chas. H. Everly, manager of the Eastern office of Office 
Appliances, briefly outiined the office equipment field and 
spoke of the importance of ribbons and carbons as a part 
of the business. Other speakers of the day included E. F. 
Creevy, Chicago; P. F. McLaughlin, Chicago; Charles 
Denison, New York, and H. M. Peirce, Chicago 

[The speakers who were heard on Thursday included 
Messrs. Garvin, Funck and Quartz; also Jos. White, man- 
ager of the Chicago office; George Merritt of the Geo. 
Batten Company, advertising agents, and R. C. Clarke 
of Chicago. At 2 p. m. quota winners were announced 
and prizes distributed by Sales and Advertising Manager 
Garvin. 

Friday, September 3, was set aside as the grand finale 
and the entire gathering moved on to the attack of “Pem- 
berton Inn,” one of the show places of Boston Harbor, 
where the cuisine is famous for its excellence, and pleas- 
ure and outdoor sports of all kinds are provided amid 
delightful surroundings. The feature of the day was the 
baseball game between the field force and the home office. 
The field force were easily the winners in this contest, 
being so much better equipped because of their training to 
cover the ground well. Sixteen to eight was the final 
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Typewriter Ribbons 





for the 


Dealer Exclusively 








Immediate Delivery 
Quality—Uniformity— Service 
Reasonable Prices 


We make: 


Record—Copying—Rapid Roller 
and Hectograph Ribbons— 
One, Two or Three color, 


For all 


Typewriters, 

Multigraph, 
Addressograph, 

Adding Machines, 

Time Clocks, 

Dater Stamps. 

Any size for any purpose. 


Every Ribbon Guaranteed or Your 
Money Refunded. 


If your present source of sup- 
ply is not everything you want 
in Quality—Delivery—Service 
or Price, it will pay you to 
write us. 


The E. F.GUERTIN CO. 


230 West Superior Street, Chicago, Ill. 
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The Adams 
Office and School Specialties 


The Adams 
Ideal Book 


and 
Key Ring. 
—The Ring 
with 
Unlimited 
Uses. 







The simplest, quick- 

Patented est operated and 

pH ot 1902, most satisfactory 

patents pending ring ever invented 

for perforated sheets 

and binders of all sorts. Allows the sheets or binder to lie 
perfectly flat when open at any point. 

When selecting a loose leaf ring you want a ring that you 
can depend on to remain closed when the Loose Leaf sheets 
exert a strain. The Adams Ring has stood this test for 
twenty years. At present this ring is a popular Key Ring, 
which is the best test that can be made upon any ring, and 
we honestly believe that there is no other Loose Leaf Rings 
made that will stand this test. 

The enlarged joint in our ring is there for a purpose. 
These rings when inserted in a perforated binder, when the 
binder is opened, the enlarged joint stays on the outside and 
immediately your ring is in a position to be instantly opened, 
without twisting it around to find the opening, so you will 
note that a ring the enlarged joint is a handicap. 

This ring is used by practically every school and college in 
America. Furthermore, there are more Adams rings sold 


The Adams ring is also one of the best Key Rings on the 
market. It will allow one to put on or take off a key in a 
jiffy and this is a feature which has been overlooked in all 
other key rings) BEWARE OF IMITATIONS. Will be 
pleased to furnish cuts for your catalogue on request. 


Some of the useful ways in which the Adams Rings can 
be used: 


Perforated Sheets and Binders of all sorts. 
Daily reports of all sorts. 

Key rings for everybody. 

Janitor’s key rings. 

Tool room p De ~ tackle boxes and curtain rings. 


These rings are made in six sizes. Inside Measurements: 


No. 00 Diameter inch. No. 2 Diameter 1% inch. 
No. © Diameter inch. No. 4 Diameter 2% inch. 
No. 1 Diameter 1 inch. No. 6 Diameter 3 inch. 

Sizes No. 00, 0, 1 and 2 come packed 100 in envelope; 4 
and 6 come packed 10 in an envelope. 





THE ADAMS ECONOMICAL PERFORATED AND 
FLEXIBLE COVERS 


These Loose Leaf Covers are made out of our special 
Press Board with the perforations protected by rust-proof 
eyelets. 

These covers can be used for Loose Sheets of any sort. 
It is used very extensively now for Students’ and School 
Children’s Note Books and are very practical where you wish 
to increase the number of sheets from time to time. 

These covers are very economical for almost any kind of 
Loose Leaf work. The cost is practically no more than the 
cost of a filler for the more expensive binder or covers. Each 
~~ of covers come equipped with a pair of the Adams Ideal 

k Rings. 
Made in seven standard sizes. 


Every dealer and jobber should send for our 
interesting catalog with the new prices. 


Henry T. Adams Mfg. Co., Inc. 


6796-98 So. Chicago Ave., Chicago, U.S. A. 
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score and the batting feature of the game was the home 
run by Funck of Chicago. He is now known as Web- 
ster’s “Babe Ruth.” The pitching of Sales Manager Gar- 
vin for the field force with 11 strikeouts was a marvelous 
record that will long stand, and he extended his “heavy 
hitting” from sales to baseball with three safe hits out of 
as many chances—1.000 per cent! Purchasing Agent 
Hartley, who pitched for the home office made a remark- 
able effort to equal the strikeout record of Pitcher Garvin, 
but failed by a narrow margin. 

During the latter part of the afternoon a short journey 
was taken from Pemberton to Nantasket Beach and the 
gathering was “turned loose” in Paragon Park, the feature 
shore amusement spot of Boston. The Chase Through 
the Clouds, Shoot the Chutes, Slide the Bumps, Wiggle- 
Waggle, even the Old Mill Pond, all worked overtime, 
and the steamer back to Boston Friday night carried a 
crowd of happy, satisfied but tired Websterites. 


Cincinnati Furniture Men Meet. 


Members of the Cincinnati Furniture Exchange held their 
last meeting at Bass Island, the warm weather resort of 
the North Cincinnati Gymnasium. Following a dinner 
served in the afternoon, President Albert Schirmer called 
the meeting to order. After routine business was trans- 
acted, Angert Brothers and Lammers Brothers were 
elected to membership. 

A letter to the members of the exchange from P. E. 
Becker was read and will come up for discussion at the 
next meeting. Mr. Becker advocated a movement for the 
establishment of a terminal furniture depot by the rail- 
roads, to which any furniture shipper could send his 
freight to be distributed as wanted. Cincinnati might be 
made the central distributing center for the entire Ohio 
Valley. Mr. Becker advocated the loading of complete 
cars of furniture. Thus loaded and thus received at and 
distributed from a special terminal depot, breakages would 
be less and a saving in freight charges would eventually be 
effected. 

Following the business meeting there was a baseball 
game between the Manufacturers and the Supply Men, 
resulting in favor of the former by a score of 6 to 5. 


Carter’s Ink Man IIl. 

S. W. Tyler, associate sales manager, The Carter’s Ink 
Company, has been missed from his desk for a number of 
weeks, owing to a very obstinate case of sciatica. The 
trouble had been brewing some time before Mr. Tyler 
was obliged to give up to it, but it finally grew so acute 
and painful that a prolonged rest at home was ordered by 
the doctor. Part of this time it has been necessary to wear 
a cast. 

Mr. Tyler is slowly improving, but is still obliged to 
remain at home ir order te obtain complete and per- 
manent relief. 

His many friends will sympathize with him in the long 
and enforced lay-off. 


An Interesting Exhibit of Pencil Products. 


The American Lead Pencil Company has a particularly 
interesting exhibit of lead pencils and kindred products 
on the nineteenth floor of the Bush Terminal sales build- 
ing in New York City. The goods are exhibited in hand- 
some cases and include a long line of stationers’ supplies 
manufactured by the company in addition to its pencils. 
The exhibition demonstrates how attractively a show win- 
dow or a portion of a window can be dressed with this 
class of goods 

The exhibit has been established for the convenience of 
visiting stationers. The company’s home office is at 220 
Fifth avenue. We are assured that in both places the 
latch string hangs outside the door. 


Interesting Announcement. 


The Wilson-Jones Loose Leaf Company, 3300 Franklin 
boulevard, Chicago, and 316 Hudson street, New York. 
announce to the trade that they are again in full produc- 
tion and that, with the added facilities of their new factory 
in Chicago, are now in a position to give better service 
than ever before. The company thanks its friends for their 
courteous consideration during the period of moving and 
assures them that the better service the new plant makes 
possible will more than compensate the customers for the 
annoyances which were inevitable under recent conditions. 











October, 1920. OFFICE APPLIANCES 117 








Wire Baskets 


Waste Baskets—Letter Trays—“Built-Up” Trays 





The Barbee trade mark is the guarantee of satisfaction 
to the user. 
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BARBEE WIRE & IRON WORKS 


Conway Building 
CHICAGO 
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Bentley-Gerwig Desks 


Quality Beauty Service 


For Executives and Clerks. Look as Well 
After Long Use as when on Display in the Store 





No. 148 Pedestal Typewriter Desk. 60” long, 34” deep, 
30” high. Quartered Oak and Birch Mahogany. 


Flat Top Desks — Roll Top Desks 


Typewriter Desks —_ Tables 


No. 158 Double Flat Top Desk. 60” long, 48” deep, 
30” high. Quartered Oak and Birch-Mahogany. 


Write for Complete Catalog and Price List 
Manufactured by 


Bentley G Gerwig Furniture Company, Parkersburg, W. Va., U.S.A. 
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Check of Immigration Requires 
Labor Conservation 


By Frances A. Kellor, Vice Chairman 
The Inter Racial Council 


The time has passed when the American employer 
could count upon an unlimited supply of labor from abroad. 
Emigration from the countries of Europe will be strictly 
regulated by the governments in the near future, and is 
already being directed in some of the Old World nations, 
which have begun to realize the value of their workers. 


This is the case in Italy, for instance, which has supplied 
us with such vast numbers of unskilled and semi-skilled 
laborers. The French Government has offered Italy six 
tons of coal per month for each Italian miner induced to 
France, and The Commissioner of Emigration of 
Italy is advising his people to emigrate to France. It is 
asserted that opportunities are better there than in Amer- 
ica, both for steady work and high wages. 


go to 


Other countries are making efforts to keep their citizens 
at home. Greece is offering inducements of farms to the 
people, having passed an act by which large land owners 
may retain only one-third of their estates, while surrender- 
ing two-thirds to the peasants. If this offer should not be 
sufficiently persuasive, emigration from Greece may b« 
prohibited at any time by law. Conditions in that country 
are being studied at present to determine what action may 
be necessary to prevent an undue exodus of the population. 
[he extension of Greek territory is a powerful reason for 
keeping these people in their own country. 
found in Finland, where areas 


Similar conditions are 


have been set aside for settlement, and farm implements 
and supplies are offered to small cultivators on liberal 
terms. 

These instances show the attitude of foreign govern- 


inents toward their nationals. Instead of permitting their 
men and women to leave at will and select their own des 
tinations, as in our port, emigration will be curtailed, by 
many governments to the extent deemed expedient for 
their own interests. Instead of the emigrant selecting 
his own future home, the governments will advise him 
where to go, and in some cases will retain him as a citi- 
zen, with voting rights, even while living abroad. At 
present the Lithuanians in America have three deputies to 
represent them at the next meeting of the Constituent 
Assembly of Lithuania, while Italy has under considera- 
tion a plan to give its nationals throughout the world elec- 
tive representation in its home Government. 

This means that the immigrants who do come here will 
have less tendency to make America their permanent home 
and become citizens, hence we will have to make greater 
efforts to assimilate them than we have done in the past. 
It indicates a policy opposed to the best interests of Amer- 
ica, and which should be opposed by our people before it 
becomes an accomplished fact. 

Some of the foreign nations are planning to do the 
things which America should have done long ago; to pro- 
tect immigrants from fraud, to establish official informa 
tion bureaus, to take care of their savings through branch 
banks and generally to look after their welfare. 

International agreements are being made between Old 
World countries regarding immigration. Diplomats of 
Hungary, Poland, Greece, Italy, Franee, Lithuania, Spain, 
Portugal and the Balkan countries have taken the lead in 
such conference, but the United States, which has so much 
at stake in the matter has shown indifference. If our sup- 
ply of coal, iron, oil or cotton were threatened, the whole 
nation would be aroused, but with the imminent curtail 
ment of our labor supply, even at this time of acute labor 
shortage, the government and the business men who should 
be interested are remaining quite apathetic. 

The new era of world-wide business requires an inter 
national view of conditions if American interests are to 
be adequately cared for. To help meet this need, The 
Inter-racial Council has planned a series of bulletins re- 
flecting the world movements and endeavoring to interpret 
them. 

These are no longer mere academic questions, but mat- 
ters of direct concern to the American business man. 
When the manifesto of a leader in Russia can react with 
greater force upon the workers than the words of the 
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What Another of Our En- 


thusiastic Dealers Is Doing 





THE SLOT MAKES THE DIFFERENCE 


WIDNEY 


I Will Make You 
Comfortable 









* as crfort Uliray 
‘The only seatpad thar saentificall) prevents shine and 
reduces wear, because the patented sliding slot allows the ped 
to “‘move as you move but never leave the cha ” 
My Seatpad is fastened to the cha with a patented 
anchor, without straps or strings, and 1s guaranteed to outlas: 


any old style strap pad at least four to ten times. 
For Sale by 


rWO DOLLARS AND FIFTY CENTS 
HAVE IT CHARGED 


CALL WRITE OR PICK UP YOUR PHONE 











The George B. Fetter Company, a thoroughly live 
Stationery concern, is pushing “Miss Comfort Widney 
Seat Pads,” and the pads are pushing the firm’s profit. 

Are you getting your share of this business? 


Are you selling your customers these comforting, per- 
petual and free advertising agents? 

Are you pushing these comfort-giving agents as hard 
as you might? 

Above all, are you cashing in to the limit of your pos- 
sibilities, on this office worker’s necessity? 


lf not, start today and let us help you 
—put “Miss Comfort Widney” to work. 
She is the cheapest clerk you can employ. 


We don’t want your order unless as- 
sured of your co-operation which will 
insure the goods moving quickly from 





TRADE 444 MARK your shelves to your customer's chairs. 
Ma Comfort Waray 


Are you ready? Let’s go. 


THE WIDNEY COMPANY 


310H South Jefferson Street 
CHICAGO, ILLINOIS 
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THRONGS 


OF BUSINESS PEOPLE 


21,000 visited the First 
Seattle Business Show 


Exhibitors unanimously 
report profitable results 


—exceeding expectations 


To Manufacturers and Dis- 
tributors of Office Equip- 
ment and Appliances: 


It is suggested that you in- 
clude in your 1921 adver- 


tising and selling plans an 
appropriation for two Pacific 


Coast Business Shows—one 
in Portland, Oregon, and one 
in California. 


Particulars will be 
announced later 


Business Exposition Co. 
401-8 Phelan Bldg. San Francisco, Cal. 


NATHAN W. TUPPER, President 
WALDO T. TUPPER, Secretary-Treasurer 
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plant executives, or when a stream of literature in foreign 
Janguages can counteract utterances in the American press 
or in plant organs, it is essentiai to the self-interest of the 
American business man that he should know about these 
things and act with information on the facts. 


Meanwhile it is to the interest of every industry to con- 
serve the present inadequate labor supply and make the 
best use of it. The tendency of the foreign born workers 
to return to their old homes could be checked by every 
legitimate means. The most powerful inducement to them 
to remain is of course just and humane treatment, with 
no discrimination in wages, housing, living and working 
conditions between them and the native born. Efforts 
should be made to establish closer relations with the for- 
eign born workers. If they have legitimate causes for 
discontent, the grievances should be understood and re- 
moved. The same spirit of co-operation that is being 
secured through enlightened employers and their English- 
sneaking workers should be developed in a relation to 
the foreign born laborers. 


This is not “coddling,” not philanthropy, but labor con- 
servation. As, in the early days of America, we were 
wasteful of our resources, coal and oil, natural gas and 
timber, until we saw the results of extravagance, so at 
present we are as wasteful of our man-power as if the 
supply were inexhaustible. 


We should not be deceived by the temporary increase 
in immigration. The figures that indicate a large number 
of arrivals at Ellis Island fail to show the fact that the 
proportion of women, children, professional and clerical 
workers is so great as to afford little relief to our labor 
shortage. Of the manual laborers coming in, a large per- 
centage are men who went abroad to fight and are now 
returning to their old jobs. Of new workers, to do the 
essential work of America, there is an exceedingly small 
percentage, while recent correspondence from all parts 
of the United States indicates serious shortage of labor 
in almost every section. 


The course of action for the employer is therefore, first, 
to conserve labor as carefully as he conserves his raw 
material; second, to regard immigration problems with 
the same interest that he gives to international commerce, 
realizing that America is no longer isolated and that what 
happens in the Old World today, will be reflected in his 
own business tomorrow. 


An international conference on immigration is planned 
for 1921, in which the United States should play a leading 
part. Business men who are interested may obtain further 
details through The Inter-racial Council, Woolworth 
Building, New York. 


Organization Among Women School Owners. 


The Women’s Private Commercial School Managers’ 
Association, organized for the purpose of affiliation with 
the National Federation of Business and Professional 
Women’s Clubs, has effected membership and is now a 
charter member of the big national organization which 
recently held its second convention in St. Paul, Minn. 

Miss Ione C. Duffy, owner of the Van Sant School of 
Business, Omaha, Neb., addressed the delegates at the 
St. Paul convention on the subject, “Standards in Business 
Schools.” Ata vocational luncheon twenty women owners 
of business schools gathered together to promote acquaint- 
ance and exchange ideas. 

Any woman owner, part owner, or manager of a busi- 
ness school who wishes to become a member of the first 
named association, organized in behalf of better acquaint- 
ance on the part of those who are members of the National 
Commercial Teachers’ Federation, may address Ione C. 
Duffy, Van Sant School of Business, Omaha, Neb.; Mary 
M. Gallagher, Brown’s Business College, Kankakee, IIL; 
Nettie M. Huff, Huff’s School, Kansas City, Mo.; Lena 
A. Vogt, Central Business College, Marshalltown, Iowa. 


Office Appliances acknowledges with thanks the receipt 
of an envelope containing some beautiful samples of Lan- 
caster bond paper manufactured by the Gilbert Paper 
Company of Menasha, Wis. The folder comes to us from 
the Moser Paper Company of Chicago and is gotten up 
in a manner characteristic of the good taste this company 
has always shown in the exhibition.of its samples. Lan- 
caster bond is shown in white and in six colors—pink, 
gray, buff, blue, cafe and green. 
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Keep Your Permanent Records 
On Time-Defying Brown's 


KARS after transactions have been forgotten, 

their records are revealed as clean-cut and 
fresh as the day they were entered—if written on 
Brown’s Linen Ledger Paper. 





For Brown’s is the Paper of Permanence—the 
paper that preserves legibility indefinitely. It does 
not stain, turn yellow or fade from age or climatic 
conditions. No other ledger paper rules as sharply 
and clearly. 

Since less than 10% of ledger cost is in the 
paper, you can’t afford to recommend to your cus- 
tomers anything but the best—Brown’s Linen 
Ledger Papers. Send today for book of samples. 


L. L. Brown Paper Co., Adams, Mass., U. S. A. 
BROWN’S 
Linen Ledger Papers 
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Keep Your Eye On 
The Office Manager 


HE up-and-coming office manager is 
Ty not content these days with time 

worn business methods and inferior 
office equipment. 

He has not time to spare to look over 
the line of a dozen manufacturers. 

National advertising has usually con 
vinced him as to which is the best make. 
He often can discuss filing equipment al 
most as well as you, knowing exactly what 
he wants and accepting no substitute. 

This is the type of buyer you appeal to 
when you handle the Shaw-Walker line. 
You have the great advantage over your 
competitor of having to carry only one line 
—your customer has no desire to go int 
the merits of other makes—Shaw-Walker 
advertising has swung him into line. 

If you are looking for a line of filing 
equipment complete in itself, if you believe 
in high quality and the prestige it un 
doubtedly brings to you, get in touch with 
us. 





Complete Lines of Filing Equipment in Steel and Wood, 
and Indexes for all Files 


New York Chicago 
St. Louis Detroit _ 
Pittsburgh Minneapolis 


Philadelphia 
Washington 
New Orleans 


Home Office and Factory, Muskegon, Mich. 
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Rochester Stationers Show at Industrial Exhibition. 

Opening on Labor Day, September 6, and continuing 
one week, the city of Rochester, N. Y., held one of its 
annual expositions, which featured a horse show; an exhi- 
bition of paintings loaned by the Metropolitan Museum 
of Art, New York City; a flower show; educational display 
of Rochester and rural schools; prize farm and garden 
products, and an industrial exhibition, which included 
among its features a display by the Eaton Brothers Com- 
pany, Inc., dealers in commercial stationery, office furni- 
ture, etc., at Rochester and Buffalo. 





W. G. STEVENS, MANAGER OF THE ROCHESTER, N. Y., 
STORE OF EATON BROS. COMPANY, INC. 


This exhibit was situated in the main industrial building, 
and occupied the entire front of the center section directly 
facing the entrance. The lighting system was carefully 
arranged and so placed as to focus a spotlight on the 
company’s gold and brown sign. Baseboard lights threw 
a warm glow on the furniture from below, the entire 
scheme producing a striking yet pleasing and harmonious 
effect, particularly in the evening. 

The office furniture shown included an American walnut 
suite, manufactured by the Commercial Desk Company, 
and a red mahogany suite, manufactured by the Doten- 


: 





EXHIBIT OF EATON BROS. COMPANY, INC., AT THE AN- 
NUAL EXPOSITION, ROCHESTER, N. Y., SEPT. 6-11 


Dunton Desk Company; likewise safes and filing cabinets 
in olive green, with walnut bookcases. One of the flat 
top desks was equipped with a complete set of desk acces- 
sories used by a business executive, this being intended 
to illustrate some of the leading stationery items in the 
company’s stock; another desk was equipped for an ac- 
countant, suggesting the devices available in the company’s 
loose leaf department. 

Harry Lewis of the furniture department of the Eaton 
Brothers Company’s Rochester store assisted daily in the 
demonstrations at the booth. A. C, Eaton, vice-president 











Furniture 


CHICAG 
MICHIGAN N 


Karpen Chairs 


—esteemed wherever appear- 
ance and long service are crite- 
rions. They are sold to dis- 
criminating users. 


Structurally Sound 
Materials are selected and proportioned 
to withstand severest treatment ac- 
corded the “busiest” piece of office 
equipment. 


Artistically Designed 
Every Karpen chair is planned to har- 
monize with a definite type of office in- 
terior. It completes a handsome suite. 


Comfortably Proportioned 


affording that restful position that con- 
duces to physical and mental vigor. 


Intrinsically Valuable 
Karpen Chairs are good “buys,” whether 


purchased for appearance or long life. 
They combine both attributes. 


Let us send you the Karpen Catalogue, so 
you may fully appreciate the superiority of 
of our product. Send your address today. 


S. Karpen & Bros. 


Chicago New York 
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Are Compatible 


in recording correspond- 
ence. Letters can be copied 
at the last moment, and so 
assure for the files an exact 
copy of every letter, re- 
gardless of corrections and 
insertions in the original 
that, in the case of a mani- 
fold copy, might be over- 
looked. 


Roneo Copier 





Correspondents and executives 
who sign their mail after the 
closing hour can make their 
own copies with every assur- 
ance that all changes in the 
original are faithfully recorded 
for the file. 


Sketches and diagrams can be 
included in Roneoed letters, and 
filed without possibility of sep- 
aration or loss. 


For your own information, send for 
the Roneo Booklet. It shows the 
way to absolute accuracy in record- 
ing correspondence. 


FONES COMPANY 


Reneo Building, 117-19 Leonard St. 
New York, N. Y. 
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Accuracy and Speed 


0000000000000000000000000000000000000000000000000000 2900000000000000000000000000000000000000000000000000 














October, 1920. 


of the company, and M. J. Gillis, manager of the furniture 
department of the company’s Buffalo store, were present 
at the Exposition on Labor Day. 

The Exposition was attended by buyers from every part 
of western New York, northern Pennsylvania and the adja- 
cent Canadian provinces, and Mr. Stevens, who arranged 
and managed the Eaton Brothers Company exhibit, re- 
ceived many compliments upon its appearance. It was un- 
doubtedly one of the finest displays made. 

The attendance at the Rochester exposition this year 
was about 50,000 persons daily. 


Ribbon and Carbon Man to Tour Europe. 

J. S. Epstein, president of the Old Town Ribbon & 
Carbon Manufacturing Company, Inc., New York, N. Y., 
has in contemplation a tour of all of the countries of 
Europe. He plans visiting all the customers of the com- 
pany on the Continent. 

The company has recently contracted for additional 
machinery and equipment, with which to increase the 
capacity of its factory at 245-49 Centre street, New York. 











Evangelist Includes Typewriter in His Kit. 

James Joy Jeffreys, a traveling evangelist, is never sep- 
arated from his service of supplies. His home and equip- 
ment are generally in a packing box, and thus he never 
fears loss of contact from his equipment. The picture 
shows his traveling essentials, which may well be enu- 
merated: (Left to right, beginning at the top)—Harmon- 
ica, towel, shoe polishes, coat hanger; razor strop with 
Palm Beach coat underneath, loose leaf note book, socks, 
foot warmer, moccasin, meat grinder; shaving brush, 
camphor ice, soap, cake, raisins, lunch box, peanut butter, 

















SUIT CASE HOME OF AN EVANGELIST 


—Courtesy of the Hammond Typewriter Company 


milk, cereal, solidified alcohol stove, flat iron, knife and 
spoons, razors: hammer, can opener, nut cracker; at left 
end of case, a 9-inch square oven; at right, a portable 
aluminum multiplex Hammond. 

Nebraska Stationers Expand. 

It is announced that Latsch Brothers, Inc., of Lincoin, 
Nebr., formerly the Office Equipment & Supply Com- 
pany, have purchased the entire stock and business of the 
Western Office Supply Company, formerly known as the 
MacKinnon Office Supply Company, and will continue to 
operate both stores under the style of Latsch Brothers, 
Inc. Store No. 1 is situated at 117-119 South Twelfth 
street, and Store No. 2 at 1507 O street. 

New Concern at St. Joseph. 

The Typewriter Service Exchange has been opened at 
116 North Eighth street, St. Joseph, Mo., under the man- 
agement of Edward Abrams, who was connected with the 
Underwood Typewriter Company for nine years. The 
exchange is the agent for a well known typewriter made 
at Woodstock, IIll., and bearing the name of that city, and 
also for a widely known dictating machine made at Orange, 
N. J. It handles other machines and devices as well 


New Store at Fresno, Calif. 

The Acme Lithograph Company of this place plans to 
open a store about January 1 for the exclusive sale of 
loose leaf binders and supplies, wood and steel filing 
devices and a few other office specialties. They desire to 
hear from filing cabinet manufacturers interested in placing 
their lines in the Fresno territory. 
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These machines embody the latest ideas in 
Adding Machine and Typewriter Construction 


They are designed and built to do the most work with the least effort on the part of the operator. 
Note carefully the following superior features of the Federal Adding and Listing Machine. 


Total Wheels and Printed Items in plain sight. Correction, Repeat, Non-Add, Non-Print, Total and Sub- 
Total Keys ail on the keyboard within most convenient reach. Flexible Keyboard. Total and Sub-Total 
keys can be used as General Correction keys. Only one stroke of handle is necessary to take Totals and 
Sub-Totals. Short and easy handle to pull. All parts quickly accessible and interchangeable. 


Manufactured by Colt’s Patent Fire Arms Manufacturing Company, of Hartford, Conn., under patents of 
The Federal Adding Machine Corporation. 

The Federal Typewriter is unequalled for speed and convenience of operation. Seven different sizes of 
carriages, up to 27 inches in width, instantly interchangeable. Has exceptional manifolding capabilities. Feed 
Pressure equalized. Tabulating and Margin Release Keys and Bichrome Ribbon Shift on keyboard. Paper 


Feed and Back Space Levers close to keyboard. Interchangeable Platens. Ribbon spools are instantly re- 
movable and interchangeable. Rapid carriage escapement, and many other desirable features. European 


Languages. 


We have some desirable territories still open and will be pleased to consider applications from firms or indi- 
viduals who have the qualifications to act as exclusive dealers in their respective markets. 


_—— a —_ ORPORATION 


251 FOURTH AVENUE, NEW YORK CITY, U.S. A. 
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Put Them Right— 





Bankers’ 
Sanitary Moistener 


OUR customers are look- 
ing for a moistener which 
satisfies. You can’t go wrong 
if you suggest the Bankers’. 


Perfect in construction and 
design — highly nickeled sur- 
face—made of brass and 
aluminum. 





Price $1.25 Retail 


Special terms to wholesalers. 


Foreign buyers should inves- 
tigate. 





Price 

-_ ‘or serving, cut- 
4 are 

Five Dollars ting and moisten- 
Retail ing Gummed 


Sealing Tape. 


RYCO Gummed 


Tape Moistener 


J. F. Ryan & Co. 


375 Lexington Ave. New York City 


Cable Address ‘“sRTAROCO BB F** 




















Oi tober, 1920. 


Crown People Buy Toledo House. 


The business of The Parker Ribbon & Carbon Company, 
928-930 Spitzer building, Toledo, has been acquired by the 
Crown Ribbon & Manufacturing Company of Rochester, 
N. Y. The business in ribbons and carbon papers, which 
was developed to a very successful point by Mr. Parker, is 
well and favorably known, not only in Toledo itself, but 
in a large surrounding territory comprising lower Mich- 
igan and western Ohio. The Parker Ribbon & Carbon 
Company has for years dealt almost entirely in the prod- 
ucts of the Crown Company, and they have become thor- 
oughly introduced in the Toledo territory through their 
efforts. Mr. Parker retires from the ribbon and carbon 
business to associate himself with important manufacturing 
interests in another line. 

The business will hereafter be known as the Toledo 
branch of the Crown Ribbon & Carbon Manufacturing 
Company. It is in charge of T. E. Bletcher, formerly con- 
nected with them at New York and later in charge of their 
Chicago branch. His familiarity with the line, his energy 
and ambition and his engaging personality offer a happy 
augury of continued and increasing success. 


Stanley Manufacturing Company Adds Space. 

On account of the expansion of business, The Stanley 
Manufacturing Company of Dayton, Ohio, is causing to 
be erected a three-story concrete addition to its present 














NEW ADDITION BEING ERECTED TO THE PLANT OF THE 
STANLEY MANUFACTURING COMPANY 
THE LATE FRANKLIN WESTON 


plant. The company has increased its capital from $50.000 
to $200,000. The addition of the plant will enable them 
to enlarge their output of embossed metal seals, labels, 
name plates and greeting cards. 


Envelope Company Takes Larger Quarters. 

The Atlantic Envelope Company, formerly located at 
1328 Broadway, New York, have moved to larger quarters 
at 729 Sixth avenue, at the corner of that street and Forty- 
second avenue. The company now represents three mod 
ern and well-equipped envelope mills in New England. 
The stock department has been reorganized to accommo 
date a wider variety and a larger stock of envelopes, bags, 
paper and specialties. An interesting feature of the busi 
ness has to do with the facilities provided for turning out 
envelopes in black and colored inks to fulfill special re- 
quirements. 

The personnel of the company includes several men of 
wide experience. Among them is Edward William Rose. 
who learned the business from the beginning with one of 
the largest paper bag and envelope concerns in New Eng 
land. Mr. Rose is a salesman of ability and his practical 
knowledge of the art of envelope making is always 
available. 


North Dakota Stationer Delegate to Legion. 

L. M. Harris, manager of the Wahpeton retail store oi 
the Globe Gazette Printing Company, was one of the 
eight North Dakota delegates elected to attend the wa 
tional convention of the American Legion, which was held 
at Cleveland on September 27, 28 and 29. 


How very wise we have grown when we see that in the 
House of Life there are no little things—The Webster 
Way. 
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Are You Securing the Bookcase 
Orders in Your Town? 


Most every family is a prospect—leads 
are easy to secure and when followed 
up sales are generally made. Don’t 
let this profitable business slip out of 
town. With our catalog and our assist- 
ance plus your effort you are equipped 
to obtain a good line of bookcase 
business. 


fz Sectional Bookcases 
Have Several Distinctive 
Features— 


The Dust Shield 


over the book space in each section ex- 
cludes the dust and forms an independ- 
ent recess into which the door recedes. 


The Door Guide 

or Equalizer controls the® action ‘of 
the door so that it}can travel only 
straight forward and back. The Equal- 
. izer is substantially made of steel. It 
is securely riveted so there is no un- 
necessary play to allow the door to 
rub or stick. 


Air Cushioned Doors 


The Dust Shield encloses each section. 
The door fits against the Dust Shield 
and a projecting shoulder, making the 
book space dust-tight and almost air- 
tight. Doors close easily without 
slamming or noise. 











Variety 

Selections can be made from Standard 
design cases in Plain or Quartered Oak 
in any of eight stock finishes and also 
Mahogany and Mahogany’finish. Mission Design Cases are made in handsomely flaked 
Quartered Oak only. Early English, Fumed or Weathered finishes are most popular. Large 
Variety of Leaded Glass, Etc., makes line still more adaptable and salable. 


Get H2@ Catalog No. 20 Attractive Discounts to Dealers 
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Here’s the Desk that will 
Appeal to the Average 


Business and Office Man 


Top Top 
28 x 52 28 x 52 
Slide Shelf Slide Shelf 
Drawer F Drawer C 


Shallow Storage 3x5 Card Index 


Drawer E 
For Cancelled 
Checks, Drafts, 


Drawer D 
4x6 Card Index 









Ete. 
A Useful 
Drawer A Servant Drawer A 
For Vertical ll For Vertical 
Correspondence as well as Correspondence 
Filing a Wise Filing 
Assistant 





There is someone near you whom you know needs a new desk—one with a flat top 
and equipped with filing drawers—a desk that truly assists instead of retarding the 
every day work. As indicated above, this desk has a 52 x 28 inch top; Left Pedestal 
equipped with slide shelf, small storage drawer, drawer for cancelled checks, notes 
and drafts and drawer for vertical correspondence filing. Wide, deep drawer between 
pedestals. Right Pedestal has slide shelf, drawer has 3 x 5 card index filing; drawer 
for 4x6 card index filing and drawer for vertical correspondence filing. Made 
throughout of best grade of solid, kiln dried lumber. Furnished in Golden or Natural 
Oak finish or the handsome Mahogany finish. Back panels can be placed on desks 
designed to be used away from walls. End panels also supplied when desired. All 
drawers operate easily on indestructible fibre rollers. A unique device keeps draw- 
ers from accidentally falling out but can be easily removed when desired. 


y hin Dealers appreciate our policy of referring inquiries to the 

dealer in the town from which the inquiry origi- 
nates. The many letters we receive commending this policy is our positive assurance that 
it’s right. Whynotsecurethebenefit? Beagf@#dealer. A goodlinetotieto. Write, saying you’re interested. 
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Drawer A Drawer B Drawer C Drawer D Drawer E 





om | 
feed 





For 3x5 cards. Two For 4x6 cards. Two For Cancelled Checks. In- 

Inside dimensions, 10° Two Compartment Document Compartments. Total Compartments. Total side dimensions, 14" high, 

high, 124" wide, 22] or Voucher File. Inside each capacity over 4500 capacity over 4500 94" wide, 22]"deep. Steel 

deep. Equipped with compartment 10° high, 54" wide cards. Equipped with cards. Equipped with Follow Block’ and Remov- 
. 22)" deep. Equipped with Fol- Steel Follow Blocks. Steel Follow Blocks. able Locking Rod. 


Follow Block. low Blocks. 
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This Cabinet Is The 
Result of Special 


Drawer Arrange- 
ment 


A feature that enables you to sell a cabinet ar- 
ranged to meet your customer’s requirements. 
Three top drawers is compartment L for holding 
Legal Blanks, Electrotypes, Etc.; Drawer C for 
3x5 Card Index Filing; Drawer D for 4x6 Card 
Index Filing; Drawer E for filing in proper al- 
phabetical order all Cancelled Checks, Notes, 
Drafts, Etc.; Drawer B for filing folded Legal 
Documents or No. 10 Envelopes for Collection 
Record and Drawer A for filing Correspondence 
or Catalogs. Cabinet made like our No. 421— 
sturdy, strong and serviceable. Furnished in 
Golden, Natural or Weathered Oak or Mahogany 
finish. Just the file to have on your floor for 
demonstrating purposes. Seeing is convincing. 
Any of the drawers shown below can be utilized 
in arranging one of these cabinets. 


Get Catalog No. 20 

It’s the ““Dealer’s Catalog” and covers our entire 
line. We will be pleased to send you a copy free 
on request. Any dealer who does not possess a 
copy of our booklet “Filing Suggestions” should 
have one to assist in determining the filing 
equipment most suitable for their customers’ 
needs. 


Desks or Cabinets can be had in Letter 
(12") and Cap (15") widths 





The Sf Manufacturing Co. 


162 Union Street -:- 


New York—The 9/2 Manufacturing Co. 


A. H. DENNY, Mgr. 
368 Broadway 


Monroe, Michigan 
Chicago—Associated Stationers Supply Co. 


E. E. BLANKEMEYER, Gen’! Mgr. 
201-215 North Franklin St. 














Small Storage Drawer. 
. Plain, Solid Bottom. 
Inside dimensions 44" 


Drawer H 


Drawer G 


Drawer F 





Three Compartment Docu- 


high, 124" wide, 22}" Large Storage Drawer. ment or Voucher File. In- 
deep. Two removable Plain, Solid Bottom. side each compartment, 10" 
partitions. Inside dimensions 10° high, 33" wide, 223" deep. 


high, 124" wide, 22?" 
deep. Two removable 
partitions. 


Equipped with Follow 
Blocks. 


Compartment L 


Contains three Legal 
Blank or Electrotype 
Drawers. Inside dimen- 
sions 14" high, 11" wide. 
22" deep, with remov- 
able partition. 





Read Pages 1, 2 and 4 of this Four Page Insert 


Compartment M, Open 


x 


For 5x8Cardsand Legal Blanks. 
Contains two drawers like L 
anda large drawer for 5x8 cards 
on left side with a small stor- 
ofr space on right. Drawer 
64" high, 124" wide, 2237" deep 
inside. 
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Compact and Horizontal 
Filing Sections 


meet the demand for various filing necessities 


a 


in the office of executives and department heads, 
where perhaps the floor space is limited. 


The Compact Filing Sections 


are made 18 inches wide and in 15 and 24-inch depths. 
Greatest filing capacity in smallest space. Sections 
are interlocked by an ingenious and invisible device 
which is strong and accurately fitted. Thirty kinds 
of sections enables one to arrange a stack that will 
provide filing space for almost any standard size busi- 
ness papers and record cards. They are inexpensive 
considering their excellent workmanship, durable 
construction and handsome'‘finish. The large drawer 
fronts are 5-ply,veneer. Sections align with the{Hor- 
izontal Line but do not intermember with them. 
Made in solid, seasoned Quartered Oak and Mahog- 
any finish. An attractive line of files. See illustra- 
tions of other stacks in Catalog No. 20. 


The Horizontal Sections 


are the result of demand for a few filing sections to 
intermember with Receding Door Book Sections. 
Made in 28 styles, icapacities,and sizes to meet almost every business or professional office re- 
quirement. Thirty-four (34) inches overall. "Compact Sections"shown herealign with these 
longer sections thus utilizing almost any available space. Beautifully figured Quartered Oak 
in eight stock finishes, also Mahogany finish. Let us tell you more about them Get Cat- 
alog No. 20. 


Ijixs Stationery Specialties 


make instant appeal on an efficiency and price basis. Our catalog No. 20isa , 
veritable compendium of office specialties. All goods listed are of our own manu- 
facture. When you want Box Letter Files, Transfer Cases, Paper Clips, Scrap 
Books, Account Files, Midget Card Outfits, Letter Trays, Desk Stands, Etc., Etc., 
consult your #2 Catalog. Many benefits are derived from making your pur- 
chases of such sundries from #2 lines. Our policy of co-operation is an estab- 
lished fact of material benefit to our dealers. It is not merely a theory or 
promise. Get acquainted by writing now for your copy of catalog and informa- 
tion, prices, discounts, terms and selling helps. 
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Sell for Service 


Picture the Bushnell Filing Containers 
as they appear in the user’s files—not 
as they show in your stock. This will 
enable you to recommend an improve- 
ment in your customer’s methods, 
showing an active interest in his filing 
problems.This is the straight and sure 
road to increased sales. 





Bushnell’s 
“Paperoid” Filing Containers 


fit into any filing scheme; provide a substantial 
cover for reldted pap rs; keep them together on 
the desk; or in the cabinet; avoid loss of letters 
and documents in transit about the office—look 
well and last long. 


New price list in effect September 1. 


Bushnell’s ‘‘Paperoid’”’ is a reddish-brown 
leather-like paper, made from rope-fibre, 
which grows to perfection in only one place 
in the world—the island of Mindanao, in the 
Philippines. Imitated in color and finish, but 
never equaled. 


Alvah Bushnell Company 


925-27 Filbert Street 
Philadelphia, Penna. 
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Where price 
and quality reign 
—supreme 
PRICE $135.00 





100% QUALITY 


Many persons still hold the belief that a high- 
grade, standard adding machine with a capacity 
large enough to handle their business would cost 
them three or four hundred dollars. Before the 
advent of the VICTOR this would have been true, 
but today the VICTOR ADDING MACHINE 
offers every up-to-the-minute feature known to 
modern adding machine efficiency at a price within 
the reach of all. 


The VICTOR is light, strong and durable, 
weighs only 243 lbs., has an eight bank flexible 
keyboard. Prints totals and sub-totals in red, 
with only one pull of the operating handle. The 
printing is at all times visible, and is very neat 
and attractive. The design of the VICTOR is a 
work of art, and has been pronounced by experts 
the most beautiful adding machine ever produced. 
It has about one-third the working parts ordi- 
narily used in adding machine construction. 


Victor Adding Machine Co. 


817-825 West Washington Blvd., CHICAGO, U. S. A. 
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“Diamond Point Pens 


This name recalls familiar friends 
to every Buyer who has been 
in the Business since 18g90— 


30 Years 


That’s how long “Diamond 
Point Pens’’ have been distrib- 
uted chiefly through Jobbers 
to all classes of Trade. 


Over Fifteen Million 
“Diamond Point Pens” 


have been sold and we venture 
to say that with our 


5 Year Guarantee 





* More than 5 Million are still 
in satisfactory Use today! 


Our Line for 1920 beats any- 
thing you have ever seen in 
moderate priced Fountain Pens 
—AllStyles—Lever Self- 
Fillers—Gold Banded Regular 
Types— Plain Gold Mounted. 











Write for Catalogue and Samples Ly y 


eA i 





NEW DIAMOND POINT PEN CO. Inc 


Manufacturers of “Diamond Point Pens” and “ Auto-Sharp” Pencils 


135 Lafayette Street New York City 
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(Seattle Business Show—Continued from page 32.) 
officials of the Business Exposition Company, which or- 
ganized and operated the Seattle business show. They 
devoted several months to the work. They state that the 
purpose of the Business Exposition Company is to “bring 
East and West together’’—to bring eastern manufacturers 
and western dealers, distributors, branches, agencies, as 
well as product users, into a better understanding of their 
mutual needs and problems. They realize the fact that 
western distributors and users are peculiarly open-minded 
to the merits of the most modern eastern products; that 
they appreciate the best co-operation of eastern manufac- 
turers and that the latter do not always understand either 
the conditions confronting their distributors in the west or 
the marvelous potential trade possibilities of the Pacific 
Coast territory. It is confidently expected that eventually 
more and more executives of large eastern manufacturing 
plans will, themselves, attend the Pacific Coast business 
shows—thus coming personally into closer touch with the 
coast trade conditions, 

Plans are under way for two Pacific Coast business 
shows in 1921—one in Portland, Ore., the other in either 
Los Angeles or San Francisco, state the Tuppers. Partic- 
ulars of these shows will be announced just as soon as 
definite plans can be arranged. 


The Exhibits Described 


THE HEATER GLOVE MANUFACTURING CoO., 
avenue, H. H. Heater, manager, occupied 
Jorgensen was the demonstrator in charge. 
is the slogan of the firm 
gloves two years ago, 


4918 Rainier 
Booth No. 1. A 
“Glove Effficiency”’ 
The company began manufacturing 
employing two persons. It now has a 
force of thirty workers and makes more than a hundred lines 
of gloves. Mrs. J. L. Wiseman, power-machine operator, work- 
ing with the lightning-like speed of an expert, sewed hundred: 
of pairs of gloves during the show hours, and her work proved 
of great interest to the crowds. 

THE H. E. GLEASON COMPANY, 1517-1519 Second avenue, 
manufacturer of the Radiant Light, had Bocth 2. G. H. Swain 
was the demonstrator in charge of the exhibit. The company, 
of local origin and financed and developed by local capital, 
manufactures lighting systems for office buildings and fac- 
tories, having made installations throughout Western Canada, 
the western part of the United States and as far south as Los 
Angeles Radiant Light is a patented reflecting 
self-cleaning bowl of the indirect type. 

THE DAILY JOURNAL OF COMMERCE, 
oecupied Bocth 3. The Daily Journal of Commerce, formerly 
the Builetin, by which name it was known many years, sup- 
plies all the business news to the city every business day, its 
service covering comprehensively the Trans-Pacific and Coast 
Marine news and is devoted to finance, construction and gen- 
eral business information. 

THE MUTUAL SALES COMPANY, 1003 Western avenue, 
Booth 4. The exhibit was in charge of I. E. Holt, advertising 
manager of the firm, assisted by Miss C. Bryan. The company 
manufactures patented advertising and price card devices for 
retail merchants. A feature of the devices was one which per- 
mits the merchant to hang up in his store the street car display 
card: which are usually thrown away after they have been re- 
moved from the cars 

WEBSTER & STEVENS, Times building, official photog- 
raphers of the exposition, had Booth 6, with Miss Frances E. 
Brown in charge. The Webster & Stevens slogan is, ‘“‘We Take 
Anything, Anywhere, Anytime,” and they had displayed on the 
wails of their section many beautiful specimens of the com- 
mercial photographer’s art. <A special attraction of the ex- 
hibit was two large, beautiful hand-colored photographs, one of 
which was on an illuminated glass frame. Miscellaneous photo- 
graphs and albums of catalog and commercial work were placed 
at the disposal of the visitors. 

SEYMOUR & ROWAN, instructors in the use of the Bur- 
roughs Adding Machine, the Comptometer and bookkeeping 
machines, with schoolrooms in the Seaboard building, occupied 
Booth 7. Miss Jean Seymour was in charge, assisted by an 
expert demonstrator and three young lady students who showed 
how practice work is done at the college The Seymour & 
towan school was established one year ago last August, stated 
Miss Seymour, and has come to be recognized as one of the 
best institutions of its type in the city. 

THE MONROE CALCULATING MACHINE COMPANY had 
Booths 8, 2? and 10 A. M. Brown, of the Seattle office, 459 Cen- 
tral building, was in charge, assisted by Representatives T. A. 
Peterson, of Spokane; F. Wiegins, of Vancouver, B. C.: V. 
A. Keller, of Spokane, and J. W. Altstock, of Portland. An 
attractive electric sign—M-O-N-R-O-E—in red, white and blue 
colors, hung abeve the section, which was decorated with large 
vases of cut flowers and baskets of colored maple leaves. Sev- 
eral hunéred blotters, with a series of caricatures on the backs, 
were provided for the show, but these blotters proved so pop- 
ular with the visiting commercial students the first day that 
they practically cleaned .out the supply while trying-out the 
Monroe Calculator or seeing it demonstrated. 

THE F. & E. CHECK WRITER, Floyd A. Ellis, 420 Boston 
block, Northwest manager and supervisor of the demonstra- 
tions, had Booth No. 11. Several types of this machine were 
displaved, including the ordinary check writer, the voucher 
writer and the electrically operated machine which handles 40 


system and 


83 Columbia street, 





APPLIANCES 


133 


| | 4 


Ravenswood 


Glass Desk Pads 
Widen Your Sales Field 





Ravenswood Glass Desk Pad 


Highly-polished plate glass mounted on a base of 
heavy, well-seasoned board. The glass is retained in 
place by four ornamental, brushed brass corners. Look 
for the finger hole (patented) which makes it easy 
to insert or remove memos under the glass. 

with felt backs as an extra. 


You can sell them to practi- 
cally every user of office sup- 
plies. If you handle desks, 
you should be able to sell a 
glass desk pad with every 
desk. Thus you have a chance 
to sell an auxiliary that brings 
a good profit. 


Look for the 
Finger Hole 


Ravenswood Glass Desk Pads 
have a finger hole (patented) 
located in the front edge. The 
finger hole makes it easy to 
raise the glass without injury 
to finger nails, in order to slip 
memos under it—exclusive to 
our product. 


Get our printed matter, and 
prepare to carry these quick 
sellers. 


Ravenswood Office Specialties Co. 
Originators of Glass Desk Pade 


1800-2 Newport Avenue CHICAGO 
We also Manufacture Rosco Glass Desk Pads 


S2UNURUUUENOOUEOUEUAUGUHUGUOUNDOSSNOGUHOGUGOGUOUOUNOGUGOOGUNEUONOOUSHOGURHGOUOGEROGUHHOGSNQOGUREGUROGUROGUNNCUUNQOGQOGNQGUNOOUGUOQGUOQGGNUGURCGUUAUGRUQQMEUHROGUUCOURUCUROCOOOCUUGOCOGUROOGUOUUUROGUUUCUROOUGRHOOEEROORRROGREOOERUOUONN 














134 OFFICE APPLIANCES October, 192 


The ACCO Fastener 


———<with the Prong Shield Compressor———~| 


indispensable for binding 
any number, any size, and 
any kind of papers securely 
and permanently or temporarily. 
It fits flat and is a perfect, in- 


Tr loose leaf transfer and 
takes up no room in files. 





Made in sizes to fit ali 
standard gauges of punching 
The PRONG SHIELD COMPRESSOR or 
Washer is furnished only with the Acco Fast- 
ener, and makes the “ACCO” the only prac- 
tical fastener of this type, because it allows 
the prongs to bend inwardly over the com- 
pressor or washer and to be fastened, which 
prevents fastener from being forced open. 
The BROAD BASE gives rigidity and 
strength which is necessary for the binding 
feature, and also supports the papers at the 
perforations, thereby preventing cutting and 
tearing. 
The papers are bound by the pressure of 
the Prong Shield Compressor against the 
Base—just like a vise. 








The ACCO FASTENER binds thin tissue pa- 
per as tightly as heavy bond or ledger, and a 
narrow sheet is held on one prong as securely 
as when two prongs are used. Sheets are easily 
added or removed from any part of the ACCO. 


Samples and Circular on request. 





CANADIAN DISTRIBUTORS: 


CANADIAN CLIP COMPANY 
79 Spadina Avenue Toronto 


American Clip Company 
NEW YORK, N. Y. 


Beebe Ave. & William St. 
LLC ((W U.S. A. 
Tenoe saan 























to 50 checks a minute. Every purchaser of the F. & E. Check 
Writer is regularly insured to the amount of $10,000 against 
any alteration on the face of his checks. 

THE WASHINGTON TYPEWRITER COMPANY, 809 Second 
avenue, G. I. Briggs, manager, and E. I. Sampson, demon- 
strator, Booth 12. The firm makes a specialty of repairing and 
rebuilding ali makes of typewriters. Several standard makes 
of typewriters were exhibited, also several machines in dis- 
mantled form, to show the completeness of the rebuilding 
process. 

THE JOHN H. NEATBY COMPANY, Engravers and Em- 
bossers, Epler building, with Miss Norma Strang in charge. 
occupied Booth 13. The firm specializes in steel and copper- 
plate engraving and manufactures its own line of Christmas 
greeting cards. It handles business and social engraving. 

THE BECK DUPLICATOR COMPANY, 476 Broadway, New 
York, F. W. Hall Co., 720 Second avenue, distributor, with 
Frederick F. Fecher, factory representative, in charge, occupied 
Booths 14 and 15. The Beck duplicator is a modern device 
which duplicates anything printed from type or written by 
hand and it handles one or two colors. , 

THE LUMBERMEN’S PRINTING COMPANY, “The Shop 
That Satisfies,’’ Henry building, with H. C. Hillman and Llovd 
Owen in charge of the exhibit, had Booth 16. The firm spe- 
cializes on the preparation and printing of catalogs, periodicals, 
booklets and steel die engraving and embossing, also on process 
color work. A copy of “British Columbia—Sixty Years of Prog- 
ress,” one of many fine specimens of the printer’s craft, was 
shown. The edition has been hailed as a triumph in bookmak- 
ing, and inuch space has recently been given by national mag- 
azines to the making of the book. 

THE POST-INTELLIGENCER. Seattle’s morning newspaper 
with R. W. Wiltsie in charge, occupied Booth 17. Processes of 
newspaper reproduction and original work by Stuart Morris 
and Paul Fung, the only Chinese cartoonist in America. were 
exhibited. Morris and Fung are P.-I. staff artists. Pamphlets 
were handed out telling the history of the newspaper, which 
dates back to the time when Seattle was a village, and the 
Post and Intelligencer, now combined, were the only news- 
papers. 

THE FINLEY ADVERTISING AGENCY, 1143 Henry building 
J. M. Finley, manager; and the Grady Photographic Studio, 
1015 Second avenue, with Mrs. A. B. Murphy in charge, occu- 
pied Booth 18. The Finley display included numerous speci- 
mens of the commercial advertising agency’s art, pictures, 
newspaper layouts, published samples, ete. The Grady Studio 
made a special offer in beautiful photographs during the time 
of the show. 

THE MORAN SCHOOL FOR BOYS and its subsidiary, the 
Lakeside Day School, Booth 19, with Frank G. Moran in charge 
assisted by Parkman Savart, of Massachusetts; Selden Strong, 
ef Minnesota, and Leigh Rabe! and John Baxter, of Seattle. 
demonstrated some unusually fine work. The Moran School has 
a high standing as a boy’s school. The Lakeside Day Schoo! 
is for boys of 6 to 14 years, and the Moran Schoo! is for boys 
of 14 years and up, offering an excellent college preparatory) 
course, 

ALTNOW-SINGLETON, INC., Maricn building, with Franklin 
Sly, prominent young artist. in charge, had Booth 20 Origina! 
drawings and proofs of the advertising campaign which was 
said te have broken radical control of Seattle were exhibited 
Mr. Sly explained to inquirers the details of the campaign and 
its results. 

THE MARCHANT CALCULATING MACHINE COMPANY. 
262 Empire building, was in Booth 21. P. E. Hall, district man- 
ager, was in charge, assisted by D. A. Walthers, C. L. Redden 
and J. H. Wilson. The Marchant calculating machine is man- 
ufactured in Oakland, Calif. Mr. Hall exhibited a reproduction 
of an order recently placed by the government for $7,500 worth 
of machines. 

THE H & M RIBBON & CARBON COMPANY, Commercial 
building, with W. E. McElfatrick, manager, Booth 22 Mrs. G 
B. Cammack assisted in showing samples of the H & M stock 
The company was established in 1907. The business of the 
Seattle and San Francisco offices has increased 50 times in 
volume since they were established, stated Mr. McElfatrick 

HARRY BOWEN & CoO., designing and efficiency engineer 
L. C. Smith building, Mr. Harry Bowen, manager; and the 
Seattle Taxicab Co., 1424 Ninth avenue, with Walter B. Lacs 
demonstrating the meter with which the cabs of the Seattle 
Taxicab Company are equipped. The meter issues a printed 
slip for every fare paid. Booth 24. 

LIN E-A-TIME MANUFACTURING COMPANY, D. B. Schulte 
branch manager, assisted by P. F. McDonald, Jr., J. H. Trail 
Olive Smith, T. E. Mann and G. Barker Devin. The luminous 
‘ens Line-A-Time was shown for the first time in the North- 
west. In addition to fixing correctly the reading area for sten- 
ographer and typist. the luminous lens lights and magnifies the 
field of reading. The exhibit also included the demonstratio1 
of the various models of Line-A-Time under actual working 
conditions, showing the proper method of handling various 
kinds of copy. Booth 25. 

THE TODD PROTECTOGRAPH COMPANY, 503 White build- 
ing, B. F. Bloomfield in charge, assisted by A. L. Lee. A com- 
plete line of Todd check protectors was shcwn, inc'uding th: 
new motor-driven model, which is speedier than the hand- 
driven model and requires the aitention of only the right hand 
while in operation. Booth 26. 

THE COREY SIGN COMPANY, Third and University streets, 
Booth 27, exhibited specimens of commercial art, sign work 
show-card writing, theater lobby displays and colored slide 
work. 

THE UNITED AUTOGRAPHIC REGISTER COMPANY, 615 
Hoge building, Booth 28, J. E. Brown, representative, demon- 
strated a complete line of United autographic registers and 
Uareec business systems, 


THE Y. W. C. A. exhibit was in charge of Miss Marie Ber- 


nard, secretary of the welfare and employment departments of 
the Seatile Y. W. C. A., assisted by Mrs. Chas. H. Black 
Booth 29. 

THE DiTTO DUPLICATOR. E. J. Love & Co., 607-8 Pacific 
block, distributer, Booth 30. E. J. Love had charge of the ex- 
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as it eliminates hunting 
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The Acco Steno | 
Book Holder |. 


more than doubles a stenographer’s 
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efficiency by making note-book always ! 
ready for taking dictation or trans- 
cribing—no time is lost finding the 











place. 

It also protects note-book at all 
times, and furnishes a flat, smooth 
writing surface, and is easily con- 
verted into a rigid stand that holds 
book in proper position for easy read-  ¢ 
ing (see illustration below.) 
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The Page-Marking Bar (shown above) auto- ‘ 
matically finds the place, opening book exactly 
where to commence. It keeps finished sheets out 
of the way—saves time paging for last place. < 
i Sizes and Prices 
No. 45 for books 4 to 4% by 9 in..... Sao ‘ 
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Quality Filing Equipm ent 


Your Customers 
Will Keep Com- 
ing Back. 

















“Quality 


and Card Index Supplies 


Consistent Profits Are Assured 
Through Repeat Business 


Where you find products so thoroughly satisfying 
that competition cannct undermine the friendly busi- 
ness relations that exist between those who sell and 
those who buy—there you will find consistent profits 
and an ever increasing volume of repeat business. 
Our letter files hold many letters that are highly 
prized. Letters from B-M Dealers who started only 
a few years ago and who are now doing a large vol- 
ume of business. Letters from B-M Dealers that 
show an appreciation of B-M products and B-M lib- 
eral policies. Letters from B-M Dealers who have 
been with us years and years. 

If consistent profits and repeat business appeal to you, 
send for complete catalog displaying filing equipment 
and supplies. 


Browne-Morse Company 
Builders of Quality Filing Equipment 


16 McKinney Avenue Muskegon, Michigan 


BRANCHES: 
343 Broadway, New York City 905 Liberty Avenue, Pittsburgh 
16-18 So. Twenty-first St., Philadelphia 
109 N. Frederick St., Baltimore 193 E. Jefferson Ave., Detroit 
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hibit The Seattle office finished first in sales during 1919, run 
ning 16 per cent. ahead of any other competing branch in the 
sales contest, the percentage being figured on the district basis 
As a result of the success of the local office, Mr. Love and his 
associates won a beautiful ioving cup. E. J. Love & Co. has 
the distribution of this machine in the Pacfic Northwest, in 
Canada, west of Winnipeg, and in Alaska and the Orient The 
day the Seattle Business Show opened a machine was shipped 
to an importing and exporting concern at Darien, Siberia. re- 
ported Mr. Love. 

MRS. WALDO T. TUPPER AND MRS. NATHAN W. TUP- 
PER presided over Booths 31 and 32, which were the official 
information booths of the show. 

THE VAN DYKE SALES COMPANY, J. W. Tindal, 208 Mari- 
time building, Northwest representative. The company manu 
factures fountain brushes for office use. The fountain brush 
feeds like an ordinary fountain pen. Booth 33 

CHAS. E. HAMILTON, Seaboard building, Northwest dis- 
tributor of Findex and Acme visible records, occupied Booth 
34 Mr. Hamilton was in charge of the exhibit, assisted bx 
Mrs. Hamilton and the San Francisco demonstrator, Miss M. E 
Berlin 

THE HANSEN-WADENSTEIN DESK COMPANY, 1325 Fifth 
avenue, Booth 35. The booth was in charge of A. M. Hansen, 
O. A. Wadenstein and G. V. Breckenridge Leopold desks, Van 
Doron steel filing equipment and Colonial chairs were shown 
The mctif was mahogany, the colors blending into a rich, gen 
uine Persian rug hung upon the rear wall 


THE COSMOPOLITAN COMMERCIAL SERVICE COMPANY, 
4151-2 Arcade building, public stenographers, typists, multi- 
graphers, mimeographers and distributors of mailing lists 
Bocth 36 

THE WHOLESALI TYPEWRITER COMPANY, 
branch, 817 Second avenue, J. M. Thomas in charge, assisted 
by W. C. Dieter and G. H. Rombough, Booths Nos. 37 and 38 
The Wholesale Typewriter Company has branches in Los An- 
geles, Portland and Salt Lake City, with Pacific Coast repre- 
sentatives at San Francisco 


THE NORTHWEST TYPESETTING COMPANY, Central 





building, R. H. Freeman, manager Booth 39. The firm special- 
izes in monteype composition, slugs, leads, rules and type. The 
shop in the Central building is equipped with four machines 
It is the only one in Seattle casting type for the trade and is 


building up a large business in this line 

THE PETTIJOHN PRINTING COMPANY, 705 First avenue 
H. W. Pettijohn, manager, assisted by W. D. Robertson The 
company specializes in Embossine stationery and high-class 
commercial printing It states that it is the only firm in the city 
printing roll tape Booths 40 and 41, 


THE BARKS-PARKER MUSIC COMPANY, 1611 Fourth ave- 
nue, with T. R. Barks in charge, assisted by Geo. M. Parker and 
Miss Helen Blaylock The ‘‘Magnavox’’ was featured by the 
Barks-Parker booth and was used for paging the crowds, its 
deep, stentorian tones carrying everywhere throughout the show. 


Booth 42 


THE LOWMAN & HANFORD COMPANY’S stationery depart- 
ment, in charge of Will D. Wilson and Thomas E. Hein A 
werking plant was presented, showing how U. S. currency is 
made. The operators of the plant, Gus Myers and Miss Helen 
Kraiger, distributed daily large numbers of copper-plate printed 
grecting cards, which they produced on the press Booths 43 
and 44 

B. I. SCHWARTZ, 425 Central building, representing several 
devices, assisted by L. E. Hinnenkamp, demonstrator, occu- 
pied Booth 45. The Schwartz lines consist of the Diagraph 
stencil cutter, Sealograph envelope sealer, Lightning letter 
opener, Multipost stamp affixer, Eveready paper fastener and 
Eegry register. 

THE SUNDSTRAND ADDING MACHINE COMPANY, D. F 
Bigley, 431 Central building, agent. O. M. Paine demonstrated 
the efficiency of the Sundstrand calculator Booth No. 46 











THE SAFE-CABINET COMPANY, Seattle sales agency. 405 
University street H. C. Ristine. was in charge, assisted by S. D 
grown The Safe-Cabinet was recently awarded a contract fot 
all government offices in all parts of the United States, ré ported 
Mr. Ristine Booth 47 

THE PLINY L. ALLEN COMPANY, 115 Columbia street. sta- 
tioners, printers and office furnishers. Pliny L. Allen was it 
charge of the display, assisted by Geo. J. Johnson, salesman. and 
Mrs. A. B. Butler, manager of the stationery department The 
Globe-Wernicke line of wood and steel filing devices were shown 
in a setting that was attractive and harmonious In one of the 
“G.-W.”’ 4-drawer x cabinets Mr. Allen installed a motor for 
automatically open and closing the top drawer. This wierd 
cabinet tracted a great deal of attention Booths 50, 80 and 81 


FRANK WATERHOUSE & CO., Central building, with Hat 
vey P. Thorse n, Frank Newkirk, J. P. Collins, W. B. McSorl 


and J. Doman in chars Booths 51 and 52 The’ Multicolor 
Press ws featured From time to time bulletins were printed 
on the Multicolor and stributed about the Arena. 

THE HALL BUSINESS COLLEGE, 311 Columbia street. oc- 
cupied Booth 53 \ model classroom, in charge of Mr. Hall 
occupi d the space Shorthand and typewriting speed contests 
with students from school competing, served to attract large 
crowds « spectator 


THE DICTAPHONE, 911 Western avenue, J. J. Grimsey, mar 
ager, as ted by Carol McFadden and W D. Sunderland 
Booth No. 54 


TRICK & MURRAY, 81 Columbia street, stationery. printers 
and office furnishers. Ed. Trick was in charge. The attractive 
display consisted of the Rand visible ind« x, Art Metal steel office 
filing equipment, Proufit loose leaf devices and specimens of 
printing, ruling and blank books. Booth 57 

_THE AMERICAN MULTIGRAPH SALES COMPANY. H D 
Kippen, manager. T. J Quackenbush was in charge, assisted 


by D. L. Arnold and F. B. Denman. The Multigraph, Standard 
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STOP, LOOK, and : 


consider the advantages to 
be derived from the sale 
of the Acme No. 2 Binder 





The Acme No. 2 makes the 
best permanent fastening. It 
is especially adapted for of- 
fice work, driving a broad, 
flat staple which holds the 
thinnest sheets without tear- 
ing, which is easily applied 
and grips tenaciously. It 
makes fifty fastenings with- 
out reloading. 


Its service makes people 
pleased, not only with the ma- 
chine but also with your store: 
“IT got that little stapler at 
Brown Stationery Company,” 
you hear them say. It advances 
the prestige of your store and 
brings profits, not only on the 
original sale but also on orders 
for staples. 


And its usefulness is not at all 
confined to any one class of 
customer. In every office where 
a letter or document requires 
more than one sheet of paper 
there is a place for it. 


Write for samples of work and 
dealers’ terms. 





Acme Staple Co., Ltd. 


1643-1647 Haddon Ave., Camden, N. J. 


Kado Company, London Agents. 


Canadian Representative: 


Ernest J. Scott & Co., 
59 St. Peter St., Montreal 


Agents for Scandinavia and Fin- 
land: Foreign Trade and Export 
Company, 206 Broadway, New 
York, N. Y¥. 
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Associated with Quality Since 1839 


The Quality Of Your Paper 


It's Appearance 
It's Texture 
It’s Strength 


Enhances the importance 
of the Message It Carries. 


SOUTH W ORTH 
Typewriter PAPERS 


The Oldest Typewriter Papers in the World. 


Were the best papers that could be made 
in 1839. 


They are the best papers that can be made 
in 1920. 


A Paper for Every Purpose 
PARCHMENT DEED 


A Paper of superior quality and 
strength for all legal documents. 


PERMANENT RECORD 


A handsome enduring paper for 
general commercial purposes. 


CREDENTIAL BOND 


A quality paper for all around 
uses at a very moderate price. 





Look for it in the 
Handy Notched Boxes 


That keep it neat and orderly, and accessible 
as long as it lasts. 


SOUTHWORTH COMPANY 


Established 1 


Mittineague, Massachusetts, U.S.A. 
San Francisco Office, 444 Market Street 
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envelope sealer, the Junior Multigraph and Flexo type setter 
were shown by the capable staff of demonstrators. Booth 59. 


THE ADDRESSOGRAPH COMPANY, 1214 Fourth avenue 
with E. R. Spies, Northwest manager, in charge, assisted by 
A. W. Williams, Portland manager; A. T. Lothgren, Vancouver. 
B. C., manager, and G. M. Harris and B. H. Parks, of the Seattle 
office. A complete line of Addressographs was exhibited, also 


steel and wood cabinets. Booths 60 and 71. 


CORONA TYPEWRITER COMPANY, E. W. Hall Company, 
720 Second avenue, distributors, demonstrated “The personal 
writing machine’’ in Booths 61 and 70. 

THE CONVERSE COMPANY, INC., 510 Union street, in 
charge of H. ©. Converse, J. B. Erwin, W. P. Kramer and G. W 
Bean. The Converse Company, Inc., is exclusive distributor for 
Washington and British Columbia for the Dictograph intercon- 
versing system, Ideal stencil cutting machine, Hardinge watch- 
man’s clock, Detective diagraph, Elliott addressing machine, 
Cincinnati time recorder, Calculagraph, Elapsed time recorder, 
Rotary Neostyle Duplicating machine, Mail-O-Meter, Telauto- 
graph, Automat check endorser and Elliott stencil cutting ma- 
chine. Booths 64, 65 and 66. 

THE METROPOLITAN BUSINESS COLLEGE, Fourth and 
Union streets, ocupied Booth 67. “‘Syncopated Typing’’—that is, 
typewriting to the rhythm of phonograph music by college stu- 
dents, proved an instructive feature of this exhibit. 

THE NOITSELESS TYPEWRITER DISTRIBUTING COM- 
PANY, 708 Third avenue, had Booths 72 and 73. H. E. Hatch, 
manager, was in charge of the display, assisted by Mrs. Hatch 
and R. L. Hooper, general manager of the San Francisco office, 
and F. O. Harris, general manager of the Tacoma offic: 

WASGATT & CO., Mailing Bureau, 606-7-8 and 408-9 Hoge 
building, displayed their service in Booths 75 and 76. The firm 
specializes in expert stenography, mimeographing, mimeoscope 
Montague Plate Embossing, mailing, circular letters and direct- 
by-mail campaigns. 

THE FEDERAL INK COMPANY, 826 Jackson street, A. Lilly 
manager, exhibited in No. 79. The firm manufactures Perma- 
nent record insurance made-in-Washington inks. A nine-foot 
illuminated ink bottle was a feature of the display. All passers- 
by were requested to step up and have their fountain pens filled 
with Federal ink. 

THE LOWMAN & HANFORD COMPANY, First and Cherry 
streets, occupied Booths Nos. 82, 83, 84, 85, 110, 111, 112 and 
113 Displays included General Fireproofing Company All- 
filing equipment, Y. & E. filing systems, Standard desks, B. L 
Marble chairs and Macey sectional bookcases. W. EL. Dando 
was in charge, assisted by H. W. Jennings, special representa- 
tive of the General Fireproofing Company; Karl R. Peterson, 
IX. A. deVoss and Thornton Q. Morrow. 

THE A. B. DICK COMPANY of Chicago occupied No. 86 
which was included in The Lowman & Hanford section The 
Mimeograph and Mimeoscope were featured. E. R. Hoskins 
special representative of the firm, was in charge, assisted by 
Oliver Trumbull. 

THE UNDERWOOD TYPEWRITER COMPANY, Central 
building, demonstrated their machines in Booths 89 and 106 
with G. T. Andrews in charge, assisted by O. G. Schaaf, of the 
bookkeeping machine department, San Francisco; A. R. Mack 
district representative, Seattle office and, IL R. Riggs, Port- 
land manager. The Underwood Bookkeeping Machine was demon- 
strated by the Seattle branch for the first time, also there 
were shown and demonstrated the Portable Underwood, the 
Fanfold Billing Machine and the standard machines The 
Seattle Underwood office has opened a new bookkeeping ma 
chine department, separate from the other departments Mrs 
Dora Frankel, formerly of the Sacramento office, will have 
charge of this department. Mrs. M. Camp and Miss L. Andrews 
are assisting Mrs. Frankel in demonstrating the bookkeeping 
machines, 

THE ELLIOTT-FISHER COMPANY occupied Booths 90 and 
105. Mrs. M. C. Johnson, Mrs. J. C. Young, Miss Eva Blanding, 
Miss Violet Shaffer and Miss A. W. Allen demonstrated the effi- 
cient Elliott-Fisher bookkeeping machines, assisted by the fol- 
lowing sales force: F. F. Wright, of San Francisco; J. C. Young, 
of Spokane, and G. A. Druin, W. F. Ellsworth, N. B. Elston, G 
A. Yeo and W. B. Wraight, of Seattle. 

THE LIBRARY BUREAU, F. W. Wentworth & Co., 108 Cherry 
street, distributors, held forth in Booths 92 and 93. William J 
Mullin directed the exhibit, assisted by Miss G. E. Ashley and 
Miss Helen Sutoff. The firm also distributes mechanically posted 
ledgers and filing systems and card-record desks. 

THE SHERMAN PRINTING & BINDING COMPANY. 71 
Columbia street, F. R. Hanson, manager, assisted by Miss 
Nellie Newton, occupied No. 95. The Sherman plant prints sev- 
eral standard magazines, also the Seattle city directory and 
directories for thirty-two other smaller cities in the state of 
Washington. 

THE WALES ADDING MACHINE COMPANY. Hoge building, 
C. A. Ray, district manager, in charge, assisted by John Collins, 
Cc. J. Magary, and FEF. C. Niles, Walla Waila representative, ex- 
hibited and demonstrated Wales machines in Booth 96 

THE SEATTLE OFFICE EQUIPMENT COMPANY (Booths 
Nos. 97, 98, 99), 1518 Third avenue, distributes the Shaw-Walker 
line. Security safes, Clemco Desks, Horrocks desks and Marble 
& Shattuck chairs. W. L. Brickey was in charge of the exhibit, 
assisted by Billy Butts, Joel McFee and Ray Burtt. 

THE HEIDEN MAILING BUREAU, “The Service Bureau,” 
7407 Fifth avenue, H. B. Heiden in charge, occupied Booth No 
100. Heiden’s Mailing Bureau produced the ‘Daily Doin’s,’’ the 
newspaper of the business show, which was issued dail) The 
firm does mailing, furnishes mailing lists, plate embossing 
mimeographing, etc. 

THE EDIPHONE, BUSINESS EQUIPMENT SALES COM- 
PANY. Commercial building, representative, demonstrated in 
No. 102. C. E. Sears, manager of the firm, was in charge, as- 
sisted by Mrs. Sears. A full line of Ediphones was exhibited 

THE DALTON ADDING AND COMPUTING MACHINE COM- 
PANY. 326 Leary building, with V. O. Boone, Northwest agent, 
in charge, had Booth No. 103. Many visitors presented espe- 
cially intricate and interesting problems for the Dalton, to which 
it always proved equal. 
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Te WRITE of Wax 


Meaning—“Gangway!—make way for the 


MODERN Pencil!” | 


The MODERN has a beautiful silver finish. 
Made for everybody who writes, and to sell 
at a price everybody can pay. It’s simple in 
construction, because of fewer parts. 


The MODERN is the pencil that assures 
quick turnover and generous profits. But 
best of all, it’s 


READY FOR 
IMMEDIATE DELIVERY 





You need this pencil in your business. 


Our manutacturing facilities are such that KMder 


we can make shipment the day your order is 
received. | 





Sold only to the trade, with generous dis- SS [ | fF % 
counts for quantity purchases. f 
| 
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The HOGE MANUFACTURING COMPANY, Inc. 


215-217 Fulton Street, New York City 
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Stretching Little Sales 
to Large Ones 


Every time you sell an envelope of 


RUBY RUBBER BANDS 


you have made a prospect for a larger 


Ruby Band Sale. 


People are using more rubber bands than 
ever and prefer Ruby bands because they 
believe them to be more elastic and longer 


lived. 
Ruby Rubber Band Cabinet No.151 


Contains: 


72 Envelopes, one dozen each of sizes 8, 12, 30, 
50, 62 and assorted. 


Refills: 


Refill Envelopes are put up a dozen in a carton. 


Write today for further information 


EBERHARD FABER 


“The Oldest Pencil Factory in America” 
Factory: Brooklyn, New York 
Offices: New York Boston Chicago San Francisco 
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Books Received WWM 


Business Philosophy of Moses Irons. 


A. W. Shaw Company announces the forthcoming pub 
lication of “The Business Philosophy of Moses Irons,” by 
Daniel Louis Hanson. It is a collection of nineteen epi- 
sodes dealing with the career of Moses Irons, better 
known as the “Ironmaster.” It is a book of business fic- 
tion, carrying many helpful suggestions to executives. 

Daniel Louis Hanson was formerly sales manager of 
a large Chicago plumbing manufacturer. He tried author- 
ship as a side line, and eventually withdrew from business, 
settling on a New England farm. It is narrated of him 
that during his position with the plumbing manufacturer 
he took business guests to the Press Club of Chicago 
for lunch. His early ventures into the literary field made 
him eligible to membership there. It was some asset to 
have his business friends meet the major and lesser liter- 
ary luminaries of Chicago. But the writers didn’t appre- 
ciate the honor conferred on them. So “J. U. H.,” well 
known as the author of books of travel, and a ‘faithful 
contributor to Bert Leston Taylor’s “Line-O-Type” in 
the Tribune, was assigned the duty of preparing a standing 
“address of welcome to visiting master plumbers.” 





Smith on Card Indexing. 


H. Watson Smith, Cape Town, South Africa, has issued 
a convenient book of forty-eight pages on “Card Indexing, 
Recording and Filing.” The author’s endeavor was to 
meet the need for a discussion of the indexing field from 
an angle which had not been approached, according to 
his experience. The book aims to show the field of appli- 
cation, and some examples illustrating systems that have 
been worked out. The book is generously provided with 
line and half tone engravings, and is bound in cloth. 


A New Self-Protecting Check. 

The Edward Barry Company of San Francisco has in 
vented what they term the “Securo” check, which they 
claim absolutely protects the user against his proportion 
of the loss of $35,000,000 a year through check crimes. 
This check is ingeniously made, and so far as is evident 
now, it is impossible to raise it without committing for- 
gery of the signature. The check is protected by writing 
the signature across the check at the desired amount. 
At the top and bottom margins of the check are numerals 
beginning with 500 and ending with 5,000, or any other 
sets of figures which may be desired. The figures at the 
top correspond with the figures at the bottom of the check 
and lines project both ways from the top and bottom of 
the check, showing the different divisions. When John 
Smith writes a check for $575.00 for instance, he writes 
the check in the usual way and signs it, then turns it 
around and writes his signature in the 600 division. Thus, 
it would be impossible for the check raiser to interfere 
with the amount written in and gain by it more than 
$25.00, unless he erased the signature of John Smith in 
the numerals division just described and forged it at a 
higher figure on the same check. Another way of taking 
care of the matter when an odd amount is required is 
to write and protect in the manner described, two checks, 
one for the round figure and another for the remainder 
over. The standard forms for the checks just described 
are made in several different dimensions, from $5.00 to 
$100.00, $5.00 to $1,000.00, from $100.00 to $500.00, 
$500.00 to $5,000.00, and so on 


c 


Specialized Filing Interiors. 

Nuway filing interiors were devised by George D. Harrah 
to afford a simplified type of follower block for filing 
cabinets of all kinds. The Nuway Devices, Inc., 302 Elli- 
cott street, Buffalo, N. Y., makes up these follower blocks 
so that they can be installed in any make of filing cabinet. 
The device comprises channel bars set at the sides and 
bottom of the file drawer, in which engage telescopic 
cross rods and an adjustable bottom. The scheme allows 
for folder expansion. Nuway filing interiors are sold in 
sets of four, providing followers sufficient for a four drawer 
filing cabinet. 

A variant of “Officer, Call a Cop,” was recently re- 
ported in a Chicago paper. A private detective agency 
called on the police department for aid in recovering a 
typewriter which had been stolen from its office. 












































When Your Customers 
Invest in 
Security Filing Containers 
You Share in the Success 

Through 


Increased Business 


We'll gladly write you regarding 
“Investments in Security Files” 
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MINNEAPOLIS, U.S. A. 


BRANCH OFFICES: 

New York, 141 Broadway 
Cleveland, 436-8 Schofield Bidg. 
Detroit, 407 Congress Building 
Chicago, 445 ist National Bank Building 
San Francisco, 204 ist National Bank Building 
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Diemer 


“Leatherette” 
for Hard Wear 


Every stationer has customers who 
demand durability in Filing Pockets, 
Wallets, Mailing Box, 
Envelopes, etc. 


To show Diemer 
‘‘Leatherette’’ Prod- 
ucts is to sell them. 
Durability is appar- 
ent. Utility is para- 
mount. 





Diemer’s ‘‘ Leather- 
ette’’ does not read- 
ily show wear or 
dirt. A pocket fre- 
quently outlasts the 
active life of its con- 
tents, permitting it to 
be used again. Fil- 
ing notations or index 
memoranda are read- 
ily made on ‘‘Leather- 
ette.”’ 


A small stock of Diemer 
Products will show you 
that they are quick 
sellers and probably 
win business from con- 
cerns you have been 
unable to sell hereto- 
fore. 


Write for the Diemer 
Booklet and Dis- 
counts to Dealers. 





John F. Diemer Company 
107-109 LaFayette Street 
New York, N. Y. 
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Fifteen Octobers Ago. 


Salients from the News Columns of Office Appliances in 
October, 1905. 


H. A. Cochrane and F. W. Payne. 

Factory employes of the Hammond Typewriter Com 
pany received an extra week’s wage in their pay envelopes. 
In less than three years there have been $70,000 dis 
tributed in this manner. 

The portrait of M. S. Eylar was accompanied by a de- 
scriptive legend indicating that he was general sales man- 
ager of the Underwood Typewriter Company. 

J. E. Neahr, when leaving his old associates in the 
Underwood Typewriter Company, was presented with a 
diamond ring as a remembrance from the managers with 
whom he had worked. 

President John H. Patterson, of The National Cash 
Register Company allowed the striking workmen to re 
turn to their jobs under open shop conditions. He had 
declined to sign for a closed shop. 

The American Multigraph Company had secured per 
manent Chicago offices at Madison street and Wabash 
avenue. 

High water mark in the typewriter speed contests at 
the second annual business show in New York, October 
30-November 4 was 2,999 words in thirty minutes, an 
average of about seventy words a minute—the penalty 
rule then was five words per error. The winner was Paul 
Munter. Miss Rose Fritz was second. 


One on Us. 


Here is where the Scot got a chance to have his little 
joke at the expense of Office Appliances. John W. White 
represents Burroughs Adding Machine, Ltd., which has 
offices all over the British Isles. He resides at Leabank, 
Bothwell, Lanarkshire, Scotland. His letter can not be 
improved by the editorial pencil, so we quote: 

“T read through ‘Office Appliances’ from end to end. I 
congratulate you on your choice of articies, your general 
policy, which is forethought itself, and your contributors. 

“In the July issue. page 168, however, you have a little 
paragraph headed ‘Not Guilty,’ which concerns a clerical 
error made by an efficiency magazine who read ‘White 
hall, S. W.’ to mean ‘Whitehall, South Wales.’ May | 
point out to you that ever since I have subscribed to 
Office Appliances you have addressed it to me: ‘Leabank, 
Bothwell, Lanarkshire, England.’ In these days where 
small nations are seeking for self-government and self- 
determination, I feel you ought to pay Scotland the credit 
which is long overdue, of having her counties or states 
given their proper territorial nomenclature.” 


Correct With Exceptions. 


In the September issue an item in the “Ribbons and 
Carbons” section stated that Miss Mary Craig, of the 
Crown Ribbon & Carbon Manufacturing Company, had 
spent her vacation in Canada. The error was further 
compounded by stating that Miss Craig is a stenographer. 

The item was incorrect both geographically and occu 
pationally. Miss Craig spent her vacation in Colorado. 
Her vocation is selling, and she is perhaps one of the 
best-known women engaged in the ribbon and carbon 
business in Chicago. (Memo for reporter—Stick this in 
next Summer’s hat.) 


Romance in Typewriter Type. 


Miss Oliver toyed with her ribbon nervously and Mr 
Underwood was keyed up to a state of high tension as 
both stepped to the window of the marriage license clerk 
in the County Building vesterday. His carriage was erect 
as he strode out, stepping double-spaced. Both shifted 
toward a preacher and Miss Oliver clamped on Mr. Un 
derwood’s margin release. A clerk was cruel enough to 
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VENUS Pencils are recognized 
the world over, both by professional 
people and the general public, as superb 
quality goods. For either drawing, drafting 
or general pencil work they represent Perfec- 
tion in the highest degree. 


Some one of the 17 black degrees of the VENUS 
Pencil will suit each of your customers exactly, 
whatever his or her occupation. 


STOCK UP—be ready for the fall trade. 







You will make no mistake in doubling your last year’s 
order, and remember, we make a complete line of pencils, 
penholders, rubber erasers, etc., including the well known 


Blue Band Velvet Pencils. 










American Lead Pencil Company 
220 FIFTH AVENUE, NEW YORK 
and London, Eng 
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You Need This 


Every Figure Worker Needs 
This Personal Desk Machine 


THE BARRETT PORTABLE 
Adding, Calculating and Listing Machine 


can be operated by any one who can press 
keys and pull a handle. No trained operator 
is needed, because the BARRETT PORT- 


ABLE préves its work and prints the proof. 


Because it is PORTABLE it is available in 
every part of the office or plant. Thousands 
of concerns do not have calculating machines, 
because adding is the larger part of their 





WISIBLE 


pesnriys CALCULATING 


DEVICE 






TWELVE. 
VISIBLE 
DIALS 


eb ho 
erase OF 
OPERATION) 


work, but here is a machine that handles cal 
culating as well as adding and prints a perma- 
nent, preservable check on all of its work. 


Think of the wide application it has :—the 
accountant, bookkeeper, cost clerk, pay roll 
department, estimator, billing clerk, shipper, 
cashier, auditor, treasurer, and even the gen- 
eral manager—all can use it, and will because 
the office boy can bring it to them, put it right 
on the desk beside their work and if they pre 
fer, run it for them. 

No concern is too large for the BARRET 
PORTABLE and mighty few too small 
Built on honor—sold on performance. 
DEALERS :—We are organizing more dis 
tricts in several of our larger divisions. Write 
at once for appointments with our Division 

Managers; they can make money for you. 

FOREIGN REPRESENTATIVES :—Write 
our Export Department—You will be inter 
ested in what they tell you. 


BARRETT ADDING MACHINE CoO. 


PHILADELPHIA 
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remark, “I wonder if a crop of Coronas may be expected.” 
Miss Oliver is Ruth, twenty-six, and Mr. Underwood is 
Albert, thirty-five, and this is not supposed to be funny.— 
Callityped in the Chicago Examiner. 


“With All Modern Improvements.” 


Coronagent Henry Levy, of Vicksburg, is telling a new 
story about a Mississippi darkey who went to church to 
give thanks for his safe return from the battlefields of 
France. 

After the service, the preacher asked the dusky warrior 
if he wouldn’t tell the congregation something about the 
churches in France. 

This was a bit embarrassing to the hero, since he had 
seen very little of the inside of French churches, never- 
theless he rose to the occasion and outlined certain fea- 
tures which he considered necessary modern improve- 
ments. He was especially earnest in urging that the local 
church be equipped with chandeliers and cuspidors. 

At the conclusion of this interesting address, the preach- 
er rose and said: “Brethren, you all done hear what 
Brother Johnson am elucidated, and ah am moved to 
second his reccodemhations, but dey aint no use in puttin 
in no chandelyier caise we aint got no one in de church 
what can play it. Howsomever, we suttenly should have 
a cuspidor and with yo permission ah nominates Brother 
Sam Slowtrack to act as cuspidor for de ensuin yeah.” 
Corona Bulletin. 


Perhaps He Will, Eventually. 

A Hawaiian typewriter company received the following 
letter a few weeks ago. They tell us it is one of many 
similar missives received from native people not yet quite 
accustomed to the language. It accounts for the man- 
ager’s gray hairs: 

My dear sir:— 

I am just in receipt of your letter stating that you have 
a nice Underwood Model 41 without a back spacer or 2 
color device, but that to much money, cost $50. or $60. 
dollars. 

So, now my friend, that’s alright, I don’t want that 
kind, alright? 

That’s all I ask you here. 

Some of your Typewriter, is to much money, do you? 

But. that is alright my friend. 

And now, thanking of my request to you and I will 
see by’n by. 

Your Very Truly, 





He Got the Job. 

A business man advertised for a boy the other night. 

When he arrived at the office the next morning there 
were some fifty boys already in line. 

He opened his desk and was just about to begin exam- 
ining the applicants when his stenographer handed him a 
card on which was scribbled: 

“Don’t do anything until you see me. I’m the last kid 
in line—but I’m telling you—I’m there with the goods.”— 
The United Labor Press Association. 

Talking Machine Testament. 

A citizen of Des Moines, Iowa, created a furore in legal 
circles by dictating his will to a talking machine. A 
judge of the appeal tax court in Maryland declared that 
the time might come when the courts would recognize 
the recorded voice as a means of identification. But there 
is now no law which sanctions this practice. The Mary- 
land law requires the signature of two persons on every 
will. It might be possible for them to dictate their names 
to the phonograph, but at present the law does not recog- 
nize such witnessing of a will. 


Something Wrong. 
“That new office boy seems to be awfuily dull.” 
“That so? He looks bright enough.” 
“Yes, but he’s been here five days and is still as polite 
and efficient as he was the first day.”—Kansas City Star. 


Why Not a Glass Desk Top? 

“Have you anything against Dibbler?” 

“Nothing serious.” 

“Well?” 

“I simply dislike the way he has of parking his six-cent 
cigar on the corner of my new mahogany desk when he 
comes in to talk business."—“Try to Look Pleasant, 
Please,” in The National. 
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No. 15 Century “‘Efficiency’’ Portfolio 


—a name of quality 

C E N T U R in Portfolios. Do 
not cost a “cen- 

tury’’—nor will they last a century. But for 100 
per cent value and long service, the buyer is as- 


sured that 
he has the Pp RTF LI 
utmost in 


Well made and attractively finished they are 
Portfolios of exceptional beauty, utility and 
convenience, furnishing exactly what business 
and professional men desire. 

The CENTURY line of Portfolios, Brief 
Cases, Secretary Cases, Sample Cases, etc., is 
well worth your investigation. 

Write TODAY for Catalog ‘‘D,” prices and 
discount sheet. 


Century Leather Crafts Co. 


350 Broadway New York, N. Y. 





No. 515 Century “‘Superb”’ Portfolio 
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An Opportunity to Inspect 


the Latest Products of the Office Appliance Industry 


During the past twelve months the 
growth and progress of the important 
office appliance industry has been un- 
precedented. Methods evolved during 
and since the Great War have revolu- 
tionized the handling of modern busi- 
ness. Machines and systems have been 
perfected which make those of a few 
years ago entirely inadequate for pres- 
ent day demands. 


The best way to note the progress made in the 
industry is to visit the National Business Show 
at Grand Central Palace, New York, the week 
of October 25th. For the 17th consecutive year 
this Exposition will be the means of letting the 
business men and women of America person- 
ally inspect the latest and best available ad- 
ministrative methods and equipment. 


. 


More than one hundred forward-looking man- 
ufacturers are co-operating to make the Na- 
tional Business Show in New York this year 
serve the public in a bigger and better way 
than ever before. 


Dealers in office appliances and supplies are 
especially invited to visit the Show. They will 
find the information obtained will more than 
warrant the time and expense involved. Tick- 
ets of admission will gladly be sent without 
charge or obligation of any kind upon receipt 
of addressed, stamped envelope. 


ANNUAL BUSINESS SHOW CO. 


Frank E. Tupper, Pres. 50 Church St., New York 
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TENSION 


Mail Containers 


are used in every line of business and 
they cover the mailing needs of any 
and all of your customers. 


"HE TENSION line includes open-end 


tension envelopes, double metal-clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document envel- 
opes, photo-mailing envelopes, filing en- 
velopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, in the Open-End 
Tension Envelope you've seen everywhere and the Metal- 
Clasp Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself an education in 


mailing containers. Send for the book. It's yours for the 
asking. 


33 to 87 34th Street 


Telephone SUNSET 6000 
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THE TENSION ENVELOPE CoO., Inc. 


Brooklyn, New York 
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Found 


in a Second! 





F your ledger is indexed with MAKUROWN 
Tabs, a glance along its edge locates im- 
mediately the page on which your desired 
information will be found. By its distinc- 
tive color or width, each tab signals its 
special message. 


But a ledger is only one thing which 
MAKUROWN Tabs will brighten up and 
index visibly. Your private files, your price 
book, your correspondence files--you can 
index any way you wish. 


These Rand Tabs are strips of transparent 
celluloid, attractively colored, molded to 
protect and hold the labels firmly. You 
simply write the heading (pen, pencil or 
type), insert it into the Tab and cut the 
Tab the desired length. Then moisten the 
gummed surface of the Tab end and affix 
to the article to be indexed. 


Sold by stationers everywhere in 6-inch 
lengths and in 3/16”, 1/4”, 3/8” and 1/2” 
widths in a variety of six colors. 


THE RAND COMPANY 
Originators of the Visible Index 
North Tonawanda, N. Y. 


Branches and Sales Agencies in twenty-five 
leading cities 








MAKurowN 


Send for our 1920-1921 Special Dealers’ Plan, 
which shows advertising men a way to greater 
profit. Sent without obligation. Write Dept. K-8 





Rand Company, Inc., North Tonawanda, N. Y. 
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The Guest Book. 

Office Appliances has had the pleasure of greeting the 
following visitors from other cities since the date of the 
previous issue: 

C. C. MOORE, of the Defiance Check Writing Machine 
Company, New York, called on September 14. 

F. A. HAMMERGREN of the H. & M. Carbon Com- 
pany, San Francisco, called on the following day. He 
spoke encouragingly of conditions on the Pacific Coast. 

PARKER DRAKE of London, England, called on the 
17th. A resumé of his views on European conditions is 
presented on a preceding page. 

C. L. OZBURN of the Shaw-Walker Company, whose 
advertising he manages, spent a few minutes in our office 
on September 20. 

W. R. SWARTZ of the Pliny L. Allen Company, 
Seattle, Wash., called on the 20th. Mr. Swartz was on 
a trip to Eastern factories. 

L. E. WILLIAMSON (“Uncle Lou’) visited the edi- 
torial sanctum some days ago on one of his regular trips 
from New York in the interests of John Underwood & 
Co. Mr. Williamson, though sales manager, likes to keep 
in touch with old friends and to know at first hand the 
conditions in the distributing end of the ink business. 

HAROLD E. EVERLEY, one of the best informed 
men in the Buckeye State on office equipment and general 
business conditions, visited Chicago from Columbus re- 
cently and called at our office. 

FRANK W. PERKINS of the Herald Company, Fre- 
mont, Neb., spent a short time with the editor of this 
journal on September 24. 

P. A. HOFFMAN of the Smead Manufacturing Com- 
pany, Hastings, Minn., visited Office Appliances on Sep- 
tember 25. 

OTTO C. PREUSS of the Brown-Preuss Stationery 
Company of Kansas City, Mo., spent a few minutes in 
our office late last month, just before returning to Kansas 
City. Conditions there, he said, are very satisfactory. 
Kansas City stationers will be strongly represented at the 
St. Louis convention this month. 

CHARLES N. LIPMAN of the George B. Graff Com- 
pany of Boston, Mass., called on the trade here last 
month and visited this office on September 25. 

FRANK K. CAROTHERS of San Francisco, who rep- 
resents the Universal Pay Tables, called on the 27th 

WILLIAM EDWARD ROSS of the publication, “The 
Sales Manager,” spent half an hour with the staff of 
Office Appliances ‘on September 27. Mr. Ross is one of 
New York City’s most aggressive and resourceful ad 
vertising men. 

\. A. THIELE, who is connected with the industry at 
Cleveland, O., visited Office Appliances on September 29. 

T. CLIFTON NUTTING of the Boston Index Card 
Company, Boston, Mass., spent a few minutes in our 
office recently. Mr. Nutting is busy installing indexing 
systems for important concerns in all parts of the coun 
try. 

RALPH RUSSELL, who is connected with the house 
of E. H. Sell & Co., Columbus, O., called recently during 
a brief stay in Chicago. 

MISS JULIA LINNE. who holds a responsible posi- 
tion with the Furnas Office Furniture Company of Indi 
anapolis, spent her vacation in Chicago last month and 
visited the office of this journal for a few minutes on 
the 9th. 

CHARLES LEVI MITCHELL—we never knew the 
middle monicker before—came in from Topeka the other 
dav and had lunch with us. Charles says we libeled him 
—he weighs 234 pounds, not 240. He told about some of 
his golf experiences, but plead association business in 
avoidance of a direct challenge to play a game at West 
ward-Ho. 

S. W. HARRIS of Maplewood, St. Louis, Mo., called 
on the staff early this month. 

E. P. GOLD of Los Angeles, Cal., paid us a visit on 
October 4. 

T. F. PEIRCE of the Weber Showcase & Fixture Com 
pany, Los Angeles, visited our office on the following 
day. 

WILFRED W. GRAHAM, who is connected with the 


industry in Detroit. called on October 6. 


GEORGE B. WRAY of Detroit. recently manager of 


the office furniture department of Geo. A. Drake & Co.., 
called the first of the month. Mr. Wray has resigned 
and is visiting relatives in Chicago. 


ROSS M. M’CLELLAN of Geo. A. Drake & Co., De- 
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The Capitol of Every 
Business 


is the Executive's chair. It must represent the 
dignity of the concern; it must afford the exec- 
utive comfort and rest. For on his well-being 
depends the success of the institution. 


Notice in the private offices to which you have access, 
that the “chief’s” chair conduces to concentration. Its 
casters roll smoothly, the spring is at proper tension, 
the seat the right height, and shaped to his liking. 


Conrades Chairs are pre-eminently suited to the pri- 
vate office. We also make styles to suit department 
heads, the reception room, clerks and stenographers. 
Each type of chair functions properly in its place. 
Each is endowed with sterling durability, as well as 
that essential comfort. 


rh. < A cordial invitation is extended to the com- 
While 


mercial stationers and office appliance dealers 


. J . ° . : . . 
You rein attending the’ convention to visit our display 


S - room at 1718 Washington Avenue, just eight 

t. Louis short blocks west of the Statler Hotel (the 
convention headquarters). We should also 
like, if time permits, to show you through our 
factory at 1942 N. Second Street. 


Let us have your inquiry for ihe Catalogue of Conrades Chatrs 


Conrades Manufacturing Company 
1942 North Second Street, St. Louis, Mo. 
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INSTANT REFERENCE FILES 


‘For Current Matter—— 


are indexed to meet the user’s needs, skil 
fully, as befits our long and varied ex 
perience. When not in use records are 
clamped together in a solid mass. 


Kohlhaas Instant Reference Files are made 
to assure prompt location of Letters, In 
voices, Requisitions, Back Orders, Follow 
Ups, Bills of Lading, Stock Sheets, Ledger 
Sheets for Posting—or any other matter 
to be classified, whether alphabetical or 
numerical in scheme. Made both Port 
able and Sectional. Handles all Current 
Papers so they can be located Instantly. 
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Handles to an advantage all matter from 
the time it enters office until ready for 
permanent files. 








Eliminates baskets—making possible an 
orderly desk. 


We make Kohlhaas Instant Reference Files for all 
sizes of records, and indexed as desired. 


Card Systems for desk use, keeping active data at 
vour finger ends. 


Write us, dealers, for particulars. 


Kohlhaas Company 


Manufacturers 


183 No. Dearborn Street 480 Lexington Avenue 
Chicago New York 


Dicssetet rake 71 1M 
Cat Adu fre. 
RB Mullin = todo? 
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troit, called on October 7. Mr. McClellan succeeds Mr 
Wray as manager of the office furniture department. 

MR. AND MRS. F. M. ECHOFF of Memphis, Tenn., 
called at the office of this journal on the seventh. They 
were on their wedding journey. Mr. Echoff is manager 
of the Memphis office of the L. C. Smith & Bros. Type 
writer Company. 


Ellis Takes Place of the Late I. P. Denison. 


\ recent letter from Alex. A. Ellis of the National 
Blank Book Company, Holyoke, Mass., who has re 
turned to the United States from Scotland, where he 
has been representing the above company for over a 
vear, comments on business conditions in Europe, par 
ticularly Great Britain and France. Mr. Ellis states he 
found the trade clamoring for loose leaf goods, type- 
writers and office furniture. They are making these goods 
over there, but there is a ready market for American made 
articles, the demand being greater than the supply. 

Mr. Ellis has taken the position made vacant by the 
death of Isaac P. Denison. 


Prominent Finnish Dealer Visits United States, 

V. Haataja, sales manager of Osakeyptic Systema 
(abbreviated O/Y Systema) of Helsingfors, Finland, 
arrived in New York on the steamer “‘Drottningholm” 
on September 27, and is staying at the Hotel McAlpin. 
Mr. Haataja was in this country twelve years ago and 
during his stay he made many friends. The O/Y Systema 


a) 
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V. HAATAJA. 


represents the Remington Typewriter Company in Fin- 
land, also the Burroughs Adding Machine Company, and 
several other concerns in our field. According to Mr. 
Haataja’s plans on his arrival, he expected to go West 
early in the month, visiting Detroit about October 8. 
From thence he expected to go to Chicago, returning to 
New York about the 23rd of the month, where he will be 
present at the New York Business Show and will sail 
for home on November 11. He is in this country to se- 
cure agencies for new appliances and to renew relation- 
ships which were interrupted by the war. He desires to 
receive catalogues from concerns interested, such cat- 
alogues to be addressed to him in care of the Hotel Mc- 
\lpin. 

Mr. Haataja stated that business in his country is in 
fine condition and that the exchange rate of 40 Finnish 
marks for one American dollar instead of the normal rate 
of five for one dollar which is the same as the French 
franc, was the only thing that hampered the importing of 
\merican goods and he said that it was impossible for the 
Finnish people to understand why the rate should be so 
high 

For the year 1920 up to June, the imports of Finland 
were larger than the exports, but since June the condi- 
tions have changed and the imports are now smaller than 
the exports. 

Since the war Finland has been a republic with a repre- 
sentative form of government, the president serving six 
years. Previous to the war Finland was a part of Russia. 
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The 
American 
Combination 
Register 


is a combined Adding Machine 
and Cash Register— 








TWO MACHINES IN ONE 
AT THE COST OF ONE 








It completely provides any informa- 
tion or detail of sales or expenses, and 
it is flexible and easily adapted to any 
business. 


Either or both machines instantly 


available. 


CASH REGISTER CAPACITY: 


One Cent to One Thousand Dollars. 
Provides a permanent record of each 
transaction, classifying the sales of 
nine clerks and nine departments, and 
showing each item as Cash, Charged, 
Paid-Out or Received on Account. 


ADDING MACHINE CAPACITY: 


One Cent to One Million Dollars, and 
produces beautiful machine made 
monthly statements. 

For Europe, address all correspond- 

ence to our European Director of 

Sales: M. Piero Castelli della Vinca, 


Avenue de Villas 46 Bruxelles, 
Belgium. 


American Can Company 


Typewriter and Adding Machine Dioision 
1230 Monroe Bldg. Chicago, II. 
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Todd Two Color Patents 


Protectograph Check Writer 


(TRADEMARK REGISTERED) 


EXACTLY FIFTY ONE DOLLARS SiX CENTS 


(Denominations in Black; Amounts in Red) 


PROTOD Chemical-Fibre Checks and Drafts 
—Registered like Bank Notes 
—Forgery-Proof. 


TODD PROTECTOGRAPH CO. 


(Established 1899) 


World’s Largest Makers of Check-Protecting Devices and 
Forgery-Proof Checks 


1129 University Ave., Rochester, N. Y. 





Typewriter Men 


can add substantially to their 
profits by selling 


AZORA AIR CUSHIONS 


TYPEWRITER SUP- 
PLY AND REPAIR 
MEN, in their calls 
upon the trade or 
waiting upon custom- 
ers have many oppor- 
tunities of showing 
these cushions to 
men who are real PAT. DECEMBER 21, 1915 
prospects. 

You can attach Azoras in a few seconds, while 
asking the customer whether he has ever used 
them. The beneficial effect is so immediately evi- 
dent that the rest is simple. 

Azora Air Cushions are built on the same success- 
ful principle as the automobile tire, a combination 
of air chamber and rubber—of the _ greatest 
resiliency. 

Azora Air Cushions would work in with your busi- 
ness excellently. We'll be glad to tell you more 
about their sales possibilities—their nerve-saving, 
typewriter-saving, sanitary features. 


Let Us Hear from You 


AZORA RUBBER COMPANY 
54th Avenue & 20th Street | CICERO, ILL. 














Making the Best 
Quality Furniture 


isn’t so hard after you have obtained satis- 
factory materials and honest and capable 
workmen. We have them both in Tell City. 


DEALERS—Our line is made for service—to 
help you sell. It will win bigger than ever when 
competition gets stronger and the demand falls 
off. You should have our catalog. 


Tell City Desk Company 
- Tell City, Indiana 

















Old Town 


Standards Assure 
Satisfactory Quality 


whatever the requirements 
for service or cost. The 
basic materials are selected 
as the result of extended 
experience in the develop- 
ment and manufacture of 
Typewriter Ribbons and 
and Carbon Papers under 
our formula. 


Old Town Carbon Paper 
is made in twelve brands 
for typewriter, pefi and pencil, in various weights, 
finishes, in the usual colors. 

Old Town Typewriter Ribbons are marketed un- 
der two brands and each is inked for light, me- 
dium or heavy duty. 

Performance and permanence guaranteed. Our 
Brands are packed in handsome lithographed boxes. 


Masnafacturers of Carbon Paper and Typewriter Ribbons} 
Olé Town and “‘Crowfoot’’ brands. 


Old Town Ribbon & Carbon 
Co., Inc. 





















Lyn RIBBON aca 
245-47-49 Centre Street 10" een RG 
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Vaults 
Cabinets 
Deposit 


Boxes 


A few of the many banks 


using 


DEPOSIT BOX UNITS are: 


CARY SAFETY 


Commercial Trust Company, New 
York 

The Public National Bank, New 
York. 

Oakland Bank of Savings, Oak- 
land. 

Bank Nova Scotia, Canada. 

Cleveland Trust Company, Cleve- 
land 

Marine Trust Co., Buffalo. 

Second Ward Savings Bank, Mil- 
waukes 

El Paso Bank & Trust Company, 
El Paso. 





SS = zz - kk oll—l—l—l—lOl—l ll 
CARY SAFES “Zhe Safe /nvestment” 


CARY SAFETY DEPOSIT | 
Boxes ARE STANDARDIZED 
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Add new tiers as the department grows 


It’s a simple matter for the bank that is equipped with Standardized 
units. When the growth of business necessitates new facilities—the 
Cary-equipped bank merely orders new CARY units. They are counter- 
parts of the old units, and can be ordered either singly or in groups. The 
department grows with the business. 

A new convenience is found in the fact that a large stock of units is 
always going through the Cary factory, enabling us to make prompt 
shipments for your customers. 

CARY units are also furnished with boxes of various sizes, to meet 
banking requirements. No matter what the needs of your customers 
may be—CARY units will fill them. 


UNIFORM STRENGTH THROUGHOUT 


is the watchword of all CARY construction. It is your assurance of 
perfect workmanship. 

CARY designers are experts in the arrangement of Cary Safety 
Deposit Box Units. They know how to make every cubic inch of space 
count. They can help you solve your problem. 

Send for our folder “CARY ‘A’, ‘B’, ‘C’ 20th Century Safety Deposit 
Box Units.” It tells of the new economies this standardized equipment 
offers, 


CARY SAFE COMPANY, BUFFALO, N. Y., U.S. A. 
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ALWAYS AT HAND 


Instantly Opened—Held in Position 


The Automatic Telephone Book Holder 
is a soother to frazzled business nerves if 
ever there was one. The misplaced tele- 
phone book, with covers torn, pages miss- 
ing, which won't stay open, daily repre- 
sents an ocean of petty annoyances in a 
million offices and homes. 


What a relief to get the Automatic Tele- 
phone Book Holder! Always within reach, 
but never in the way! Just raise it and the 
book opens flat. There it stays ‘til you’ve 
finished. Then, push the button and back it 
drops, out of the way, closed. 


And it’s so easy toattach. The office type 
clamps to desk top or similar ledge; while 
four small screws neatly hold the home type 
to wall, door frame, window casing, etc. 
Retails for $6.00. 


Stationers and Office Outfitters will find 
the Automatic Telephone Book Holder a 
very profitable item to handle. The margin 
of profit is very attractive and the demand 
is ready and waiting. Order sample today, 
and put it on your desk. 


Shall we send the whole story—as to 
prices, discounts, sales helps, etc.? 


MACDONALD -JENSEN CO., Inc. 


300 Douglass Street 


Brooklyn, N. Y. 








AUTOMATIC 


Telephone Book Holder 
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A Review of Business. 


From Report by the Irving National Bank of New York. 
of New York. 





ushered in the fall season. Of the factors unfavorable 

to any marked expansion of business, the most im- 
portant is the continued price weakness of many com- 
modities—notably raw and manufactured cottons, wool 
and woolen textiles, rubber and sugar. Other adverse ele- 
ments in the situation are the rather backward buying 
from wholesalers and jobbers, the reduced turn-over ot 
mail order houses, exacting money and credit conditions, 
a slight increase in the number of failures with relatively 
larger liabilities, lessened volume of building at a time 
when more housing is imperative, and a slackening of 
pace in many industries, with accompanying unemploy 
ment in the apparel, automobile and some other trades. 


[ushered in ¢ movements in trade and industry hav: 


Favorable Factors in Situation. 


Favorable elements, on the other hand, are not lacking 
Improvement in transportation is one of the most im 
portant of these—as exhibited in the relief of freight con- 


gestion at large production centers of both materials 
and manufactured goods and distinct advances in the rate 
at which traffic is moving. Next are improvements in the 
efficiency of workers noted in some trades and the con- 
fidence voiced by banking authorities that the strain of 
the money and credit situation was about at its peak. 


Even more significant—though already discounted by 
\ugust reports—is the reassuring crop news which prom- 
ise, with an average dry, warm fall, immense yields of 


corn, cotton, potatoes and tobacco and a corresponding 
buying power in the country likely to stimulate even the 
most inactive trades. And finally, there is the feeling 
influenced partly by the crop reports that necessity will 
force buying decisions on retailers who, while they have 
been selling freely. have purchased sparingly and only 
for immediate needs. 
Railroad Securities Advance. 

Distinct alleviation of the transportation crisis is noted 
the further away we get from the era of government 
control September first marked the end of the six 
months of government support covering the transition 
back to private control. The higher railway rates for 
interstate commerce which took effect on August 26th, 
together with the improvement in freight movements, 
exerted an optimistic influence upon the quotations for 
railroad stock and bonds. Railway stock averages ad- 
vanced about $5 per share in August equaling the highest 
price of the year touched in March, and adding slightly 
to this in September 

The fact that railway stocks, despite money and credit 
conditions, are selling $11 per share above the low of 
last February reflects the growing public confidence. At 
the same time there is no blinking the fact that the ac 
tua! ohysical and financial situation of the railroads 1s 
not altogether rosy. There has been a large and steady 
gain in gross operating revenue; April showed $401,604, 
695, May $456,006,543, June $493,775,188, the first six 
months of this year being 16 per cent greater than the 
first half of 1919. But there is another side to the pic 
ture. Through faulty management during the war, pet 
haps inevitable in period of such urgent stresses, the 
physical equipment of the railways, despite the appropria- 
tion of $600,000,000 from the Federal Treasury, was al- 


lowed to deteriorate badly. No increase in rates, thers 
fore, can remedy the situation at once. Large, exten- 
sive and costly repairs and betterments must first be 
mad 


Freight Cars Move Faster. 

Expenses of the railroads for the first half of this 
vear were $2,574,046,189 as compared with $2,090,010,468 
in the same period in 1919—an increase of nearly 25 per 
cent. In other words the six months’ gain in operating 
revenue of $381,000,000 was more than swallowed up by 
increased wages and expenses. In time the higher freight 
and passenger rates will change this situation. Mean 
while movement of freight cars shows decided improve- 
ment. The average daily car mileage which, during the 
April “outlaw” strike was onlv 19.7, crept up to 25.1 in 
June, against 21.4 miles last year. The goal set by the 
railroad executives is an average of 30 miles daily. It is 
estimated that a gain of one mile a day in car movement 

, 48S equal to the addition of 100,000 cars to the available 
1 Supply. 


—Such—improvements—_in—orcanization—and—_management—_. 
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Making the Desk 
Fit the Work 


The modern office desk doesn’t often fit the work in 
hand—there are too many different kinds of work. 
Polar Specialties make the desk workative—initiate 
action and provide the materials necessary to com- 
plete the process. They deliver the service a dealer 
wants to give his customers. 
es for the Polar catalog of efficient, useful, quick 
seiiers., 





You Can Sell These Live 
POLAR SPECIALTIES 


Desk Reminders Signature Blotter Books 
Felt Typewriter Pads Combination Desk Trays 
Glass Paper Weights and Display Cards 


_. Trays Penknife and Ink Eraser 
Felt Cushions Paper Weight and Memo Pad 
Desk Drawer Trays Felt Mats 


Householder’s Handy 

Inventory Book 2 
Insurance Expiration Books 
Commercial Stationery Backs 
Combined Tablet Folder 
Paper Weight Blotter 


Glass Desk Pads 
Letter Trays 

Index Card Cases 
Paper Wallets 

Felt Dises 

Non-Shine Chair Pads 


Polar Manufacturing}Co. 
101-7 N. Marshall Street PHILADELPHIA 
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Typorium 


Rebuilt Underwoods 


for Immediate Delivery 





3y means of a fortunate purchase we have obtained a supply 
of Underwoods and they are ready for immediate shipment. 
Typewriters are scarce. 

Here is your opportunity to stock up on Underwoods and get 
them quick. 


Typorium Rebuilts 


are the kind that build up permanent business. Every machine 
leaving our plant is guaranteed to be as represented or the money 
will be refunded. 


Our rebuilding is done in a thoroughly equipped factory. 
That is what makes our guarantee possible. Every machine is 
stripped to the frame and actually rebuilt. 

Write for our confidential price list No. 1 for dealers who 
want particulars on Typorium Rebuilt Underwoods. 


TYPEWRITER EMPORIUM 


Established 1892 


34-36 W. Lake Street Chicago, IIlinois 
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that Peerless Rubber Typewriter Keys mean Big Profits and Steady Sales. They 


W that Peertess progressive dealers throughout the world are becoming convinced 
are also recognizing the fact that Peerless Keys are made in one grade only, rep- 


resenting the highest quality procurable, and that every set is fully guaranteed to give 
service and satisfaction, thereby building up a direct, profitable and continuous patron- 


age with big profits and with little effort. 
In stocking Peerless Keys, a dealer is fully protected and assured of a steady demand, satisfied 


customers and repeat sales. Why? Because when a dealer ORDERS Peerless Keys he GETS Peer- 
less Keys and not some inferior grade, which as practiced by some competitors, is palmed off on the 
unsuspecting dealer as a first grade article, while the concern’s office-to-office salesmen cash in on 
the real thing at the dealer’s expense. In other words, Peerless Keys are made only in one grade— 
the best possible—and a dealer in any part of the world is furnished with exactly the same key as 


is carried by our own men. 
More than that, we co-operate with our dealers at all times and very often our salesman will 
land an order in some particular territory and, instead of filling it direct, will turn it over to the 
local dealer, who makes a nice profit with no effort. That is what we mean by Personal Co-opera- 
tion and it is this practice, combined with Superior Quality, national advertising and the attractive 
display matter furnished free of charge, that is turning skeptical dealers everywhere into Peerless 


Boosters. An investigation will convince YOU, too! ; 


Peerless Noise Stoppers Peerless Twirler Rings 


Can be used on all machines and Here’s a typewriter specialty that 
not only stop the nerve-racking every typist will buy on sight. Pre- 
noise, but prevent the machine vents operator’s fingers from slip- 
from slipping from its proper posi- ping and becoming bruised. Can’t 
tion. Made of superior rubber, slip off. Put in a few sets and 
fully guaranteed. Steady demand, watch them move. You'll be inter- 
repeat orders, big profits. Unusual ested in the offer we can make 
proposition to dealers. you. 


Dealers in every part of the word where typewriters are used will find it to ileir advantage to investigate 


Peerless Rubber Keys, Peerless Noise Stoppers and Peerless Twirler Rings. Quality unexcelled, unlimited 
field, steady sales, big profits, genuine co-operation. We have an atiractive offer to make you. May wef 


PEERLESS KEY CO.., INc. 


176C FULTON STREET, NEW YORK 
London, England 
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Art Metal delongs with 
the world’s leaders 


Nothing is so perfect that it cannot still be 
improved. But—every piece of Art Metal 
office equipment you sell comes as close to 
perfection as human brain, as modern ma- 
chinery, as the largest manufacturing or- 
ganization of its kind in the world, can 
bring it. 













And so for many years, more and more of 
the foremost business institutions of the 
country have come to demand Art Metal 
steel desks, safes, filing devices and other 
equipment. 






Having earned the right of association with 
the world’s leading businesses, Art Metal 
equipment becomes an entering wedge for 
its agents and dealers—it gives them an en- 
trance to the most attractive. and profitable 
kind of business everywhere, not only for 
sales of the Art Metal line, but of other of- 
fice appliances as well. 











Whenever a distributor sells an Art Metal product, 
he may rest assured thai it will make an uncom- 
monly satisfied customer—worth in future sales 
many times the profit from the initial purchase 









JAMESTOWN, N.Y. 


The name of one company-not of an industry 


























Oci 


cot 
whi 
lars 


000 
in ¢ 
ces 
515 
000 
altl 


aga 
low 
qua 
Cer 
gai 
yea 
rec 
the 
den 
wer 
ple 
tior 
anc 
ma’ 
we 
cro 
alse 
rep 


at 


and 
the 
ton 
ove 
Pre 
ton 
In 
exc 
ste 
uni 
Inge 
of 
anc 


rail 
re 
lec 


ni 
tha 
anc 
hit! 
the 
put 


not 


Mis 
ord 


del 








October, 1920. OFFICE 


could come at no better period of the year than today, 
when there is a very large general merchandise traffic, a 
large coal output and exceptionally large crops in sight. 

Corn with 3,131,000,000 bushels and tobacco with 1,554,- 
000,000 pounds surpass previous records. The indication 
in oats 1s 1,442,000,000 bushels, a two hundred million ex- 
cess over last year. Hay with 106,000,000 tons, potatoes 
515,000,000 bushels, barley 195,000,000 bushels, rye 77,000, 
000 flaxseed 11,800,000 bushels, are other favorable items, 
although barley and flaxseed are below the five-year aver- 
age. Rice, 52,200,000 bushels, is a very high record. 

Wheat, however, will net only 770,000,000 bushels as 
against 941,000,000 bushels in 1919 and is 52,000,000 be 
low the five-year average. The decrease is 18 per cent, in 
quantity and 26 per cent. in acreage from a year ago. 
Cereals all told promise a yield of 5,683,000,000 bushels, a 
gain of 303,000,000 bushels over the preceding calendar 
year, betng thus prospectively the largest total yield ever 
recorded, save for the banner twelve months of 1915. Yet 
the danger of early frosts warns against excessive confi- 
dence until the crop has actually matured. During the 
week just ended, temperatures were above normal with 
plenty of sunshine throughout all the corn-growing sec 
tions except the lower Missouri and Ohio river valleys 
and the territory eastward to the Atlantic coast. Corn 
matured rapidly in the favored regions, but warm, dry 
weather is needed in all the central districts to put the 
crop out of danger from early frosts. The weather was 
also favorable to cotton, though little or no change was 
reported in its condition. Official estimates put the crop 
at 12,783,000 bales, the largest yield in five years. 

Iron and Steel Output. 

Intimately connected with coal is the market for metals 
and coke. In the Connellsville region, furnace coke during 
the second week of September dropped to $16 and $17 a 


ton at oven, and foundry coke to $17.50 and $18.00 at 
oven. Pig iron has held firm, basic commanding $48.50. 


Production of pig iron in August was well over 3,100,000 
tons, being exceeded this year only by the output in March. 
In 1919 similarly, there was only one month whose output 
exceeded this figure. The same statement applies also to 
steel ingots. The market outlook in mid-September is not 
uninfluenced by the recent announcement of a decline dur 
ing August of 313,430 tons of unfilled orders on the books 
of the United States Steel Corporation. The unfilled bal 
ance totals 10,800,000. 

Doubtless because of the general financial situation, the 


railroads are showing no disposition to place any larg 
wrders for rolling stock or track extensions—a fact re 
flected in the lightness of corporate financing. Not only 


in railroads but in public utilities and industrials aiso, new 
nancing reached a total of only $110,855,580. This is less 
than a third of the amount reached in August last year, 
and marks an abrupt change from the tendency shown 
hitherto in 1920. In fact the first six months of 1920 saw 
the issue of new securities nearly equal to the entire out 
of 1919, so that the slump in August is all the more 
noteworthy. 
Outlook for Government Finances. 

Turning to a survey of Government finances, the opti 
mism of an apparently prosperous harvest is needed in 
order to face the facts with equanimity. The gross public 
debt since June 30, 1920, has increased about $25,000,000 
There is now a floating debt of nearly three billion dollars, 
all of which falls due within the next twelve months. The 
new certificates, of which $400,000,000 more are shortly 
to be issued, have been at 53% and 6 per cent. interest. It 
should not be forgotten, too, that in May, 1923, no 
than four and a quarter billion dollars of Victory Notes will 
fall due. Thus the after effects of the war bid fair to 
continue for a long time. Actual cash payments of about 
$130,000.000 are announced in connection with the Trans- 
portation Act returning the railroads to private owners 
These payments will continue on a large scale until Jan 
uarv. The Shipping Board continues its policy of liquida 
tion—hids for the entire Hog Island plant have been 


put 


less 


asked 

Contrary to prophecy, our exports are still expanding, even 
in the face of the low purchasing power of foreign money 
The increase, of course, is by no means so rapid in ex 
ports as in imports, but that it should continue so long 
is noteworthy. Comparisons may be made between the 
data for July, 1920, and July, 1919, and between the first 
seven months of these two vears. In each case the ratio 
of increase in total exports and imports is nearly identical 

Exports of Manufactures Increase. 

Both our imports and exports of manufactured products 
increased throughout the parallel seven-month periods of 
1919 and 1920 
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of inked ‘ribbons, 


Orel 
The Miller Line for typewriter use, 


get up in the morning like new ribbons. After a 
hard day’s work, with color somewhat faded from 
the pounding they have had, they are as good as 
new the next day, color bright and fresh. 

This ability to recover is due to the really fluid 
ink used in their manufacture—ink that, when the 
ribbon is not in use, flows from the unused edges 
into the portion that has given up its ink in the 


process of writing. 
It Wears Well 


The fabric for these 
ribbons is selected for its 
ability to withstand 
many blows from the 
type. It is free from de- 
fects, strong and durable. 


Plenty of Color! 


Such fabrics take color 
well, hence these ribbons 
always have good posi- 















tive colors, producing 
letters that are easily 
read, and do not fade. 
° 
Unaffected by Climate 
The Miller Line Ribbons are guaranteed to keep in any 
climate. In their original packages, they will not dry out—- 
may be kept at least two years without loss. In use, they 
wear remarkably well 
We make five grades—thus meeting all requirements of 
work and price 


Carbon Papers 

The Miller Line of Carbon Papers comprises eight 
brands—for pen, pencil, and typewriter—each fitted 
for its special work. 

Colors are strong and permanent, applied to the 
paper by machines of special design, giving an even 
distribution not possible in hand work. 

Permanent colors provide safe records legible in 
after years, when perhaps this feature will be of 
utmost importance. 

These carbon papers are of long life, because the 
fabric is made especially for this use, 
of tough fibre, which holds the color 
well, thus being clean to handle and 
not soiling the fingers or papers. 


Profits for Dealers 





The Miller Line of Ribbons and Carbon 
offers a fine opportunity to dealers. Tell 
us the retail prices at which you ,. would 
sell, and we will submit samples and an LLER LINE 
attractive proposition for any territory S SUPERFINE 
where we are not now represented 


The Miller -Bryant- Pierce Co. 
231-241 So. River St. Aurora, Ill. 
Branches: Chicago, New York, Boston, St. Louis, Detroit, Mil- 
waukee, Cleveland, Indianapolis, Peoria, Denver, San Francisco 


European Headquarters: 46 Avenue DeVillas Brussels Belgium 
(1424) 
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The Eureka Telephone 
Bracket 
Cannot Sag 





Three Vital Features Are Shown 
in the Illustration: 

(1) Swivel joint allows ‘phone to be 
swung to any position on the desk. 
(2) Hinge joint allows ‘phone to be 
raised or lowered at will of operator. 
(3) Hinge joint allows ‘phone to be 
turned in any direction. 







T is constructed on an entirely new prin- 

ciple. Sag is eliminated through the rigid 
support afforded by two mex<al scrips sliding 
in a steel jacket. The failure of most brackets 
is the tendency to sag. All parts of the New 
Eureka Telephone Bracket are riveted and 
welded together, and finished in heavy nickel 
and japan, and the bracket will fit any desk 
telephone without adjustment. 


Write for perstoee about the 
New Eureka Telephone Bracket. 


The Eureka Blotter Bath Company 
6217-21 Wentworth Avenue - CHICAGO, U.S.A. 
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tae Standard Stamp Affixer 


MODEL & The STANDARD STAMP 
Without Register $20 =AFFIXER is the lightest, speed- 
With Register $25 est and most efficient device 
of its kind. Like all “STAND- 
ARD” products it is “simplicity 
itself,” having only two moving 
parts. The use of the STAND- 
ARD makes a pleasure of work 
which is otherwise laborious, 
disagreeable and unsanitary. 

It is constructed to hold a 
coil of 500 U. S. postage 
stamps, coiled sidewise, which 
can be obtained at any Post 
Office in Ic to 5c denominations. 

It was built for service, gives 
thousands of others good serv- 
ice, and will give you good 
service. The STANDARD is 
used and endorsed by thousands of prominent con- 
cerns in the U. S., Canada and Europe. Used ex- 
tensively by State and Municipal Departments. In 
use by corporations of international repute, such as > 
Standard Oil Co. Western Blectric Co. 





General Electric Co. Bell Telephone System 
Stone & Webster United Shoe Machinery Ce. 
N. K. Fairbank Co. American Snuff Co. 

Sewing Machine Ce. American Lady Corset Co. 
Waltham Watch Co. Neostyle Company 
Simmons Hardware Co. Pacific Coast Borax Co. 
Worthington Pump Co. Anglo-South American Bank 


Bte, Etc, Bte 


We have a very interesting proposition to make to Ste- 
tioners and experienced office specialties salesmen in @ few 


territories where not already represented. 
Write for details, stating territory covered and other lines 


you are . 


STANDARD STAMP AFFIXER Co. 
EVERETT, MASS. 
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United Stationers, Inc., Dissolved. 


It is announced by Charles R. Fargo and Frank L. 
Severance, who, as elsewhere announced, have just become 
the active heads of the Wilson-Jones Loose Leaf Com- 
pany, that the United Stationers, Inc., has been dissolved 
and the plan abandoned. It was found that, under pres- 
ent conditions, dealers were reluctant to invest, and that 
the cost of organizing the company on the basis planned 
would be several times more than was anticipated. Mr. 
Severance and Mr. Fargo have personally ‘taken the loss 
arising from the expense of organization and all money 
realized from the sale of the common and preferred stock 
has been paid back to the purchasers. 

A Visitor From South Africa. 

Mr. G. Foster, R. P. A. (Transvaal) F. I. S. A. (Eng- 
land) general manager for South Africa of the office ap- 
pliances department of Hortors’ Limited of South Africa, 
arrives in New York on October 16th on a flying business 
trip and will be present at the business show. 

Messrs. Hortors Limited have a very high class and ex- 
tensive printing and publishing business and have made 
rapid strides in the extension of their office appliances or- 
ganization since the conclusion of the European war. 
They are now forming a separate organization for office 
appliances, with headquarters at Cape Town, S. A., and 
will be well represented by their own branches in Johan- 
nesburg, Pretoria, Durban and Cape Town. 

















GEOKGE FOSTER, General Manager, Hortor’s, Ltd 
(Office Appliances Department), South Africa. 


This company occupies a very fine “key” position in the 
business world in South Africa, because by reason of their 
extensive publications, and well known legal and com- 
mercial diaries they are in, almost daily touch with the 
legal, commercial and industrial offices throughout the 
Union of South Africa, South West Africa, Northern and 
Southern Rhodesia, the Congo, and Portuguese East 
Africa. 

They are agents for the Underwood Typewriter Com- 
pany, and the Globe-Wernicke Company and are on the 
lookout for new lines—other than typewriters and steel 
and wood office furniture. 

Mr. Foster’s New York address is c/o Messrs. Francis 
M. Sutton & Company, 17 Battery Place, New York. 

Indiana Stationer Now in the West. 

M. S. Thomas, who was manager of the W. K. Stewart 
business in Indianapolis for a number of years, the an- 
nouncement of whose resignation was published in Office 
Appliances a few months ago, has gone to the Pacific 
Coast, where he is connected with the Neuner Corpora- 
tion of Los Angeles, Calif. Mr. Thomas and his family 
left Indiana the last of June and motored through to Los 
Angeles. They left on a Friday and arrived on the Coast 
just three weeks to the day from the time they started. 
They were not pursued by the Friday hoodoo and the 
trip was a success throughout. They had their own camp- 
ing outfit, hence were more or less independent all the 
way. 


Fire Cripples Glass Factory. 

The manufacturing departments of The New Martins- 
ville Glass Manufacturing Company, New Martinsville, 
W. Va., were destroyed by fire September 28. The com- 
pany has a quantity of stationers’ glassware made up, 
and will be able to resume shipments shortly. Rebuild- 
ing will be under way soon. The loss is well covered by 
insurance. 
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These Three Graces knock out Three 
Disgéraces—Pins, Dirty Erasers and 


fa Der Aintves which mutilate your mail, 
Mr. OKAY- says — Use 


M * WASHBURNE'S PATENT 


PAPER 
FASTENERS 

“The Clip with Bulldog Grip 
3 SIZES—BRASS or NICKEL FINISH 





















99 Use the Sanitary 


ERASERS 


TYPEWRITER — PENCIL 
Just the thiné for Particular People. 


ae , they erase-always clean 


a 











* LETTER. 
OPENER. 


(Hand and Electric) 
—=——__—. —__ § \ Saves time.cant cut enclosures. 
never out of order. 

3 Sizes-3 Models 
ASk Your Stationer 




















MR. STATIONER:— 
The above copy we are now using to help YOU sell. 
How’s your stock of “O.K.” Products? 
We have inaugurated a big advertising campaign to further acquaint the public with our labor saving office 
necessities, always with the request to “buy from YOU.” 
We ask you to do your part - Keep up your stock. 
Here they are: 
.. .Washburne’s ‘‘O.K.”’ Paper Fasteners - 3 Sizes - Brass and Nickel Finish. 
... Sanitary “O.K.” Erasers, Typewriter - Ink - Pencil. 
....Ries’ “O.K.”’ Letter Opener, Hand and Electric; 3 sizes - 3 Models. 
Check them up NOW and order early. 
Write for illustrated and descriptive literature with prices. 


THE 0.K. MANUFACTURING co. 
OSWEGO, N. Y., U. S.A 
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VW NATIONAL FOR 


EVERY NEED re 


With a ‘‘Good Forms’’ Folder for a 
Finding List, Selection Is Simplified 


SOME of your customers know exactly what their accounting systems 
demand in the way of recording forms; others only have a general idea of 
the proper rulings for their bookkeeping departments. In either case a 
brief examination of the National “Good Forms” pamphlet, will quickly 
identify the proper item and locate it in the regular National Catalogs. 

BY placing these illustrated National “Finding Lists” in the hands of 
your principal buyers of blank books and loose leaf devices you will greatly 


conserve the time of both buyer and salesman, and obviate the necessity of 
displaying a great array of forms which are not required. 


THERE is a National for every bookkeeping need—if the consumer 


.only knew it! It is your move to show him. 


NM ws =1-77 
ey YOKE.MASS. 


SS 


2 .U ,.Y¥Y MW ,Daweo 














OFFICE 
Conditions in Hungary. 


In Which a Well-Informed Office Equipment Man Out- 
lines the Situation. 


Not Readers of Office Appliances may perhaps recall, in 
years, an article from the pen of Gluck 
1. Odon of Budapest, a man prominent in office appliance 
circles there. In 1916, before the entrance of Unmited States 
into the World IVar, this journal published a photograph of 
ir. Oden in the uniform of an Austrian officer. A letter just 
received from him and dated August 26th, gives a very wmter- 
esting summary of conditions in Austria today, and ts pub- 
lished herewith. An carlier letter dated March 4th, from Mr. 
Odon, but delayed in the mail, was received almost simulta- 
neously with the article immediately following. We give the 
main points of this earlier letter at the conclusion of the mor 
recent letter: 


rchecting back some 


Budapest, Hungary, March 4, 1920. 

OUR vears of war and nearly two years following the 
F war and during this long six-year period, not a single 
American typewriter and not a sheet of American 
carbon has passed the Hungarian frontier. Contrast this 
condition with that of the years preceding peace when 
nearly five thousand first-class American typewriters wer: 
unported yearly—during six years thirty thousand ma 
chines at an approximate value of two million dollars en- 
tered this country. This included only first-class machines 
and does not take into account the cheaper ones, duplica 
tors, ribbons, carbons, inks, typewriter parts, furniture, add 
ing machines and hundreds of other small office devices and 
novelties which left America each year for our country, but 
which are nowhere to be seen here now. When the war 
broke out, hundreds of new offices and factories were estab- 
lished and they all wanted machines, which rose in price 
daily. Only a few German-made machines came to us and 
these only for military purposes by special permission, 
because the export of machines from Germany, where the 
need was pressing, was prohibited. The result was that 
all offices were rummaged for old and even blind machines 
which were repaired as rapidly as possible, but were not 
sufficient to meet the extraordinary demand 

All dealers who were fortunate enough to sperd their 
time outside of the army and at home, did a flourishing 
business and all made money, for prices received little 
consideration. Machines reached a never-before heard of 
mark of 3-400 crowns, or $800.00, and everybody was 
anxious to get typewriters at any cost. Widows sold the 
machines of their husbands and parents those of their sons 
who had fallen in battle. 

When the war suddenly came to an end and war indus- 
tries ceased, it was the common belief that typewriters 
would suffer a great breakdown of prices. The immense 
supply of military machines were practically worthless, a 
lot of them were stolen and many remained in Italy. Then 
came Bolshevism 

The Bolshevists declared al! machines to be the property 


new 


of the state. All typewriters were registered and subject 
to the control of a central office. Only the newly elected 
Soviet officers, and there were several hundred of them, 


were able to procure machines, which were taken fron 
private offices, attorneys and banks, to supply their de 
mand. Most of these machines have never been returned 
to their owners. 

After the reign of Bolshevism came the Roumanian 
troops; they took practically everything left in the office 
device line, They got away with nearly two thousand of 
our best typewriters without paying a cent, and the chances 
are that we shall never see one of them again. 

After all of this misfortune to our country, we believed 
that we could not suffer more and we were hopeful that w« 
were launched on an era of better times. Instead of this 
came a new catastrophe in the downfall of the value of our 
meney, which reached a mark the lowest in the world’s 
history. During peace times our crown represented the 
fifth part of a dollar. Today it represents the two hundred 
thirty-fifth part of a dollar. 

At this juncture in our affairs, began the “flourishing” 
period of Vienna and Budapest. Vienna, as the old indus 
trial center for fancy goods, luxuries and works of art, 
enticed apparently half the world and the foreigners 
bought priceless Persian carpets, old pictures, iewels and 
diamonds, furniture, etc., for a few dollars, francs or lires 
One hundred Swiss francs purchased a splendid American 
typewriter, costing eight hundred francs in Switzerland. 


his era swept Aust ba + — 
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“The Stickiest Paste In Town!” 
It Takes Hold 


and Hangs On—and Never Lets Go 





The First Improvement in “Library Paste” in 25 Years 


“Stixit” is a combination o Paste and Glue. If 
“Quality” wins trade ‘‘Stixit’”’ will win you. per- 
manent customers—the kind that stick! The Big 
Enameled Tube to retail at 20c is packed in an 
attractive easel Display Box. : 
LIST PRICES 
4 oz. tube (6inch) 20¢ I Stats fee 75¢ 


yg Oe ee 1 quars. 6) +5) eae 
I gallom ok iw <n eee 


Liberal Discounts to Jobbers and Dealers—Write Now! 


THE PRANG CO., 1922 Calumet Ave., CHICAGO 


30 Irving Place, New York 











When 
The 
Leaves 
Are 
Falling 


Fall business ‘s on the hum and the files get full. 
is the time to sell the 


BENTSON 
STEEL TRANSFER CASE 


This is an article which is roomy, compact and rigid, and sells at a 
moderate price. The units can be stacked to any desired height. This 
is the case to relieve the files when general activity “steps on the gas” 
and brisk business swells the files. 


Bentson Card Cabinets 


are good sellers. A strong point in their favor is durability, and, like 
the transfer case, the price is moderate. 


The Bentson Mfg. Co. 








That 








AURORA, ILL. 
: R : 
Chicago Representative and 
Associated Stat.oners Co, 
E. E. Bi ‘ i 
so Pama, cog Mer 
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THE WEBSTER DEFINITE 
SELLING PLAN FOR THE DEALER 


YOUR Opportunity 


SI 
. 
¥, 5 i 
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See how we really make it possible for you to secure the Carbon Paper 
and Typewriter Ribbon Business in your city or territory. 


The Webster definite selling plan means a service to every WEBCO 
DEALER as supreme as the quality of WEBCO PRODUCTS. 





Examine the opposite page carefully 


Write for full particulars 


F. S. Webster Company 


332-342 Congress Street Boston, Massachusetts 
WEBCO PRODUCTS HAVE BEEN THE BEST FOR THIRTY YEARS AND ARE BEST TODAY 
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A PLAN OF ACTIVE 
MERCHANDISING CO-OPERATION 


THE ACTIVE BACKING OF 
THE LARGEST SELLING 
ORGANIZATION IN THE 
BUSINESS FOR THE 
BENEFIT OF THE LIVE 
STATIONER 


CO-OPERATION 

DECALCOMANIAS 

WINDOW DISPLAY 

ADVERTISING HELPS 

NEWSPAPER ELECTROS 

NATIONAL ADVERTISING 

COPY FOR ADVERTISING 
RESEARCH AND SERVICE 

LETTERS TO CUSTOMERS 
MONTHLY HOUSE ORGAN 
BOOKLETS ON THE USES OF 
CARBON PAPER AND RIBBONS 
IMPRINTED WITH YOUR NAME 
GENERAL TRADE INFORMATION 
SALES EDUCATION TO EMPI.OYEES 
CO-OPERATION FROM OUR TRAVELLING MEN 


SERVICE, QUALITY AND UNIFORMITY 


THIS PLAN W 
ALL THE ADVAN 
HAVING A 

JUST FOR } 
AND RIBBON 


HIGHI 
CATAL‘ 
IMPRINT! 
COPY FOR CATA 
MOVING P 
SAMPLES I 
ELECTROS FOR 
TESTING AND 
DIRECT CONTACT BETW 
SALES DEPARTMENT AN 
SALES DEPART™ME” 
WE REFER ENQUIR 
SHOW CARDS FOR 
IMPRINTED ENVELOP 


PERMANENT BUSIN 


WE DRIVE THE BUSINESS YOUR WAY, HELP You TO GET IT AND CO-OPERATE WITH YOU TO HO! 


fp 


SECURE THE CARBON PAPER AND TYPEWRITER RIBBON BUSINESS IN YOUR SECTION 


THE WEBSTER DEFINITE SELLING PLAN WILL MAKE 


IT POSSIBLE FOR YOU TO GET IT 


WEBCO PRODUCTS HAVE BEEN THE BEST FOR THIRTY YEARS AND ARE THE BEST TODAY 
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Metal Waste Baskets 


Safe Clean Durable Economical 





UCH is demanded of a waste basket. 
It is an item of equipment pur- 
chased with discriminating care and 
with an eye to its years of usefulness. 





DAN-DEE Metal Waste Baskets will : 
meet the needs of your most exacting : 
customers. They are attractive in ap- : 
pearance, properly care for the waste i 
consigned to them, and possess the ut- : 
most in strength and rigidity. A life- : 
time of usefulness does credit to your : 
judgment in selling them, insuring a : 
service and satisfaction beyond all fault 
or criticism. 


Made in two styles Round and three 
Square, with a variety of finishes to 
harmonize with any furnishings. 


The DAN-DEE line includes: 


Letter Trays; Ticker and 
Towel Baskets; Hampers; 
Strong, Cash and Security 
Boxes; Clothes Hangers; 
Costumers and Book 
Racks. 


Write for descriptive circulars, price 
list and discounts. 


Erie Art Metal Company 
ERIE, PA. 
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through the low value of our money, they began to rais‘ 
their prices to an “international height,” because we had 
to pay foreign money for our foodstuffs. All our profits 
all our income, went abroad for food which was so extrao! 
dinary high that only the wealthiest people could eat meat 
twice a week and only the children of the richest families 
could have milk daily. Industrial articles rose to a record 
breaking price. Today we pay 20-24,000 crowns for a box 
of two hundred foreign carbons; ribbon costs 140 crowns; 
a box of stencil paper, 300 crowns. 

The rise of prices in manufacturing countries and the 
extraordinary low value of our money, makes it impossible 
for us to buy bread and we are therefore forced to us<¢ 
home-made articles, even though their quality be very poo: 
—we cannot pay the price for foreign raw material. Last 
year we used ribbons made of common shirting and car 
bons made of thick silk paper, unwaxed and therefore very 
greasy. These articles are mostly imported from Austria, 
which has the same low value of money and prices which 
are not prohibitive. 

There is now here a great demand for all kinds of office 
devices, machines, duplicators and supplies of every de 
scription, and when our exchange shall become twenty to 
thirty per cent better, there wiil be a great importatio1 
from everywhere for the country is now empty. As soo! 
as the stormy waters are smooth again, our agricultural 
products can be exported, and this will tend to elevate th: 
vilue of our money, and Hungary will find itself launched 
on a better future. 

All ovr hopes are in America, and this country has faith 
that the peace of Versailles may be revised and a new peac« 
arranged on the basis of President Wilson’s fourteen 
points. 

Mr. Odon’s First Letter. 

Long, long years have elapsed and the world has ré 
ceived quite another face since I last had the pleasure of 
reading your Office Appliances. I wrote a long report for 
you, but my article did not pass the censor’s desk and it 
came back to me. By chance, I found it among some old 
correspondence in my desk and, as I glance at it now, it 
serves to recall what seems to be a hideous dream of th¢ 
past century. 

At the time the article was written our armies wer« 
apparently victorious on every front, but gradually 
stronger enemy operated against us to reverse our ideas 
of victory. This enemy was the great need of food, cloth 
ing, medicine and the distress of our people at home. For 
months our troops had nothing to eat but maize and a 
few other common vegetables—there was no meat for 
weeks. During the last month of the war, they had but 
one shirt each, and that one ragged and dirty. Th 
wounded had no bandages. 

But the revolution came from home, not from _ the 
troops. Count Karolyi and his accomplices sent his pam 
phlets among the troops and finally found it not difficult 
to inspire revolution among the soldiers who had no food 
and no clothing with which to cover their frozen bodies. 

Then came the revolution on October 31, with the 
assassination of Count Tisza, the only one of our poll 
ticians who was opposed to war and the only man who 
was capable of holding the governmental rudder during 
those hard times. The new minister of war declared be 
fore the officers of the Budapest garrison: “I will see no 
more soldiers!” This marked the beginning of the dis 
solution of our army. When our tired troops came on 
from the front, they put down their arms, took off their 
uniforms and went to their homes and families. Discipline 
was irretrievably lost. No wonder then that when our 
home-coming prisoners from Russia entered our country 
with Bolshevik ideas and Russian money, they found it 
easy to launch their propaganda, which resulted in the 
reign of the Proletarians—Bolshevism. 

I will not trouble your peace by relating what we suf 
er ae those four months. I will give you merel 
a brief idea of the effect of Bolshevism on our families, 
our homes and our business. 

The Bolsheviks had various catch words, for instance, 
“All is ours,” “Social production is the spring of pros- 
perity!” Translated practically, “All is ours” meant that 
all was theirs. They took away our clothing, furniture, 
money, everything which we had gathered during a life 
time of hard work. But the poor people were no better 
off. Bolsheviks first provided their own people with the 
best and most expensive luxuries. The effect on our fan 
ily life was terrible. The children were taught in the 
schools that they must not obey their parents, that the 
need not be respectful, because their existence was not 
the will of their parents but merely the result of the 
parents “delight.” Young girls were taught that they had 
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When Dealers Buy 


BICC 


GOODS They Are [aking 
NO CHANC me 


We are constantly in the closest possible touch with the paper market—taking 
unusual care of our customers by giving them very best prices, same dencai 
quality and making better deliveries than can be secured elsewhere. | 


YOU SHOULD BUY 
AMERICA’S BEST 


Reg. U. S. Pat. 


FILING SUPPLIES 


and secure the best for your money! We make 


the very best Guides— Index Cards—F olders. 






































SOME. OF OUR LIVE. WIRE AGENTS 


PIERCE, INC., HARTFORD, CONN. 

EDW. BARRY CO., SAN FRANCISCO, CAL. 
GEORGE A. DRAKE CO., DETROIT, MICHIGAN 
MARSHALL JACKSON CO., CHICAGO, ILLINOIS 
R.P. ANDREWS PAPER CO., WASHINGTON, D. C. 








These Deakacdian Building a Las F ‘ling Supply Business:with 


BICCO SUPPL ia 


BOSTON INDEX CARD COMPANY 


BICCO BUILDING—113-115 PURCHASE STREET—50 HARTFORD STREET 
BOSTON 9 MASSACHUSETTS 
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Alexander Hamilton Institute’s 
Record Protection 


Of priceless value to the Alexander Hamilton Institute 
are the card records of its army of students. 


Four large SAFE-CABINETS alone are required to 
protect the complete geographical and vocational data that is 


kept on every subscriber. Additional SAFE-CABINETS 


are used for other records. 


Alexander Hamilton Institute, by its repeated purchases, 
has demonstrated its confidence in the protection given by 


“The World's Safest Safe.” 





THE SAFE-CABINET COMPANY 


Originator and Sole Manufacturer of 


THE SAFE-CABINET 84757 °%iPeé 
313 Greene Street, Marietta, Ohio 


THE SAFE-CABINET COMPANY OF CANADA, Limited 
32 Front St. West, Toronto 
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4820 W. Sixteenth St. 
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EXCELLO DESKS 


MADE TO EXCELL 


THIS IS A NEW LINE of office EXCELLO DESKS are the finest 


desks which is making friends 
fast. Leading dealers in various 
parts of the country are selling 


the Excello Line and have found 


it to be a winner. 
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quality for medium priced desks on the 
market today. All tops in both oak and 
mahogany are 5 ply | 1/4” thick. Particu- 
lar attention paid to the finish makes it 
both attractive and lasting. All drawers 
are dovetailed front and back and fin- 
ished inside. 


EXCELLO PRODUCTS CORPORATION 


MANUFACTURERS OF OFFICE DESKS EXCLUSIVELY 
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Immediate Shipments 





By specializing on one 
medium priced line, we 
are able to give better 
service than otherwise. 

All orders are given 
prompt attention. 

A copy of our catalog showing 


the complete line awaits your 
inquiry. 
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8 Miles From Downtown 


CICERO, ILLINOIS 
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the right to select the man who pleased them without 
waiting for the priest to bless their alliances. 
_Every home was disturbed by putting proletarians in it. 


e If a family had no more than two children, they could 

only claim two lodging rooms in their own home. If they 

 ¥} a 1C took more than two rooms, each was inhabited by a pro- 

letarian family, usually with a lot of children. Al! the 

furniture, carpets, etc., had to remain in the rooms given 

f H dN over to the proletarian, as private property did not exist 
Oo an onore ame “and everything belonged to all.” 

Three days after the setting up of the dictatorship of 

the new government, every bank building was oceupied 


J [| [J [| N FURNITURE by Red troops and all the shops were closed—the pro- 

4 prietor did not have the right to pass his own threshold. 

a a CT ; 6 — pe gs es “a appeared directing that rc 
. © 7 oe cierkKs O eacn oO ce elect a managing commission. d 

7 a a as in nance,a goo goods in stock were to be inventoried and the proceeds of 

name is an asset to sales placed in the bank. The proprietor’s bank aceount 

> m : ; SS Y belonged “to all” and if the sales were not sufficient to pay 

LJ LJ ue any business. ou ea gpmencioen salaries and expenses, the shop owner's 
. ss P . é yank account was drawn upon. Wages were quadrupled. 

C] [] [J [J Caf appeal to the The country was under the strongest blockade and no 

most exact i n g goods came in and no raw material was received, so after 

p a . 7 some weeks the shops were swept clean and there was 

user ot othce equipment bv of- nothing to sell. Nevertheless, the employes must receive 

‘ . . their wages. In our line all typewriters, office furniture, 

fering etc., had been registered and if a device was wanted, an 


assignment was written and we had to deliver the goods 

Mi; e The value of the goods was promised in the form of an 

t k h assignment to the owner’s bank account. In this way, we 

1 wau ee airs lost everything. We had to pay 40 crowns, or $8.00 peace 
value, for one pound of meat. 

Finally, when the Bolshevist reign broke down, we 


heir reputation tor superior- found ourselves without goods, without money and almost 
: — ‘ tai il c without ho A pai f stockings st 100 crowns, < 
ity 1S based on years ot pro- shirt, 360 po ane eal coma aedne a aeibelner, “te 
oressive manutacture The would have to pay 30,000 crowns for it—600 crowns in 
eo. 3 ‘ at. peace time. Importing is quite out of the question. We 
Milwaukee ¢ hair a O. trade have no means of carrying on our business, no way of 
P i ~ feeding our families, and we are altogether downhearted 
mark gives you entree into ot- What little remained after the Bolshevists left was 
: : Peet Se © . v taken by the Roumanians. They robbed us of 150 million 
fices where correct design and dollars’ worth of property. We are unable to begin anew 
> Sc. without the help of the Western Powers, because the fac 
dur able construction are pa: S tories have no machines and no raw material and the 
words to rep at and new busi- farmers have no seeds for the harvest. 
It is difficult to see what our future will be. My busi- 
ness. ness seems impossible, as there is nothing to begin with. 
I have had twenty years’ experience in the office appliance 
‘7 : : : line and know all its branches thoroughly. I speak 
) ? ? : ; . : ‘ - 

The Mile aukee Line i7s 2 the French. German, Hungarian and English. and I bee that 
largest 1n the world restricted , if you know of a position for me in the United States to 
‘ ‘ notify me. 1 should sell all I have, leave this unfortunate 

to office chairs exclusively. country and begin life anew, beyond the great water. | 
After twenty years of hard work and self respect which 
é6 tlhuvatuikee”’ > : ~]; I have as a business man, it is hard for me to address my 
Milw aukee | dealers claim request to you. But America is the only country which 
that. ““Better Chairs are Not has until now done something for Hungary, and we must 
9 have some way of living, so we address you. The necessi- 
Made. ties of life are practically impossible to purchase without 


foreign money. 
Yours with kindest regards, 


Get the Milwaukee Chair Com- . GLUCK M. ODON 
pany Service. — 


More Check Protector Litigation. 

7 W rite us The Todd Protectograph Company has been notified 
. of another decision in its favor in the litigation against 

the Hedman Manufacturing Company of Chicago 

Some time ago United States District Judge Sanborn, 
sitting at Chicago, granted an injunction restraining the 
Hedman Company from further infringement of patent 
claims owned by the Todd Company and from continu- 
ing certain methods of competition held to be unfair He 
also awarded the Todd Company both damages and 
profits. The Hedman Company appealed, but the United 
States Circuit Court of Appeals upheld the decision of the 
lower court. 

At about the time the case was submitted to the Cir 
cuit Court of Appeals, the Hedman Company changed the 
construction of its machine and claimed that by such 
change it avoided further infringement. The attorneys 
for the Todd Company then brought this changed ma- 


Milwaukee Chair Company chine to the attention of the court and United States Dis 


trict Judge F. A. Geiver has just decided that this change 











Milwaukee Chicago of construction is tet an manufac nt and ad as aoe d an 
Sea injunction against its urther manutacture and sale 
New York ttle “ua Each st asted, yt 
the officials of the Todd Company express belief tha 
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SERVICE—PLUS! 


Our new plant, just erected, represents an investment 
approximating $750,000.00. It provides three times as 
much space as formerly and is one of the largest and 
most completely equipped plants in the world devoted 
exclusively to Loose Leaf Products. 


With our facilities thus increased we are happy to assure 
our dealers of unusual service—prompt deliveries on 
both stock and special sizes. 


EXCLUSIVE AGENCIES 
FOR ACTIVE DEALERS 


We are seeking connections with active dealers in terri- 
tory still open. To such will be offered a special jobbing 
arrangement with the full benefit of the Cesco Dealer 
Co-operation. Send for catalog and full details. 


The C. E. Sheppard Co. 


311 Hudson Street 
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—/found where 


ERE is the Steelcase four drawer 
upright filing cabinet — the aris- 
tocrat of all four drawer letter files. 


This particular unit is significant of 
what Steelcase Business Equipment 
means to the retail merchant.- Under 
this name progressive dealers will find 
steel filing equipment, possessing just 
those features on which they can 
confidently build up a _ permanent 
business. 


Steelcase Upright Filing Cabinets are 
superior in every detail of construc- 
tion, plus a beauty of design and finish 
that marks them at once as the equip- 
ment your customers will buy most 
readily. 


Steelcase Counter Height Units pre- 
sent sales and business building feat- 
ures concerning which you should be 
thoroughly informed. Write at once 
for full particulars about Steelcase 





Steelcase Business Equipment 


No. 1005 Business Equipment. 
METAL OFFICE 
Grand Rapids. 





The Victor Metal Waste Basket, the metal waste basket with the 
rubber cushioned corners —is known to successful retailers all 
over the country. Its success in putting the waste basket business 
on a sound, really profitable basis has become a matter of history. 
The Victor Metal Waste Basket is the only fit associate for other 
fine furnishings in an office and is so recognized. Let us give you 
prices, discounts, etc. You will be interested. 
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business succeeds 


E association of successful merchants and 
merchandise possessing the fundamentals of 
success is inevitable. 


Steelcase Business Equipment is “found where 
business succeeds,” whether it be in the office 
using or in the store that is selling it. 


A policy of dealer protection assures you a con- 
tinuous, consistent source of supply on which you 
may build your business, confident of the con- 
tinuity of your manufacturing connection. 


The ability and inclination to render prompt serv- 
ice in the lines on which you concentrate your 
selling efforts makes Steelcase Business Equip- 
ment even more attractive. 


The knowledge that your merchandise is inherently good pro- 
motes confidence in yourself and your selling organization and 
consequently makes your selling work that much more effective. 


Write us today for full data about Steelcase Business Equipment. 


FURNITURE CO, 


 Uichigarr 





Steelcase Business Equipment steel desks have caused more favorable comment than 
almost anything ever made before in steel for office use. To many they present an 
appearance of beauty and substantiality never before realized in desk manufacture. 
Retailers everywhere selling Steelcase desks are most enthusiastic about them. 
The standardization of all parts and the simplicity of construction produce a 
piece of merchandise in which manufacturing problems, merchandising require- 
ments and serviceability meet on common ground. Let us send you the catalog. 
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“U-Need-Me” Cushion 


“U-Need-Me” Mail Distributor 











No, 997 “U-Need-Me” Cushion 


Endow Your Stock 
With the Spirit of Kindly Service 


<4 -NEED-ME” Office Specialties emphasize personal 

| | comfort and convenience in desk work. They add 

to human efficiency. This is the angle on which 

their sales appeal is based. It creates an easy avenue of 

approach to the customer. That brings business to your 
store. 


“U-Need-Me” Felt Chair Pads 


lead the field. The felt surface prevents friction and de 
fers “clothes shine.” No.9 is our best quality, and is made 
of all-wool felt. No. 8 appeals to the medium-priced 
trade, and is a mixture of wool and cotton. Made in four 
sizes and several colors. 


“U-Need-Me” Mail Distributors 


bring order to the busy desk. They provide system by 
making a place for all pending correspondence. Made 
of heavy brown photo-sheeting, with leaves of long-fibre, 
flexible paper. The index tabs allow the user to mak« 
the guides fit his own work. 


“U-Need-Me” Folding Desk Pads 


add Dignity to any desk. A necessity to the executive o1 
clerk who sees visitors, as he can conceal the papers be 
fore him by folding over the wings. When ready to re- 
sume with the correspondence, he finds everything in 
place as he left it. When opened out the “U-Need-Me” 
Folding Desk Pad is 48% inches long, 1934 inches high. 
The top is covered with genuine or imitation leather; the 
bottom has a felt cover, to protect the desk. Attractively 


lined. 
“U-Need-Me” Cushions 


We make a fuli line, in various sizes, covered either with 
leather, felt or imitation leather. Our ventilated cushio1 
appeals to fleshy people. 


In the ‘‘U-Need-Me"’ Line you will also find 
Blotter Desk Pads, Glass Letter Trays, Glass 
Desk Pads, Typewriter Pads, Inkwell Pads 
and Window Ventilators. You can sell all 
these items. 


Send for the “U-Need-Me” Booklet, which will show yo 
some necessities which are essentials to quick profits 


Geo. E. Fox & Company 


33 West Kinzie Street Chicago, U. S. A. 








Ventilated 

















OFFICE 


U I920. 


Ashdown Vice-President of f 

The Remington Typewriter Comp: iny announces the 

election of Cecil S. Ashdown as vice-president and his 

appointment as comptroller of the company. A sketch of 
Mr. Ashdown’s career will appear next month. 


Remington Co. 


New Home for Globe-Wernicke. 


\iter several months of tearing down, building and re- 


modeling, the Chicago office of the Globe-Wernicke Com- 
pany, is occupying its new home at 168-170-172 West 
Monroe street. The work of remodeling the building was 
handled so skillfully that the place presents the appear- 


ance of a new structure, both without and within. 

\ solid plate-glass front provides a sweeping view of 
the stock on the main floor and offers exceptional win- 
dow display opportunities. Their new quarters give the 
company floor space of 73,000 square feet. Each floor is 
well lighted and roomy. Pillars support the white metal 
ceilings which are decorated in plastic relief. The third 
floor is devoted to displays of mahogany; the fourth pro- 
vides model offices and directors’ rooms fully equipped 
that the customer may at a glance get an idea of the ap- 
pearance of the furniture in actual use. On this floor also 
is located the Chicago School of Filing and Indexing—an 
institution maintained by the Globe-Wernicke concern 


Corona Dealers Visit Groton. 


\ number of dealers, representing the Corona Type 


writer Company, Inc., in the Western and Southern di- 
visions, visited Groton October 7, 8, and 9th. The object 
of this meeting was to give those representatives, who 


had never been through the new factory, an opportunity 
to see how the personal writing machine is made and to 
exp lain to them some of the company’s plans for the fu- 
ture. This meeting is the third and last of a series of di 
visional meetings of Corona agents. 

\mong those dealers who visited the factory were: 

is EK. Thornton, Thornton Typewriter Company, 
Phoenix, Ariz.; F. P. Stewart, Utah Typewriter Exchange 
Company, Salt Lake City, Utah; J. D. MeDonald, Corona 
lypewriter Sales Company, Spokane, Wash.; E. W. Hall. 
kK. W. Hall Company, Seattle, Wash.; E. W. Pease, E. W. 
Pease Company, Portland, Ore.; A. L. Johnson, Atlanta, 
Ga.; A. G. Cambias, Crescent Typewriter Exchange, New 
Orleans, La.; Kenon Taylor, Kenon Taylor Company, 
Memphis, Tenn.; G. L. Rooney, Reynalds Music House, 
Mobile, Ala.; G. J. Emmanuel, Reynalds Music House, 
Pensacola, Fla.; Geo. S. Walker, Western Typewriter 
Sales Company, Denver, Colo.; Chas. Mitchell, Crane & 
Company, Topeka, Kans.; C. J. Harris, Corona-Pacific 


Typewriter Company, Los Angeles, Calif.; J. R. Bierma 
Corona Typewriter Company, Inc., San Francisco, Calif.; 
E. S. Hewitt, E. S. Hewitt Company, Juneau, Alaska. 


D. Kammann, E. K. Ray, G. B. 
Beckert were also at the home office. 


Division Managers F. 
Pelton and W. I 


Rhode Island Stationers Meet. 

The first annual meeting of the Rhode Island Station- 
ers’ Association was held on Monday evening, Septem- 
ber 27, in the rooms of the Providence Chamber of 
Commerce. 

Mr. Bill, 
sented the 

The of 


chairman of the By-Laws Committee, 
revised by-laws, and they were accepted. 
cers for the year ending September 27, 1921 


pre- 


are: President, Howard L. Wheeler, Preston & Rounds 
Company; vice-president, Herman A. Bill, Providence 
Paper Company; secretary, Arthur C. Arnold. 

The next regular meeting will be held at the Centra! 
hotel, Monday evening, October 18, preceded by a 
luncheon at 6:30. 

R. S. Bauer, president of the National Association, and 


others will speak. 


Pierson Back from Vacation. 

|. Ogden Pierson, vice-president of the Dameron-Pier- 
son Company of New Orleans, returned from a two 
months’ vacation on October 1. The time was spent with 
his wife and family at Haven Side, Martha’s Vineyard 
Island, Mass. During his stay in New England Mr. Pier- 
son visited a number of paper mills and office furniture 
factories. 

At the regular meeting of the company’s sales organiza 
tion on the evening of October 5, Mr. Pierson gave an 
instructive talk on the manufacture of paper, showing sam- 
ples of rag pulp and other steps in the process of paper 
manufacture as carried on in the mills of the L. L. Brown 
Paper Company. 
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Typewriter Men! 


Ribbon Dealers! 


A post card will bring you 
the greatest proposition ever 


made in typewriter :ibbons. 


Write us now before turn- 


ing this page. 





Pat. 
1,309,367 
Machine 


Phillips 
Ribbon & Carbon Co. t= Fr 
Rochester, N. Y. 
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An Important Announce- 
ment to the Trade 


Profit by your local reputation 
by putting out a type. cleaner 
with your own name and brand. 


YOUR OWN 
BRAND 
OF TYPE 
CLEANER The service and satisfaction of 
Typo-O-Lene is guaranteed—we 
stand behind you—so you can’t 
go wrong. 


You don't have to purchase in 
large quantities—you may start 
with an order for twelve dozen. 


There is but a slight additional 
cost for the printing of the labels 
on the first order. 


WRITE FOR 
FULL DETAILS 


PECO MANUFACTURING CO, 


41 Perry Street, New York 


oom opsRSEShSheEe >>> 
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New Barrett Western Division Manager. 








HERE is an unusual 
opportunity for the 
dealer in the Kam- 
rass Komfy Kushion, the 
only self-inflating air 
cushion — particularly 
adaptable for office use. 


If you will send us your 
name and address we will 
give you the full details of 
how we are prepared to 
help the dealer with mim- 
eographed letters, book- 


lets and other dealer helps 
that will make the Kamrass 
Komfy Kushion practically sell 
itself. Write now. 


li. KAMRASS & SONS 


348 Eighth Avenue, New York City, U.S.A. 





Russell Aivin Fisher has assumed his new post as W 
pany, with headquarters at 425 North 38th avenue, Om 
Nebr. His jurisdiction includes Oklahoma, Color 
Kansas, Missouri, Iowa, Minnesota, Nebraska, Wisco! 
North Dakota and South Dakota. 


business for seventeen years. He joined the Burrot 
Adding Machine Company’s St. Louis branch on lea 
the University of Missouri at the age of nineteen. 


tion and manufacture, he spent two years at the fact 
working successively in the fifteen sections of the fa 
After selling experience with the Burroughs com 
Mr. Fisher entered the employ of the Wales Adding 
chine Company, being salesman, local sales manager, 


eleven years in the Wales organization he joined the 
rett Adding Machine Company’s sales forces. 





est 


ern division manager of the Barrett Adding Machine C 


ana 
ado 


Mr. Fisher has been engaged in the adding machi 


Vil 


give himself an intimate knowledge of machine const! 


tor 


trict sales manager and sales instructor in turn. \ fter 


B fT 























Affixing Stamps Mechanically 


is recognized in the modern office as the QUICKEST, 
CLEANEST and CHEAPEST method. 


With a 


This wo:k can be done EASIER and BETTER as 
it is light, simple to operate, will NOT destroy 
stamps or become gummed or clogged. 





"It rolls 
em on’”’ 


The machine that is Radically Different in Design, 
Operation and Results. 


A descriptive booklet sent on request. 


The Service Machines Company 
Dept. 0, 79 Sudbury Street, 
Boston, 14, Massachusetts 





FREDERICK W. YOUNG, 
The New General Manager of the Remington Typew! 





Factories, Whose Appointment Was Mentioned Last Mont! 








Chicago Stationers’ Golf Association. 
On the afternoon of Wednesday, September 20 


holes. Prizes were awarded at the conclusion of the g 
the first prizes being choice of golf irons, and the s¢ 
golf balls. The day was delightful and the gam 
played under favorable conditions. Another game 
played this month 


C. Lauterjung, F. H. Butenschoen, Chas. J. Stror 





recovery. 





links of the Westward-Ho Golf Club, the members of t 
Chicago Stationers’ Golf Association played eight 


The following players were present and participated 
E. B. Clarke, H. H. Parks, Frank Gibbs, R. B. Wils 
Evan Johnson, Albert Hancock, Chas. P. Mueller, Art! 
L. Payne, Harry G. Horder, William Hanna, Munroe Col 


11 


Charles Hamburger, Fred. G. Coggin and Fred P. S 
mour. 
An attack of appendicitis necessitated an operation on 


W. H. Beardsley, general manager of the General Type 
writer Exchange, Brooklyn, N. Y. He is making a go 
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“We have ten of your desks in 


constant use and they fulfill 
every need of the stenographers 


99 





From a letter by a user 


Users Boost It 


HE quotation at the trouble-proof and easy to 
head of this page is tae operate—no more soiled 


hands from raising or 





only one of thou- 
sands that can be taken lowering seat. 
from letters _—received Today there is little 
use making something or 
trying to sell it unless it 
is better than anything 
else upon the market or 
as good and cheaper. We 
have specialized and build 


since placing the Type- 
writer Table Cabinet upon 
the market. The concern 

















in this instance a large 
eastern manufacturer. 


The Cabinet, with many 














exclusive features is, No. 651. Typewriter Cabinet a comparatively small 
however, only one item of line, but every piece of 
the line. Our records it is better than other 
show that sales of “Little Dandy” Type- devices for the same purpose and can be 
writer Stands have doubled this year. sold at reasonable prices. Your customer 
These little easy-rolling office aids sell will get dollar for dollar service and sat- 
when nothing else will. One in the hands  isfaction from Uhl Steel Equipment no 
of a user will sell six more. matter what the price may be. 


Uhl Steel Chairs and Desk Stools are 


unequalled for service and strength. The The Toled O Metal 
new feature on revolving omeeet and Furniture Company 


stools will alone make the sale over any 


other similar type of equipment. It is 1234 Hastings Street Toledo, Ohio, U.S. A. 





The LINE with a Future 


On display in St. Louis during Stationers’ Convention 
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Mg 
You may be using the finest filing systems yet We ij 
} | devised, but are your papers tidy? Some of your Y 
folders contain quite a lot of papers and should be ~~ 


neatly held together with Noesting Ideal Paper Clamps. 





No unprotected points. 





Lie perfectly flat—will not pick Jf 
up other papers. Has surprising : 



































capacity. | 

| | 
: Other Noesting —— oe Products | 

. 

eyye 7 ie ae Se i; \) r 
: “Millions Daily” € xyems Nos. 1, 2 and 3 J 
Your stationer carries the <> | x 
1} popular Noesting Line. a va ips an bdioas Rings ea | 
’ Clamps | \ 
i; NOESTING PIN TICKET CO., INC. { 
World’s Largest Manufacturers of Paper Clips, Pin Tickets and Thumb Tacks > 
' MT. VERNON, NEW YORK |i 
_ a a | 
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MULTIPRINT 


‘‘Nothing but the genuine satisfies 
the American Public’’ 


“EVERCLEAN” 


CELLULOID 
SLEEVE PROTECTORS 








MULTICOLOR PRESS 


Form letters—letterhead, letter and signature at one 
impression, each in different color if desired. 


po 


“*Everclean’”’ Adjustable 
No. 104 for Men 


“Everclean’”’ Adiustable 
No. 102 for Women 


Are known for their first-class quality and durability 


Business printing—folders, envelopes, letterheads, ‘ 
bags, labels, etc. Retail for 50c the pair 
Uses standard printers’ type, flat cuts, half-tones and 


LARGE SIZE--both Men and Women 


All Jobbers carry ‘‘Everclean” Cuffs. Send your order | 
your nearest jobber or write direct for particulars 


THE EVERCLEAN CUFF COMPANY 


Originators ef Celluloid Sleeve Protectors 


BROOKLYN, N. Y. 


all regular equipment. 
Automatic or hand feed—speeds 1,500 to 5,000 per hour 


SAVES 40% TO 60% ON YOUR PRINTING BILLS 
LISENBY MANUFACTURING CO. 
General Sales Offices, Plymouth Building 
CHICAGO, ILL. 


Pennsylvania Ave. and Fulton St. 





PU 


_ 
“~ 
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Alexandria, La.——The Chronicle Publishing Company 
made an installation of all steel office furniture for the 
Southern Casualty Company and the Alexander, Bolton & 
Lewis insurance agency. The equipment cost approxi- 
mately $25,000. 

Baltimore, Md.—Walter Vernay, of the Dulany-Vernay 
Company, spent several weeks in the educational depart- 
ment of the Yawman and Erbe Manufacturing Company, 
Rochester, N. Y., to better fit himself for selling filing 
equipment in the store here. 

Brooklyn, N. Y.—George Bayer, vice president of Stev- 
enson & Marsters, Inc., announces the arrival of a baby 
daughter, Miss Doris Elizabeth. 

Buffalo, N. Y.—S. J. Ingram has been assigned to Ter- 
ritory No. 5 of the local office of the Yawman and Erbe 
Manufacturing Company. 

Chicago, Ill—O. H. Bardwell, manager here for the 
Globe-Wernicke Company, took a brief vacation in late 
September and early October. 

x * * 

Chicago, Ill.—The office of the Wabash Cabinet Com- 
pany, 319 West Adams street, was the scene of a gracious 
ceremony September 30. Charles Foley, a mail carrier 
who had served the neighborhood: for twenty years, was 
retired under the civil service retirement act. Merchants 
on his beat contributed to a $1,000 fund as an indication of 
appreciation of his faithful service. Mr. Foley had not 
missed a day in twenty years serving the business houses 
which were represented in the gift. 

Des Moines, Iowa.—Wyatt D. Hull, formerly of the 
home office, has taken charge of the Iowa territory of 
the Yawman and Erbe -Manufacturing Company. He 
joined the organization in 1918 as assistant to Mr. An- 
drews and head of the agency department, agency dealer 
division 

Detroit, Mich—Ross P. McClellan has been appointed 
manager of the furniture and file department of George 
\. Drake & Company. He succeeds George B. Wray. 

Iowa City, Iowa.—The Iowa Supply Company succeeds 
the Typewriter & Equipment Company, local representa- 
tives of a line of filing equipment made at Rochester, N. 
Y. The change is of name only. 

LaFayette, Ind—Decker Bros. have been appointed ex- 
clusive agents here for a line of filing equipment manu- 
factured at Rochester, N. Y. 

Los Angeles, Calif—The Pacific Desk Company has 
leased, for a period of ten years, the seven-story and base- 
ment building at 420 South Spring street, now occupied 
by the Los Angeles Furniture Company. The building is 
owned by the Van Nuys estate, which obtains a rental, 
for the entire period, of approximately a quarter of a 
million dollars. The lessees plan to make extensive im- 
provements and alterations. The first floor is to be used 
as a salesroom. 

New York, N. Y.—H. P. Rockwell, manager of the 
export department of the Yawman and Erbe Manufactur- 
ing Company, has been elected a director of the Export 
Managers’ Club. 

Norfolk, Va.—Farant & Company, agents for the “Y 
and E” line, believe in “catching them young.” A folder 
on filing equipment is presented to the students in the 
local business college, and periodical lecture courses are 
conducted. In this way the graduates are well-informed 
on equipment when they take positions in the business 
world. 

Omaha, Nebr.—Stanley Hansen, of the Corey & Mc- 


Kenzie Printing Company, has completed the educational . 


course of the Yawman and Erbe Manufacturing Company 
at Rochester, N. Y. 

Owensboro, Ky.—The Murphy Chair Company has 
placed in production a line of office chairs. It is expected 
to have the complete line of office chairs ready by Janu- 
ary 1, 1921. A few patterns are already in stock, and other 
patterns will be ready for shipment in the course of sixty 
days. 

Pittsburgh, Penna.—Lewis P. Gifford, who recently 
joined the Pittsburgh office of the Yawman and Erbe 
Manufacturing Company as a floor salesman, was for 
merly in the transportation department. 

(Continued on page 215.) 








Cook 
Quality Chairs 


The World’s Standard for 
Over a Quarter of a Century 


Write for Catalog 


€. A. Cook Company 
16-28 Osborne St. Cambridge 39, Mass. 
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Beauty 


is all too rare in the business 
office. It should be there—and 
can be—even in the necessary 
Cuspidor. Write for “Brass Cus- 
pidor Catalogue” to 


ALDRICH MFG. CO., INC. 
57 Illinois St. Buffalo, N. Y. 
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All 





BUXTON 


KEY KASE 


advertised in 


LITERARY DIGEST, AMERICAN 
INDEPENDENT, SYSTEM, LESLIE’S 
and thru other effective channels. 

tiat, smooth, neat—fits vest or 
hip pocket or ladies’ handbag 
without bulging. Saves clothes. 
Keys easy on, easy off, easy to 
locate even in the dark. Each 
hook holds two. 


A LIVELY SELLER! 


Whoever carries keys 
needs a Key Kase 


and our advertising, reach- 
ing hundreds of thousands 
of men and women pros- 
pects, sends them to your 
store. 





















RETAIL Pin ae 
@ TOG cade dséceceses 
G BOG. bc dcctccanddecd 
D Ce 6400 Hhevecéd $1.10 
Moreeco Lined 
@. TOG = cedccccccece 
S eee. «ésncecesesd 1,10 
S, TROON  secccccscove 1.265 
Genuine Seal 
(Gold Plated Hooks) 
O TOD céccccccceade $1.75 
SS acctetcacads os 2.25 
DT EE Waacdeciancte 2.75 


Write for Dealer Offer 

L. A. W. NOVELTY ©0., 
Dept. P, Springfield, Maes. 
In Canada: Rowland & Campbell, Ltd., Winnipeg 
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The Ink Everlasting 





Keller’s Superior Writing Fluid 





CEES 


Developed to meet the exac- 
tions of discriminating users. 


Quality—the Highest Stand- 


ard. 


The one blue-black writing 
fluid that continues to merit 
the approval of the most 
critical. 


Supplied by leading stationers 
everywhere. 


Keller’s Superior Writing Fluid 
is the product of the labora- 
tories of 
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The Robert Keller Ink Company 


Chemists 


Detroit Michigan 











PENS AND PENCILS 





Basic City, Va—The Steelrath Pencil Company will 
manufacture pencils, erasers, etc. Capital stock, $500,000; 
Victor Steelrath, president; John 1. Rhoades, secretary— 
these and C. M. Faber constitute the directors. 

Boston, Mass.—Gus Nelson, Jr., representing the Ester 
brook Steel Pen Manufacturing Company in New 
England, visited the Boston trade in September. 

Chicago, Ill—John N. Marley, manager of the Chicago 
office of the L. E. Waterman Company, made a week’s 
motor trip through Wisconsin in September. 

5 ‘* ok 

Chicago, IlL—A. G. Lund, of Aukland, New Zealand, 
was a September visitor at the Chicago office of the L. E 
Waterman Company. He represents that interest in New 


Zealand. 
os © 


Chicago, IllL—E. H. Waterman, of the local office of 
the L. E. Waterman Company, was one of the Chicago 
visitors at the St. Louis convention of the National Asso 
ciation of Stationers and Manufacturers. 

* * * 

Chicago, IllL—H. L. Symonds, of S. Morden & Com 
pany, London, England, visited the Chicago office of the 
L. E. Waterman Company in September. He attended 
the Toronto conference of the Chambers of Commerce 
of the British Empire, and took advantage of the oppor 
tunity to visit friends in the principal centers of the 
country. 


London, England—Wahl Eversharp, Ltd., has joined 
the American Chamber of Commerce in London as an 
associate member. 

New York, N. Y.—The pocketbook of Harry W. Lynn 
of the Esterbrook Steel Pen Mantfacturing Company, 
was stolen by a pickpocket. He fears the possible im 
proper use of the business cards contained in the pocket 
book, and cautions the trade against this contingency. 

New York, N. Y.—The American Lead Pencil Company 
now maintains an exhibit of its products on the nineteenth 
floor of the Bush Terminal Sales Building. This display 
was installed as a convenience for stationers who have 
dealings in the building. The facilities at the home office, 
220 Fifth avenue, are continued, and visitors are welcome 
at either or both places. 

Philadelphia, Penna—Among the traveling salesmen 
calling on the stationery trade in September was J. W. 
Neil, of the Autopoint Company. 

x x * 

Philadelphia, Penna.—A recent window display in the 
store of the Hoskins Company demonstrated the manu 
facture of Faber pencils from crude graphite and cedar 
blocks to the completed pencil. 

x * * 

Philadelphia, Penna.—Yeo & Lukens were victimized 
through the theft of about $400 worth of fountain pens 
and gold pencils in the store at. 23 North 13th street. The 
burglars entered through the skylight. 

Redmond, Ore.—The Redmond Juniper Manufacturing 
Company has incorporated with capital of $10,000, for 
the manufacture of pencils. The incorporators are W. C. 
Vancleve, W. M. Wilson and Guy Dobson. 

San Francisco, Calif—Additional storage space has 
been taken by the L. E. Waterman Company at its 


branch, 17 Stockton street. 
OK * * 


San Francisco, Calif—Harry F. Homer, representing 
the Esterbrook Pen Company, had to take a long detour 
when his train was stopped recently by a burning tunnel 
in the Tahachapi. He made the pass by stage. 

The people of the United States are pro-rated six pencils 
a year, based on the country’s annual production of about 


750,000,000. The world’s output is nearly 2,000,000,00. 
Cedar from America covers about half of this production. 


Courtship is always a camouflaged ship—The Mimeo- 
graph Stencil. 





October, 


We 


a 


means better deliveries, 
better service and lower 
freight rates for our 
dealers. 


2 butlt our new fac- 
tory in Chicago because 
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‘“Ampco’ Ribbons and Carbons 


We Back Our Dealers 


Permanent trade is built of customers who are never 
disappointed in Quality. “AMPCO” products are 
made for permanent trade—they never disappoint. 
Dealers may feel assurance in backing “AMPCO” 
Ribbons and Carbons to the limit— 





Because. 


We who make it know that our merchandise is of 
the highest grade before we give it our brand. We 
stand squarely back of “AMPCO” with the expen- 
sive modern machinery, special processes, skilled 
workmanship and critical inspection methods of our 
own splendid new factory. 


We are making “AMPCO” on Ribbons and Carbons 
mean what “Sterling” means on articles of silver. 


\ limited number of live-wire dealers will find it in- 
teresting to write to us, as we still have some terri- 
tory open. 


American Manifold Products Corporation 
Chicago Illinois 


Office and Factory: 2900 Darwin Terrace, Chicago 
(New York Office 41-45 Lafayette St.) 

















BERLOY 





METAL PRODUCTS 


Metac LumBER 








Rieprex & Metac Late 





Froor Cores 





CHANNELS AND — 
— Corner Beans 





Fitinc Cases 





Crores Locners 





Factory Equipment 
— AND SHELVING — 





Eaves Trouscn & 
ConouctTor Pipe 





Brack & GatvanizeD 
— Sree. SHeets — 





Rooring aNd SIDING 





CEILING & SHINGLES 





OTHER METAL PRODUCTS 
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An insurance company, above all others, recog- 
nizes the need of fire protection. It is signifi- 
cant, therefore, that the Aetna Life Insurance 
Co. of Cleveland, Ohio, uses BERLOY “1300” 
Line Files. Beside the heavy steel walls and the 
bar and rod reinforcing, additional protection is 
afforded by steel shelves between each drawer. 


Counter height Files are used here. This size 
eliminates the need of a table, as the top affords 
a convenient place upon which to rest ledgers 
while looking up records. 


All drawers are fitted with Ball Bearing Roller 
Suspensions which mean easy operation, less 
wear on the file and longer service to users. This 
special feature is playing no small part in mak- 
ing sales for BERLOY dealers. 


Export Dept.: Berger Bldg., New York City, U. S. A. 


— ae 


Suspension 





October, 1920. 


“1300” LINE STEEL FILING CASES 





The Berger Manufacturing Co., Canton, O. 


BRANCHES: Boston New York Philadelphia Chicago 


St. Louis Kansas City Minneapolis San Francisco 
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RIBBONS & CARBONS 














Chicago, Ill—H. C. Abbott, sales manager of the Carrib 
Manufacturing Corporation, Rochester, N. Y., was in Chi 
cago early in October. 









x * * 


Chicago, Ill—L. B. Owen, manager here for the Colum- 


bia Ribbon & Carbon Manufacturing Company, has re- No. 1—Buoy Ink 3” Round DEFIANCE MOISTENER 


turned to his office after a week’s siege by the grippe. He ™ a 
intends to complete his convalescence “on the job.” No, 2—Buoy Ink 3” Square Pr. One in a box. Made of 
. tae No. 3—Buoy Ink 3” Square Cut White and Opal Glass 


Chicago, Ill.—Several of the office force of the Crown 
Ribbon & Carbon Manufacturing Company have joined 
in the “carry your lunch” campaign advocated by the 
municipal administration to bring down restaurant prices 
in the loop. 

* * * 

Chicago, Ill—Mrs. Neblung, of the sales force of the 
New York office, Crown Ribbon & Carbon Manufacturing 
Company, visited the Chicago office late in September. 
She was on her way East from a visit at the Coast with 
relatives 

* x * 

Chicago, Ill—Manufacturers’ representatives in the rib- 
bon and carbon lines are continuing the plan of bi-weekly 
lunches instituted about two years ago. They meet every 
second Friday in a private dining room in the Terrace 
Garden, Morrison Hotel. 





k “ + 


Chicago, Ill.—Joseph A. White, Chicago manager of the 
F. S. Webster Company, reports that the company’s con- e * 
vention in September was a mint of inspiration and pep erlance anufacturing mpany 


for the salesmen who attended. Judging by his portrait, 


shown elsewhere in the picture illustrating the account of 384 Broadway New York 

the convention, Mr. White found pleasure as well as busi- 

ness enthusiasm at the meeting. Manufacturers of STATIONERY SPECIALTIES 
x * x 




















Chicago, IIl. C. Schmitz has been appointed manager 
of the Carrib Manufacturing Corporation, Rochester, N. 
Y., in this territory. He succeeds David Snyder, who 
resigned to enter another line of business. Mr. Schmitz 


is widely-known in the ribbon and carbon business in 
this territory, having been engaged in the line for twelve 
years. He was formerly with the Kee-Lox Company, 
and has built up a flourishing clientele. 
New York, N. Y.—The Old Town Ribbon & Carbon e 
Manufacturing Company, Inc., 245-49 Centre street, has R bb d ( b 
contracted for additional machinery and equipment to ] ons an ar ons 
increase the capacity of the plant. 








Philadelphia, Penna.—Wallace Heaton has succeeded C : : . . 
Herbert Oram as local manager for the Carrib Manufac- As the name implies Ultimate Rib- 
turing Corporation, Rochester, N. Y. bons and Carbons represent the very 

Pittsburgh, Penna.—For the second consecutive month ‘ i ps : 
the Pittsburgh office of the Royal Typewriter Company, highest possible product in their 
Inc., headed the organization—this time in July ribbon . 
xa field. If you want to practically 

St. Paul, Minn.—The Carrib Manufacturing Corporation, eliminate complaints in this line 
Rochester, N. Y., has established a territorial office at 71 Ulti by d aT . 

Endicott building, in charge of L. H. Hodson. He has timate brands will do it. 


five men covering the states of Minnesota, North Dakota 
and South Dakota. 
San Francisco, Calif—The H. S. Crocker Company, 
Inc., has improved its ribbon and carbon department. 
* ok 
San Francisco, Calif.—Joseph A. Gottlieb, vice-president 
and general manager of the Buckeye Ribbon & Carbon 
Corporation, is visiting San Francisco, preparatory to 
assuming his new duties with the corporation. 
k ox 
. . ain > . . RIBBONE CARBON 
San Francisco, Cal_—wWilliam Filstead, formerly of PRODUCTS? CO. 
Filstead & Doherty, dealers in platens, 45 Ecker st., has 
left for Honolulu. It is not known whether he will engage 
in business there. Mr. Doherty is continuing the business 


here. aa Ribbon & Carbon Products Co. 


W. B. Ackerman Moves. Manufacturers of 
W. B. Ackerman, who handles office devices and special- ULTIMATE and AEROPLANE Brands 
izes in dicating machines and transcription work, has moved 
from 35 Montgomery street, San Francisco, Calif. He has 35 Warren Street NEW YORK 
now located on the ground floor at 510 Bush street, and is 
fully equipped to handle all classes of office devices. 
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Out of the Way §& $ 3 


Always Handy ond we 


ROBINSON 
WASTE PAPER BAG 


Most needed thing invented for the office in 
years. No floor space needed. Easily in- 
stalled. Instantly detachable for emptying. 
Can’t tip over and very accessible. Made 
to fit flat or roll top desk (single or double). 
Of heavy army duck (collapsible) with spe- 
cial “Robinson Construction.” Nationally 
advertised as usual. Every city has thou- 
sands of desks waiting to be 
equipped. 

Dealers and_ representatives 
write for an attractive propo- 
sition. 


Robinson Mfg. Co., 128 Elm St., Westfield, Mass. 





COLLAPSIBLE 
EASY 
TO EMPTY 




















Acquaint Yourself 


With Our Line of 


“ADVANCE” 


FILING CASES 
and SPECIALTIES 


In order to know 
what our line is 
order our sample 
assortment of good sellers specially se- 
lected so that you may have one each of 
many numbers and also a small stock to 
sellfrom. Write us about this assortment. 





Catalogue sent on request 








2719 Franklin Ave., St. Louis, U. S. A. 


In replying kindly mention thie ad. 
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CATALOGUES 


Adams-Groesbeck Company, 1 Platt street, New York, 
N. Y., has issued an eight-page folder devoted to a ma- 
chine posting device. 

x * x 

Net List No. 13, of September 1, 1920, has been 
culated by the Elbe File & Binder Company, 215 Greene 
street, New York, N. Y. 

* * * 

The Todd Protectograph Company, Rochester, N. Y., 
has prepared a large cut-out in colors, showing “Mis 
Peaches” operating the electric model of the Protecto 
graph. 

x * * 

Descriptive Price List No. L-13 has been issued by the 
Boorum & Pease Company, 109-11 Leonard street, New 
York, N. Y. It covers the loose leaf products of the com- 
pany and is dated September 1. 

x ok Ox 

The R. H. Smith Manufacturing Company, Springfield, 
Mass., has issued a 230-page catalogue of rubber stamp 
supplies, accompanied by a loose leaf price list. The cat 
logue bears the serial number “40.” 

ok + * 

A folder distributed by the Steel Equipment Corporatio: 
Avenel, N. J., is devoted to a letter and illustration show 
ing the performance of Security steel filing equipment 
during a disastrous fire. 

x * * 

Revised price lists effective September 15 have bee: 
distributed by the National Blank Book Company, Hol 
yoke, Mass. No 6 covers the Standard line of blank books; 
No. P is devoted to loose leaf books, binders and sheets 

x oe 


Trick & Murray, Seattle, Wash., printed a special bull 
tin for distribution in connection with the Seattle Business 
Show, September 20 to 25. The heading, “It’s Our Treat,” 
was an invitation to call at the store for complimentary 
tickets. 

* * * 

A folder advertising “Bullfrog” brand typewriter rib- 
bons and carbon paper has been issued by the Newton 
Rotherick Manufacturing Company, 32-40 South Clinton 
street, Chicago, Ill. It features a sixty-days’ trial offer to 
consumers. 

* * * 

A handsome invitation has been published by the Wil 
son-Jones Loose Leaf Company to visit the new factory 
at 3300 Franklin boulevard, Chicago. The cover is heavy 
blue stock, with blind stamped lettering. A picture of the 
new plant completes the printed invitation within the 
cover. 

Two recent envelope stuffers by the Globe-Wernick« 
Company have been received. One is a fourteen-page 
folder in colors, devoted to sectional bookcases. A four- 
page folder titled “Pick "Em Up Quick” reveals the No 
6 adjustable metal drawer tray arranged for quick sele 


tion of pins, clips, pens, rubber bands, pencils, etc., fron 
the center drawer of a desk. 
x * x 


_An effective dispay easel has been distributed to dealers 
of the Carrib Manufacturing Corporation, Rochester, N. \ 
It is executed in red, gray and blue, on white stock. The 


card is 11x14 inches and embodies the combined slogan 
and trade mark, “Get in the Carrib Circle,” which is 
featured in the company’s advertising in the trade papers 
The display is calculated to hook up the store of the 


dealer with the advertising done by the Carrib Manu 
facturing Corporation. 
* * 


Several pieces of publicity matter by the International 
Money Machine Company, Reading, Penna., have been 
received. There is a series of mail cards, in colors, each 
with a return postal, devoted to the International visible 
adding machine. A four-page folder in Spanish describes 
the same subject. It is printed in three colors. There is 
also a six-page folder in two colors describing and illus- 
trating the Invincible steel paymaster. This determines 
mechanically how many bills and coins of each denomi- 


t.nation are needed to complete a payroll. 
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RECLECELIIACOL ELEC BLOF OL OLELELOCOLOLOCee 
Let Santa Claus Be Your Salesman 


The ‘‘won’t buy clothing spirit’? which 
shows popular resentment against the high 
prices of clothing can be turned into a selling 
aid. Menand women who decline to buy new 
apparel are interested in making their old 
clothes last as long as possible. Show them 


“ESCO” 
CUSHION PADS 


They erase chair shine, and thus pre- 


serve clothing. ‘‘ESCO’’ CUSHION 
PADS make hard chairs comfortable. 


You can feature them as Christmas gifts and win 
good trade. “ESCO” CUSHION PADS are intensely 
practical, and will win for you the friendship of the 
recipients. This is a good time to plan a Christmas 
appeal in your Holiday selling. 

“ESCO” CUSHION PADS will be a more 
popular Christmas gift than neckties and 
suspenders if you get an early start. 

In addition to Cushion Pads the ‘‘ESCO”’ 
Line includes Typewriter Pads, Felt Seat 
Pads, Cushions, Felt Chair Backs, Inkwell 
Pads and Felt Discs for use under glass desk 
tops. 


Get Our Profitable Proposition 
for Dealers and See How Things 
Will Hum in Your Store. 





Economy Seat Company, 3132 South Canal St. Chicago, Ill. 


Pacific Coast Representative: C. E. Eastern Representative: Union Southern Representative: E. V. Be- 
Davis, Empire Bldg., Seattle, Wash. Stationery Co., 777 Broadway, N Y. gaxt, yt 4th Na.:. Bank Building, 
tlanta, Ga 


Fea ata e tase se se Ta Taya aaa Te Tare 
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Ghe 








Unegualled as 
the Typewriter 
for Personal Use 





Full keyboard of 84 characters; carriage easily accommodates paper or envelopes 10%" 
wide ; back space key; action, easy and quick; a most wonderful manifolder. 


Light enough to be easily transported, but heavy and sturdy enough to stay “put” when 
in operation. 


Electrical, Mining and Civil Engineers; Physicians ; Druggists ; Students ; Teachers ; Pro- 
fessors and other professional men are finding the CENTURY quite necessary equipment. 


Special keyboards for special purposes, and for writing in the principal languages of the 


world. 
Ghe economizes TIME, SPACE AND MONEY, 
for it is but HALF the SIZE, WEIGHT 
‘/? and COST of the ordinary office machine. 


Send for Catalog and Terms to Dealers 


American Writing Machine Company, Inc. 
449 Central Avenue NEWARK, NEW JERSEY 


STUUNULNLALUUUOOLUOUEOOUOULOOLLOLOOOOLLULOLLEO EEUU OOOOOOOOOGAAE 
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ADDING MACHINES 





Bangor, Maine.—Edwin W. Flanders has been appointed 
district sales agent for Eastern Maine of the Dalton Add- 
ing Machine Company. He succeeds Joseph Wigon, who 
has been assigned to the office at Toledo, Ohio. Mr. 
Flanders was formerly with the Remington Typewriter 
Company, and until recently served as a local salesman 
on the Dalton staff. 

Boston, Mass.—Harry Mannear, office manager here for 
the Wales Adding Machine Company, spent his vacation 
at Wilkes-Barre, Penna., his former home. 

Brooklyn, N. Y.—Pear! H. Johnson, office manager of 
the Brooklyn agency of the Burroughs Adding Machine 
Company, was married September 21 to Dewitt Matthews. 
New York. 

Detroit, Mich—C. A. Snodgrass has been transferred 
from the St. Louis office of the Burroughs Adding Ma- 
chine Company to the home office, succeeding I. A. Smith 
in the treasurer’s department. 

Kansas City, Mo.—The Kansas City office of the Wales 
Adding Machine Company led the sales organization in 
its proportion of August orders. K. C. got 15.9 per cent 
of that month’s business. 

Lima, Peru.—Nicanor Zebellos is at the factory of the 
Burroughs Adding Machine Company in the United 
States, familiaring himself with the machinery and selling 
methods. He is connected with Carlos H. Lemare, rep- 
resentative of the Burroughs in Northern Chile and Peru. 

New York, N. Y.—Norman E. Simons, a representative 
of the New York Uptown office of the Burroughs Adding 
Machine Company, was married October 2 to Miss Rita 
Fenwick, at Belmont, Mass. 

Toledo, Ohio.—Joseph Wigon, who assumed charge of 
the local branch of the Dalton Adding Machine Company 
this month, was formerly Eastern sales agent for the com- 
pany at Bangor, Maine. Mr. Wigon’s advancement comes 
as a recognition of his effective work in the Maine terri- 
tory. It is believed that his record has not been equalled 
in the state—the sale of a machine, one each working day, 
for three consecutive months. Mr. Wigon has made a 
host of friends through his fair dealing, good fellowship 
and persistency, and takes with him the best wishes of 
the adding machine and typewriter fraternity. 


Philadelphia, Penna.——R. A. Fisher, division manager 


of the Barrett Adding Machine Company, made an ex- 
tended trip through Wisconsin, Missourn, Kansas, Ne- 
braska and Colorado. 


. £8 


Philadelphia, Penna.—Melville T. Huber has been ap- 
pointed manager of the sales promotion department of 
the Barrett Adding Machine Company. He has been with 
the organization four years, three of which were spent 
as manager of the Cleveland -office. 

Port of Spain, Trinidad—K. Lindsay Grant, of T. 
Geddes Grant, Ltd., has been studying Burroughs machine 
construction and selling methods at the factory, Detroit, 
Mich. The concern handles Burroughs adding machines 
in Trinidad, and also Georgetown and Demerara, British 
Guiana. 

Wilkes-Barre, Penna.—There was joy in the office of 
the Wales Adding Machine Company when the announce- 
ment was made that A. N. Smith, general manager, had 
been honored with the office of secretary of the National 
Association of Office Appliance Manufacturers. 





The Hatter Wasn’t Mad. 


Salesmen of the Wales Adding Machine Company were 
promised a new Fall hat if they produced 100 per cent 
of quota for July and August. Twenty-seven of the 
regular salesmen qualified for a new lid. 


Advertising Through Modernity. 


Many banks are making advertising capital from the 
facilities they place at the disposal of their depositors. The 
custom is growing to locate an adding machine in the 
lobby for the convenience of depositors when banking 
their receipts. Another feature seen in enterprising banks 
is a check protector in the public space at the disposal of 
those who utilize the institution. 
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Roll Top Desks 
Flat Top Desks 
Standing Desks 


Typewriter Cabinets 
Office Tables 





CUVeagnsaneneneereaneneaenstannee rans scieneeescnaanase 


Variety of Designs 
Quality 


Service 


MINIMUM LLU 


0. C. S. Olsen Co., 2521 Moffat St., Chicago 


STADE ET 


POODUDU TEU PUATEADEE AAA DEAT Ht TNH IUUSTLLOUIOCCTOGLOSUROGELS CHOU 





THE STANDARD 
POST OFFICE SCALE 


will safeguard your Shipping Room against 
wasteful inefficiency or careless overcharge and 
possible  discour- 
tesy to a customer. 


It stops an- 
noyance and de- 
lay of shipments 
being held for 
insufficient post- 
age. 

It symbolizes speed 
—dial and plat- 
form conveniently 
in front of operator. 
Indicator does not 
oscillate. 


Write for literature 
Triner Sales 


Company 
190 N. State St. 
CHICAGO 
























Triner Parcel Post Scales 
used by U. S. Government 
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Sentinel Check Writer 


So absolute is the protection of the New 
Rotary Motion, Springless Action Sentinel 
Check Writer, that the FIDELITY AND 
CASUALTY COMPANY gives free to 
every purchaser a $10,000.00 Insurance 
Policy guaranteeing against AMOUNT 
LINE ALTERATION, PAYEE NAME, 
DATE or NUMBER CHANGE. Here 
is combined, absolute protection with 


mechanical perfection. 


Hall-Welter Company 
Rochester, N. Y., U. S. A. 


Our Sales Manager has a valuable contract for specialty 
men of proven ability. Write him. 














The O. K. 
Vertical 


o 

§ Rules 
NS) 

4 








for the 
—=amxeczas| Multigraph 


In these days of frequent price changes—when the tendency 
is toward the issuance of stock lists, price lists and similar 
tabular matter at frequent intervals—you could double the 
effectiveness of your Multigraph by using it for this purpose. 





— —. 








Now you do not have to pay five dollars or more for a 
curved electroplate, which can probably be used only once. 
Any average firm would spend in a year sixty dollars for 
such electros—yet half that sum would buy enough O. K. 
Vertical Rules to eliminate that expense for years to come. 


Consider these advantages of the O. K. Vertical Rules: 
First—They are easily adaptable to all forms. 


Second—They overcome the broken effect of rules made up 
of seven or eight hundred small units only a line deep. 


Third—tThey give you all these advantages over the electro- 
types of tabular matter, yet cut your composition cost to 
one-fifth. 


O. K. MULTIGRAPHING CO. 


11th Floor Lincoln Bldg. PHILADELPHIA, PA. 























Chicago, Ill—Henry P. Roberts, who has general 
superintendence of the Dictaphone system for the fur 
therance of commercial correspondence efficiency, was 
active in the Chicago field the week of September 27 
He travels from the New York headquarters. 

Dayton, Ohio.—H. W. H. Hunter, special representa 
tive of The National Cash Register Company, is in Africa 
investigating the cash register field there. 

New York, N. Y.—James Gooding, a salesman in the 
New York office of the Todd Protectograph Company, has 
entered the tire business. 

* * 

New York, N. Y.—Bristol Industries, 233 Broadway, 
has joined the Merchants’ Association of New York 
The company manufactures and prints cost-keeping and 
time-keeping devices. 

Rochester, N. Y.—Miss Jane Belcher, of the sales de 
partment of the Todd Protectograph Company, spent he: 
vacation in the Adirondacks. 

x * . 

Rochester, N. Y.—J. W. Fraser has been appointed 
assistant editor of The Protectograph Weekly Bulletin 
He is to relieve Seneca J. Foote, the editor, of some ol! 
his burden. 

cK * * 

Rochester, N. Y.—During the absence of Harry A. May, 
secretary and export manager of the Todd Protectograph 
Company, E. V. Lawrence is serving as regional director 
of the New England group of salesmen. Mr. May is in 
Europe on a business trip. 

San Francisco, Calif.—C. E. Peacock, formerly with the 
Western Office Equipment Company, is now connected 
with The American Multigraph Sales Company. 

* * * 


San Francisco, Calif—Jos. Almeida, manager of the 
Neostyle department, states that much more space is 
now given to this specialty by the Schwabacher-Frey Sta 
tionery Company, since the department was installed in 
the new annex. 

+ 2 Se 

San Francisco, Calif£—Wm. Hovis, manager for Cali 
fornia and Nevada of the Elliott addressing machine, is 
receiving goods by water and reports that the service 
is getting better right along. The fact that the factory 
is at Boston, one of the terminals of the all-water way, 
makes the canal route an excellent one for shipments to 
the coast 


Advancements in N. C. R. Foreign Service. 

Recent changes in the foreign selling force of The Na- 
tional Cash Register Company have been announced. \W 
H. Hunter has been appointed special representative in 
the foreign field, assisting C. E. Steffey, general sales man- 
ager. Mr. Hunter was formerly manager of The National 
Cash Register Company of Australia, Ltd., Sydney. He 
has had nineteen years’ experience in the cash register 
business at the factory and in the field. 

J. H. Schneider is field assistant to C. B. King, covering 
Latin America. He served the company in Cuba in the 
past. M. J. Silver is also assisting Mr. King. He had 
been a National Cash Register Company sales agent in th: 
Argentine. 

J. J. Lay 1s now N. C. R. manager for Casa Pratt., Inc., 
Rio de Janeiro, Brazil. He has served the National Cash 
Register Company in Cuba and Porto Rico. Mr. Lay’s 
organization includes forty-one men, working both the 
cities and provinces. 

R. I. Bingham, foreign mechanical instructor, is now on 
a trip around the world, giving expert mechanical instruc- 
tion to agents and repairmen. His trip will take him to 
fifteen different countries, and involves 30,000 miles of 
travel. 

Bulletin on Dictating Machines. 

The Bulletin of the Better Letters Association, Wor- 
cester, Mass., issued August 15, was devoted to the dic- 
tating machine. The article credited Thomas A. Edison 
as the originator of the dictating machine. Three pages 
of the bulletin were devoted to the various phases of dic- 
tating machine installations, considered from the viewpoint 
of producing correspondence at high efficiency. 
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Graywood—Fleet as a Grayhound 








All Purpose Envelope Sealer 







The dependance of the mailing room in the rush to catch 
trains; the reliance in a heavy mailing. Always ready. 
The Graywood All Purpose Envelope Sealer is 
positive in action. There are no belts or springs 
to stretch, slip or break. Simple; 
nothing to get out of order. Noth- 
ing to gum up. Cleanly in opera- 
tion. The water supply is always in 
sight ; no excuse for letting the ma- 


chine “run dry.” 


You can promise speed and relia- 
bility—The Graywood All Purpose 
Envelope Sealer will back you up. 


Write for particulars regarding agency arrangements. 
Some very desirable territory is open. 


Price $35.00 Each 


No office complete with- 
out the Graywood All 
Purpose Envelope Seal- 


agg ag” atin Graywood Manufacturing Company 


for One Year. Write 


for particulars. Lynn, Mass. U. > A. 








THE LEAGUE OF NATIONS:— 


COULD BE THE PANACEA OF ALL INTERNATIONAL 
TROUBLES. 


AURORA STEEL FILING CABINETS:— 
ARE THE PANACEA OF ALL FILING TROUBLES. 


DON’T ASK US TO PROVE THE FIRST— 
WE HAVE AND CAN PROVE THE SECOND. 








| AURORA METAL CABINET WORKS 
| AURORA, ILLINOIS 


NEW YORK OFFICE: 368 BROADWAY 











| a ease 
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“DeLUXE” and “WABASH 
JUNIOR” Lines 


Constructed to Satisfy 


The highest possible combination of quality and price. 
We are centering our efforts on these ‘wo lines of four 
drawer verticals. They are made in letter and cap 
widths, solid or skeleton construction, with or without 
leg base. Full length panels furnished for the skeleton 
construction. Suitable for smallest as well as the 
largest business. A system may be started with one 


DeLuxe Solid with — fiJe and increased to a battery of any size. 
leg base. 





The Dealer handling Wabash 
Products is in position to 
We protect an * give service, backed by the 


exclusive dealer. Wabash Cabinet Co. 


Full information on 


Main Salesrooms, executive offices, and factories 


receipt of request. Est. 1883 Wabash, Indiana 


= 
> 
~ 


é 
i 





Wabash Junior 
Skeleton, 
without leg base 


Also makers of 
“Better Grade 
Supplies. 











Costumers iver Office Tables 


yor? oY Mic: to 2315 N. Broadway, St. Louis, Mo. 





BANK AND OFFICE TABLE 


Veneered Quartered Oak Tops—1} inch 
No. 1200 Top 30x48 
* 1201 ** 33x60 
** 1202 ‘© 35x72 











N®. 508 


Quartered Oaky and 
Mahogan 
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NOTE.—Manufacturers should read this department, for 
here are announcements from firms at home and abroad 
regarding their requirements for goods. Many of these an- 
nouncements outline business opportunities of importance 
and each item should receive careful consideration from 
manufacturers in this field. 


Amsterdam, Holland.—The “Hollandsche Metaalhandel, 
Ltd.” 380-382 Heerengracht, wishes quotations on chair 
irons for swivel chairs and also on irons for drop bed 
typewriter desks, both for the wholesale trade. 

Batavia, Java, Dutch East Indies.—C. A. Rebeira, Gang 
Zecha 15, desires to establish selling connections with 
American typewriter rebuilders experienced in exporting 
all makes of typewriters. He is also interested in filing 
devices, paper clips, erasers, pencil sharpeners, pocket 
note books, typewriter ribbons, drawing and copying pen- 
cils, etc. Wherever possible samples in triplicate are de- 
sired. Mr. Rebeira is a wholesaler and importer of vari 
ous lines, and has had a long experience in the market. He 
works on a small margin, depending on quantity sales for 
profits. 

Buenos Aires, Argentina—Bernardo Nordin, Alsina 
547, wishes to take up agencies for American office equip- 
ment lines. He is especially interested in steel office fur- 
niture, duplicating machines, card index systems and sig- 
nals, vertical filing supplies, etc. He formerly represented 
a Swedish manufacturer of office furniture in Russia. 

o "a. 


Buenos Aires, Argentina——Lamson Paragon (South 
America), Ltd., is interested in taking on stationery and 
office equipment on an exclusive agency basis. They de- 
sire for territory the whole of South America, or certain 
specific countries, such as Argentina, Urguay and Bra- 
zil. The company distributes through its own retail 
stores, selling to the trade, and selling to the consumer. 
The company now holds exclusive agencies for the Geo. 
B. Graft gre and the Acme Card System Company. 
Address H. G. Jackson, director, 462 Cangzllo. 


Brussels, met ary —A Belgian gentleman will consider 
a proposition to become general E uropean manager for a 
first class American concern dealing in any of the follow- 
ing lines: Typewriter, calculating machine, banking ma- 
chinery or general. He states that he is an importer and 
bank director with thirty years’ business experience. He 
speaks and corresponds in English, French, German, 
Spanish and Dutch. 

Christchurch, New Zealand.—The Office Equipment & 
Import Company, 209A Manchester street, wishes to get 
in touch with manufacturers of office equipment, including 
machines and supplies. The company is agent for the Un 
derwood typewriter, Corona typewriter, Dalton adding 
machine, Amco adding machine, the Ediphone and Van 
Dorn steel filing equipment. 

Chicago, IllL—Edward T. Colgan, temporarily at 502 
Reaper block, 74 West Washington street, wishes to rep- 
resent a few manufacturers of stationery on the Pacific 
Coast. He has a well-organized business, with headquar- 
ters in San Francisco. He has some spare time, and de- 
sires to build up a business as manufacturers’ representa- 
tive. 

* * * 

Chicago, Ill—An experienced salesman wishes to take 
on the representation in Chicago of a responsible manu- 
facturer of office equipment, on a commission basis. He 
desires a drawing account of $75.00 a week, and believes 
he can prove his worth. He has an extensive following 
among Chicago retail office equipment houses, and large 
users. Has an acquaintance of fifteen vears in the field. 
Address R-26, care Office Appliances, 417 South Dearborn 
street, Chicago, ITI. 

Detroit, Mich.—C. S. Kidder, superintendent supply de- 
partment, Standard Accident Insurance Company, Penob- 
scot building, wishes policy envelopes 4x9 inches, front 
cut, open end, with window 3x7 inches. Prices must be 
reasonable. 








Read 
About it 
in the 


Digest 


American 


Independent 
A. cClure’s 
ant other 
National 
Magazines 


ROBINSON REMINDER 


Tear Out When Attended to 


FACH memo separate; when attended to it is torn out, 
leaving everything ready for instant reference; hence 
no excuse for forgetting. Handy pocket in cover. 
Every man and woman who has things to remember is a 
Reminder prospect. A million sold and ‘business gets 
better every day. Retail prices below. 
With each Reminder ts an extra filler 















Size 3° x 5” Size 34° x7" 
Black Leather No. vt a1. 3 No. br] $2 00 
Cross Grain Leather 2.75 
India Calf 346 3's0 480 3.50 
Wri Cowhide “3 247 378 467 273 
3€nuine Morocco " 
rite Imitation Leather 343.75 463 1.00 
for a Cloth (without extra filler) 342 .25 462 .50 
5 Ladies’ Shopping Ratates with Pencil and Extra Filler 
a ze 2 33° 
Protitable Leather No. 234 431. 0" Indie Calf SB? $2.25 
Patent Leather : ‘owhide gm, 
Dealer Cross Grain 235 1.78 Moroceom 238 
Offer Extra Fillers 


No. 340 3° x 5” (4 coupons to page) 75c dozen. 
460 eax7" (6 ©CUy Cre to page) $1.00 ** $4 
230 2} x 32” (3 coupons to page) 70c * ~ 
J Name in gold leaf on cover, 25¢ extra. These prices 
subject to change without notice. 


ROBINSON MFG. CO., 73 Elm St., Westfield, Mass. 








The name of “CROWN”, as applied to Typewriter 
Ribbons and Carbon Papers, stands for the best and 
highest grade of goods made. 

The material used in their manufacture is the finest 
obtainable; the colors sent ae —o a regres 
and carbon paper are non-drying and non-fading 

capable of sharp, clean work ent beginning to end. 


‘CROWN” ribbons and carbon papers are made soon 
equipped and up-to-date factory, by men whose experience cover- 


ing many years ensures a product of perfect and uniform 
Neat and attractive boxes and packing assist in the — a 
Crown goods by the dealer. 

Dealers wishing a line of Typewriter Ribbons and Carbon 
that is COMPLETE and of irreproachable 7 md ores 
write for samples, prices and terms. Correspondence 
in English, Spanish. French and Portuguese. 


CROWN RIBBON & CARBON MBG. CO. 
782-799 ST. PAUL STREET ROCHESTER, N. Y., U.S.'A, 
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IT WORKS: 


whether your 


177A N. State Street 


A Remarkable Automatic Copyholder 
IT CAN BE USED: 


On either side of the typewriter or in back 

With all makes of machines including the Elliott-Fisher 

In copying from bound books 

With copy 8 inches wide—and up to 12 inches in one model 


From the keyboard of the typewriter 

According to all standard spacings 

For small or variable line spacing 

The price is only one of its advantages. 
As a dealer who recognizes exceptional 
opportunities you will do well to see 


DROP-A-LINE SALES CO. 





territory is still open. 


Chicago, Ill., U. S. A. 











Adding Machine Rolls 
Carbon Copy Binders 
Carbon Papers 


Clipboards 
Counter Books 
Figuring Tabs 
Impression Books 
Journals 
Metal File Boxes 
Paper Clips and Fasteners 
Paper Fasteners 

Braes or Steel 


Your Stockroom Is Here 


Our line of specialties 
for Stationers represents 
many of the staples that 
enter into regular daily 
consumption in office 
and store. Note the 
list of Rockwell-Barnes 
Products and check it 
against your wants. 


Write us for quotations 
and samples. We will 
give you 


Reasonable Prices 
Excellent Workmanship 
Prompt Service 


Rockwell-Barnes Co. 


Manufacturers of Stationers’ 
Specialties 


700 Munn Buildins 
Chicago, Il. 
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Detroit, Mich.—Opportunities for demonstrations of of 
fice equipment and sales managers’ talks are offered at the 
weekly meetings of the Detroit Office Appliance Mana- 
gers’ Club. Communications may be addressed to L. | 
Blake, care Dalton Adding Machine Company, Penobscot 
building, Detroit. 

East.—A man handling a standard line of safes in the 
East, calling on the bank and office equipment trades, 
wishes a small office specialty which he can sell advan 
tageously in connection with his present line. Address, 
S-31, care Office Appliances, 417 South Dearborn street, 
Chicago, III. 

Great Britain.—Firms interested in developing business 
in Great Britain have an opportunity of meeting a repre- 
sentative of a leading British firm of manufacturing sta 
tioners. The company sells to the retailer and the user, 
and wishes to consider agencies for the sale of office ap- 
pliances, or a license arrangement to manufacture and sell 
in Great Britain. This representative will be in the United 
States shortly, and may be addressed, G-27, care Offic: 
Appliances, 417 South Dearborn street, Chicago, III. 

Holland.—Mr. Fred Hosselet, an established dealer in 
office appliances in Holland, is now visiting in New York 
City. He wishes to secure the agency for new filing sys 
tems, electrical typewriters and other labor-saving devices. 
He will consider immediate purchase. Catalogues and 
price lists may be sent him care Rikkers Brothers, 312 
Broadway, New York, N. Y. 

Karachi, India—Ram Brothers, Burns Road, wish to 
receive catalogues, price lists and samples where practica 
hle of office equipment lines which they can sell in India 

King William’s Town, South Africa.—S. L. Low, Sun 
Fire Buildings, wishes to hear from manufacturers of pa 
per knives, eraser shields and other small articles which 
may be imprinted and used for free distribution to large 
customers as advertising specialties. Mr. Low is agent 
for the Underwood typewriter. 

New York, N. Y.—The Seymour Conover Company, 450 
Broadway, offers active representation for manufacturers 
in the territory included from Maine to Virginia, and as 
far West as Buffalo and Pittsburgh. The company is well 
established, and has a considerable export trade. It now 
represents the Ravenswood Office Specialties Company 
and the Bump Paper Fastener Company. 

* * * 





New York, N. Y.—Frank A. Regan, managing editor o! 
the Sabean, “a magazine of business ideas,” plans an arti 
cle treating on the latest devices and methods of expedit 
ing office detail and promoting administration efficiency 
in his publication. This is for the business show number, 
which presumably will appear in November. Manufactur 
ers who are interested in assisting Mr. Regan may send 
literature and descriptions to him at 1777 Broadway 

Ravenna, Ohio.—A San Francisco man, now on a busi 
ness trip through the East, desires to take on two or three 
stationery lines. He produces an article now sold by r« 
tail stationers, which does not conflict with anything made 
by advertisers in Office Appliances. He sells his product 
generally over the country, but devotes most of hts time 
to California, Oregon, Washington, Arizona and Nevada; 
some nearby territory might be included. Mr. Frank K 
Carothers is in close touch with his Ravenna address, 813 
Main street. 

Rotterdam, Holland. — Levensverzekering-Maatschappij 
“R. V. S..” Westerstraat 3, a Dutch life insurance co1 
pany, wishes advertising specialties for publicity distribu 
tion. Pocket note books, pencils and blotters have pre 
viously been used by this concern, but most of the othe 
life insurance companies have used similar novelties, and 
hence something new is desired. 

San Francisco, Calif—The Herbert Green Company 
this city, recently opened a branch office at 815 South Hill 
street, Los Angeles. The company now is the exclusive 
representative of the Eveready paper fastener for the state 
of California—having added this account to those it al 
ready had. The company wishes to secure one more good 
account for California and, with offices in San Francisco 
and Los Angeles, is in a position to give manufacturers 
good results. 


; 
oO 


Opportunities for Foreign Trade. 


The business tips which follow are collected from the 
various points where the United States has consular 
officers and commercial attaches. If the reader wishes to 
follow any of the prospects, he can obtain the name and 
address by requesting the information from the Depart- 
ment of Commerce, Bureau of Foreign and Domestic 
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TYPEWRITERS 


All Makes 


For Immediate Delivery 


MASTER GRADE SELECT 
REMANUFACTURED ROUGHS 


Underwoods our Specialty 


Wholesale Typewriter Company 


326 Broadway New York, N. Y., U.S. A. 


Cable ‘‘Saletype”’ 

















OVERALL? 


ECONOMY, EFFICIENCY 
AND UTILITY IN THE 
OFFICE: 


“FULTON FAULTLESS” 


Sign and Price Markers Stamp Pads 

Rubber Type Rubber Stamp Inks 
School Chart Markers Daters and Numberers i 
Linen Marking Outfits Business Printing Outfits Xaxs Vil} 


FULTON SPECIALTY CO. 
ELIZABETH, N. J. 
E. R. UNDERWOOD, President 
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Pre-War Servicein Ribbons and Carbons— ouality Too! 


The readjustment of the Union organization to present-day conditions has included the installation of 
new equipment and machinery. Aggressive campaigns for materials have resulted in anticipating 
demand, and accumulating surplus in generous reserve. New dyes enable us to guarantee brilliancy 
and permanency. 
nee re | We are proud to be able to resume 
prompt shipments, maintaining our well- 
known quality. Uniformity of product is 
assured by improved machinery. 


Summit Typewriter Ribbons 
are uniform in texture and results. Wemake 
them to fit all makes of typewriters, inked to 
suit the machine and the typist’s touch. 

Our brands are 
Carbon Paper Xtragood, Summit 
and Apex. Each fits a definite field in 
oftice service, and from the Union Line 
you can meet any requirement. 
Fifteen years of continued and increas- 
ing success are your assurance that 
Union Ribbons and Carbon Papers will 
back up your reputation for quality and 
service. 
Write for samples. We know that the 
most severe tests you can impose will 
but heighten your esteem for Union 
Ribbons and Carbons. 


Union Ribbon & Carbon Company 


Front and Laurel Street Main Office and Factory Philadelphia, Penna. 
AFVNUVOUVAUURUUTIYOLOOLUSLOOETOLIILH FAT CUA LUI TIAMIIIILIMUITHIM RUMI UULLA LU MAMMAL. UU ULC LLL 00001 
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—for all Loose Leaf Binding 





LooseLeat 


Devices 





Tis difficult to identify Proudfit binders by 
casual inspection, because they have the 
appearance of bound books. It is easy to 
identify Proudfits by greater serviceability, 
because they provide quickest and easiest 





Transparent Leaf Body, show- leaf insertion and removal, and because they 


ing Tineke can accommodate from 1 to 1,000 sheets without adjustment. 


Proudfits have no rings or posts to distort their covers or scratch office furniture. They present 
a flat writing surface at all times and require less than one-half of the sheet edge for binding. 
They hold the sheets along the entire binding edge and prevent tearing; are adaptable for all loose 
leaf binding purposes; and are used to preserve the appearance as well as usefulness of printed or 
written loose leaf matter that must be kept constantly up-to-date, such as salesmen’s port- 
folios, price lists, catalogues, photos, biue-prints, ledgers, accounting books, city, county .or a, 
state records. 4 
Proudfit Loose Leaf Binders are sold direct or through factory 
branches in all large cities—they are supplied in a wide variety 
of sizes in four standard lines as well as made to specifications. 


Proudfit Loose Leaf Co. a 
Grand Rapids ner neeec 
Michigan | 






Proudfit Catalogue Binder 
and Salesman’s Portfolio 
combined 





Proudfit Loose Leaf 
lue-Print and Catalog Binder Transparent Leaf Body, showing Proudfit mechanism unlocked, 
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D. C., mentioning the number 
This information can also be 
and co-operative offices of the 


Commerce, Washington, 
which identifies each item. 
obtained from the district 
department. 

District Offices: New York, 734 Customhouse; Boston, 
1801 Customhouse; Chicago, 1424 First National Bank 
building; St. Louis, 402 Third National Bank building; 
New Orleans, 120 Hibernia Bank building; San Francisco, 
307 Customhouse; Seattle, 848 Henry building. 

Co-operative Offices: Cleveland, Chamber of Commerce; 
Cincinnati, Chamber of Commerce; Cincinnati, General 
Freight Agent, Southern railway, 96 Ingalls building; Los 
Angeles, Chamber of Commerce; Philadelphia, Chamber 
of Commerce; Portland, Ore., Chamber of Commerce; 
Dayton, Dayton Chamber of Commerce; Pittsburgh, 
Chamber of Commerce; Baltimore, Export and Import 
Board of Trade. 

Most of these items are quoted in full, as reported by 
the Bureau of Foreign and Domestic Commerce, in the 
thought that where a miscellaneous list of requirements is 
rca the character of the inquirer’s business will be 
revealed. 


[hese items are given identifying numbers, to avoid 
promiscuous publication of the names connected with 
Foreign Trade Opportunities developed by the Depart- 


ment of Commerce. The names and addresses must not 
be published by their recipients. 
Adding Machines. 


33,695.—A firm of musical dealers in Mexico desires to 
for the sale of all sizes of kodaks and 


secure an agency 
supplies, cheap adding machines, and iron safes and 
vaults. Quotations should be given f. o. b. Nogales, Ariz. 


Payment to be in cash. Correspondence may be in 
English. Reference. 


See also No. 33,764 under “Other Machines.” 


Furniture. 
firm in South 
sale of office equipment, 


Africa desires to 
supplies 


33,761.—A mercantile 
secure agencies for the 
and specialties. 

General. 

33,711—A commercial agent in Turkey desires to be 
placed in communication with firms for the sale of Amer- 
ican goods in that country. Quotations should be given 
c. i. f. Turkish ports. Payment to be made through 
bankers. No reference given. 

Other Machines. 

33,674.—A mercantile firm in Mexico desires to purchase 
cash registers, multigraph machines, adding machines, 
new and rebuilt typewriters, stamp-pad inks in all colors, 
novelty pencils, drawing inks in all colors, print paper, 
erasers, pencils, pen points, glue, fancy stationery, all 
colors in tissue and crepe paper, rulers, fountain pens and 
ink, printers’ type, rubber-stamp material, bookbinding 
material, photograph albums, numbering machines, and 
miscellaneous stationery supplies. Quotations should be 
given c. i. f. El Paso, Tex. Correspondence may be in 
English. References. 


See also No. 33,736 under “Typewriters.” 
Pens and Pencils. 
See No. 33,674 under “Other Machines.” 
See No. 33, 796 under “Stationery.” 
Paper. 
33,782.—A commercial agent in Australia desires to 


representation of firms for the sale of adver- 
novelties, paper and all kinds of station- 


secure the 
tising calendars, 
ery. Reference. 


See also No. 33,747 under “Stationery.” 
See also No. 33,718 under “Stationery.” 
See also No. 33,796 under “Stationery.” 
Safes. 
See No. 33,695 under “Adding Machines.’ 
Stationery. 
33,747.—A commercial agent in Italy desires to pur- 


chase and secure an agency for the sale of aniline colors, 
tartar, stationery, paper, electric fixtures, and chemical 
products. Quotations should be given c. i. f. Genoa. Pay- 
ment to be made through American banks. Correspond- 
ence should be in Italian, Spanish or French. References. 

33,718—A merchant in Spain desires to secure an 
agency for the sale of textiles, rubber goods, leather, toys, 
office supplies, novelties, cheap jewelry, glass, paper, but- 
tons, and food products. Quotations should be given c. i. 
f. Spanish port. Correspondence should be in Spanish. 
References 
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Just gaze upon poor Jimmy Laie, 
He just recalled a business date 
Which he forgot to keep—too bad, 
He should have used a HANDIPAD. 


THE 


WEINMAN vo HANDIPAD 


A Note Pad When You Want It, 
Where You Want It. 




















Black Enameled Base. 
Nickel Back 
and Trimmings. 
Size 74x 3% in 


1. ‘‘Nothing But LIVE Notes Before You”’ 
2. Always room for new notes. 
3. Carried-over Memos need not be re-written. 


4. Easily refillable. 
PERPETUAL CALENDAR. Always up-to-date. 


For Trade Discounts and Particulars write 


WEINMAN BROTHERS, Mfrs. 
749 E. 42nd Street CHICAGO, U. S. A. 












PAT. APPL’D 
FOR 





























The Self-Filling //72Z4D Fountain Pen 


The Finest Fountain Pen in the World 
Fully Guaranteed 


Self-filling, Self-starting, 
Self-cleaning, Non-leak- 
able, Non-sweating. Fit- 
ted with our patented, 
Self-regulating “Auto- 
matic” Feed. Ink cannot 
drop or blot. Indestruct- 
ible Reservoir Sack. 100% 
Ink capacity. 

At Last! A Fountain Pen 

that Always Works 

Bought officially by the United 


States Government. Finest 
hand-turned Para Rubber Bar- 





rels. Full size 14kt. Gold Pens, 
not “short” or “medium’’; 
tipped with the hardest irid- 


ium. Our Gold Pens are hand 
hammered and tempered, not 
die struck or machine ham- 
mered. 

WILLARD dropper filler and 
WILLARD Safety Disappear- 
ing Fountain Pens, “Over- 
land,” “United States,” 





Pull down the 
lever, dip pen in 
ink, and snap 


“Camel”, and “Bluebird” lever back into 
Fountain Pens sold at lower place 
prices. Send for illustrated 

catalog and net price list. 


Willard Pen Company 
318-326 W. 39th St. 
NEW YORK, W. Y., U.S. A. 
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“Met-Con’ 
Portable 
Stands 


Just what you 
have been 
waiting for 





One of the most handy of all office and shop appli- 
ances. Can be used for Typewriter stand, Comp- 
tometer, Cash register, Autographic register, Filing 
stand and in fact for innumerable office and factory 


uses. 
Construction: All metal base mounted on roller bear- 
ing casters with |” quartered oak top 16” square. 


TO DEALERS: 
Add this fast selling article to your line. Quantity prices 
and discounts on application. Good deliveries. 


Retail price $16.50 ea. f. 0. b. Dayton, Ohio 


The Metallic Construction Co. 


DAYTON, OHIO 
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Removes 
Packing Marks 


from Fine Furniture 


No matter how deep excelsior or paper 
marks may be, Campbell’s Amber Glaze 
will remove them in a jiffy. It will 
smoothen a place patched with shellac or 
varnish and will polish one that has been 
filled with a wood cement, so that when 
completed no one can find the place you 
have fixed. 

We guarantee that you can use it suc- 
cessfully, that the finish which it produces 
is durable and willbe permanently satis- 


ey in every way. 
Glaze is a concentrated liquid 


to be diluted with denatured or wood 
alcohol. A 32 ounce bottle makes one 
gallon when prepared for 
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33,796.—A firm of wholesale dealers in India desires t 
purchase engines, motors, automobiles, sawmills, electric 
fans, motor cycles, cutlery and crockery, lamps and glass 
ware, cotton, silk, and woolen piece goods, watches and 
clocks, stationery, paper, pencils, toilet articles, and trave! 
ing requisites. References. 

See also No. 33,761 under “Furniture.” 

See also No. 33,674 under “Other Machines.” 

See also No. 33,782 under “Paper.” 


Typewriters. 

33,750.—A commercial agency firm in Chile desires t 
secure an agency for the sale of a typewriter. Referenc: 

33,725.—An agency is desired by a merchant in Italy for 
the sale of stockings and socks, boots and shoes, corsets, 
patent medicines, food conserves, chemical products, hides 
and skins, sewing machines, typewriters, needles, hard 
ware, kitchen and general utensils, furniture, lumber, ele: 
trical supplies, and automobiles. 

33,736.—A commercial agent in Austria desires to get i 
touch with manufacturers of typewriters and an apparatus 
for fastening papers together without the use of metal 
clips. No reference offered. 

33,676.—A firm of selling representatives in the British 
West Indies desires to obtain illustrated catalogues and 
prices of advertising novelties, aluminum ware, bedsteads, 
leather and rubber boots and shoes, bottles, brass goods, 
brooms and brushes, brass and iron cocks, cutlery, enam 
eled ware, galvanized ware, glassware, gold and silver arti 
cles, hardware, hosiery, notions, paints, perfumery, shirts, 
toilet articles, trunks, and typewriters. No reference of 
fered. 

33,795.—A merchant in Ceylon desires to purchase bicy 
cle supplies, such as lamps, bells, pumps, tires and innet 
tubes, free wheel clutches (hubs, plain and coaster), 
pedals, stee! rims (drilled 32 by 40), and 15-gauge nickel 
plated spokes with nipples (plated on copper); and rebuilt 
typewriters. Quotations should be given c. i. f. Cevylor 
port. 

See also No. 33,674 under “Other Machines.” 


Lists of Overseas Importers. 


The Bureau of Foreign and Domestic Commerce, its 
district and co-operative offices, has lists of interest to 
manufacturers and exporters. They may be obtained by 
those interested upon mention of the file number and the 
date of issue in Commerce Reports. 

Denmark—Importers of cash registers, 
chines, typewriters and other office appliances. 
EUR-2,004 (mentioned in Commerce Reports 
ber 7). 

Denmark—Importers of stationery and stationery sup- 
plies. File No. EUR-2,023 (mentioned in Commerce Re 
ports September 7). 

Guatemala—Importers of stationery and stationery sup 
plies. File No. La-24,011 (mentioned in Commerce Re 
ports September 24). 


adding .ma 
File No. 
Septem 


Protection for British Dyemakers. 


Anglo-American Trade, published by the American 
Chamber of Commerce in London, mentions a plan by 
the British Government to protect manufacturers of syn 
thetic dves. A bill is to be introduced prohibiting th: 
importation of synthetic dyes except under license, and 
for the protection of other key industries. The British 
Government, like that of the United States, holds that th: 
dye industry is essential to the life of a nation, especially 
in time of war. The by-products are useful in the manu 
facture of munitions, and the equipment of the factories 
is admirably suited to the manufacture of explosives 


China a Good Customer. 


A newspaper man in Shanghai, China, commented on 
the fact that in an hour’s walk along Nanking road, he 
counted 141 different articles of American manufacturé 
offered for sale. His enumeration included typewriters, 
office furniture, office supplies, stationery, fountain pens 
and pencils. 


Seize Him, Scouts. 

National Association News says that W. A. Reed, oi 
Ward’s, 57 Franklin street, Boston, Mass., wishes to re 
ceive hause organs and store papers. 

The real salesman—one who can be courteous in the face 
of all discourtesy—Shaw-Walker Skyscraper. 
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THE NEW GUNN DESK 


WITH PERFECTION WRITING BED 


PATENT PENDING 













































THE \ CAA = 
MOST VA = 
IMPORTANT <Z ZZ; 
“HALF OF — 7 
A DESK 




















(Ge WRITING BED & 


The New Gunn Desks and Tables are Superior in Style and Service because they 
are equipped with Perfection Tops, inlaid with Green Battleship Linoleum, 
Eliminating Glass, Glare and Wear. Write for Particulars. 


The Gunn Furniture Company, ““‘wicuican 
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THE 


FURNAS 
LINE 




















Fits Your Business 


It completes your assort- 
ment of office desks and 
chairs. In one delivery you 
can furnish both the essen- 
tials and accessories of office 
equipment. The different 
pieces in The Furnas Line 
harmonize in character and 
finish with the chairs and 
desks you sell. 


<< 





URNA Telephone Tables | Costumers § Waste Baskets 
LINE Umbrella Stands 


Make good on your claims for supplying ‘Complete Equipment for the Office.” 
You will increase your profits when you carry The Furnas Line. 


(: THE ) Accounting Machine Desks Wardrobes Stationery Cabinets 
F S 





Write for the Furnas Catalogue. 


Furnas Office Furniture Company, Indianapolis, Ind. @ 
Style 361 SSSSSS3SSS53S SS SS SS SSSI OF OTIS FOTIA IAS 
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ACCOUNTING 
DEPT. 





A Time Saver for Important Departments 


With the FAULTLESS Turning Post Binder, more work can be done 
with fewer motions. Oval shaped posts release or lock the sheets 
in an instant. Sheets cannot slip. The simple, yet sturdy, ratchet 
stands are adjustable and detachable. Other valuable features. 


Write for circular T. P. O. 


STATIONERS LOOSE LEAF CO., New York, Milwaukee, Chicago 


Business Systems Company, Lid., Toronto, Ontario, Canada, Manufacturers and Distributors for Dominion of Canada 
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Follow the arrows for 
points of Nuway efficiency 


HU 
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1. Side strips control movement 


of cross partitions. y Nf 
2 


- Bottom strip controls parti- 
tions, prevents folders from 
sagging or buckling. 








4. Adjustable dividing 





































partitions. 
3. Clips for attachi 
side ely — 5. Method of locking 
sy clips to side strips. 
6. Depression in bot- 
Nuway Filing Interiors CI tom of drawers. 
are friends of system, 
payee coal efficiency 
: fice. 
» Mn ool ted ros Yd ZA Some desirable territory 
you'll discard other 2» open to Live Dealers. 
methods. 






— 
— 
—— 
———7 
— 
a 
——d 
—_— 
—< 
— 
—e 
— 
—— 
—— 
——— 
— 
— 
———r 
——_ 
———4 
— 
— 
——s 
— 
—— 
= 
——7 
—— 
——7 
—— 
—_ 
——s 
—— 
—— 
—— 
—— 
7 
— 
—— 
——7 
——7 
—— 
—— 
——4 
———4 
—- 
—— 
——4 
—7 
—— 
——7 
—— 
—— 
—= 
—— 
——t 
—— 
— 
——47 
— 
— 
— 
—— 
——— 
——F 
———4 
— 
——7 
———J 
—— 
———t 
——- 
——4 
—— 
— 
——4 
—— 
——— 
— 
—- 
—— 
——7 
— 
——s 
———s 
— 
— 
——— 
—— 
— 
—— 
— 
— 
—s 
pang 
—- 
— 
— 
——4 
——4 
—— 
—— 
—S 
— 
———J 
—— 
—— 
— 
—— 
——7 
—— 
— 
—— 
—— 
—— 
—— 
——4 
——7 
—— 
— 
—— 
—— 
——— 
— 
—— 
—— 
—— 
—4 
—— 
— 
——7 
——— 
— 
—— 
———7 
— 
— 
——— 
— 
—— 
.—— 


HAUT 





Naabay Devices, Inc.302 Ellicott 34, BuffaleNY 
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HOUSE ORGANS 





Lowman & Hanford Company, Seattle, Wash., issues 

an internal house organ called “Teamwork.” 
* * * 

3urrows Brothers Company, Cleveland, Ohio, issues a 
house organ called “The Breeze.” It is sponsored by C. 
R. Lonsdale. 

x * * 

A high light halftone of a pencil drawing showing the 
old Ward mansion, Charleston, was the cover feature of 
the September number of Dixon’s Graphite. 

* * * 

“Efficiency in Selling,” by J. F. Burdine, division man- 
ager of the Barrett Adding Machine Company, told sales- 
men reading Printed Proof how to apply their energies 
effectively. 

* + * 

“The Men of the Mail’ is a house organ issued by the 
Corey & McKenzie Printing Company, Omaha, Nebr., 
devoted to the printing and office equipment activities of 
the company. 

a 

Users’ News ran an interesting feature in the Septem- 
ber issue. A group plate showed portraits of a number 
of graphotype operators who have developed special pro- 
ficiency in making Addressograph plates. 

a *x ns 

Loose Leaf Notes for September found space for many 
illustrations of the new Chicago factory of the Wilson- 
Jones Loose Leaf Company. Several helpful articles were 
contributed on various phases of loose leaf. 

* * x 

“Know Something of Your Own Industry,” in the Sep- 
tember issue of “Eagle A” Unity, was a dissertation on 
rosin by George G. Taylor, of the American Writing 
Paper Company’s department of technical research. 

* 


Globe-Wernicke Doings for July, August and Septem- 
ber were combined in one number. Features of the issue 
were a number of illustrations showing new construction 
and manufacturing methods employed in the big Globe- 
Wernicke plant. 

* * 2K 

“A Message From Boise,” printed by Howard W. Boise, 
Plainfield, N. J., ran a platform in its September issue. It 
ignores political phases, but shows how the concern 
stands on all important national policies as applied to the 
publisher’s business. 

o-. 05a 

“Say It With Orders” is the Protectograph Bulletin’s 
adaptation of the florists’ slogan in a selling campaign. 
The cover design, in colors, shows a messenger boy bring- 
ing a huge boquet of orders from “G. O. Getter” to the 
Todd Protectograph Company. 

* * * 


In the September number of the Royal Standard was 
shown a medal presented to George Ed Smith, president 
of the Royal Typewriter Company, Inc., for services 
rendered the French Commission at the International 
Trade Conference, September-October, 1919. 

* * * 


In the Webster Way for August, Charles P. Garvin, 
sales manager of the F. S. Webster Company, contrib- 
uted an illuminating discourse on “The Business Game.” 
He showed how the man in business puts into his voca- 
tion the zest and the foresight which he engages in his 
favorite sport. 

ok * * 

The Guide Post, issued by the J. C. Hub Manufacturing 
Company, Cleveland, Ohio, makes good use of personal 
news regarding individuals connected with large Cleve- 
land concerns. Probably this provokes requests to send 
marked copies to friends of the men mentioned—thus 
widening the field of the Hub’s effective house organ. 

x *k * 


“International Views” may suggest a world-wide 
scope, but for the present the field is confined to the 
sales organization of the International Money Machine 
Company. The first issue of this new house organ was 
dated September 15. This very creditable publication is 
under the direction of Samuel Frommer, sales promotion 
manager. 
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PEET’S 


PATENT 


IMPROVED TRIANGLE cup 


ae gn 


HOLDS PAPERS SECURELY 


PAT. MAY 22.1917. 


Only after trying this new paper 
clip can you appreciate its superi- 
ority. It is so easy to slip on, and 
it holds the papers, etc., absolutely 
firm. The patented crimp does the 
work. It will be worth your while 
to send for samples and prices. 


If your stationer does not carry them, 
write us direct. 


PEET BROTHERS 
618-20 Cherry St., Philadelphia, Pa. 





The 
Dominant Carbon Paper 


Dealers who sell the PEERLESS 
BRANDS of Carbon Papers and 
Typewriter Ribbons are not sub- 
ject to cares or worries. 


‘Thoroughly satisfied” is the Con- 
sumer’s verdict. 


MASTERGAUSE is the Domi- 
nant Carbon Paper, absolutely so. 


Peerless Carbon & Ribbon 
Mfg. Co., Ltd. 


UNITED STATES 
113 West Broadway, New York, N. Y. 


EUROPE TORONTO, CANADA 
39-40 Shoe Lane, London, England 176 Richmond St., West 
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The August Guide Post philosophized on vacations. It 
urged that if a man can’t afford to go away for a change 
of scene, to apply himself at home and try to find some 
thing to do or to see that is out of his ordinary routin« 

2 2 

A series of six articles on advertising running in the 
Burroughs Bulletin was written by W. H. Marsh, editor 
of that publication. It enabled Mr. Marsh to show the 
sales force the method and reasoning which are followed 
in selecting advertising media. 

* * 

The October issue of The Office Economist featured a 
center spread which illustrates “Making the Steel Equip 
ment for the Protection of Your Records.” A series of 
half tones, with appropriate legends, showed the import 
ant steps in the manufacture of metal office furniture 

* < Kk 

The September issue of The Wales Visible printed an 
interesting article by Z. 1. Jarman, part-time agent, Char- 
lottesville, Va. “The Opportunity I Grasped” tells how 
he made a part-time contract for selling the Wales, and 
narrates some experiences in the adding machine field, 
which is a side line to his regular business. 

x *« * 

Study of “Keeping Books With Goods” will help the 
stationer develop stock keeping systems for his customers. 
It is one of the several good articles in the October issue 
of Business, published by the Burroughs Adding Machine 
Company. Incidentally, it may inspire the stationer to 
more systematic methods of keeping records of his own 


“NOTE THE POSITIONS” Se ee mw 4 





A Burns Bracket}holds the Telephone just where Art Metal Service announces a new feature for dealers 
wanted without effort, annoyance or accidents. Your of the Art Metal Construction Company. Dealers who 
trade wants this convenience. Supply them now. can secure photographs of good installations in their 


cities are authorized to have photographs made at the 


Ask for Trade Proposition on Full Line Be fl : Mise ; ’ . 
company’s expense. These pictures are made up into 


Manufacturer advertising blotters with the dealer’s imprint and sold 
“ ° Sl / ° (G on a co-operative basis. 
: Among many interesting features of the September 
State and,64th Streets Chicago, U. S. A. Corona Bulletin were two pictures depicting extremes. 
On one page was a cut showing young royalty of the 





Spanish family—opposite was William U. Swan, dean oi 
American nautical correspondents on board a destroyer, 
reporting the international yacht races last summer. In 
each instance a Corona was in use. 

*x* * * 





Rebuilt Maltigraphs at '/, Cost gS Sed: Dee Ae 
The September issue of G-F Selling Facts was a special 


Rebuilt-Like-New Guaranteed Two Years Real Bargains New England issue. It was devoted almost entirely to 
an outing of New England G-F agents near Plymouth, 


Mass., August 20-22. If those New Englanders sell as 
hard as they play—and the records prove that—then a 
New England “prospect” can’t remain a prospect long 
enough to get accustomed to the disguise. 

* * * 








$520 Number Four - $250 
(new) (rebuilt) 
Includes the $500 current, No. 4 
Model and $20 Stand. Complete 
type equipment (brand new), 2 
segments,tools, supplies, ribbons. 


The September issue of Demonstration printed a de- 
scription and illustrations of the yacht, “Ruma,” put into 
commission this year by H. W. Smith, treasurer of the 
L. C. Smith & Bros. Typewriter Company. The vessel 
is seventy feet over all and was built in Maine. She was 
brought around the New England coast, up the Hudson, 
and through to Lake Ontario and the Thousand Islands 

* * * 

An intimate glimpse of the plant of the National Blank 
Book Company was revealed in the September issue of 
The National. It showed the extensive use of milk by 
employees, both men and women, and stated that the daily 
consumption of milk in the National plant was nearly 300 
pints. The milk is used by those who carry their lunches, 





$865 Complete Unit - $405 and also by employees who feel the need of light refresh 
(new) (rebuil) ment between meals as a “bracer.” 
Includes the $520 No.4 outfit. x * x 
and in addition the Automatic \ pungent reminder to salesmen that their photographs 
Feed, Power Drive (right motcr are not available for use in the house organ is used by 
for your current) and Priniing the Burroughs Bulletin. Instead of the conventional 
Attachment. panel, “No Photo,” or a cartoon expressing the same idea, 
the Burroughs salesman finds over his name the por 
Guarantee trait of George Washington, or some other colonial 


celebrity. The flattery of being mistaken for a great man 


Our Multigraphs guaranteed to produce finest quality se ekaed 
indice *¢ 


work or money refunded. Guarantee to renew free soon vanishes in the sarcasm 
any part that wears or breaks within 2 years (only ex- ne 


ception natural wear on type.) The “Y and E” advertising campaign in national media 


on “Finds and Files in Less Than Ten Seconds!” is hooked 
up to local distributors through car cards and advertising 


Rebuilt Multigraph Exchange blotters reproducing some of the designs appearing in 


the magazine advertising. The car cards are also used for 


33 So. Broad St., PHILADELPHIA window displays. Advertising slides for moving picture 


shows are supplied. 
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Real Service in Filing Supplies 


Not only the durability that assures future orders from the pleased 
customer, but quick shipment of your orders. We ship. 


Goodline “Metal Tip” Guides 


in from one to ten days from the receipt of your order. 








Goodline service to users is based on our reinforced metal tip. 
There is strength where needed. The extra metal below the printed 
tab does the work. CGoodline “Metal Tip” Guides outlast any 
other pressboard guide on the market. No other guide is like it. 
Goodline ‘‘Metal Tip’’ Guides withstand hard usage, and do not 
become dog-eared. 





The tips cannot tear off. We japan the metal after forming, 
thus providing a continuous, firm coating, which will not flake off, or rub off, as 
may happen if the sheets are coated before forming. Goodline ‘Metal Tip” 
Guides do not rust. 


For prices and full information address 


Goodline Manufacturing Company, Kent, Ohio 


New York Office: 368 Broadway 














THE CLIMAX LINE DATER and CLIMAX NAME PLATE DATER A SERIES of CLIMAXES 
Patented. other Patents Pending 
NAME PLATE DATER can also be fur- The Greatest TIME SAVERS on the MARKET 


nished with Wheels for all languages. These Machines are ALL METAL (with the ex- 


ception of the Rosewood handle) with metal 
THE TRAUT & HINE M’F’G CO. also type and figures, giving neat, clear-cut impres- 
make thumb tacks, pencil clips and the 


a 
proof, a utely accu ome, nent = 

well-known “Kon Kave Kut” Pencil 

Sharpener. 


of exceptional appearance. The 
chines do identically the same work and in 


priced. Our guarantee is given 
machine. Prompt deliveries. 


CLIMAX NUMBERING MACHINE 
Patented. other Patents Pending 














Siz Wheels % Our proposition for 

I to 999,999 dealers and agents in 

Three all countries of the 

nemo world is an attractive 

Psd xe ANSW ERED one. Write for our 

Duplicate. JUL 1 5 20 illustrated catalog. 
Facsimile of Imprint 














Gx 


THE TRAUT & HINE M’F’G. CO. 
1 UNION SQUARE, NEW YORK CITY, U.S. A. 


123456 FACTORY, NEW BRITAN, CONN., U.S. A. JUL 15°20 


Focotutle of imprint Expert Department fer Earepe and the British Empire, 9 and 10 Cheapside, Londen, E. C. 
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“EASIER ON EYES” P fi f ft 
; ; ‘ : ae So ae r ange aa 





YoU 
Mr. Stationer 


Are YOU aware of the profits being 
made by dealers who are selling 


, oo §=|N TERNATIONAL 
Bisco TYPEWRITER 
ie Ninies tininidiinae Try Them CUSHION KEY S > 


and They Will Buy Them’’ 





“‘The Most Popular Typewriter Specialty’’ 
Interesting Proposition to Dealers—Write Today 
The “ " is th : li 
and Prompt service assured Atrialorder MUNSON SUPPLY COMPANY 
only necessary to convince you. 


The oldest, largest and only 
exclusive manufacturers of 

rubber keys in the world. 
Also 


Munson’s Sure General Offices 


Grip Twirlers 23 City Hall Place ~ 
i, ea New York City, U.S.A. 


























Your desk line gives character 


to your store. It expresses your standards 
more definitely than stationery and incidental 
office equipment. You can “trade up” on 
business character by featuring 


Imperial Desks 


They stand the hard knocks of office service, combining sturdy construction with 
enduring finish. Imperial Desks meet the demand for good equipment at moderate price. The good 
service they give assures future orders for items from your general stock as well as for furniture. 


Write for the Catalogue of Imperial Desks, to acquaint you in delail with their goodness. 


Imperial Desk Company 


Main Office and Factory 
Florida and Devon Streets 
Evansville, Indiana 


Export Depariment 
25 Whitehall Street 


New York, U.S.A. 
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Bangor, Maine.—Edwin A. Flanders has resigned from 
the local sales force of the Remington Typewriter Com- 
pany, and is now district manager of Eastern Maine for 
the Dalton Adding Machine Company. 

* ok * 

Bangor, Maine.—The Leslie E. Jones Company has been 
obliged to move from office space to a street floor store. 
The late Leslie E. Jones, founder of the business, was one 
of the pioneers in the Eastern typewriter field. He en- 
tered the field in 1888. The business is being conducted by 
his son, L. M. Jones. In addition to handling a typewriter 
manufactured at Middletown, Conn., and a line of metal 
office furniture produced at Jamestown, N. Y., a general 
typewriter supply and rebuilding business is conducted. 

Bluefield, W. Va—The Home Office Supply Company, 
Welsh, W. Va., has opened a branch here, operating as 
the Bluefield Typewriter Exchange, 495 Princeton avenue. 
The Bluefield store handles a complete line of typewriter 
and office supplies, as well as representative machines. 
The machine lines include the Royal and Corona type- 
writers, new Victor adding machine and the Edison-Dick 
mimeograph 

Chicago, Ill._—E. J. Sheehan, general sales manager of 
the Noiseless Typewriter Company, visited the Chicago 
office October 18. 

x * * 

Chicago, Ill—T. G. Frothingham, manager at Minneap- 
olis, Minn., for the Noiseless Typewriter Company, was a 
September visitor. 

ok * ok 

Chicago, Ill—The Elliott-Fisher Company, Peoples Gas 
Juilding, has taken a membership in the Chicago Associa- 
tion of Commerce. 

x ~ a 

Chicago, Ill—The Smith Typewriter Sales Company, 
218 North Wells street, has affiliated with the Chicago 
Association of Commerce. 

x * x 

Chicago, Ill—Frank L. Jochmur has joined the Chicago 
sales force of the Noiseless Typewriter Company. He 
was formerly with the Underwood Typewriter Company. 

* * mH 


Chicago, Ill—R. B. Jacobs, formerly with the Reming- 
ton Typewriter Company in Pittsburgh and Kansas City, 
has been appointed manager of the Remington sub-branch 
at Peoria, IIl. 

x * * 

Chicago, Ill—J. K. Foster, who represents several im- 
portant American interests at Sydney, Australia, was a 
September caller at the office of the Smith Typewriter 
Sales Company. 

* * * 

Chicago, Ill—Frank B. McGough, of the Chicago office 
of the Royal Typewriter Company, Inc., won the diamond 
charm in the last three-months’ selling contest, competing 
with the Royal salesmen all over the country. 

x * 


sk 


Chicago, Ill._—L. W. Guernsey, comptroller, and George 
Button, in charge of credit machines, visited the Chicago 
office of the Underwood Typewriter Company on their 
way to New York from a trip to the West Coast. 

ke * * 

Chicago, Ill—G. L. Hamilton, formerly a special rep- 
resentative of the American Film Exchange, is a new addi- 
tion to the local sales force of the Remington Typewriter 
Company. He has charge of important city territory. 

ok « * 


Chicago, Ill—J. E. Neahr, general manager of the 
Underwood Typewriter Company, accompanied by his 
wife, made a flying visit in Chicago in September, return- 
ing to New York from a tour of Pacific Coast offices. 

x * oe 

Chicago, IIl.—H. J. Closson, sales manager of the Royal 
Typewriter Company, Inc., called at the Chicago office 
September 30 on his way East after visiting several 
branches. He reports business in an excellent condition. 

x * x 

Chicago, Ill—George B. McClellan, manager of the 
Chicago office of the Underwood Typewriter Company, 
says that his list of unfilled orders still continues big. 
In spite of improvement in shipments, the September 
list looms up about a hundred machines longer than the 
August array. 
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As strong and rigid 
as a heavy table, 
yet fully and easily 
portable. 





No. 3 
Combination 
Typewriter 
Stand 


IDEAL TUBULAR 


Made in a wide variety of styles, for sup- 
porting practically any kind of office ma- 
chine. A crank raises the castors off the 


floor, and permits the rigid legs to take 
the load. Mount a typewriter, a duplicating 
roller copier, an envelope eealer, an adding machine er & 
card index cabinet on an Ideal Tubular Stand, and it can be 
rolled to any position, lowered to operating position and used, 


FOWLER -MANSON- SHERMAN CYCLE MFG, CO. 


1445-1455 W. AUSTIN AVE., CHICAGO 











Where 
Else Can 
You Find 
Such 
Utility? 








that the a 
shelves are 


i 


Hi 
| 


Here is « steel cabinet of unmatched storage facilities. 
Ané its price is no more than a four drawer filing case. 


Most eabinets and vertical filing cases accommodate let- 
ters, and little else. The adjustable shelving of the 
steel cabinet shown here, enables it to care for stationery, 
books, catalogs, transfer files and articles of miscellane- 
ous sizes. You can “build” its interior to suit yourself. 
Shelf adjustment based on 1-in. centers: Shelves can 
be divided into pigeon holes by vertical partitions spaced 
on 3-in. centers. 


TERRELL’S EQUIPMENT CO. 


Hilton Street 
GRAND RAPIDS, MICH. 
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YOU KNOW 
The “APSCO” Line 


of Pencil Sharpeners 


Is It 
Worth While 
to Consider 
Any Other? 


Automatic Pencil Sharpener Co. 
Dept. A, 58 East Washington Street, Chicago, Ill. 




















The “SATELLITE” 
Typewriter Stand 
In Demand Wherever Typewriters Are Used 


Every business man 
who has a typewriter 
in his office is a pros- 
pective buyer of the 
“Satellite”. Every 
large corporation of- 
fers an opportunity 
for the sale of these 
stands by thedozen. 


One secret of the growing pop- 
ularity of the “Satellite” is its 
















preference by typewriter oper- Ing 
ators. It saves them fatigue and Sliding 
increases their efficiency. The ean 
“Satellite” can be quickly ele- and 

vated or lowered, it eliminates tg 


vibration, has a jointless wood 
top, and can easily be moved from 
place to place on noiseless casters. 
It is all metal except the 
top and is, therefore, a 
fireproof stand. 

EASY TO SELL 
Here is a piece of office 
equipment that moves 
fast. Its outstanding fea- 
tures sell it. The price is 
reasonable and the deal- 
er’s margin of profit war- 
rants his best sales efforts. 


Write for Dealer’s Proposition. 


ADJUSTABLE TABLE COMPANY 
GRAND RAPIDS, MICHIGAN 


Condon & Co., Inc., Fifth Ave. at 23rd St., New York, N. Y° 
Eastern Representatives 







This is Model 2X 


- 
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Smith 


Y ork, 


Chicago, IllL—W. H. Jerrett, president of the 


Typewriter Sales Company, is on a trip to New 


Boston, Philadelphia, Pittsburgh and other important 
Eastern centers. He will be gone from ten davs to two 
weeks. 


x *« x* 

Chicago, Ill—R. C. Goldblatt, for many years a stat 
salesman for the Remington Typewriter Company, who 
left some time ago to enter the real estate business, has 
returned to his “first love.” He is again in charge of the 
important territory which he had prior to his change to 
the occupation of realtor. 

Chicago, Ill—In celebration of the record-breaking 
business of July and August, the Chicago sales force of 
the Elliott-Fisher Company journeyed by motor and inter- 
urban train to Milwaukee, October 1. There they, with the 
Milwaukee salesmen, were entertained at the Milwaukee 
Athletic Club by W. J. Crowley, manager of the Milwau- 
kee district. 

x *k * 

Chicago, Ill—The indoor baseball team of the Royal 
Typewriter Company, Inc., has made a good start in its 
season. To date it has won games with the Reid-Mur 
doch and the Commonwealth Edison teams. It is planned 
to enter the league organized by the Chicago Association 
of Commerce. The team comprises Farwick, p.; Batten 
c.; Gustafson, 1 b.; Nuhn, ss.; Pike, 2 b. 

oom we 


Chicago, IIlL—N. B. Mayo, assistant sales manager of 
the Royal Typewriter Company, Inc., visited the Chicago 
office October 1. In the past year he has covered every 
state in the Union, except two. He finds every reason to 
be optimistic over business conditions. He works in close 
contact with Royal dealers, and says the situation in the 
South is especially promising. Dealers appear to have a 
much better grasp of business than heretofore, and are 
enjoying a prosperity based on the increasing industrial 
and commercial activities of the South. 

x * x 

Chicago, Ill—The Typewriter Emporium has bought 
the modern factory building recently vacated by the Inde 
pendent Button Machine Company, Ravenswood avenue 
and Montrose streets, and will utilize the building for re 
building typewriters, and the manufacture of the Light 
ning coin changer. There are 28,000 square feet of floor 
space in the building. It is three stories high, and ar 
ranged to utilize daylight to the utmost. The factory will 
have a capacity of 200 machines a day when under full pro 
duction. Manufacturing departments in the old plant at 
34 West Lake street are being moved to the new location 

Fort Smith, Ark—W. H. Warden, local manager fo! 
the Underwood Typewriter Company, attended a sales- 
men’s meeting at Little Rock October 2. 

Little Rock, Ark.—F. B. Nelson, state manager for the 
Underwood Typewriter Company, has been transferred to 
Omaha. 

Milwaukee, Wis.—E. R. Treblicock, manager here for 
the Noiseless Typewriter Company, was married Septem 
ber 8. 

Montreal, Canada—Arthur E. Davis has been elected 
vice-president and managing director of the Royal Type- 
writer Company of Canada, Ltd. Mr. Davis has been 
assistant treasurer of the Royal Typewriter Company. 
Inc., of New York. His record led the Canadian com- 
pany to call him across the border when the situation 
arose requiring a vice-president and managing director. 

New York, N. Y.—A. W. Wheeler, superintendent of 
the Hammond Typewriter Company, spent several en- 
jovable weeks in September on a motor trip through New 
England and New York state. His family enjoyed “com- 
muning with Nature” very much. Mr. Wheeler’s narra- 
tion of incidents on the trip will probably inspire others 
of the Hammond organization to follow his example at 
the next opportunity. 

Kk Bd * 

New York, N. Y.—A. P. Brooks, general manager of 
the Hammond Typewriter Company, has returned from 
a visit to a short circuit of branch offices, getting first 


hand information regarding business conditions He 
found encouragement everywhere, and says that both 
capital and labor are in far better balance than a year 


ago. Mr. Brooks also took the opportunity of noting 
how the variable spacing multiplex Hammond was re- 
ceived by the business world. The ability to use on one 
machine type in sizes ranging from 5% point to 18 point, 
with spacing suited to each face, led to the characteriza- 
tion that the machine is a wonderful mechanism 
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Extremely 
Popular 
With 
Office 
Furniture 
Dealers 


Made as fine as 
the best kiln- 
dried hardwoods 
and skilled work- 
manship canmake 
them. 


Write for 


DORNETTIE DESK 





Catalog New Dornette Typewriter Desks 


THE J. DORNETTE & BRO. CO., Cincinnati, Ohio 
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You will be well repaid 
in extra sales if you will 
display 


It is a valuable book for 
every man with a reasonable 
income; not particularly for 
the wealthy man. Many men 
are careless about keeping a 
record of their personal af- 
fairs. My Finances makes it 
easy to do so. A few fig- 
ures and a few words of ex- 
planation in spaces provided 
for the purpose—that’s all. 


A larger size of My 
Finances has been published 
to meet many requests— 
wider columns and more 
writing spee, 

My Finance: ‘s already an 
established, s.eady selling 
stock item in most good sta- 
tionery stores; it is advertised; and profitable to sell 





Quality Quality 

JF KF 

Size 6% x3%—No. 308.......... $3.50 $4.50 
Size 84%4x5%—No, 811.........- 4.50 5.75 


Both JF and KF are made with Trussell one-piece Covers; 
all leather, no lining, levant grain outside and fine grain 
inside. These covers are handsome and long lasting. 


Send for samples on approval. 


and dealers’ discount. Window 
cards and mail enclosures supplied. 


TRUSSELL MFG. CO., Publisher 


3 No. Cherry Street Poughkeepsie, N. Y. 














Crane Ladies’ Stationery 
Sold by all Stationers and Booksellers 


These goods are suited to the tastes 
of the most select trade. Their mer- 
its are known the world over, and 
they yield a profit to the dealer. 
Once tried, the purchaser becomes 
a regular customer. 


Presented in the following 

Styles and qualities: 
SUPERFINE QUALITY: In Light Blue 
Boxes, containing 4 ream of Note paper 
each, and in separate boxes % thousand 
Envelopes corresponding. 
EXTRA SUPERFINE QUALITY: In 
Lavender Colored Boxes, containing % 
ream of Extra Fine Paper each; in like 
boxes are Envelopes to match. 
Our papers are supplied in . 
Bordered Goods and other 
specialties by EATON, 
CRANE & PIKE CO., Pitts- 
field, Mass., and 225 Fifth 
Ave., New York. whose 


boxes bear the word 
“CRANES” containing our 





oods. 
All this stationery can be re- This trade mark 
lied on as represented every box 


ANUFACTURED BY 


Z. & W. M. CRANE Bi" 
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“GRAND RAPIDS QUALITY” 
OFFICE CHAIRS 


The most popular selling 
suite of office chairs is the 
one for the dealer to show 
and carry in stock. 


These chairs are made with 
wood, perforated leather and 


leather cushion seats. 





No. 417 


The same class of skilled 
workers that make the famous 
Grand Rapids furniture build 
these chairs. For design, work- 
manship and finish you cannot 
find chairs that will give you 
better satisfaction. 


Our prices and illustrations 
will be sent on request. 





No. 421% 


Grand Rapids Office Chair Co. 


37-45 Prescott Street Grand Rapids, Mich. 














HIGH QUALITY 


Rebuilt Wales Adding 
and Listing Machines 


Available at prices representing a considerable saving. 
Our proposition will appeal to the office machinery dealer. 





We are also able to deliver all quantities of high grade 
rebuilt Dalton Adding Machines in practically any model. 


C. H. KORB 
31-33 WALKER ST. NEW YORK, U. S. A. 
Cables: ‘‘Korbadd,’’ New York 

















TYPEWRITERS 


WHOLESALE AND EXPORT 
EXCLUSIVELY 


Rough and Rebuilt Machines 
ROUGHS—OUR SPECIALTY 


We distribute typewriters to every corner 
of the world. 


Ask for Price List No. 59 


A TRIAL ORDER WILL BE APPRECIATED 


Morse Typewriter Exchange 
Company 


319 Canal St. New York, N. Y. 


Cable Address “MORSETYPECO,” N. Y. 
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THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office 
boy to bind into book form “in a jiffy” any kind 
of loose leaf records. 


The “F-B” Loose Leaf Holder 








Pat. May 13, 1913 


is adjustable to any distances between punch 
holes and to any size of paper. 
Advantages acknowledged in numerous testimonials. 
The retail price is $3.50 a dozen with liberal 
discounts to dealers. 


F. B. MANUFACTURING CO. 


1228 Intervale Avenue NEW YORK, N. Y. 





(Chicago Office, Frank Z. Woods, M@gr., 180 No. Market St.) 
EEL 
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SEALOGRAPH 


THE MACHINE THAT SECURES 
AND ASSURES RESULTS, 


Pittsburgh, Penna—E. H. Knebush, manager of the 
Hammond Typewriter Company here, has returned to 
the office after four months’ recreation necessitated by 
ill health Mr. Knebush “rusticated” on a farm, and 
found the change very beneficial. Asked how it felt to 
“go back to the farm,” Mr. Knebush said that he was in 
complete accord with Gov. Coolidge on that subject. 


San Francisco, Calif—The Stone Typewriter & Ribbon 
Company reports that there is an unusually heavy de- 
mand for rebuilt typewriters. 

* ok x 

San Francisco, Calif—Frank Harvey, formerly associ- 
ated with the Underwood Typewriter Company here, is 
visiting San Francisco on a trip which combines business 
with pleasure. 

x * * 

San Francisco, Calif—‘Snowed under with orders— 
can't turn out enough to meet the demand” was the hur- 
ried report on the situation made by M. Hyland, of the 
Royal Typewriter. 

- * * 

San Francisco, Calif—S. L. Hooper, president and 
general manager of the Noiseless Typewriter Distributing 
Company, attended the business show in Seattle where 
the firm has a branch office. The Noiseless was an 
exhibitor at the show. 

x * * 

San Francisco, Calif—H. S. Wallin, from the factory 
of the Hooven automatic typewriter, is in charge of the 
service department which the Schwabacher-Frey Sta- 
tionery Company is installing. This firm is the local 
agent for the Hooven and it is prepared to do duplication 
work on an extensive scale. 

x * x 

San Francisco, Calif.—T. V. Long, formerly of Ballarat, 
Australia, has joined the San Francisco force of the 
Hammond typewriter. Manager James H. Sait considers 
he is a valuable acquisition, as Mr. Long has had extensive 
business experience in the Antipodes. S. E. Hall and 
R. M. Pettes, Los Angeles representatives of the Ham- 
mond, report business in the South to be very good. 

* ok * 


San Francisco, Calif—G. B. Pelton, Western division 
manager of the Corona Typewriter Company, visited here 
for several days. J. B. Bierma, San Francisco manager, 
left late in September, for a managers’ conference which 
will take place at the Corona factory, Groton, N. Y. He 
will carry with him a very satisfactory account of present 
business conditions in San Francisco. 

* * ak 


San Francisco, Calif—C. B. Waters, manager of the 
Remington Typewriter Company, smiled genially, as he 
made the announcement: “W. H. Warmsley, Nevada 
representative of the Remington Typewriter Company, 
has taken unto himself a wife whose maiden name was 
Miss Underwood.” Mr. Waters added that business con- 
ditions in San Francisco are very good. Thos. E. Quinlin, 
formerly connected with the Minneapolis office of the 
Remington Typewriter Company, is now in the San 
Francisco office of the same company. 


Washington, D. C.—F. W. Broughton, who has been 
with the Washington branch of the L. C. Smith & Bros. 
Typewriter Company for seven years, has resigned. He 
Was appointed manager of the Washington office of the 
Elliott-Fisher Company. Mr. Broughton left the Govern- 
ment service in 1913 to join the Smith organization. 


Business Methods for Farmers. 

The Missouri State Board of Agriculture advocates that 
the local farmers’ elevator, produce exchange, or any other 
farmers’ co-operative organization, should observe the very 
soundest and strictest business principle in managing its 
affairs. The typewriter, the adding machine, and the fire- 
proof record case, safe or vault, should be provided and 
used from the start. Loosely kept records and other 
ignoring of business essentials have in the past hindered 
and sometimes ruined what were otherwise thoroughly 
desirable and helpful co-operative units in agriculture. 











Office Equipment Store Publicity. 


A recent number of The Midland Magazine, Kansas City, 
Mo., gave space to a historical account of the Ward 
Office Supply Company, Muskogee, Okla. The article 
enumerates the different lines carried, and indicates that 
the office folks of Muskogee have access to standard equip- 
ment and supplies of high calibre. 




















Hand Power—Electric 
—-and Automatic Feed Electric. 


3 Models: 


Simple, durable, and speedy. Always 
ready for business; noiseless in operation. 

Brass cut gears; 2 sets of sealing rolls; 
no chains, pads or wicks to get out of order, 
Guarantees secure sealing. 


WRITE FOR “FREE TRIAL,” AND 
AGENCY PROPOSITION. 


Sealograph Company 


1700 Brooklyn Ave. Kansas City, Mo. 
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Nationally Advertised 
and in strong demand 
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INDEX SHEETS COMPLETE 


Punched to Fit Any Binder on the Market 





All standard sizes of Index 
Sheets carried in stock— 
from the smallest memo 
index to the largest size in 
use. 





Index tabs in celluloid, 
leather and canvas. In 
to Z, 26 to 200 subdivi- 
sions; numerical, monthly, 
geographical and billing 
machine tabs. 


Also sold in ‘“Patent-Cut”’ 
strips, not attached to 
sheets, in any quantity and 
style for all requirements. 


Index shields, cloth rein- 
forcings, law, name and 
number labels. Also labels 


for your special and stock 
binders. 


Anything complicated in 
the Index Line ? 


“Let George Do It’ 


We are making up a new catalogue and if you would like a copy 
it’s yours for the asking. 


G. J. AIGNER & CO. 


Index Dept. 
521-523 West Monroe St. 





CHICAGO, ILL. 











The Tenacity Line 


Represents Known Values 


You can sell our loose leaf devices with full 
assurance that they will please the bookkeeper, 
and make the manager happy. The bookkeeper 
finds Tenacity Accounting Devices easy to 
handle through his day’s work. The manager 
takes satisfaction in knowing that his books are 
in good physical shape. 
One item in the Tenacity Line is 


RHE C. L. 
STEEL BACK LEDGER 





Service durability is assured by eiectrically welding the metal 
Makes solid construction that stands up under severe 


usage. The C. L. is made in five capacities. 
100 per cent expansion. 

Use our large capacity binder in connection with aledger rack and 
eptain an ideal combination for machine-posting. 

Turn prospects into sales, and assure yourself of the supply busi- 
mess in the future. Our catalogue demonstrates Tenacity Quality. 
Write for the book. 


The TENACITY MFG. CO., Inc. 
Reading CINCINNATI, OHIO 


Each is capable of 
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Chicago, Ill—W. W. 
mercial Stationery & Loose Leaf Company, 
sufficiently from his accident of 
some time each day at his desk. 


Buchanan, president of the Com 
has recovered 
September 4 to spend 
A golf ball shattered his 


eyeglasses, and the splinters of glass ruined the sight 
of one eye. 

New York, N. Y.—J. C. Montgomery, assistant sales 
manager of the Lefax Company, Philadelphia, Penna., 


spent two weeks in September assisting C. E. Baumann 


the district representative here. 
Philadelphia, Penna.—Robert C. 
hae go trade in September, in 
Sam’] G. Tatum Company. 
Philadelphia, Penna.—E. 
Manufacturing Company, 
September. 


Macke 
the 


visited the 
interests of the 


Weisner, of the Irving-Pitt 
as on the local trade 


oe: 2 

Philadelphia, Penna.—Fred Sneller, manager of the loos: 
leaf department of the William H. Hoskins Company 
attended the St. Louis convention of the United Typoth 
etze of America. 

* * * 

Philadelphia, Penna.—The Theodore Knabb Company, 
210 North 13th street, has been organized to specialize 
on loose leaf work and steel plate engraving for the 
banking and financial trade. Theodore Knabb, the prin 


cipal, was with the former firm of Lehman & Bolton for 
twenty years. 
St. Paul, Minn—S. B. Fort, superintendent of the 


Chicago 
devices, 


Broderick Company, made a visit to 
His concern manufactures loose leaf 
and does a general printing business. 

San Francisco, Calif.—Hart 


recently. 
calendars 


Palmer, representative oi 


the Boorum & Pease Company, made a trip to the factory 
in September. 
San Francisco, Calif—Neal, Stratford & Kerr state 


that they are selling a lot of the So-Easy loose leaf which 
they are especially featuring. 


Anticipate Postage Rate Raise Abroad. 


[It is expected that there will be a movement to increas« 
postage abroad when the Universal Postal Union Cor 
gress meets at Madrid this month. Many of the European 
nations are suffering from inflation to a degree which 
indicates that an attempt may be made to increase postage 
rates. Members of the American delegation are planning 
to prevent any radical increase in postage rates. It is 
felt that low postage rates are much needed as an aid to 
business. The experience of the United States is an 
example. To meet the need for increased postal reve 
nues it has been suggested that the foreign countries levy 
a special tax on correspondence destined for other coun 
tries. As an alternative it is proposed that foreigri postage 
be payable in gold, or its equivalent. This would obviate 


the necessity of a change in rates, and incidentally make 
impossible the operations of Ponzi, of Boston, the “wizard’ 
financier. 

Arthur Williams, export manager of the Woodstock 


has long been an exponent of lower 
postage rates abroad, especially in the countries of Cen 
tral and South America. He has anticipated the stand 
which is presaged at the Madrid congress—that the smalle: 
nations will not desire to sacrifice the immediate revenue 
from high postal rates, in favor of the possible increas¢ 
in the total at lower rates, on account of the augmented 
use of the mails. 


Typewriter Company, 


Bauer Speaker at Greeting Card Dinner. 


One of the speakers at the dinner held at the conven 
tion of the Greeting Card Association in New York Octo 
ber 1 was R. S. Bauer, president of the National Associa 
tion of Stationers and Manufacturers. 


Smoker by Stationers’ ‘Legion No. 390. 


Stationers’ Legion No. 390, Harry J. Coon, commandant 
held a smoker September 28 at the City Club, Chicago 
Ill. The next business meeting will occur at the sam 
place October 12. 
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Philadelphia Office: 
939 Drexel Bldg. 





For transfer time business. 
The choice of New York’s best dealers 
and consumers for eleven years. 
Send for samples and prices. 


RAC, 


541-547 Pearl St., New York, N. Y. 


Chicago Representative: 
F. W. Connor, 2743 N. Troy St. 








Give a Thought 


zl 
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to Pins 
PEQUELEREEGEEEEERERTEGEREEREREEEEEEEEREEEEEEE 


Pins are so commonplace that the 
average user gives no thought to 
them, so long as they're good. And 
there's the point—on 


Those Good 
Crescent Pins 


Uniformly good—keen points, solid, 
with “comfortable” heads, that push 
the points through thick wads of 
paper, and “stay put.” Our pride 
in making good pins is your assur- 
ance of unvarying quality. 


Bank Pins—Pyramid Pins 


ir 


Crescent Brass & Pin Company 


Detroit, Michigan 


Western Representatives: 


BERT M. MORRIS COMPANY 
444 Market St., San Francisco 


Southern Representatives: 


PHIL F. WEBSTER 
Box 873 San Antonio, Texas 
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is Label is Your 
Positive Protection 


hen your stationer sends you a case 
of adding machine rolls, bearing 
the above label, you know that he is 
furnishing the best possible quality. 
He will promptly and cheerfully replace 
any defective material. 
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Qualified Adding Machine paper is made in 
white and buff colors, to fit standard machines 
Manufactured by 


CENTRAL PAPER COMPANY 


MENASHA, WISCONSIN 
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WASTE 
PAPER 
BASKETS 


Wire or Tin Bottoms 
1, 2, 3, 4, 5and6 
SPACE BASKETS 
BUILD-UP TRAYS 


MAIL and TAPE 
BASKETS, etc. 


Special Baskets 
ade to Order 


UNIFORM MESHES, FULL GAUGE WIRE 
ON ALL BASKETS 








PEERLESS WIRE GOODS CO. 


20 East Jackson Blvd., Chicago, Ill. 


Write for Catalogue O 
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It Wialtios 


People like the handsome enameled finish and sturdy 


If You Are Going to Get the 


Most Profit from Your Busi- strength of the Nemco Expanded Metal Basket (not 

ness with Banks Sell Secur- wire) consequently “it repeats’’. | 
ity Safe Deposit Boxes 
They sell, Turnover is quick. In- | 
vestment small. Overhead next to 
nothing. Sure builders of repeat 
business. Good territory still open. ideally meets the need of the public for a basket 


Write for proposition and catalog, that won’t rust, bend or get out of shape and yet 
is moderate in price. 


fee yer Line Includes Built-to-Order Three good colors, three wanted sizes Reasonabl 
etal Furniture, Steel Filing Equipment, prompt deliveries. Get our proposition quick. 
| 

i 

| 

| 


Ornamental Iron and Bronze Work. 
North Western Expanded Metal Co. 


983 Old Colony Building 
Chicago | 








Manufacturers’ Representatives: 


H. E. HOOKER ERNEST WALLACE 
186 No. La Salle St. Chicago, Ill. 444 Market St. San Francisco, Cal. 


WRIGHT DESKS 


Built right for write work 
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TYPEWRITER 


line same as always, 
no matter what the 
market is 


ALWAYS 
RELIABLE 
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ARE you fully acquainted with our 
lines ? 






WHY not let us supply you with our 
different grades, colors and rulings 


of index cards ? 


DO you use filing folders? THAT'S 
ts—3 weights. 


Qualities of service and 
endurance which meet the 
demands of established bus- 
iness make Wright Desks 
the best line for the average 
office equipment dealer. 


Wright Desk Company 


ROCKFORD ILLINOIS 





WE can fill your wants of index guides, 
all sizes and material. 


UOT? PaPER COMPANY, Inc, 


MANVFACTV@ERS 
152-4-6 Wooster Street, New York, N. Y. 


PUUERUERTQURRDDDLADTRDUADDEGEDALED Ge AUR ERASE ERE RS RUDE EDAD EEDA EERE ES fF 






TOURREDDDDDESEGRGARDORTRUDRELATAGDGGRAEDIED 





















ASUCETEDDOLERRGCEERCUCARERAEETERTACCRELQLUALUMEES 


| 


























October, 1920. 


STATIONERY 











Baltimore, Md.—Johnson & Henderson have added 
stationery to their lines of rubber stamps and kindred 
goods. 

Boston, Mass.—George A. Elliott has opened an office 
here for the sale of paper and envelope specialties manu- 
factured by the Highland Manufacturing Company, Holy- 
oke, Mass. Mr. Elliott was manager of the stationery 
department of the New England News Company. 

Brooklyn, N. Y.—The stationery and printing estab- 
lishment of Willis McDonald & Company is now at 30-32 
Bridge street. 

x *« * 

Brooklyn, N. Y.—The Empire State Envelope Company 
is a new corporation; capital stock, $50,000; incorpo- 
rators, Henry Ravitz, 2156 Pacific street; Emanuel Fass, 
1855 Prospect place; Morris Seltzer, 1625 51st street. 

Buffalo, N. Y.—The Cowan-Penfold Company is author- 
ized to handle ‘me 4 supplies; capital stock, $75,000; 
incorporators, R. L. Ball, E- Penfold, W. W. Cowan. 


Buffalo, N. Y—Millington a has leased the 
ground floor store under the present establishment in 
the Ellicott Square building and is having it remodeled, 
with an ambition to make it the finest stationery store in 
Buffalo. The present quarters will be retained. 

Canton, Ohio.—The Haylor Office Supply Company has 
incorporated; capital stock, $35,000; incorporators, W. 
Herbruck and F. B. Melchoir. 

Chicago, Ill—wWilliam J. Goodman, of Horder’s Sta- 
tionery Stores, Inc., was in New York on a business trip 
in September. 

* &k ok 

Chicago, Ill—The Baldwin Printing & Stationery Com- 
pany, 316 South LaSalle street, has joined the Chicago 
Association of Commerce. 

Cleveland, Ohio.—The office of the J. C. Hub Manufac- 
turing Company has been moved to the ground floor. 
Vacating the fifth floor allows room for the filing folder 
department to expand; the first floor space is sufficient to 
accommodate the office and allow for the growth of the 
printing department. 

Detroit, Mich.—Gregory, Mayer & Thom Company has 
purchased from the Globe-Wernicke Company, Cincinnati, 
Ohio, the entire stationery stock of the Saunders-Berridge 
Company, of Detroit. 

Greenwood, S. C.—Huey & Frew have organized to 
handle office supplies here. 

Holyoke, Mass.—A. J. Bourque, manager of the multi- 
graph department of the American Writing Paper Com- 
pany, has welcomed another baby daughter into his family 
circle. 

Johnson City, Tenn.—Dickson-Rule Stationery Com- 
pany has been established here. 

Muskogee, Okla—The Ward Office Supply Company 
has moved from 317 West Broadway to 412 West Broad- 
way. The new location is more commodious than the old, 
and has entrances and show windows on Broadway and 
Vall streets. 

New York, N. Y.—Stamp & Stationery Service is a new 
concern at 159 West 33d street. 

x *x x 

New York, N. Y.—M. J. Waldinger Company, Inc., suc- 

ceeds to the business of Waldinger & Glaser, Inc. 
‘ *- - 

New York, N. Y.—The Self-Clasp Envelope Company, 
18 West 34th street, has joined the Merchants’ Associa- 
tion of New York. 

*K * ok 

New York, N. Y.—The Arcade Stationery & Printing 
Company, 1779 Broadway, has incorporated with capital 
stock of $50,000. 

x ok x 

New York, N. Y.—The Manhattan Stationery Com- 
pany is a new incorporation, with capital stock of $50,000; 
sponsors, A. Kernez, W. J. Clark, H. Benoit, 1024 Bergen 
street, Brooklyn, N. Y. 

* * x 

New York, N. Y.—The stock of the 18 East Twenty- 

Third Street Company, owning the six-story loft building 
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Hano-WeinkrantzCo., Inc. 


‘(It Pays YOU to Know US’’ 
We Have the Goods—IN STOCK 


Index Cards and Guides “2ii'Ruimes” 


Columnar Analysis Pads ™ Yaiew™* 


Uniform R. R. Bills of Lading 
Ledger, Journal and Foolscap Paper rotaea 


Quadrille and Faint Ruled Perforated Pads 


Bankers’ Tabulating Column Pads 
Inventory and Order Blanks "Paced" 
Bond Typewriter Paper soxea 
Manilla and Onion Skin ana Sheets 


And Lots of Other Items YOU Need 


It Pays YOU to Stock Our Line 
We Deliver the Goods—AT ONCE 


Hano-Weinkrantz Co., Inc. 


133 Mulberry Street, New York City 









Speed up 
Desk 


Work 


by cutting out wasted time 
due to hunting for papers, 


memos, letters, bills, 99 
etc. Once classified in the 


They are instantly found 
when wanted. A system- 
atic worker can always work 
out his desk routine when he 
relies on the “Expedite.” 

The “Expedite” has sight indenieg device 
with a compensating device which expands 
to a maximum without “fanning out" all 
over the desk. This mane gives you a 
real advantage in 


Two styles: Imitation Leother for desk wp 
PAT. NOV. 5-1912 paper for desk drawer. 
OTHER PAT PEND We are also oe a of Phonograpb 
Record Albums. ‘‘The record you want in record ti 


Write for Prices and Dealers’ pes RE, 


Expedite Organization, Inc., Chicago, Ill. 
Office & Factory: 6126 Wentworth Av. 
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GLUCINUM PENS 













THE SLICKEST 
Most PEN EVER MADE Best 
Serviceable and Cheapest 
MADE IN 
AMERICA 


Smooth as a Soft Lead Pencil, 
Most Durable Pen Ever Made, 
Always of Uniform Quality. 


Imitated? - Certainly! 


JOBBERS SUPPLY THEM 


We manufacture High Grade 
Imprint Pens for the trade. 





SAMPLES AND CATALOGUE 
ON APPLICATION TO 
THE MANUFACTURERS 
THE TURNER AND HARRISON 
PEN MANUFACTURING CO, INC. 


Falcon Pen Works. Philadelphia. 


SNE SOON 

































Most Large Industrial 

Establishments, Banks, 

Schools, Etc., Buy Pens 
in Quantity 


Esterbrook Pens 


are more used than 
any other writing unit 

Your opportunity for Quick Turn- 
over and good profits in the sale of 
pens leads to the cultivation of this 
large trade. 

You can guarantee prompt delivery 
of any style of Esterbrook Pens and 
can offer a thoroughly comprehen- 
sive assortment—a pen for every 
purpose — a pen for every hand. 

Write today for catalog and full information 
THE ESTERBROOK PEN MFG. CO. 
¥o-100 DELAWARE AVENUE 
CAMDEN, N. J. 


Brown Bros., Ltd., Toronto, Canada 


61st 
Year, 


Canadian Agents : 


LsterbDrook 
Pens * Basiest to sell!” 
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at that address, has been purchased by Abraham Trantz, 
stationer. 

x * x 
New York, N. Y.—The Pine Press has been incorpo- 


rated with capital stock of $9,000, to conduct a wholesale 
stationery business; incorporators; M. Kivetz, 1347 Inter- 
vale avenue, the Bronx; P. Rosenberg and E. Samos. 
Philadelphia, Penna.—Saturday half-holidays were aban- 
doned by Philadelphia stationers, beginning September 11. 
* * cod 
Philadelphia, Penna.—Frank R. Walsh, of the William 
Mann Company, spent several September days at Island 
Heights. 
* * & 


Philadelphia, Penna.—John Hart has established him- 


self in business at 17th and Chestnut streets. He had 
been a salesman for A. Pomerantz Company, the Jaisohn 
Company and Stewart Brothers Company. 
OK *K K 
Philadelphia, Penna—V. Winfield Challenger has 


assumed the post of superintendent of the printing depart- 
ment of A. Pomerantz & Company. He had been with 
the American Sunday School Union over seven years. 

ok K * 

Philadelphia, Penna.—R. E. Rudd, sales manager of the 
National Fiberstock Envelope Company, started on an 
extensive trip through the middle West in September. 
His plans included attendance at the St. Louis convention 
of the National Association of Stationers and Manufac- 
turers. 

Pittsburgh, Penna.—The All-in-One Ink Company has 
been organized to manufacture writing fluids of all kinds; 


capital stock, $35,000; incorporators, Wilber A. McCoy of 
Pittsburgh; W. I. N. Lofland and Frank Jackson of 
Dover, Del. 

Pittsfield, Mass.—Charles Secor, formerly located on 
North street, has moved his stationery store to 122 West 
street. 

San Francisco, Calif—The Pacific Bazaar, 723 Market 


street. will carry stationery, toys and novelties. 


ca *K ok 

San Francisco, Calif—H. C. Magnus & Company have a 
rubber stamp business at 237 California street, where work 
is now done on the premises. 

* * * 

San Francisco, Calif—Ernest Wallace, stationery man- 
ufacturers’ representative, has returned from a trip which 
covered the Western territory. 

ok * ok 

San Francisco, Calif—W. G. Whittemore of the 

New York, is visiting this city 


A meri- 
with 


can News Company, 
Mrs. Whittemore, and is making his headquarters at the 
San Francisco News Company. 


x * * 

San Francisco, Calif—W. H. Reid of Reid & Gilmartin 
has just returned here from a visit to the American Pad 
& Paper Company, Holyoke, Mass., which his firm repre- 
sents on the Coast. Mr. Reid has started on his Fall trip 


visiting Coast points and the West generally. He sees 
little relief in sight in the paper situation. 
* * * 

San Francisco, Calif—James H. Schwabacher, of the 
Schwabacher-Frey Stationery Company, and Ed Crandel, 
manager of the firm, are in the East, looking after the 
factory ends of the various agencies and office specialties 
they represent. The mechanical department of this firm 
is now moving into its large, new factory at Third and 
Bryant streets. Presses, etc., are being set up and in a 
few days the factory will be in full running order. 

* 2 * 

San Francisco, Calif—Commenting on the fact_ that 
fast freight service is soon to be resumed, via the Canal, 
by the American-Hawaiian Company’s ships, Isaac Up- 
ham, president of the Isaac Upham Company, said: “I 


assistance 


” 


think the railroads will wélcome some little 
which will help them to relieve the present congestion. 


Mr. Upham is planning to receive goods by the water 
route, which he believes will soon be a more reliable way 
for shipment than the ail-rail routes. Local stationers 
have had their goods heid up for two and even three 
months en route, by rail, and several of the progressive 
firms are now planning to secure shipments by water. 
* ok ok 

San Francisco, Calif—A. Carlisle & Company were 
deputed, this year, to send to the convention at St. Louis 
the delegates to represent the Stationers’ Association of 
California. It was understood, at first, that F. L. Kearney 
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| THE DETROIT LINE 


OF METAL 
FURNITURE 


Consisting of 
Costumers 
Hall Trees 
Wall Racks 
Umbrella Stands 


Mirrors 





Made in the following 
finishes 


Oxidized Copper 
A Statuary Bronze 
i Gun Metal 
Brass and 


Nickel Plate 


SAUHUEOEECEOEEEOODEDEOHALEDEOELEOUEOEIFUEFOUDEOAUEREOSDEOREEED CURT EFEEETT ESSER DEDOEETRGEIFARADEDTAOETERSTADEROUELESEREDE FT RETEST RT EOE 


Send for Catalog A 


: DETROIT RACK CO. 


407 Elmwood Avenue i 
oe DETROIT, MICHIGAN 


) 
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Why not? Autil- 
ity can harmon- 
ize or contrast 
with its sur- 
roundings. It 


need not be ob- 
| trusive. We 
make 


Ireland & Matthews Cuspidors 


in brass and steel (olive green finish). 





There is a wide variety 


of designs for discriminat- 





ing purchasers. 


Let us send you our book of 
Ireland & Matthews Designs 


Ireland & Matthews 




















Ghe R USH -) "RASER eee 
De Luxe 
is the best ink and typewriter eraser. It is a delight 
to any good bookkeeper or stenographer. The Rush 
Eraser promotes neatness, and cuts the time 
for correcting errors. 
Used just like a pencil—a stroke and the error is 
instantly and completely removed—a single stroke, 
and 10,000 tiny L paper shavings curl off for this flex- 
ible diamond brush has over 10,000 diamond points. 
Sells at Sight—Made in 14k gold plated. Sample pre- 
paid, insured for 50c, money order or stamps. 


Rush Eraser Company 


820% Rush Building Syracuse, N. Y. 


Representatives for Holland and Due East Indies 
Blikman & Sartorius, Amsterdam, and Sourabaia, Javea 
Australian and New Zealand Representatives: F. R. Barlow &Sons, 
328 Flinders Street, Melbourne 






































STAR MANIF 





CARBON COPIES made on Dexter’s Star 
Manifold are sure to be clean-cut, clear and easy 
to handle. It has exactly the right texture to 
take sharp impressions from type, and withstand 
long handling without becoming ‘messy.’ 

Star Manifold is made in tissue weight which 
makes it especially fine for foreign correspond- 
ence. Made in seven distinct colors and white, 
in several finishes. 


Send for sample book, showing prices, sizes, 
weights and colors. 


C. H. DEXTER & SONS, INC. 


Windsor Locks, Conn. 
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Sell Without Competition 


Keen minds in the selling profes- 
sion maneuver to eliminate competi- 
tion. It assures a legitimate profit 
and certain sales. 


Stow-Davis Matched Suites 


are in an exclusive class. Eliminate 
ordinary office furniture from the pros- 
pect’s mind. Then offer Stow-Davis pro- 
ducts. Price considerations fall away 
before superior quality. 


Keep a Stow-Davis catalogue on file, and 
be ready for good business. Write for 
the Stow-Davis catalogue. 


Stow & Davis Furniture Co. 
Grand Rapids, Michigan 
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“BUMP” 


If one machine does 
the work, why two? 


The New Stand 
Model Bump 
Paper Fastener 
and Punch is a 
paper fastener 
at one end—a 
punch at the 
other, taking a 

in. binder. 





rvice — Efh- 
ciency —Econ- inaks Aine 
rite o 

oo Ra doc Then there’s 
the Hand 
Model “BUMP’”’ 
that dealers call “Old 
Reliable.” 


A paper fastener 

that'll never cause 

you a moment’s worry. A steady producer for 

- trade. Display these models. They will do 
rest. 


BUMP PAPER FASTENER COMPANY 
La Crosse, Wis. 


SEYMOUR CONOVER, Eastern Representative 
350 Broadway, New Yor 














Stop That Waste! 























‘GET IN{ ((ajuue) =} b°CIRCLE 











/ 


5 taal d 
of CARRIB USERS 


Carbon paper is more than a mere repro- 
duction sheet 


IT IS A FIXED EXPENSE 
You quickly reduce this expense when using 


Carrib Brand 
Carbon Papers 


Clean, clear, color-ful copies—maximum of wear. 





PAPER FOR EVERY PURPOSE 


- ped direct from our factory—at a substantial 
a Samples and prices = = request. Multi- 
Staph and atch Ritbone that satisfy the most 


Immediate delivery—any quantity. 


Carrib Mfs. Corporation 


“‘Carrib means quality’”’ 





46 Stone St., ROCHESTER, N. Y. 


yy ey eee Pittsburgh Brench: Philadelphia Branch: 
490 Flint Ferguson Building, 1212-1214 Filbert St., 
Portland, _ Pittsburgh, Pa. Philadelphia, Penna. 











TheUnyversal Unyt Subdivider 


For filing drawers. Machine ledger posting trays. 
It protects the expensive index tabs and guide cards. 
It keeps the top edges of the sheets and contents straight and un- 
burred. 
It is as portable—instantly—as a small ledger—in but one hand. 
It speeds filing and finding. It protects the complete contents. 
It facilitates ledger posting machine work in every way. 
Throw away the obsolete “follower” blocks. Awkward and in- 
efficient. “ih 
It keeps the contents of letter filing drawers and ledger posting 
trays in a smooth, plane, 30 degree, visible reading position. 
$3.00 each for the 12 in. letter filing drawer size, 15 in. $3.00. 
$2.50 each for the 15-in. ledger posting tray size, 12 in. $2.50. 
Just open the package and set within the receptacle. Ready in- 
stantly. 
A plain steel or wood filing drawer 12” or 15”, costing about $9.00 each 
with these Universal Sub Dividers therein makes a much more efficient 
and economica! ledger posting tray for machine postings than does any 


$35.00 or $50.00 specially built machine ledger posting tray without 
them. A much better device for less money. 


UNYVERSAL UTYLYTY UNYTS CO., 6111 Winthrop Avenue, CHICAGO 
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would represent the firm and the association. Mr. Kearney 
stated, however, that his going is a practical impossibility. 
“This is just our very busy time,” said Mr. Kearney. 


“The people whom we want to have go, we need too 66 ” 
much to spare.” As a result of this decision, A. Carlisle 
& Company has passed up the honor of representing the 


association, and another delegate will probably be chosen 
at the next meeting of the Stationers’ Association of Cali- 
fornia. 








« * * 


San Francisco, ee interesting 4 of . 

Rand systems have recently been made by B. J. Vogel, of F Off s h ] 
the Schwabacher-Frey Stationery Company, Coast agents or ices, Cnoois 
of the Rand systems. A. I. Hall & Son, large wholesale 

jewelers, have installed the system to keep track of back and Homes 

orders for watches which were piling up, as it is desired to 
apportion watch consignments as they come in. The local 


offices of the Standard Oil Company have installed it - , 
to keep track of cars containing shipments of oil from GLUEY 1s “the last word” in 
the East. A special system has been evolved for this pur- - 
pose, and each morning a signal tells that day’s routing adhesives. More than 400 
of each car, so that its location can be known without : . ‘~ 4 
delay. The Oakland school department has adopted a public schools using it this 
Rand system to classify teachers’ pay-rolls. 

Wilmington, Del.—The Efficiency Press has decided to year. 


<oncentrate on its stationery and book business, eliminat- 
ing the printing plant. 


inston- ea is succeeds the old 
gee eT ee ee 1 Gallon Stone Jars . . . Per doz., $13.20 


—_—_—_— ° es 
(Furniture—Continued from page 179.) l Quart, Tin or Glass. . . 4.50 
St. Louis, Mo.—C. W. Wintz has come on from the . . ou 
factory to join the local branch of the Yawman and Erbe 1 Pint, Tin or Glass . . . 2.75 
Manufacturing Company. 
San Francisco, Calif—F. F. Delaney, formerly with the 
H. S. Crocker Company’s filing cabinet department, has ° 
gone to the Rucker-Fuller Desk Company. The Commercial Paste Company 
Ss a 
; , B 
San Francisco, Calif—A new firm known as the West 504-520 Butties Avenue 
Coast Filing Supply Company has opened offices in the COLUMBUS, OHIO, U.[S. A. 


Sheldon building, Market and First streets. N. E. Gillard, 
until recently with A. Carlisle & Company, is manager 
of the new concern, which handles office equipment, in 
wood and steel, safety deposit boxes, etc., including auto- 
matic file and index equipment. 

* * x 























San Francisco, Calif—T. F. Peirce, general manager of 
the California Desk Company, was in San Francisco, help- 
ing to celebrate the first anniversary of the opening of NEW MARTINSVILLE 
the firm. The California Desk Company represents a 
well known Burlington, Iowa, desk manufacturer, and its : 
initial year has been exceptionally prosperous. G. H. St pl Siti | tt S j 
Hildebrand, an experienced office equipment man, is now a li€S mu a e a es 
with the California Desk Company. 

* * * 

San Francisco, Calif—The Western Office Equipment 
Company, in the Sheldon building, is in the hands of the 
sheriff. A statement of liabilities has not yet been pre- 
pared, but apparently there are no assets, for the sheriff 
found the offices empty when he went to take possession. 
W. W. Lamberton, the president, has been going the thing 
alone apparently, the other officers having resigned some 
time ago. At the office of the Sheldon building it was 
stated that Mr. Lamberton’s present address is not known 
there. The sheriff is preparing a statement for creditors. 

* + + 


San Francisco, Calif—M. G. West & Company have 
moved to a new location, 115-117 Front street. This home 
of the organization is a handsome three-story and base 
ment structure, covering on each story a floor space of They add zest to selling. The designs are 
30x137. The firm handles the steel office equipment of pleasing, well-varied, and enable you to show 
a well known manufacturer of Jamestown, N. Y.; the 
wood filing equipment and supplies of a Muskegon, Mich., real values that appeal to all. 
factory, and the fireproof safes, vaults and safe deposit : F 
boxes of a Canton, Ohio, house. The ground floor of the New Martinsville Glassware 
M. G. West & Company’s new building is used for display N 
of furniture, etc., and for offices; on the second floor are 





NK WELLS SPONGE 
ASH RECEIVERS 
PEN TRAYS 


= nin gee | ae ere - poe i NOVELTIES 

urniture; on the third floor is the shop, etc., employing ‘ 

five mechanics, and the mezzanine and basement are used Made in both cut glass and pressed ware. They 
for display and storage. E. G. Prost, sales manager are attractive on display, and effective in use. 
attributes the steady growth of the firm to the care it has 

taken of its customers. The personnel of the man ige- Write for the book of New Martinestile Designs 

ment includes: Ross R. West, general manager; A. F. ° ° 

Roller, assistant manager in charge of the engineering New Martinsville Glass Mfg. Co. 
department; E. G. Prost, sales manager; W. A. Ridell, NEW MARTINSVILLE, W. VA. 


office manager. Mr. Ridell was formerly with the Art 
Metal Construction Company, Jamestown, N. Y., and is 
well known to the trade. 
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All Glass 

















No Plunger 











F COURSE you know how inkwell 

plungers crust and stick! You 

have to pound them loose every 
morning. They blunt your pen points 
and sharpen your temper. 


Eclipse Pneumatic Inkwells 


have no plungers. They are entirely glass. 
Instead of vexing plungers or so-called cov- 
ers, there is a clever, patented opening. This 
keeps the ink supply readily accessible and 
furnishes just enough at each dip of the pen. 
It also keeps the ink clean from dust and 
prevents wasteful evaporation. 


Several handsome styles to choose from, 
at your dealers. Catalog on request. 
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iH BROTHTRS BANK NOTE LENCRAVERS 
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Quality and Complete Satisfaction in Service is the 
basis of our policy in making of each brand of 
“Bucki” Carbon Papers and Typewriter Ribbons, 
and our experience of 25 years has taught us what 
is best adapted to every known purpose. Our cus- 
tomers get the benefit of this knowledge. State 
your requirements and ask us for samples. 


THE BUCKEYE RIBBON & CARBON COMPANY 


Factory and Executive Offices : 


1466 East 55th St. CLEVELAND, OHIO 





Accurate Results Secured 
Users of the National Non-Slip Ruler 


The ruler is made from flexible steel accurately 
graduated, having a Red corrugated rubber base, 
prevents slipping, which is so essential to the user. 
The combination of steel and rubber used in our 
Non-Slip ruler makes our product unusually attract- 
ive and, above _ 

all, it assures 


Efficient » 4 i 
tas » (NONSSLIP 


FLEXIBLE STEEL RULE“ 







National Rulers are modern 
in every respect. They rep 
resent the greatest advance- 
ment in ruler manufacture 
We make them to English 
and Metric standards. The edges are true and 
smooth. The rubber is undercut, which avoids 
danger of inky fingers and blurred lines in ruling. 


Catalog and Price-list mailed on request 


National Rule Company 


Manufacturers 


Rochester New York, U.S. A. 
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“A Single Pass Licks It” 


Is not a selling slogan 
It Is a Fact 





THE NUMBER TWO LICKER 


Perfectly moistens the Mucilage without wiping it 
off. The envelopes go into the mail with Dry, 
Clean Backs. 


The New Licker is of All-metal Construction with 
the Water-Well treated to Prevent Corrosion. 


For Efficiency and Durability 
It Leads the Field. 


Write for descriptive circulars and discounts on 
The New No. 2 Improved. 


The Conlin Company 
24 E. Woodbridge Detroit 


SS 


mas 





iS” 
ESLEECK 


© 


EMCO ONION SKIN 


Basis 17x22-10 


A High Grade Thin Paper 
Made of the best rag stock. 


For printed forms on which manifold copies are 
made; Legal Reports and Documents; and for 
Copies of Letters, Lists, Bulletins, etc. 


Sold by Leading Jobbers 
Ask Dept. O for Samples 


ESLEECK MFG. CO. 


TURNERS FALLS, MASS. 








WHITE 
BLUE 
CANARY 


TUSCAN 
“GOLDENROD ii‘(‘OlééC#N 
GREEN 

OPALINE 

PINK 


CHERRY 









































THAT TELL 
THE STORY 


PHOTOGRAPHS 


Photographs for advertising purposes and 


for salesmen’s albums. Office installations 
and equipment photographed. Specialists 
in office appliance photography. 


PEYSER & PATZIG exdtocrarnérs 
37 E. 28th Street, New York Mad. Sq. 8354 
Official Photographers National Business Show 










The Economo 
Time Stamp 


Made for continuous duty— 
stands hard usage—nothing 
delicate to get out of order, 
or wear out. 

Used in offices to stamp 
mail, telegrams, invoices, 
showing the hour of receipt. 
Useful in shops to show the 
starting and finishing 
time on jobs. 








a perfect impression 
is assured at all times, 
as the die is mounted 
on a thick rubber 
cushion, and a flexi- 
ble connection be- 
tween handle and die assures a square impression. 
Low in cost, so that every department and every 
foreman can use 
them. Can’t get out 
of order. Price with 
No. 42 dates, die like 
sample, $4.00. 





Sample Impression of ECONOMO 


por 














Turtin, | Louis Melind Co. 
10> %2 Designers and 
: = Manufacturers 
9: 32 362-364 West Ohicage Ave 
3 5 CHICAGO, ILL. 
%, 34 B. — “4 eacharions 
p x4 t o um 
ee ees Wachines and” Mand 


Stamps. 





NOV 30 1920 
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Distinctive Memo Pads 


—Really Useful 














A private secretary and office tickler—made from 
e e oO cold rolled steel, enameled black. Note these im- 
portant features. 


1. A phone directory, alpha- 4. Spindle in back, to file phone 
beticaliy arranged, with cel- calls. 
a io by an 5. Pen or pencil holder, for 
2. Card calendar, in two colors, quick service. 
for two years. 6. Rubber feet. 
3. Daily memo, calendar pad. 7. Message and memo_pad. 


Weighs 1 ib.; 10 in. long and 4 in. wide. Packed in individual 
mailing cartons Sample sent postpaid on receipt of price, any- 
where in U. S. A. Prices—enamel, $5.00; nickel plate, $7.50; brass 
plate, $7.50. 


The Perfect Peerless 252°") 52%: 


tible—one piece of rolled steel; pads renewed quicker than with 
others; small, neat, compact, and economically mailed; cannot get 
out of order; leaves finger easily—turned at a touch; less expensive 
than cheap cast iron stand or frame, which is breakable; our 
calendar pads fit and work perfectly in other frames; an A-1 ad- 
vertising novelty; used year after year without breakage; complete 
in every detail—The Perfect Peerless defies improvement. 


Prices—enamel, $1.25; nickel finish, 
$1.50; brass finish, $1.50. Send today for 
sample and quantity prices for dealers 
and agents. 





Telefo- Desk Company 
219 So. Dearborn St., Chicago 


The Perfect Peerless 














McM RING BOARDS 


Heavy Tar Board, covered with Artificial 
Leather, Black Cloth Back, Rings set 23? inches 
Centre to Centre, to fit Arch File Punching. 





Each 
Note, $1.15 


Letter, 1.25 
Cap, 1.35 


Special sizes 
to order 


Discount to 
the trade 





McMillan Book Co. 


509-511-513-515 E. Water St., Syracuse, N. Y., U.S.A 








An Absolutely Permanent 
Economy Record Ink 








HE ink you have wished for time, 
and time again. An ink of re- 
markable clearness—firmness—and 
of EVERLASTING DURABILITY! 
No more blurred pages, no more 
ruined documents, no more untidy 
books. Writing is absolutely 


—Acid Proof 
—Water Proof 


—Erasure Proot 


RY Economy Inks for your own 

satisfaction. Users are loud in 
praise of them—would not use any 
other after giving Economy Inks a 
trial. Put up in convenient size 
containers, in any variety or color; 
in powdered, fluid or tablet form; 
will not corrode on the pen or deposit 
sediment in the ink well. 








Liberal Sample on Request. 


The Economy Ink Co. 


Manufacturers of 
“An Ink for Every Purpose” 


Cincinnati ° . 














Ohio 











READY! 


Our stock of 
TYPEWRITER TYPE 
is now more complete than at 
any time since the war. 

Type for all machines. Per- 
fect, and accurate in motion, 
stems and slots. 


Large assortment of Special 
Combinations and Foreign 
Type in all languages. 


PREPARE FOR 
THE COMING 
FALL AND WINTER 
BUSINESS 

See our quantity prices 
Send in your stock orders now. 


Price list and catalog 
will be sent upon request 


Tore & Ma TIN 


TYPEWRITER Co 





BOSTON 


79 Queen St., 
Mass., U. S.A. 


LONDON, E.C. 
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Cutters 


For cutting Paper, Card 
Board, Veneer, Cloth, 
Rubber and Thin Leather 
etc., to a thickness up to 
3 inches. Witha 


Golding Cutter 
—Zip it is done in an in- 
stant and the edge is 
clean and straight. 














The Pearl Cutter 
Made of iron with steel knives. Very durable— 








easy to operate. Sizes 
are varied, 13 in. up to 
42 inches. 

These cutters in large 
use by printers, multi- 
graph users, bankers 
and offices of all kinds. 


Any Underwood Typewriter with a soft platen can do 
unsurpassed manifolding when equipped with the 


Pierce Carbon Copy Attachment 
It snaps in place when heavy manifolding is required; removed 
in an instant for regular work. 


The Pierce Carbon Copy Attachment allows the user all the 
advantages of a soft platen, yet permits a change to heavy mani- 
folding instantly. Write for folder and prices. 


Dealers Wanted A few exclusive territories open for ‘‘Live Wires.” 


Golding Mfg. Co. Pierce Sales Company 


Franklin, Mass. The Golding Cutter 219 Park Building - - Pittsburgh, Pa. 


————————— ae) 


The Portable Plus 


We make also a line of 
Power Cutters, Small Table 
Card Cutters, Printing 
Presses, Tableting Presses 
and Printers’ Tools. 









































RIBBONS 





Do you use them? If 
not, write us and we “Just Lift the Cover— 


ill give you proof > es 
aa you should. It’s Ready When YOU Are 


Lightest, smoothest running type bar machine 
ever built. ‘‘Compact as a watch.” 


: The Garbell will soon be ready for quantity 
DU-RA-BUL CARBON & RIBBONCO. {f | Production. 


ThirdjA : ° e 
MGDLLER’ 8 Garbell Typewriter Corporation 


1812-14 Ellen Street Chicago, U. S. A. 


All inquiries for European and British Cotentel 'Asencias, 
address to our Sales Agency, GARBELL 
CO., 26 Pall Mall, Manchester, England. a 

















220 OFFICE APPLIANCES October, 1920. 





GENUINE UP-TO-DATE HIGH QUALITY 





THE RIVAL LEVER SELF FILLING FOUNTAIN PEN 


Notice the small size of the lever and the neat, businesslike degree and we are especially equipped for large imprint 
appearance it gives the pen. Its easy operation and positive orders. We also give 


filling action has made the self filler the standard fountain 
wees We make a complete, modern line including non- SPECIAL ATTENTION TO THE EXPORT TRADE 
eakable and standard models. in which we have been successfully engaged for many years. 


_ Thirty-six years’ experience in the manufacture of foun- Our export experience is a guarantee of satisfaction to dealers 
tain pens for the trade has developed our facilities toa high abroad. 
OFFICE AND FACTORY 


D. W. BEAUMEL & CO., Inc., Established 1884 17-27 Vandewater St., New York, N. Y. 








BRISTOW RADIAL DISTRIBUTOR 


An indispensable feature of every well-equipped office 
DEALERS 


A personal note to the many dealers 
with whom I have had mutually profit- 
able dealings:— 

During the war period my personal 
services were being used by Uncle Sam 
and the bulk of the production of our 
factory was shipped at the call of the 
Government. The result wags necessarily 
a curtailment of the services which could 
be given our dealers. 

We have moved to larger quarters, 


Dispatching papers quickly is great 
economy. Clear your desk of the bas- 
kets and trays which litter it up, and in- 
stall a distributor which eliminates waste 
thought and motion. You can make the 
Distributor just as adaptable as you 
like; leave out partitions you do not 
need. It is all metal; will not wear out, 
is finely finished and looks well on the 





desk. 
greatly increased production, and are 
again in a position to give you good serv- 
sian Gets. of ie ant Penman Dee ag 
tributers. MODEL 8 PRICE $6.00 STANLEY R. BRISTOW 


171 Washington St., Newark, N. J. 





MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same 
direction as the strain exerted by the contents, they open by a sidewise push at right angles to 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, ner 
sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 
Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf boeks; and all loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 


in fact for any classified matter in loose leaf form. 

Loose leaf sheets need not be held in expensive binders. Heavy manila, cr other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 


convenient as the most expensively bound book. 
Supplied in ten sizes: % in. to 2 in. Liberal discourt to the trade. Samples free. Cuts for 


catalogs furnished. 


THE MORDEN MANUFACTURING CORPORATION 
WATERBURY, CONNECTICUT 



































PELOUZE “STANDARD” POSTAL SCALE 


WITH ADJUSTABLE BEAM and INTERCHANGEABLE DIAL 
A FINE wire on the sliding poise indicates the cost 





in cents on the different classes of mail matter 


The beam can be instantly turned by the hand 
to any angle, so that the dial can be easily read 
from any position. 


In case the postal laws should change at any 
time, a new enameled dial can be inserted. This 
insurés a perpetual scale. Beautifully enameled 
in Gold Bronze. 


PELOUZE MANUFACTURING COMPANY 


No. 2 * te gf thn pounds 232-242 East Ohio Street CHICAGO 
No 4 “Standard.” Capacity 4 pounds SEND FOR POSTAL SCALE CATALOG 
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WELDONROBERTS 


Rubber Erasers 


Many dealers who insist upon handling only goods of high quality are 
quite satisfied to confine themselves to selling our line of erasers only. 


They Satisfy—There are 88 Styles. 
Weldon Roberts Rubber Co. Newark, N.J. U.S.A. 
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|, ARNO || cc OE Re SSeS ASS 


i, Sell the Dependable SALBRO Self-Filler 


Iridium 
Tipped 





You can offer your customers quality, style and And it sells so easily! The attractive colored 


pen dependability at a moderate price with this window display card gets your custoimer’s atten- 
Salz ‘‘Lever” Self-Filler. tion and a “‘once over’’ completes the sale. Fills 
It’s the biggest fountain pen value on the in an instant. Sells almost as quickly for $1.75, 
market today! at extra good profit. 


i. Order a trial do:en and get the sales- 
Write for attracting window display card FREE! 
Catalogue 


and Prices SALZ BROS. ‘“‘A Fountain of Service’ 71 West 35th St., New York City 
































No. 5—Cork Grip, Nickel Tip, Enamel finish Penholder. 
MADE FOR ALL HANDS 


Meriden, Conn. MILLER BROS. 305 Broadway, N. Y. 
(ILIERIGRRRAND 


Cheaper to Buy Byrons @®) SCEREHEHERHEHEHESNESS 
Than to Move iA 


When an office needs more 
room, advocate Byron Type- 
writer Cabinets. They condense 
stenographic and clerical de- 
partments—make every foot of 
valuable floor space contribute 
to effective production. 




















There are 30 reasons 
why Byron Typewriter 
Cabinets sell. You will 
find them in the new 
Byron folder—-sent free on 
request. Your name and 
address, please. 






Comfortable and Convenient 


a Byron Typewriter Cabinet Company 
: SEP SEP UEP EDU VED UEP TED UE Woodland Ave., Louisville, Ky.. U.S, a. 
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GRAVITY TYPE 


PHON-ARM 


Showing 

. Patented Fork, holding phone vertical 
. Receiver holder, for another’s call 
Spring Control, raises, lowers 
. Friction Disc, holds arm where put 
Base Hinge, allows easy swinging 
. Ferrule, for using arms double or triple 
. Side Desk Base, clears glass top, trays, etc. 

STRONG————DURABLE 
SIX YEARS OF SATISFACTORY SERVICE 


Some Territory open: Dealers write 


THE CLEVELAND PHON-ARM CO. 


1265 West Second Street 
Cleveland, Ohio 
We Manufacture You Sell 


Ue ODN 


NO 





























EQUIPMENT ee ce 
FOR BUSINESS Si 
what would you think if a man 

handed you a piece of brown pa- RUBBER STAMPS STEEL STAMPS 


per with his name written on it, as 
his business card? You'd be rather 
nonplussed, wouldn’t you? At least 
you would have serious doubt as to 
his desirability as a business con- 
nection. In other words, his equip- 
ment for business does have an effect 
on you. You do judge him by his 
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at hee is Oe cae en fete For Speedy, Clean, 
member that. ° 
Just as a card is an advance over Accurate Office Work 


Mannlactun 
SEALS, 
STENCILS, 


BADGES, “ga” 


a piece of brewn paper with written 
name, so the 


ITH these pads on your 
Peerless Patent : 4 


fingers, you can handle 









Book Form money, stamps, letters, filing 
Card records, etc., with speed and Rubbe 
accuracy. Marsh Finger Pads [and tee 


cups and the constant wetting » STAMPS 
of the fingers which cause Te ae ’ 
dirty thumb marks. They en- METAL CHECKS 
eetacsar en ui 
POCKET COINS (ij 


sure your picking up or count- 
BRASS SIGNS 





ing only one piece of paper at 
a time — avoid mistakes. Used every- 
where by cashiers, bill clerks, stenog- 
raphers, bookkeepers, etc. At all sta- 
tioners. Millions in use. 





is an advance over the printed, loose 
ecard. You need this peerless card in 
your business equipment—and you 





need it because it is the best and 

cheapest. Cheapest because every DAVOL RUBBER COMPANY 

card can be used—none to ee Established 1874 Providence, R. I. BADGES STENCILS 

away because they have become soile ——— 

in the pocket or case—none lost. * with Marsh Finger Pads order divertinem os. FOR SALE 

Every card you pay for is available <saee 

for the use for which it is intended. = MEYER & WENTHE 
Send today for a sample of tab and see — an 108 x. BCARBORE St. 











what the card is, and how | it is detached from 
the book form with a smooth edge. You will 
be surprised and pleased. 


The John B. Wiggins Company 


Eagravers Die Embossers Pilate Printers 
105 Peoples Gas Bidg. CHICAGO 


MEYER & WENTHE 


SMe: eh sources”, OHIGAGO 























Mr. Stationer, you will have calls forthe Paramount Ink Pencil. 


Eventually, Thoroughly reliable and unconditionally guaranteed. 





If your dealer cannot supply you, send us $1.25 for sample of slip cap, $1.50 for safety 
cap, or $2.50 for the self filler. Also send your Stationer’s name. 
ee FARRELL & HOSINGER CO. 


Cc. E. a tt & CO. 
Rand McNally Bldg. 63-65 Irving St., Jersey City, N. J. 


Chicago, Ill. Western Union Code “‘Paramount”’ 




















October, 1020. 











want 


‘*The Trade Mark of Satisfaction’’ 





SERVICE 





ERVICE — Intermin- 

gled with hard busi- 

ness facts and rigid 
policies, there creeps into 
prominence the word 
SERVICE —a_ word that 
takes the ‘“straight-lace” 
out of } word 
that makes the modern busi- 
ness organization interpret 
the major of its success in 
terms of the SERVICE it 


renders to its customers. 





We manufacture carbon pa- 
pers and typewriter ribbons 
that are serviceable — and 
interpreted from a_ service 
giving standpoint this means 





—More impressions to the sheet 
of carbon paper; better results 
from the inked ribbons— 


EALERS, both foreign 
D and domestic, are cor- 

dially requested to write 
to us for samples, catalogues, 
current quotations. You incur 
no obligation whatsoever, yet 
you give us the opportunity of 
proving to you that our product 
will give you the utmost in 
service. 





Ask us also to send you our lit- 
tle descriptive booklet “Making 
a Good Impression”. It will take 
you through our entire plant 
and we feel confident that it 
will make a good impression on 
you. 


Columbia 
Ribbon and Carbon 
Manufacturing 
Company 
Executive Office and Factory 


69-71 Wooster Street 
New York, N. Y. 


Branches; Philadelphia Chicago De.roit 
Minneapolis Kansas City .Mo. London E. Ce 





Now computing FOREIGN 
POSTAGE instead of 3c rates. 

Made in three sizes—1-lb., 
2-lb., 4-lb. capacity. 

Also equipped with up-to- 
date charts, showing the 
amount of postage on all 
classes of U. S. A. mail 
matter. 


Order through your Jobber 


TRINER SCALE & MFG. CO. 


2714 W. 21st St. Chicago, III. 























“CLIMAX” 


Square-Top 
PAPER CLIPS 


Are you using “CLI- 
MAX” Square-Top 
Paper Clips? If not 
—let us send you sam- 
Pat. Dec. 12,16 ples. They will con- 
vince you that the “CLIMAX” 
Square-Top is by far the best 
all-purpose paper clip. 





Prices below will satisfy you 
that besides being the Best, 
they are also the Most Eco- 
nomical. 


Send us your next order. It 
will receive our prompt and 
careful attention. 


Prices F. O. B. Buffalo 
Packed 10,000 to the Box 


oT RPE Eee 15c per 1,000 
Pee 10c per 1,000 
OF rar 8c per 1,000 
See 7c per 1,000 
DOUG GEO oes sanasd 6%c per 1,000 
Packed 1,000 to the Box 
10,000... ssecee 17e per 1,000 
erry, 12¢ per 1,000 
BOD BIO 0c v02es's 10c per 1,000 
600,000......... 9c per 1,000 
1,000,000......... 8%c per 1,000 


Buffalo Automatic Mfg. Co. 


457 Washington St. BUFFALO, N. Y. 















































100% 
PRESTIGE 


You have it only in the 
100% quality brand that 
bears your own name. 
Typewriter Ribbons and 
Carbon Paper ought to 
give the dealer every pos- 
sible advantage—not only 
in profit but in reputa- 
tion. That is why our 
selling proposition is 
uniquely superior to all 
others; it adds SUM TO- 
TAL VALUE to your en- 
tire line—at an ascending 
profit scale. 


The right line yields a 
profit that you can’t keep 
down, or merely station- 
ary. It grows — because 
the buyer himself adver- 
tises it, and its own qual- 
ity supplies the clincher. 
You require the “U. S. 
LINES” under your own 
firm imprint to make your 
a what it should 
e 








We share our pronts with you, 
and in addition we give you 
all the publicity advantage of 
the name on the brand. We 
are placing this proposition 
before the trade because our 
only interest in business is 
to serve the dealer. Only so 
can we serve ourselves, Your 
interest is to hold your cus- 
tomers—and increase them— 
with the same kind of service. 


Write today for oumpiee- 


USE 

@ Mfg. Co. 
Sansom and 8th Sts., 
Philadelphia, Pa. 


MUSTER, 
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Salesmen’s Systematizers 


is what some folks call 
Handy Portfolios. They 
are arranged to provide a 
place for everything the 
salesman carries. 


The Handy Portfolio 


is substantially made of sound 
leather, well-stitched, and 
made to last a long while. You 
have calls for this line. Why 
not stock a live seller! 

Write for catalogue of Cleveland Portfolio. 


The Cleveland Leather Goods Co., 2:28 Noble Court NW- 











It’s Like Handing ’em Money! 


When you offer the Stauder Card Case to a cus- 
tomer it’s just like 
offering him gold 
Bdollars for about 

85 cents, because 
if he takes it he 
saves fully 15% 
of his cards. 

This is the fa- 
mous “Case with 
the Platform” 
holds one card or 





many, plain or 

folded, printed or 

engraved. No scoring or 

<i perforating required 

Keeps cards clean—easy to get at—with a 
style appreciated by everyone who sees it. 


Get a sample and show it to a few 
customers. You'll decide to put in a 
(1318) stock at once. It sells on sight. 


Stauder Engraving Co., 233 N. Wells St., Chicago 














A Cure For The “Licker” Habit 


KENDALL 
ENVELOPE 
SEALER 


(New Model No. 3) 
MORE THAN 20,000 
SATISFIED USERS 

Feeds Water as a Fountain 
Pen Feeds Ink 


PRICE $3.50 


Good territories open for side line 
salesmen calling on the trade 


Kendall Sealer Co. 


79 Sudbury Street, Boston 








— 
ESSCO CARD CA 


CARRIES MORE CARDS—COSTS LESS 


Pocket in Top Cover 





Takes All Sizes and Styles 
No Scoring or Padding No Bulky Metal Parts 
Neat, Flat Design Novel, Practical, Useful 
Morocco Leather, 75c. Discount to Trade. 
Get Quantity Prices Stamped in Gold. 


A. A. SCHRAMM & CO., 1112 Sansom St., Philadelphia, Pa. 




















Classifies the incoming 

mail so that papers 
can be located at 
once. Separates 
urgent from 
routine work, and 
insures the orderly 
dispatch of the day’s 
mail. Keeps confidential 
letters under cover, and 
disappoints ‘‘snoopers.”’ 
The Elsane Work Distributor 
is made in two grades, with six 
and twelve pockets. Will not bulge 
—has plenty of expansion — pockets are reinforced at 
the hinges. Label holders are of metal, covered with 
transparent celluloid. 

SAINBERG & COMPANY, Inc. 

65-67 W. Houston Street NEW YORK 















Distributor 


Our Increased Advertising this 
fall, means Greater Demand. 


We have already sold these goods for 
No} 1 you. Send your order in now to avoid 
disappointment later. 


With our more than doubled production, we are scarcely able to fil! our orders 
promptly. We therefore suggest that you look up now 
Push-Pins 
“Glass Heads—Steel Poinis’’ 
Push-less Hangers 


“The Hanger with the Twist” 
Push Maptacks 
“Colored Spherical Heads” 
Push Thumbtacks 
“Brass, Steel, Celluloid, One-Piece’ 


“Standardized and Advertised the world over” 
Send for Samples and Prices Advise your Jobber or 


Moore Push-Pin Co., 121 Berkley St., Philadelphia, Pa. 














Card Index Cabinets 


With latest improved inde- 
strut ble steel, follow 
bl «, on flat rod. Will not 
tear cards. Sizes 1 to 
6 drawers for 3x5, 4x6 
and 5x8 cards. Wood- 
en frames covered 
with black cloth. 


L. Hoffman 


45 Lafayette Street 
New York City 


Established 1888 











Desk Trays 


neatly finished to match oak or mahogany furniture. 
A small stock costs little and pays well, whether 
you handle desks and tables or not. We want your 
order. Write for prices. 


Knickerbocker Inkstand Co., Inc. 
230 Fifth Street, Lyndhurst, N. J. 
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Better Days in Your Office 





will come when you end the annoyance of dropping 
and losing improperly secured papers, and fasten 
"GC letters, documents, etc., with 


Graffco CLIPS 


U.S PAT Oi 
—the clips thee took the rip out of grip and put 
the safe into safety. 


Graffco Clips grip from 2 to 60 papers with unrelaxing firm- 
ness. yet permit instant removal in perfect condition. Give No.2 
tone to papers and will not rust them. Three handy sizes. . 


Tell your Customers about the Clip with the Safety Grip. 











ples Free. 
GEORGE B. GRAFF COMPANY 
Mfrs. of Time-Saving Office Devices 


18 Beacon St. Somerville, BOSTON 42, MASS. 








Typewriter Men 


Investigate Noiseless Automatics 


A noiseless, automatic and sanitary system of attaching 
and subcushioning typewriter in a way that appeals to 
both the stenographer and business man. Ten years’ suc- 
cessful sale and use attest their value to typewriter users. 


If you sell, repair or inspect typewriters you can sell 
Noiseless Automatics. An inspection will convince you of 
their usefulness and saleability. 


SPEED KEY MFG. CO. 


Sole Manufacturers 
22 Columbus Place BROOKLYN, N. Y. 
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The Uigpiestion shows. 






oe ee 6 8 
Systematized 


Large modern offices are systematized so that the arrangement 
of work in every desk drawer is standard throughout. The 
absence of an executive or clerk does not cripple the organiza- 
tion, for needed papers are quickly located. 


Work-Organizers 


facilitate standardized desk organization, as correspondence and other 

are classified under subject labels. A Work-Organizer doubles the ve 
area of a desk by condensing the active work under one cover, well-classified. 
Label-holders allow easy changing of labels to suit office systems—just slip 
a new subject label under the celluloid. 


nearly 450 cities and have re-ordered 


50,000 offices use Work-Organizers— 
an average of ten times each. 


every desk man and woman needs 
three to six. They have been on the Seld Only Through Deal 


market six years and have made A cop of the Work. salvar Delie- 
good in a re-order way. * tin, “How to anise Work,” 
1200 dealers sell Work-Organizers, in free with each ork-Organizer. 


Work-Organizer Co. 
87 Jefferson Ave. DETROIT 
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SHOWING MECHANISM F 


THE FREE HAND BINDER 


IS THE MOST EFFICIENT 


BINDER, SHEET-HOLDER OR CLIP 


BECAUSE 
IT HOLDS PAPER SECURELY WITHOUT PUNCHING 
IT IS OPERATED WITH ONE HAND 
IT IS MADE IN A VARIETY OF SIZES 
ITS DURABILITY IS PERMANENTLY GUARANTEED 





‘a ry . 
FREE HAND BINDER CoO., Inc. tis . 
227 PEARL STREET NEW YORK — =~ hae Time a 
SEND FOR DESCRIPTIVE CIRCULAR ngress St. Boston, Mass. 
a 


MORE WORK— SAME COST 


Make your pay roll time more productive by 










sample seeing that no envelope contains wages paid 
cost for wasted time. 
tickets 

recived THE AUTOMATIC 
snd ot recived THE A 
data. 


imored TIME STAMP 


: enables you to increase the 
eee productiveness of every work- 

ppe ing hour. Gives an absolutely 
correct check on every man’s 

time, tells how long jobs take, makes an ac- 
curate cost system possible, and helps to 
put your business on a better-paying basis. 


Handsome, dustproof, durable, and 
guaranteed absolutely accurate, 














PAPER CLIPS | 


“Superior” “Cyclone” 


Nos. 1, 2 and 3 


Write us for samples and quotations 


Midland Steel Products Company 


3132-36 South Canal Street, Chicago, IM. 
Western Representatives: Reid & Gilmartin, 444 Market St., San Francisce 


PUTT 





Every Typewriter Dealer | 


ts earnestly urged to learn just what our service means to 
his business. Our representatives are constantly combing 
the country for used machines to supply dealers. 


We furnish “select rough” typewriters which can be put in 
salable condition with very little adjusting, or which may 
be used for rentals without adjustments. 


We also supply guaranteed “rebuilt” machines—the kind 
that look like new and ACT like new. 


You can depend upon UTECO typewriters for 
satisfaction and UTECO prices for big profits. 
Every time! Send for price list. 


UNITED TYPEWRITER EXCHANGE CO. 


(Wholesalers) 


Boston, Mass. 





Sign of Quality 137 High St., 
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Cc. H ward Hunt Pen Co. 















Restful to the eyes, comfortable—pronounced the “‘grandest eye shade in 
the world.’" Amply ventilated. he head band adjusts through a buckle 
Nothing to scratch or pull the hair. The De Luxe Eye Shade is bound with 
rubber and cannot cut the user. 

Dealers—The De Luxe Eye Shade will bring you better profits Send today 
for sample and price list. 


American Goggle Company, 9912 Ewing Ave., Chicago 




















“ONE ON EVERY DESK” 


Eveready Paper Fasteners 
are rapidly replacing pins, 
clips and old style stapling 
machines. Representative 
Business Houses and In- 
dustrial Establishments in 
all parts of the world, after 
careful tests, have added 
MODEL D an “Eveready” to the equip- 


ment of every desk where 


a stapling machine is re- 
PAPER FASTENER 


quired. 
EVEREADY MFG. CO. OF BOSTON, BOSTON, MASS. 


NO DESK COMPLETE WITHOUT AN EVEREADY. 











ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 


Send for price list and samples 


L. H. BIGLOW & COMPANY, Inc. 
24 BEAVER STREET NEW YORK 








LONG SERVICE WITHOUT COST 


No supplies needed, and practically no repairs 


REYNOLDS ENVELOPE SEALER 


Thousands of users have testified to the reliability of the 
REYNOLDS 
during the 
past nine 
years. Some 
of the first 
machines are 
still in use. 
What it has 
done for 
others it 
will do 
for YOU. 














Simple 
Sure to 


§ Seal 





Reynolds Envelope Sealer Co. 





111 N. Market Street, Chicago 














TRADE MARK 


PERFECTION 


REG. U. 8. PATENT OFFICE 


The largest and most complete assortment 
of DESK MEMO. RECORD CALENDARS made 


This line is superior in quality 
and covers everything that is 
practical in such devices. 
PERFECTION stands are made of 
Cast Iron, Wood and Steel. Cat- 
alogue and descriptive matter fur- 
nished upon application. 

The date leaves are printed in 
both ENGLISH and SPANISH. 


HALE SPECIALTY CO., Inc. 


Sole Manufacturers 
3 Forms of bases 128 N. JEFFERSON S8T., 


3 Sizes 
Many finishes CHICAGO, ILL. 





This form illustrates No. 30 











The Spartan 
SEALER 


Designed for Store 
and Office Use. 

: $2.50 
Price $3;59 
Attractive Dealers’ Proposition. 

The Gummed Products Co. 
4204-6 W. Lake Street 
Chicago, Ili. 


Troy, Ohio 
New York Minneapolis 








HUNT'S No. 24 Ledger Pen 


Famous for its Round Point, its Large Ink-holding 
Capacity, its Durability, its Grace and Beauty, its 
Fine Point and Easy Action. 
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Nothing will 
hold your cus- 
tomers like good 
merchandise. 


Carry ‘“Staco” 
Desk Pads— 
each one is 
guaranteed. 





Write today for price list. 


STATIONERS SPECIALTY CORPORATION 
25 BEEKMAN STREET 
NEW YORK 


Sixty-one numbers in three sizes. 





SIMONSON 


Patented Metal Tip Guides 


For Vertical Letter Fil Card 
Groteans and Check Wie Es 
Indestructible 


None genuine un- 

less stamped UV. 5S. 

Patent No. 794,749 
on Metal Tip. 











FREE Samples Sent on Request. 
Discounts to Dealers. 

R. A. SIMONSON & CO. 

122 8. Miehigan Ave. 
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MARKING YOUR SHIPMENTS 


One stencit cut in 30 seconds— 
ten cases marked in less than a 


minute. Every address neat,easy to 
read. Every shipment goes straight 
home to the customer. That is 
Ideal Stencil Machine Service. 

Write for sample stencils and 
booklet on how to mark goods for 
shipment. 


IDEAL STENCIL MACHINE COMPANY 


5 = — 151 IdeatBlock,  BELLEVMLE, ILL..U.$ A. 























“Faultless” 
“Holyoke B 

ewe!” — “Liberty” 

Jewel Pioneer mnt “Holyoke” | 

L. D. VAN VALKENBURG 
MANUFACTURER 
Holyoke, Massachusetts, U. S. A. 
|] “Advertiser” A. ie “Advertiser” D. “as 
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TYPEWRITERS BOUGHT 


We buy all makes of used typewriters 
Highest Prices 
Any Quantity 
Send for our weekly allowance sheet. 


Smith Typewriter Sales Co. 


(Formerly Harry A. Smith) 


218 N. Wells St. CHICAGO, ILL. 











Sell More Waste Baskets 


to more customers. That creates more 








satisfaction than to sell uently toa 
ay ey replace rail Baskets that 
o not . 


Daisy Baskets 


are sturdy, of sufficient capacity and 
last long. Made of coppered wire witha 
solid bottom. This construction assures 
strength and prevents fine trash from 
falling to the floor. 











Write for particulars. 


The Massillon Wire Basket Company 
Massillon, Ohio 
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For ciate signs, show cards, price tickets, etc. 
HANS H. HELLESOE thiésao* iuiinets 














NEVER LOSE 


Typewriter Eraser 


1 An Improved Rubber Disc 
y Eraser. Fits the Frame of 


any 





Sample and dealers’ 
prices on application 


Smith & Stearns Co. 
202 S. State St., Chicago, III. 
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TYPEWRITERS 


rough or rebuilt, of all makes, are ready for ship- 
ment to our customers, 
both in the United States 
and abroad. We have a 
large stock on hand for 
immediate needs. 


Our quality is first, our prices 
are right, 


Dealers abroad should send for 
our Export price list 932. 





REGISTERED 


National Typewriter Exchange Co. 
Cable Address, NATYPEXC 110 Broad St., Boston, Mass, U. S. A. 


% CARBON 
¢, PAPER .¢ 


¢ 
a) ov 


Standard Carbon & Ribbon Co. 


& 114 Liberty Street 2 
& NEW YORK, N. Y. 


$¢* TYPEWRITER 
RIBBONS > 











The “SCATTERGGOD” 
Mucilage Pot 


Can be used with any liquid adhesive. 
It is made with a purpose; to insure 
non-evaporation, cleanliness, conven- 
ience and economy. We also manu- 
facture moisteners and ink wells made 
on the same principles. 





a 


Write for particulars, prices and dealers discounts 


H. W. SCATTERGOOD CO. 


1722-28 W. Venango St. Philadelphia, Pa. 





















Bk. ath goes eal. > 
All sizes All styles 
Flexible and stiff with leather and 
metal corners. 
Also Stationery Specialties. 
A trial order is more satisfactory 
than description. 

L. HOFFMAN 


45 Lafayette Street 
New York City 
aces ern - . 
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STATIONERS 
EVERY WHERE 


ManuraAcTURED BY 
CROWN STATIONERY CQ 
12 West 17© Street 
New YORK 
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| BEST moistener? 


Ask any user—Marshall Field & Co., 
John M. Smyth & Co. and thousands 
of others—and they will! tell you that 
we have the BEST es of $]- 25 
its kind on the market to-day. 

We make also a large moistener suit- 
Patented = 22,1904 able for large offices and shipping 
Patented June 16.1915 rooms. Pride, $2.75 each. 


Simple, Useful and Economical 


Used for moistening stamps, envelopes, labelsand fingers in handling 
currency. Foreign business given careful attention. Advertising matter 
sent in Spanish if desired. 


Write for particulars. Samples sent on approval. 


PEERLESS MOISTENER COMPANY 
826 S. Claremont Avenue Chicago, II]. 











“BUCKEYE 
STATE” 
FILE 


Made in Letter and Cap Sizes. 


Distinctive in appearance with paneled 
drawer fronts and long side panels. Roller- 
bearing hardwood slides assure quict, easy 
operation and great durability. The fol- 
lower blocks are positive. Characterized 
by a dull varnish finish. 


Write for Descriptive Matter and Prices. 
THE MANUAL ARTS 


FURNITURE COMPANY 
2211-17 Eastern Avenue, Cincinnati, Chio 
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Y PEWRITERS 


EXPORT DOMESTIC 
REBUILT—Our supply and equip- 


ment enables us to handle a large 
volume of business. The grade we 
put out at the price is the best 
money can buy. 


FAVOR US WITH YOUR INQUIRIES 


GUARANTEE TYPEWRITER CoO.., Inc. 
39 South 10th Street 
PHILADELPHIA, PENNA., U. S.A. 

Cable Code: BOYERTYPE, A. B. C., 5th Edition 
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A “2 in 1” | 
Clemco Desk | 
has personality; | 
it isversatile, like | 
the stenographer { 
who canalsokeep | 
! 
4 
L 
4 
‘ 
‘ 
‘ 
‘ 





Drawing !nks, Blacks and Colors 
Eternal Writing Ink 


Engrossing Ink 

Taurine Mucilage 

Photo Mounter Paste 
Drawing Board and Library 


Office Paste Mucilage 
Liquid Paste 
Vegetable Glue, etc., ete. 


Strictly Original Goods of the Highest Grade Only. 


Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 

Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
m@ adopt the Higgins’ Inks and Adhesives. They will 
be a revelation to you. 





cxeuememnmanersan > stra, 


Let us send you com- 
plete information. A 
postal inquiry will get 
prompt attention 


books, figure costs, 
etc. Both fill their 
double functions 
well—the “2 in 1” 
The Clemetsen Company Clemcodoessowith- 
3401-61 W. Division St. out sacrificing utility 
CHICAGO, ILL. in a single instance. 
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INKO 


ACTUAL INK SOLIDS 


We protect the trade by referring 
all orders and inquiries thereto. 


CHAS. M. HIGGINS & CO., Qofres’ tnt? aa eageturers 


Main Office and Factory, Brooklyn, N. Y., U. S. A. New York-Chicago-Londen 
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EXTRA DOLLARS 


are added to the profits of the dealer whe 
handies HEYER’S REFILLING COMPOSITION, 
for use in filling hektograph pans and gela- 
tine duplicators of all makes. 


The Heyer Duplicator Company man 


ufactures 
Hektographs, Gelatine Du a Film Dupli- 
eators, and Supplies. furnish 
© trade with Hektograph carbon paper and Hek- 
tograph typewriter rib- pert: 
bons at lowest prices. 








Write for literature. Domestic and 
foreign inquiries given prompt at- 
tention. 


Manufacture ink under your own label and make more 
Muucy 


We can supply you solids which are contained in the 
standard high priced writing fluids. 


It is only after years of careful analysis and experimen- 
tation that we are now able to furnish you with this 
product. 


SEND FOR SAMPLE AND PRICE LIST 


HOWARD CHEMICAL & MFG. COMPANY 


54 S. Third St., Minneapolis, Minn. 


The Heyer Duplicator Co. 
160 N. Wells St., Chicago, Ill. 














<SANE Special Glass Desk Pad 


ey ——_\ @)\ Semi-fiexible base, with fitting flush—no 
edges to catch dust. sides of base are 
are covered with felt. The corners are ; 
| metal, highly nickeled. A finger notch in Guess base makes it easy to lift - 
{ 


the glass when inserting or changing memos. “i 





| Adding Machine 
Paper 


and other small roll specialties. All goods guaranteed. 
Write for prices giving specifications. 


ANCHOR PAPER SPECIALTY CO. 


921-927 E. Ave. 

















Three sizes: 18x24, 20x34, 24x36; glass is ¥% inch thick, with polished 
edges. Write for circular. 


SAINBERG & COMPANY, Inc. 
Kalamazoo, Mich. 65-67 W. Houston Street NEW YORK 


THE BARRETT-AMBART HAND PUNCH 


1 to 7 holes in a pile of sheets in one motion. 


Quickly set — a Bape can ; 
operate it. seach 
small space. Mba ae 

does a wider range of i 
pedi Peters it 
You should handle our line. 


A MONEY MAKER FOR YOU! 


Write for a complete descriptive circular and our Current 
Price List on Stationery and Looseleaf Specialties. Write today. 


THE BARRETT BINDERY CO. 
ACTURERS 


Write us for Samples 
STATIONERY AND LOOSELEAF MANUF, 
EC. L. DOWNEY co. _ Cincinnati, Ohio | > 2s FEDERAL ST. CHICAGO 





























IEVERY BANK 


1 will find | 
ise ge es ee te) ou 


|| imprinted on coin tubes, automatic wrappers, and 
| bill straps made from the 
1| STRONGEST PAPER, BEST COLOR PRINTING, 
| NEWEST DESIGNS 

The trade mark 


“STEEL-STRONG”’ means QUALITY 


Ask any good stationer 








serge 
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KIPCO BRAND 


DUPLICATOR INK 
FOR ROTARY STENCIL MACHINES 

The quality of this inkis 
guaranteed by nearly half 
a century of practical ink 
manufacturing experience. 
Masih and Prices Sent on Request. 


KRUSE PRINTING INK COMPANY 
437 Pearl Street, - - = + |=NEW YORK 

















DEALERS & SALESMEN 


Nielson’s typewriter cushion foot 
is the finest on the market. This 
shock absorber reaily cuts out 
noise and _ increases speed of 
operator. We make “Stayon” 
rubber platen twirlers, typewriter 
felt pads end pneumatic type- 
writer speed keys. 


NIELSON SUPPLY CO. 
810 First Nat. Bank Bidg., Chicago 




















SPEED Writer 
Positive CHECK Protection 


Models adapted to Regular Commercial, 
Dividend, Pay Roll & Special Requirements 


Dealers: Write for our agency proposition 


Derrance CuHeck WriTER Corp. Rochester, N.Y. 


Morton’s Odorless Typewriter Oil 
IN USE EVERYWHERE 


The world’s best lubricant for Type- 
writers, Adding Machines and all delicate machinery. 
Chemically pure, gumless and colorless. 


Write teday for free sample and prices. 

MORTON MFG. CO. 

LOUISVILLE, KY., U.S. A. 
Export orders given careful attention 









Spot Cash Paid 


We buy Pp lots, close-outs, discontinued stock, 
etc., of all kinds. No quantity too large. Quick cash 
for bargains. Send samples or full particulars. 


A. H. KRAUS 
407-409 Chestnut St., Milwaukee, Wis. 























| Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
<> Pens Attended to Promptly. 
: EXPORT TRADE SOLICITED 
Acme Gold Pen Co., 17-27 VandewaterSt.,New York 


Manafacturers of Fine Gold Pens Established 1884 











MULTIGRAPHS 
RE-BUILT — BOUGHT — SOLD — EXCHANGED 
Multigraph Platens Recovered 


MODERN OFFICE APPLIANCE CO. 
3 PARK ROW, NEW YORK, N. Y. 








Rither Agency or Price Protection Proposition 


KEYSTONE CARBONS 


AMITY RIBBONS 
For All Purposes. 
R.A. BECK, GENERAL SALES AGENT 


727 South Dearborn Street, CHICAGO 


New York, New Orleans, Los Angeles 





The Standard Line 


Watermanis(des! Fountain Pen 


Self-Filling, Safety and Regular Types. 


L. E. Waterman Company, 191 Broadway, New York 
Boston Chicago San Francisco Montreal 


DON’T LICK Postage Stamps 


OR ENVELOPE FLAPS. MOISTEN THEM THE NEW WAY WITH 


he ARGUS MOISTENER 


The 20th century little wonder. Sanitary, 
quick and clean. Doesn’t smear up your 

fingers or soil stationery. Smaller, handier 
than anything on the market and 
CHBAPER—Price omly .sccseeeeseces $2.35 


a 


Argus clasps are neat. Made of spring brass 

, with lasting nickel finish. Model C for pen- 
ls. .Model D for fountain pens. Retail at 
leading stationers, 6c; Sent prepaid for 8c. 


_ ARGUS MANUFACTURING CO. 
» 402-406 N. Paulina Street, Chicago, 





% of actual aize, 


Dept. 12 
U.S. a 





ADDING MACHINE ROLLS 


For all makes of machines , 
THE PERFECT ROLL—guaranteed to con- 
tain 250 linear feet. Edges free from lint or dust. 
Stock white wove, hard-sized Writing 18 pound 
folio basis. 

We make all size rolls. 

Write for prices, giving detailed specifications. 


GEORGE IRISH PAPER CO., Manufacturers 
BUFFALO, N. Y. 















HEADQUARTERS FOR ALL STANDARD MAKES OF 


CHECK WRITERS 


NEW AND REBUILT 
Send for Catalogue and Discounts to the Trade 


CHECK WRITER MFRS., Inc. 


Suite46 111 Nassau Street, New York, N. Y. 








Chicago Salef[&|Merchandise Co. 2.4242" "tthtc 





WRITE US FOR PRICES 


On adding, listing and calculating machines, typewriters, multigraphs, 
dictaphones, checkwriters, duplicating machines, mail-om-eters, time 
clocks, safes and steel lockers, new and second-hand office furniture, and 
all office devices. 

We are the largest dealers of the kind east of the Rocky Mountains 
and will save you half on your office needs. Everything first-class; noth- 
ing cheap but the price. rite Today and Save Money. 











. 
: 
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The “‘Anco” Pen and Pencil Clip 





High quality—low price. Made in one piece of spring steel, ball point, heavily 
nickeled and highly polished. rite for prices 


The Ansonte Noveléy Co., Amsonia, Conn. 











FEATHERWEIGHT EYESHADE 
The shade that takes your eye 
and keeps it in health. 

Light Weight, Adjustable, urable, Hyzienic, 

Healthful. No metal or elastic band to press or 

bind the head. Opaque for artificial light. Trans- 

parent for natural light. Lies flat when not in 
use, thus preventing being crushed out of shape by 

accident; can be carried in hat or rolied up in a 

small package to carry in the ket. Visor wider 

than other shades. We recommend the opaque for 
those wearing glasses. 


The Featherweight Eyeshade Co., Merchantville, N. J. 














YPEWRITER RIBBONS 
CARBON PAPER——— 


made in our own well-equipped plant. | We 
produce a line of ribbons and carbons on Apter Bros, Mfg. Co, 
which dealers can make handsome profits. 552 W. Harrison St 


Let us lay our proposition before you. CHICAGO, ILL 














TWO NEW PAPER FASTENERS 
ASK YOUR JOBBER OR WRITE US “syne voc'rRiction SWAP 
THE NEATEST OF ALL 





<4 
Paper Fasteners “4 
“Flatseal” No. 3 “Friction Snap” Ne, 4 ap 
The Climax in Paper Clivs © PEND. 


SNAP LIKE A GLOVE FASTENER} 

Hold your papers absolutely—lay flat—open easy with fingers, Can be used 
many times over and not tear papers. 
Most economica! clips patented. Unequalled for filing 
When ordering state whether boxes of 100 or 1000. Boxes of 1000, 5¢ less per M- 
Our excellent automatic equipment makes low prices and large discounts. 
Deliveries on large orders can be made in installments and shipped direct to 
your customers for your account. 
Orders booked now tor future delivery are guaranteed against advance. 
Be our aim a full justice to all orders, all are filled in rotation as booked 

Is large. 


“‘Sureloc’’ Paper Clip Co., Providence, R. I. 











GOLD PENS--Al Shapes and Styles 





Imprint Rouge 
Work a 
Specialty Service 





All makes Gold, Fountain, Stylographic Pens. Pencil Cases 
repaired and returned day received. Satisfaction 


GAYDOUL GOLD PEN CO., Inc., 64-68 Fulton St., New York 








Price $1.10 in U.S, A. 
Foreign $1.20 Deliuered 







“THERAPHONE” ia 














E2graved New Standard Cleee Velen Whispering Nios is un- 
Er Wedding equalled for Privacy, Hygiene. Distinetne 
ae ae Durability and Beauty. Transmits voice over : 
tines naturally like magic. Penetrates. ike the sun rays 
Social morning » Ba Your li will admire voice. 
knees Costa, Steet wore You will admire it. Check or C. O. D 
OC: 10) A 
quay litt Leet Benes “The Evolution Phone Company, Inc 
amples and prices g! y fur . D 4 
o8amplesdesired. The American Embossing Co., Buffalo, WN. Y. The Evolution ? - 
48A Greenwich Avenue New York City 
sy a - 
RIVE] cin O Retails heanahlh Ly fasstaTer, 
25¢ ¢ conaeaao aOR : 


OFFICE PUNCHES 
Double Hole Binder Punch No. 32 
Eyelet Punch Ne. 3 
Cutter or Knife Panch No, 12 

Price $2.50 
Unusual Dealer’s Profit 


RIVET-O MFG. CO. 
Dept. P ORANGE, MASS. 





No. 12 


No. 3 





Bruel 


The only brush that will clean all parts of machines. Smal! end mee vee 

large end cleans ip between keys, under carriage the type rods, and all 

get-at place-. Total length l4inches. All br ties. 

Adopted by Business and Public Schools, Public Institutions, Hospitals, U. $. 
Government and City Departments and the Largest Concerns in the Country 


OLEANALL TYPEWRITER BRUSH CO., Mfr. of Wire Twisted Brushes, 7 DOMINICK $T., NEW YORK 








Typewriter Ribbons and Carbon Paper 
For the Typewriter, Addi» g Machines, 
Time Clocks. Put up for the trade. 
Oficial and Empire Brands, or in plain bexes with imprint if desired 


SNELLING & SO Manatee re pone 


BROOKL 
Exclusive Territory Rights Not Entertained 





Corry-Jamestown Mfg. Corporation 
Corry, Pennsylvania 
Steel Furniture, Sheet Metal Specialties 


*““STEEL AGE’’ Medicine and Bathroom 
Cabinets 











FOR RUBBER STAMPS 


SAVE MONEY by requesting our prices 


Quality Stamp Co., Manufacturers 


East Liverpool, Ohio 
ATTRACTIVE PROPOSITION TO DEALERS 











ZELLERS-STEVENS 
126 Liberty Street INCORPORATED New York, U. S. A. 


Cable Address: Zellsteven, New York Depository: Atlantic National Bank 


Foreign Trade Representatives for Manu- 
factures of Office Equipment and Supplies 


Importers, Exporters and Specialists in Office Equipment 
Also act as Purchasing Agentsf or Dealers Abroad. 
Quotations cheerfully furnished on any goods obtainable. Correspondence Inv 


























Trademarks 
and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading inducements made to secure business. 
Over 30 years’ active practice. Experien personal, 
conscientious service. Write for terms. free. 


Specialty—Typewriting and Adding Machines. Address 
E. G. SIGGERS %,33,%,,U. Benains 




















SOLID AND SECTIONAL CARD CABINETS 


Finishes Size Capacity 
Plain Oak 3x5 One Drawer 
Quartered Oak 4x6 Two Drawer 
Birch Mahogany 5x8 Four Drawer 
6x9 Six Drawer 
8x10 
Substantially constructed. Nicely finished. 


Your trade will like their quality and reasonable price. 


Let us send you a trial assortment. 


IMPERIAL METHODS CO. 


CHICAGO 





























- offering our Arrow Brand Box- 
wood Ruler to the customer 
who wants the best, you may be 
sure that you are selling him the 
finest article of its kind made 
either in this country or any 
other which, added to the fact 
that you are making the profit 
which every stationer should, 


Westcott Rule Company, Inc. makes it a pretty satisfactory 
Seneca Falls New York, U.S. A. transaction all around. 





























COUNTERSUNK ROTARY COVER FLUSH WITH 
TOP SURFACE OF THE INKSTAND 


AN 


Entirely New Idea 


Swings Easily to One Side to 


Open Dip Cup. 


“ . 3 Has All Other Features of the 
Pat. Oct. 24, 1916 Popular GEM Line. 


3x3x1%4 in.—No. 5 


CUSHMAN & DENISON MFG. CO.: 120-126 Eleventh Ave., NEW YORK 
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An Ideal Holiday Seller 


OUR Christmas trade will appreciate a 

3 3 neat, compact “‘Falcon”’ signature blot- 
ter and ruler. Careful workmanship- 

best grade materials make it a suitable gift. 


No. 96-406 “Falcon’”’ signature blotter- 
ruler, mahogany finished, is scaled in 16ths. 
Inksoaked blotter-strips are easily replaced. 


Write for our catalog. If your jobber cannot 
supply you, write direct to us. 


American Manufacturing Concern 


Falconer (near Jamestown), N. Y., U.S. A. 


Established 1807 Rule makers since 1888 





: Signature JBI 


hee 












MODEL H 


STANDARD ENVELOPE SEALER MANUFACTURING CO. 
EVERETT, MASS., U. S. A. 





Because of their simplicity and efficiency STAND- 
ARD ENVELOPE SEALERS have _ been selected 
as standard equipment by the U. S., British and 
other Governments, Bank of England, Standard 
Oil Company, Bell Telephone System, Grand Trunk 
Railroad, National Biscuit Co., General Electric 
Co., and many other equally prominent users, 
whose only consideration 1s efficiency. 


STANDARD ENVELOPE SEALERS are made in 
several hand and electric models ranging in price 
from $35 to $120. 


IMPORTANT TO STATIONERS AND 
OFFICE SPECIALTY SALESMEN 


If you are desirous of handling the most efficient 
and widely distributed line a wellen machines, 
we have a very interesting proposition to make you, 
if we are not already r ted in your District. 
Write for details stating territory covered and 
other lines you are handling. 








The letter knife or slitter is a relic of the quill pen, the sand box 
blotter and the signet seal days. Business is years away from 


such things—and yet, while others are long since gone, some 
concerns still operate on their mail with the knife. 

It’s because opening the mail seems such a trivial operation that 
many business men never giveit a thought. If they really inves- 
tigated the matter they'd find that to this operation alone much 
of the delay in getting the business day started could be traced 





Why Operate on Your Mail With a Knife? 





Get your mail opened and distributed quickly and both clerks and 
executives will soon have correspondence and orders out of the 
way. The 


Lightning Letter Opener 


has replaced old, slow hand methods of opening mail in hundreds of 
progressive concerns. With it 500 letters a minute can be opened, 
without in any way mutilating the contents. 


The illustration shows the hand driven model. Speed about 200 
letters per minute. There is also a motor driven model for heavy 
mails. Both are sold on the sales condition that “The Lightning 


Letter Opener must pay for itself in six-months.” 


The Bircher Company, Inc., Rochester, N.Y. 


We receive on the average in the morning... _._letters which 
arrive at..___._..o’clock. Weemploy._____._stenographers and 


o'clock. How can we save ? 
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| We are making strenuous efforts to sup- E 2 

| ply Dealers with parts even though some " 
of the Manufacturers have discontinued “4 
: . 2) 
supplying them. Our service has been 
unavoidably slow for the past few 





oA 


tant er es ee) lalalalalalala@alalalalalalalalalal al al@lelalalala\|alalalal ; re 
0-@-@-0@-0-0-0-0@-0€-0-6-6@-60.0-@-0°0-@-€-6.0.0-0-6-0@-0-0.050-6-0.60-6@- 0. 0-0-6-0-@-0-0@-@.% 


Our Tale 


STAND FOR 
aii 


A Little Bit 
Added to 
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months due to embargoes, strikes, 
material shortage and our working 


short handed. Our Platen service is 


nearly back to normal except for the 


overcrowded condition of the Parcels 
Post System. To those Dealers that 
have “stuck tight” to us with their Plat- 
en business we say “We sure will supply 
you with parts if possible.” 


We can’t issue new catalog until some 
change takes place. 


Ames Supply Company 
607 So. Dearborn St., Chicago 50 Lispenard St., New York 
507 Mission St., SanFrancisco 1627 Champa St., Denver 


October, 1920. 
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Orpin Desk Company | 


f 121 MEDFORD STREET, CHARLESTOWN, MASS. 














Office 
Tables 
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Manufacturers Catalogue Upon Request 


SSS SSS SSS SSS SSS SSS 
LEE ERE ER S| SERRE ER EL I LT CTCL 


TUINTE 'S 


TRANSFER CASES, INDEXES, ARCHES AND FILES 


MANUFACTURED BY 


J. F. HUNT, Successor to VETTER DESK & MFG. CO. 
ROCHESTER, N. Y. 


“—_-— 
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WE OPERATE 
NO RETAIL 
STORES 





WHOLESALE ONLY 
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" A RC id A NT A oa Investment 


Soeran EF RATERS The Pittsburgh and Lake Erie Railroad say: “The 


machine is simplicity itself, and anyone knowing the 























(MARCHANT : ,' 

CALCULATORS fundamentals of arithmetic can master the operation 

} l= in thirty minutes. 

Py “It is a good investment in any accounting office.” 

. 
The Marchant figures multiplication of decimal 

SIZE 8X 12 scepanned fractions, division, pro-rations, square root, payrolls, 
INCHES 13 LBs. 





reciprocals, discounts. No figure work too difficult. 





Illustrated booklet, “The Marchant Way,” mailed free 


MAKCHANT 


CALCULATING MACHINE COMPANY 
OAKLAND, CALIFORNIA 


“PERFORMANCE COUNTS” 











Let our representative show you e 
1108 NORTH AMERICAN BUILDING 
MARTHA - 





in your own office—on your own work 


















































T 
TALCULATORS, CALCU! pel CHICAGO, ILL. oot 
= 1X 1X =—iX/ 

















MON! BUREAU 


THE FRENCH MAGAZINE OF BUSINESS OF 
SPECIAL INTEREST TO ALL BUSINESS MEN 
AND MANUFACTURERS. 








At the present time, these are the hours that count. At a 
period when reconstruction, national and commercial, is so 
much talked of, the true business man must extend his trade to 
foreign countries, or, if he already deals commercially with 
foreign countries, he must enlarge that trade. France is a 
good buyer and goods which prior to the war were not needed 
are now eagerly sought after. The moment is now ripe for 
you to extend your trade. You should subscribe to MON 
BUREAU, the leading French business magazine, read 
throughout commercial France, Belgium, Italy, Spain, etc., and 
advertise in this magazine for any goods you may have to sell. 


It has been proved that advertisements inserted in MON 
BUREAU bring trade to the advertiser. The Advertising De- 
partment of MON BUREAU specializes in writing advertise- 
ments that “pull”, as well as translating English copy into 
French. If you are looking out for an agent, MON BUREAU can find you one. All information 
gratis. Specimen number gratis. Write today to the Advertising Manager, 


MON BUREAU, 52, rue des Saints-Péres, PARIS, FRANCE 
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Chairs of Quality 


A complete line of chairs suitable for Office, Bank 
and Courthouse, with a wide range in prices to 
suit every requirement. The distinctive feature 
of our “Chairs of Quality,” and one which has 
met with universal approval, is the iron. Simple 
and durable in construction, it represents the first 
real innovation in office chair irons in many years. 
[t is the only iron in practical use that is adjust- 
able to any desired height by a simple pressure 
on the foot lever which raises or lowers the seat 
without the least inconvenience. If quality 
would not, this iron would commend Chairs of 


Quality to the most discriminating buyer. 


CROCKER CHAIR COMPANY 
SHEBOYGAN, WIS. 


BRANCHES 


Chicago New York Minneapolis 





Oakland 





No. 27-6P Code word—Above 


























“The Ajax Eyelet Fastener” 
A Necessity for Every Office 


SAVES TIME 
CREATES EFFICIENCY 
ASSURES SECURITY 


Handles Three 4 
Sizes of Ajax / 

Eyelets with- 
out any Ad-§f 
justment | 


Use AJAX 


Eyelets 
They Are Rust-Proof 


Order eyelets by num- 
ber: No. 1 long; No. 2, 
medium; No. 3, short. 
Packed 500 to a box 











(10 boxes to a carton). 
The AJAX is auto- 
£3, maiic—always ready 
Ma. 2&2 TR om No. 3 for immediate use. 
Long Med. Short With one stroke of the 


lever it panches the hole, imserts and clinches the 
eyelets in one operation. It binds securely ail cor- 
respondence, legal records, estimates, plans, agree- 
ments, etc. 


MACHINE APPLIANCE CORP., 


“SAMSON PUNCHES” 

















“SAMSON “SAMSON 

No. 1 HAND EYELET 

PUNCH” TOOL” 
Handles 7 sizes of A Combination 
punches and dies Punch and Eyelet 
1/16 to 1/4 inch in Set. 


diameter, easily in- 


terchanged. 
Will punch thru 
14 inch of paper 


or cardboard or thru 
soft metal up to 20 
gauge. 


No. 1 


Punch 
For 
Hole 


Sizes 





Paper or Leather. 


WRITE FOR CATALOGUE AND PRICE LIST AT ONCE 


351-353 Jay Street, 


Only device on the 
market that has the 
patent spring collet 
feature for holding 
the eyelet in place. 


Strong and Hand- 
somely Nickeled 





BROOKLYN, N. Y. 
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Office Furniture 


B 




















Co., Northwestern Mutual 
Co., the Mayo Clinic, H. J 
U.S. Government, use 4//st 
for the same reasons you 
have pride in it when you t 
investigate its merits. 
Allsteel vertical files will re 
nence and stability of you 
They are practically everlast 
venient as they are durable. 
valuable papers safe throug 
Instead of being bulky and c 
clean cut as a thoroughbred 
25 percent less floor space thd 
This is a vital advantage t 
space costs so much mone 


The Gen eral 


New York Chicago Boston 





‘5 with Success 


J. P. Morgan & Co., the Bethlehem Steel 
Life Insurance 


Cash in Now on This 
National Advertising 


The background of this 
page is a reproduction of 
a full-page Allsteel adver- 
tisement featuring Vertical 
Files, and will appear 
in the Saturday Evening 
Post and Business. This 
is a representative adver- 
tisement of a big national 
campaign now running in 
national magazines. 

Allsteel advertising is 
bringing modern business 
organizations to a full ap- 
preciation of the age of 


difficult to get at any cost. 


steel. And for efficiency, 
permanence, safety, and 
economy, Allstee/ is the 
logical equipment. 

Some good territories are 
still open for dealers who 
wish to get a share of this 
rapidly growing business. 

Do you want to be the 
Allsteel dealer in your lo- 
cality? Do you want to 
share in the profits that 
other live dealers are enjoy- 
ing? Write for complete 
information now. 













Photograph on left shows 
Allsteel Vertical Letter File 
in the office of the Grea 
Northern Railway, St.Pax 
Minn. Paote in circle show 
battery of Allsteel Ales afrer 
coming through fire at th 
Cadillac Moter Car Co 
Detroit; all papers in the 
fies being preserved. 










































The General Fireproofing Company 


Youngstown Ohio 


Chicago 
Atlanta 





This advertisement will 
appear in the Saturday 
Evening Post, February 
5, 1921, and in Business 
for February, 1921. 





Washington 


Boston 
Seattle 


New York 
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“Three” 


are three cracker-jack 

sellers in the “‘Sengbusch” 

line of office appliances, each 

one able to hold its own against 

competition and make increased 

sales for the live dealer. These 

appliances make sales because 

they give the utmost satisfaction 
to the user. 


Sengbusch Self-Closing Ink- 
stand — There is no better 
inkstand made than the“‘Seng- 
busch.” Highly efficient, 
economical, and clean. Saves tf 

ink, pen points, time, Laoney, 

and patience. 112 different styles and prices. 











The Ideal Sanitary Moist- 
ener lives up to its name. It 
is “‘ideal’’ in all details of 
construction and operation. 
ingle Me Simple, clean,durable, attrac- 

tive. Nothing to wear out— 
no sponge to sour or become filthy. Con- 
structed of white glazed porcelain with 
metal bearings. 





| The Sengbusch Self-Closing 
| Muacilage Applier is a 
“sticker” that se//s. Always 


























Utility ready when you want it. 
Keeps mucilage like a corked 
Durability bottle—clean and fresh. No 
bottle to open—no brush—no sticky fingers. 
Cleanliness 
E You are entitled to our circulars and cata- 
conomy 





log, imprinted with your name, free. 
- Also striking and handsome store and 
window display cards. Ask for them. 


The Sengbusch Self-Closing Inkstand Co. 


400 Stroh Building 
Milwaukee 
(1144) Wisconsin 
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Better Bookeeping Equipment 


Built on honor — endorsed by users thruout the nation and sold extensively 
thru the Stationery and Office Equipment Trade. 


X-RAY Steel Back Ledger 


**It Stands Alone’’ 


This is the ledger that has solved the problem of the 
accounting machine operator. 

The flat back rests firmly on the posting table, and 
the HRUSKA Rack holds the ledger in the proper 
posting position. Rack folds close to covers when not 
in use. 

With the wide expansion, and the Non-Skid interior 
base, the sheets are easily handled, and there is clear 
vision of the entries to the bottom of the page. 

For handling from 200 to 800 accounts in one unit, 
the X-RAY. Steel Back Ledger is the most practical 
device that can be procured. 





| ADJUSTO Tray-Binder Equipment 


| “Just a little better than others’’ 


For bank work and where requirements demand the grouping 
| of 1000, 1500, 2000 or more accounts in one unit, no other outfit 
| will do as well as the ADJUSTO Tray-Binder. 

This equipment has displaced hundreds of binders, boxes and 
! trays that were tried and found unsatisfactory. The ADJUSTO 
has “filled the bill.” 

Note the flat non-skid base on which the sheets rest. And 
the adjustable jaws that hold the sheets in position for con- 
venient posting and reference. Any account may be instantly 
referred to even when the ADJUSTO is locked. 

This ADJUSTO outfit is suitable for handling 1000 to 1500 
or more accounts. The Tray-Binder is the latest improved 
model—built of steel—sanitary, practical, durable. The Truck 
Stand is of the proper height for use with the standing position 
bookkeeping machine, and is equipped with casters to facili- 
tate moving the outfit in and out of the vault or to any position 
on the floor. 

The Steel Filing Case is equipped with roller bearing sus- 
pensions to make the drawer slide easily. The capacity is 
approximately 3500 sheets. 

Here then, is your complete outfit—all in one unit—an outfit 
that will give a lifetime of satisfactory service. 


A SPLENDID OPPORTUNITY 
FOR LIVE-WIRE DEALERS 
YOU ARE INVITED TO WRITE FOR PARTICULARS 


JEFEBURE [EDGER [OMPANY 


ACCOUNTING EQUIPMENT OUTFITTERS 
General Offices and Factory, CEDAR RAPIDS, IOWA, U.S.A. 
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They'll Buy the Other 
Stafford Products, Too 


[be million Ink buying Americans are 





being told about the ink that has the 

only real points of ink distinction and 
superiority—Stafford’s, the Ink that Absorbs 
Moisture from the Air. 


And every one of these Stafford Ink buyers is a 
potential customer for the other Stafford Products. 


Staffords 


Inks— Adhesives—Ribbons—Carbons 


Stock the whole line. Display it. Call attention to 
it. Then sell your ink customer Stafford’s Carbon 
Paper, the everlasting, Stafford’s Typewriter Rib- 
bons, that give perfect impressions till the long- 
wearing fabric is itself worn out, and PHASTA, the 
liquid paste. You’ll make bigger average sales and 
add customers, besides. 





Experience with thousands of dealers has shown us 
exactly the correct assortment for every size store. 
Don’t be overloaded, but for the sake of satisfied cus- 
tomers and additional profits don’t be short. Let us 
tell you about the Balanced Assortments. A post- 
card brings the information and a Stafford sales- 
man, if you like. When he calls ask him to show 
you the ‘‘Book of Stafford’’. It will interest you. 


S. S. STAFFORD, Inc., 603-609 Washington St., New York 
Established 1858 
Chicago: 62 W. Kinzie St. Canadian Factory: 9 Davenport Road, Toronto 
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HE Canton Line appeals strongly to those Dealers in 
Office Equipment who desire to sell only the best that 
they can procure. Our Furniture and Filing Equip- 
ment is just that, and our Agency Contract is definite and 
liberal. There is still some very desirable territory open; 
we shall be glad to hear from enterprising Dealers, and 
would advise that they anticipate and procure liberal 
stocks before the usual cold weather freight congestion 
overtakes us. 
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/ 1 THE CANTON ART METAL CO. | 
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CANTON, OAIO. 
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There are just four operations in the figure work of accounting: 








Adding Subtracting 
Multiplying Dividing 


PEED and ACCURACY on ail 
these operations are indispensable 
to economy. 


lhe High Speed of the Comptometer on all 
\dding and Calculating, with the automatic 
Safeguards against operating errors—provid- 
ed in the “Controlled-key” and “Clear-Reg- 
ister Signals”—assure this economy. 





Not only does the Comptometer “soon save 
its price” but it goes right on saving. Let a 
Comptometer man show you why and how. 





Made in three 
sizes, 8, 10 and 
12 column 


Ask for a free test demonstration on your own work. 
Feit & Tarrant Mfg. Co., 1713-1735 N. Paulina St., Chicago, Ill. 
CONTROLLED KEY 









If not made by Felt & Tarrant, 
it's not a Comptometer. 
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EXCELLENT 


With ali of its other supe- 
r.or qualities the Wood- 
stock also ranks tirst in 
width of carriage—I!1 34 
inches. Writing line 9% 
inches. Takes ietterheads 
sidewise, with a half inch 
to spare. 


WRITE SOON 
on aWOODSTOCK 









































Sea 


WOODSTOCK TYPEWRITER COMPANY, CHICAGO, U. S. A. 




























Used by 
Government 
Offices, 


Business Houses 












and 
Individuals 
Throughout - 
the Civilized 

World 
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A Pioneer— 
Then and Now 


es the day it was invented, the Oliver 





Typewriter has symbolized progress. As 
all remember, it was the first to bring vis- 
ible writing— since adopted universally. 

And year by year The Oliver has ranked as 
the leader in design. Its betterments have in- 
fluenced the whole industry. 

The Oliver No. 9, our latest and best model, 
has never been equaled. Its basic superiorities 
cannot be obtained elsewhere. 

For instance, The Oliver alone offers that 
great advantage, an arch-shaped_ typebar, 
which affords downward printing. 

This construction, an Oliver idea since the 
beginning, solves many problems. 

It insures ._permanent alignment, it gives 
lighter touch, it brings clearer impressions. And 
it adds to the fame of The Oliver for durability. 

The Oliver offers all that is obtainable in 
the finest standard typewriter PLUS its own 
exclusive betterments. Such a combination is 
not to be overlooked by the buyer who insists 
on thé most for his money. 

No buyer, whether he is figuring on one or 
one hundred, should decide which is the best 
until he is familiar with The Oliver. Compari- 
sons will enlighten. 


The Oliver Typewriter Company 
1527 Oliver Typewriter Bldg., Chicago, IIl. 


(71.02) 














